According  to  the  Audit  Bureau  of  Circulations  report  for  the  period  ending  September  28, 1990,  no 
other  Chicagoland  newspaper  can  keep  pace  with  the  Chicago  Tribune. 

•  In  total  daily  circulation,  the  Chicago  Tribune  lead  grew  to  193,829,  its  biggest  in  fifteen  years. 
And  in  the  Primary  Market  Area,  its  daily  lead  of  119,605  is  the  Tribune’s  widest  margin  since  1%7. 

•  In  the  suburbs,  both  the  daily  and  Sunday  leads  of  the  Chicago  Tribune  over  the  other  metropolitan 
newspaper  are  the  highest  in  history.  In  fact,  at  1,101,966,  the  Sunday  Chicago  Tribune  circulation 
alone  is  more  than  the  Sunday  circulations  of  the  nine  seven-day  suburban  newspapers,  plus  the 
Sunday  Chicago  Sun-Times,  combined! 


\  s  iiiin’\  loiii^licii.  (ulvi  rti\i  r\  anil  slinpix  rs  show  iln  ir  i  iidiiriiii;  irlidiu  c  on  the  (  liicai^o  Trihiiin  ! 


With  readers  and  advertisers  watching  their  budgets  closely,  they  depend  more  than  ever  on  the 
power  of  the  Chicago  Tribune.  In  fact,  through  the  first  nine  months  of  1990,  the  Tribune’s  share  of 
advertising  linage  placed  in  Chicago  metropolitan  newspapers  climbed  to  67.8%! 


Mdintnininji  the  lend: 


Leadership  doesn’t  come  as  a  result  of  numbers.  Rather,  it  is  the  numbers  that  reflect  the  Chicago 
Tribune’s  ability  to  foster,  maintain  and  respond  to  the  trust  which  readers  and  advertisers  have 
placed  in  it.  And  as  these  numbers  so  accurately  show,  the  more  important  things  are,  the  more 
people  depend  on  the  Chicago  Tribune. 
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pulls  away  from  the  pack  in  Editorial, 
Circulation  and  Advertising  excellence. 


Is  xmld  e\enl\  iinlold.  only  the  (  liien'^o  trihnne  is  on  the  seene! 


At  the  same  time  the  Tribune  was  expanding  its  network  of  city  and  suburban  bureaus.  Tribune 
readers  were  getting  firsthand  reports  directly  from  correspondents  assigned  to  the  world’s  hot  spots 
from  Berlin  to  Baghdad — from  the  only  Midwest  newspaper  with  the  power  to  put  correspondents  at 
the  scene  of  the  action. 


Is  renders  ninke  their  iiex  sixiper  elioiees.  (  hiett’^o  Irihnite  ehenintion  lend  elinths  to  histoi'ie  levels! 


Sources:  Audit  Bureau  of  Circulations  Fas-Fax  report.  September,  1990.  Chicago  Tribune  Financial  Planning. 


SportsExtra 


Boing!  Chargers  rebound 

^  1  o^out 


Chaijers’  road  takes 
turn  for  the  better, 
this  week  at  least 


The  newest  San  Diego 
sports  channel. 

More  box  scores,  commentaries,  and  national  and  local  sports  news.  That’s  what 
our  readers  now  find  every  Monday  in  SportsExtra  —  our  new,  expanded  sports  section. 

It’s  colorful,  photo-filled,  dramatic  looking,  and  punctuated  with 
in-depth  pieces  on  sports  personalities,  trends,  and  even  the  likes  of  salmon  fishing  in  Alaska  or 
canoeing  the  Colorado  River.  The  entire  section  is  written  and  designed  in  response  to  the 
needs  of  our  readers;  readers  who  want  a  clear  picture  of  sports. 

How  do  they  like  SportsExtra^  The  reception  has  been  great. 
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Introdudi^  die  NP630: 
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1  For  insertinig, 
it’s  the  best  news  in  years. 


And  it’s  the  "best  news  in  years’’ 
for  two  reasonsl  First,  the  NP630’s 
expandable  straight'line  design 
accommodates  growth  right  along 
with  your  insert  needs — for  years 
to  come.  Second,  your  NP630  will 
last  for  years  because  it  incorpo¬ 
rates  time-tested,  world-respected 
AM  Sheridan  components. 


Built  for  the  most  demanding 
conditions,  the  NP630  expands 
from  6  to  30  hoppers,  with  a  dual 
delivery  option  to  double  your 
production  speeds.  Standard  is 
AM  Sheridan’s  ICON — today’s 
most  advanced,  proven,  true  repair, 
performance  monitoring  and  zone 
control  system  and  Gripper  Delivery 


Conveyor — the  most  reliable  way 
to  transport  large  packages  of 
broadsheet  and  inserts. 

So  make  a  decision  you  can  live 
with  for  years!  The  NP630!  Contact 
Rich  Higgins,  National  Sales  Man¬ 
ager,  Newspaper  Mailroom  System 
Products,  at  (513)  278-2651. 


AMSheridan 


4900  Webster  Street  •  Dayton,  Ohio  45414 
(513)  278-2651  •  FAX:  (513)  274-5719  •  Telex:  155181 
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NOVEMBER 

28-^0— National  Conference  of  Editorial  Writers,  Conference,  “Chauiges  in 
the  Communist  World,'  University  of  Maryland,  College  Park. 

DECEMBER 

2-3— Missouri  and  Kansas  AP  Publishers  and  Editors,  Ritz-Carlton,  Kan¬ 
sas  City. 


JANUARY 

10-11— Suburban  Newspapers  of  America,  Classified  Advertising  Confer¬ 
ence,  Hyatt  Regency,  Chicago,  III. 

20-23 — INAME,  Winter  Meeting,  Sheraton  Hotel,  Washington,  D.C. 

FEBRUARY 

1- 2— Virginia  Press  Association,  Winter  Meeting,  Rictimond  Marriott. 
7-9— National  Press  Photographers  Association,  Digital  Photography 

Conference,  Fairmont  Hotel,  Dallas,  Texas. 

7-9— UT-TPA  Press  Institute  and  Tennessee  Press  Association,  Winter 
Convention,  Sheraton  Music  City,  Nashville. 

12-13 — Audiotex  Group,  Second  Annual  Conference,  Talking  Newspapers; 

Voice  Information  Services  Opportunities,  Hyatt/ Airport,  Atlanta,  Ga. 
14-16 — California  Newspaper  Publishers  Association,  103rd  Annual  Con¬ 
vention,  Hyatt  Regency  Monterey,  Monterey,  Ca. 

17-20 — Suburban  Newspapers  of  America,  Winter  Publishers'  Conference, 
Marco  Beach  Hilton,  Marco  Island,  Fla. 

23-25 — Great  Ldkes/Mkfstates  Newspaper  Production  Conference  Inc.,  46th 
Annual  Meeting,  Adam’s  Mark  Hotel,  St.  Louis,  Mo. 

Seminars!  Workshops!  Clinics 

NOVEMBER 

26 —  Graphic  Arts  Technical  Foundation,  Color  Stripping  Seminar,  Rich¬ 
mond,  Va. 

26-30— Poynter  Institute  for  Media  Studies,  Management  Seminar:  Innova¬ 
tion  in  the  Newsroom,  St.  Petersburg,  Fla. 

27 —  Pennsylvania  Newspaper  Publishers'  Association,  Advanced  Circu- 
iation  Topics  Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 

30 — Pennsylvania  Newspaper  Publishers'  Association,  Market  Research 
Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 

DECEMBER 

2- 7 — Poynter  Institute  for  Media  Studies,  Broadcast  Seminar:  Video 

Graphic  Design,  St.  Petersburg,  Fla. 

3- 7 — Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing,  GATF  International  Headquarters,  Pittsburgh,  Pa. 

4- 7 — Graphic  Arts  Technical  Foundation,  Process  Color  Stripping,  GATF 

International  Headquarters,  Pittsburgh,  Pa. 

5- 6 — Poynter  Institute  for  Media  Studies,  Broadcast  Seminar;  New 

Graphics  for  Producers,  St.  Petersburg,  Fla. 

7— Pennsylvania  Newspaper  Publishers'  Association,  Selling  Skills  for 
Daily  Newspapers  Seminar,  PNPA  Press  Center,  Harrisburg,  Pa. 
10-12— Graphic  Arts  Technical  Foundation,  Paper  and  Ink  Problems  in  the 
Pressroom,  GATF  International  Headquarters,  Pittsburgh,  Pa. 
17-20 — Graphic  Arts  Technical  Foundation,  Color  Controls  and  Printing 
Process  Standards,  GATF  International  Headquarters,  Pittsburgh, 
Pa. 


JANUARY 

6-11 — Poynter  Institute  for  Media  Studies,  Broadcast  Seminar;  Newsroom 
Management,  St.  Petersburg,  Fla. 

20-23 — SNPA  Foundation,  Seminar  on  Targeting  Reader  Interests,  Baton 
Rouge,  La. 

29-2/1— Poynter  Institute  for  Media  Studies,  Photojournalism  Ethics  Seminar: 
Manipulating  Reality,  St.  Petersburg,  Fla. 

FEBRUARY 

10-15— ANPA/INMA,  Newspaper  Executives  Marketing  Seminar,  The 
Houstonian,  Houston,  Texas. 
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By  Doug  Borgstedt 


About  Awards 


AASFE  awards.  The  American  Association  of  Sunday 
and  Feature  Editors  presented  a  number  of  awards  at  its 
recent  convention  in  Montreal. 

In  the  over-250,000  circulation  category,  Elinor  Brecher 
of  the  Miami  Herald  won  for  general  feature  writing. 
Donna  Britt  of  the  Washington  Post  for  commentary,  and 
M.W.  Newman  of  the  Chicago  Sun-Times  for  arts  criti¬ 
cism. 

In  the  100,001-  to  250,000-circulation  category,  David 
Bond  of  the  Spokane  (Wash.)  Chronicle  and  Spokesman- 
Review  was  cited  for  general  feature  writing,  Kevin 
Cowherd  of  the  Baltimore  Evening  Sun  for  commentary, 
and  Ann  Morris  of  the  Greensboro  (N.C.)  News  &  Record 
for  arts  criticism. 

And  in  the  l(K),000-and-under  category,  Carolyn  Kortge 
of  the  Eugene  (Ore.)  Register-Guard  won  for  general 
feature  writing,  Stephanie  Piper  of  the  Knoxville  (Tenn.) 
Journal  for  commentary,  and  Steve  Almond  of  the  El  Paso 
(Texas)  Times  for  arts  criticism. 

Over  940  people  entered  the  second  annual  AASFE 
contest,  which  carried  a  prize  of  $1,000  in  the  general 
feature  writing  category  and  $500  in  the  other  two  areas. 


P&G  exec  honored  for  Ad  Council  service.  Norman  A. 
Levy,  director  of  advertising  development  at  the  Proctor 
&  Gamble  Co.,  recently  was  presented  with  the  Robert  V. 
Goldstein  Award  for  Distinguished  Service  as  an  Adver¬ 
tising  Council  Campaign  Director. 
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COMPLEX  CHALLENGE; 
THE  ATEX  SOLUTHm 


During  the  past  eight  months  we  have  talked  about  the 
explosion  in  page  count  experienced  by  many  of  today's 
newspapers  and  how  that  growth  in  page  count  has  been 
reflected  in  new  sections,  special  supplements,  and  zoned 
editions.  We  have  examined  how  this  increase  in  p>ages  has 
placed  a  burden  on  production  systems  designed  for  a  less 
complicated  era. 

Today  we  look  at  the  complexity  that  exists  within  those 
hundreds  of  new  pages.  And  we  look  at  the  financial  consid¬ 
erations  raised  when  press  and  distribution  capacity  far  out¬ 
strip  pre-press  capabilities. 

First,  let  us  look  at  this  page  complexity  issue.  An  example 
from  recent  history  may  serve  to  illustrate  this  point. 

In  the  mid-1970i5,  one  East  Coast  newspaper  attempted  to 
zone  its  food  section  into  North,  West,  and  South  editions: 
Three  zoned  products  one"  a  week.  The  experiment  failed. 
On  one  occasion,  the  identical  ad  appeared  on  facing  pages. 
Often,  the  same  story  appeared  on  different  pages  of  the 
same  zoned  section.  Tracking  both  advertising  and  editorial 
material  for  these  zoned  pages  quickly  became  a  nightmare. 
The  complexity  of  the  job  became  overwhelming  in  just  a 
short  period  of  time. 

Many  newspapers  currently  offer  their  advertisers  a  wide 
variety  of  zoning  and  scheduling  options.  Ads  may  appear  in 
color  in  one  zone  and  black  and  white  in  another.  An  ad  run¬ 
ning  in  one  size  in  one  zone  may  have  to  be  re-sized  for  an¬ 
other.  Placement  of  competitive  ads  must  be  managed  as 
well.  Further  complicating  the  issue  is  the  trend  toward  plac¬ 
ing  zoned  ads  on  an  increasing  number  of  designer  pages 
and  in  irregularly  shaped  news  layouts. 

To  manage  this  growth  effectively,  today's  newspapers  must 
choose  operations  solutions  that  will: 

•  increase  their  capacity  to  incorporate  advertising  and 
editorial  material; 

•  improve  their  ability  to  manage  the  increasing  complex¬ 
ity  that  has  been  introduced  into  operations;  and 

•  accomplish  these  steps  in  a  cost-effective  manner. 

Newspapers  today  are  investing  heavily  in  new  plant,  press, 

color,  and  mailroom  equipment.  However,  the  bottleneck  in 
operations  remains  in  the  composing  room.  The  capacity  of 
the  entire  production  process  can  be  no  greater  than  the 
capacity  of  the  least  productive  step  in  that  process. 

The  key  question  for  publishers  is:  Can  my  pre-press 
operations  drive  my  press  and  mailroom  to 
their  capacity?  If  the  answer  is  no,  then  publica¬ 
tions  are  not  maximizing  their  investment. 

How  then  does  a  publication  maximize  its  in¬ 


vestment  in  expensive  new  press  and  mailroom  equipment? 

Only  by  maximizing  pre-press  automation  can  a  publication 
hope  to  achieve  the  maximum  return  on  investment.  As  pub¬ 
lishers  look  at  the  capital  investments  they  have  made  or  will 
make  in  the  near  future,  evaluating  parallel  pagination  systems 
should  be  one  of  their  highest  priorities. 

A  parallel  pagination  system  is  one  in  which  the  applica¬ 
tions  software  is  closely  integrated  with  a  database  capable  of 
managing  large  amounts  of  editorial,  advertising,  and  space 
information.  The  applications  software  enters  and  extracts  in¬ 
formation  from  the  database  in  real  time  to  provide  an  over¬ 
view  of  all  editions  and  zones  from  both  an  editorial  and 
advertising  perspective. 

Using  parallel  pagination  system,  editors  and  advertising 
managers  have  the  flexibility  to  work  with  completed  stories 
and  ads  or  with  text  and  pictures  that  are  not  yet  finished. 

With  parallel  production,  the  system  manages  the  merging 
of  layout  with  late  stories  and  ads  during  peak  production 
times.  This  process  provides  a  number  of  benefits: 

•  Editorial  (layout  and  copy  editing)  and  advertising  ele¬ 
ments  are  processed  simultaneously  at  different  locations. 
Each  operation  is  performed  only  once,  eliminating  re¬ 
dundant  operations.  Each  page  is  assembled  automati¬ 
cally  by  the  system,  using  the  original  dummy  as  the 
guide.  Because  all  this  is  happening  in  parallel,  story  edit¬ 
ing  can  continue  virtually  until  page  deadline,  thereby 
gaining  significant  deadline  time  on  live  news  pages. 

•  The  ability  to  work  on  multiple-zoned  pages,  sharing 
common  elements  and  page  geometry  in  parallel. 

•  The  ability  to  "marry"  pages  and  output  them  directly, 
which  is  important  for  tabloids. 

In  the  computer  industry,  the  simple  solution  is  often 
called  "elegant."  That's  beoiuse  elegance  implies  correct¬ 
ness,  polish,  clarity.  The  ATEX  Total  Publishing  Environment 
is  the  elegant  solution  to  the  explosion  in  page  count. 

At  Atex  we  understand  the  ramifications  of  the  page  count 
challenge  on  today's  production  operations.  Our  staff  is 
experienced  in  the  analysis  and  evaluation  of  production 
operations  such  as  yours.  Our  parallel  pa^nation  systems  are 
designed  to  meet  your  challenges  both  today  and  well  into 
the  future. 

We  have  an  in-depth  understanding  of  the  newspaper 
publishing  business  gained  from  more  than  1 7  years  of  work¬ 
ing  hand-in-hand  with  newspapers  throughout 
the  world. 

Let  us  put  our  experience  and  commitment 
to  work  for  you. 
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Intimidation 

The  arrest  of  two  Detroit  News  reporters  by  four  plainclothes 
policemen  who  prevented  them  from  driving  down  a  public  street  in 
pursuit  of  their  jobs  was  a  blatant  act  of  intimidation. 

The  reporters  were  en  route  to  the  home  of  another  police  officer  in 
an  attempt  to  question  him  about  his  appearance  before  a  federal 
grand  jury  investigating  alleged  Detroit  police  corruption.  They  had 
been  there  before  without  incident  and  were  told  the  officer  was  not 
at  home.  When  they  returned  45  minutes  later  they  were  stopped  by 
three  unmarked  police  cars,  searched,  read  Miranda  warnings  and 
held  for  30  minutes,  E&P  is  told. 

The  reporters  were  not  charged  with  anything  after  the  phony 
arrest  because  they  had  not  done  anything  wrong.  The  police  officers 
told  them  they  could  not  drive  down  the  street  because  they  would  be 
interfering  with  a  police  operation.  Obviously,  these  officers  literally 
took  the  law  into  their  own  hands  to  prevent  one  of  their  own  from 
being  questioned.  The  “police  operation”  was  either  to  protect  the 
officer  or  to  protect  other  officers,  and  perhaps  higher  departmental 
bigwigs,  from  what  he  might  say  about  the  disappearance  of  around 
$1  million  from  a  secret  police  fund  with  which  he  was  associated. 

Whatever  their  reasons,  they  acted  illegally.  Because  of  the  nature 
of  their  behavior  and  the  circumstances  of  the  case,  a  departmental 
investigation  is  not  satisfactory.  The  entire  department  is  suspect 
because  of  it  and  only  an  independent  investigation  will  bring  out  the 
facts.  Such  disrespect  for  tbe  law  by  police  officers  who  believe  they 
are  the  law  happens  too  frequently  and  must  be  stopped. 

Welcome  to  a  new  era 

Who  would  have  thought  a  large  segment  of  the  nation’s  managing 
editors  at  their  national  convention  would  sit  still  for  a  discussion  of 
advertising,  particularly  advertorials.  That’s  what  they  did  at  their 
recent  APME  meeting  in  Dallas.  They  even  heard  an  advertising 
agency  executive  extol  the  virtues  of  the  advertorial  technique. 

Three  managing  editors  who  have  had  considerable  experience 
working  with  their  advertising  departments  to  create  advertorials 
advised  their  colleagues  that  this  cooperation  can  be  accomplished  for 
the  benefit  of  the  newspaper  and  its  readers  without  compromising 
the  integrity  of  the  news  department.  This  is  one  way  to  generate 
new  revenue  for  the  newspaper  and  to  serve  readers  in  new  ways. 

This  marks  a  new  era  in  the  collaboration  of  all  newspaper  depart¬ 
ments  to  produce  a  better,  more  readable  and  more  profitable  pro¬ 
duct. 

UPrs  fate 

One  can  only  hope  at  this  stage  that  UPI  will  be  saved  by  its  staff 
and  its  owners.  As  E&P  goes  to  press,  the  votes  of  union  members 
are  being  counted  on  management’s  proposal  for  a  35%  pay  cut.  If  it  is 
rejected,  the  owners  threaten  to  cease  operations.  This  once-proud 
news  organization  has  been  mistreated,  mishandled  and  abused  in 
recent  years.  It  deserves  a  better  fate. 


Charter  Member 
Audit  Bureau 
Audit  of  Circulations 
Bureau  Member 

American  Newspaper 
Publishers  Association 
6  mo.  avg.  circulation  Dec.,  1989—28,105 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged;  The  Journalist  established 
March  22. 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22, 1925. 
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Letters  to  the  Editor 


Says  publisher’s  NIE  notions  are  wrong 


I  read  with  interest,  and  much  dis¬ 
may,  a  recent  article  entitled  “Get¬ 
ting  kids  to  read  newspapers”  (Editor 
&  Publisher,  Oct.  13,  1990). 

My  dismay  comes  with  the  conten¬ 
tion  of  Jay  Shelledy,  publisher  of  the 
Moscow  Idahonian  that  Newspaper 
in  Education  (NIE)  programs  are  not 
effective  for  kids  below  high  school 
level.  Surely  he  jests.  Perhaps  he  was 
misquoted.  Regardless,  the  blatant 
inaccuracy  of  Mr.  Shelledy’s  remarks 
cry  out  for  correction  and  clarifica¬ 
tion.  In  my  experience  of  close  to  20 
years  of  active  NIE  involvement, 
including  that  of  past  chairman  of  the 
Canadian  Daily  Newspaper 
Publishers  Association  National  NIE 
committee,  I  have  never  heard  or  read 
c  iy thing  quite  so  erroneous. 

Effective  NIE  programs  in  elemen¬ 
tary  schools?  You  bet.  That  is  where 
they  are  most  effective  —  not  only  in 
our  market  but,  I  venture  to  say,  all 

NEWSPAPERDOM© 

50  years  ago  .  .  . 

Responding  to  charges  by  Secre¬ 
tary  of  the  Interior  Harold  L.  Ickes 
that  the  re-election  of  President 
Roosevelt  over  the  opposition  of  80% 
of  the  daily  newspapers  proves  they 
are  not  free,  Frank  E.  Tripp,  general 
manager  of  the  Gannett  Newspapers, 
wrote  in  a  lengthy  open  letter  to  the 
secretary: 

“You  lastly  observe  that  about  80% 
of  the  press  opposed  Mr.  Roosevelt 
and  that  he  still  was  elected.  That 
very  fact  defeats  your  argument  that 
the  press  is  not  free.  Can’t  be  that 
your  idea  of  a  free  press,  one  that  you 
would  like,  is  a  press  that  the  govern¬ 
ment  could  control  as  it  does  your  pal, 
the  radio?” 

*  *  * 

President  Roosevelt  canceled  one 
of  his  twice-weekly  press  conferences 
because  there  was  “no  news.” 

*  *  * 

E&P  launches  a  weekly  market 
service  reporting  defense  expenditures 
by  states.  “The  defense  program  has 
hardly  started  and  yet  the  expendi¬ 
tures  for  July,  August  and  September 
amounted  to  $500,000,000.  The 
amount  will  be  doubled  in  October, 
November  and  December,”  E&P 
reported. 

From  Editor  &  Publisher 
November  16,  1940 


across  the  length  and  breadth  of 
Canada  and  the  United  States. 
Indeed,  a  1988  survey  of  Canadian 
NIE  programs  showed  that  use  of  the 
newspaper  in  the  classroom  for 
grades  K.  to  8  stood  at  85%  of  our 
nationwide  circulation,  which  tells 
me  that  it  is  our  high  school  market 
that  needs  much  more  attention. 

If  indeed  E&P  accurately  reflected 
Mr.  Shelledy’s  comments,  I  am  afraid 
something  is  sadly  lacking  in  his  expo¬ 
sure  to  and  comprehension  of  NIE.  if 
his  remarks  are  indeed  accurate  for 
his  market,  there  is  something  dread¬ 
fully  amiss  in  their  educational  com¬ 
munity.  Even  though  I  have  a  limited 
knowledge  of  NIE  programs  and  edu¬ 
cators  in  the  Pacific  Northwest,  I 
have  my  doubts  that  his  elementary 
school  teachers  cannot  and  are  not 
using  the  newspaper  effectively. 

For  the  many  thousands  upon  thou¬ 
sands  of  elementary  school  teachers 
who  utilize  the  newspaper  in  the 
classroom,  the  newspaper  is  a  “never 
fail”  situation.  The  newspaper  itself, 
due  to  the  fact  it  is  current,  is  motiva¬ 
tional,  and  the  wonderful  relevance 
today’s  newspaper  can  bring  into  any 
classroom  helps  to  bridge  the  gap 
between  the  skills  teachers  are  devel¬ 
oping  and  the  real  world. 

Mr.  Shelledy  is  quoted  as  saying 
that  NIE  is  not  drawing  kids  to  news¬ 
papers  in  the  second  grade  through 


junior  high  school,  largely  because 
newspaper  reading  is  mandatory.  1 
am  at  a  loss  to  understand  what  that 
means,  but  he  can  be  assured  that 
proper  use  of  the  newspaper  in  the 
classroom  —  starting  at  the  kinder¬ 
garten  level  —  will  be  a  truly  positive 
learning  experience  for  students  that 
will  have  a  natural  spillover  into  the 
homes  of  the  students.  Not  only  will 
Johnny  (and  Jane)  have  a  newfound 
interest  and  awareness  of  what  is 
going  on  in  the  world.  Mom  and  Dad 
will  often  also  be  a  part  of  this  won¬ 
derful  experience. 

Everyone,  and  that  includes  school 
students,  will  find  something  of  inter¬ 
est  in  today’s  newspaper.  That 
natural  interest  and  curiosity  can  then 
be  channeled  into  the  kind  of  reading 
that  the  teacher  can  and  should  direct. 

What  Mr.  Shelledy  seems  to  be 
saying  is  that,  because  newspaper 
reading  is  mandatory  (again,  1  do  not 
understand  the  ramifications  of  the 
“mandatory”  reading  statement),  it 
has  lost  its  appeal  —  something  akin 
perhaps  to  textbook  reading.  Nothing 
could  be  further  from  the  truth.  Prop¬ 
erly  used,  the  newspaper  is  not  only 
an  effective  vehicle  to  teach  current 
events,  but  also  math  and  science  and 
language  arts  and  social  studies, 
indeed  all  subjects.  Yet  students,  in 
my  experience  at  least,  do  not  per¬ 
ceive  the  newspaper  as  anything  but 
fun  and  interesting.  Best  of  all,  again 
(Continued  on  page  52) 


California 

Reading 

The  race  to  outer  space.  Hollywood’s  inner 
sanctums.  All  is  revesded  in  the  Los  Angeles 
Daily  News,  included  as  a  vital  part  of  our 
daily  report. 

For  details  call  Peggy  Walsh  at  212-556-1927 
or  John  Brewer  at  1-800-972-3550. 

®h*JfetoaorkSime0 

Newsservice  Fit  Your  Needs 


EDITOR  &  PUBLISHER  for  November  17,  1990 


5 


affordable  method  of  searching  the  full  text  of 
leading  newspapers  for  virtually  any  sup- 
^  porting  fact  you  need. 

With  Dialog  OnDisc  Newspapers, 
everyone  in  your  newsroom  can  find 
.  those  facts  in  seconds.  Without 
k  ever  wasting  valuable  time  going 
&  through  spool  after  spool  of 
S  microfilm. 
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|&U|B||&i^kf  the  Los  Angeles  Times— 
^^^^^^^■nduding  every  news  story,- 
^^^^^^Hieature  and  editorial  from  several 
^^^^^^Hbaily  editions— comprises  just 
^^^^^^Ptwo  compact  discs. 

Yet  that’s  only  the  beginning. 

In  the  coming  months.  Dialog 
OnDisc  Newspapers  will  expand  to 
^^^indude  many  of  the  most  respected  news- 
papers  in  the  country;  Knight-  Kidder’s 
Pulitzer  Prize  ¬ 
winning  San  Jose 
Mercury-News  will 
be  available  in  the 
Fall  of  1990.  And  aU 
you  need  to  access  this  information  is  a  personal 
computer  and  a  CD-ROM  reader. 

So  call  800-3-  DIALOG  and  find  out  how  to 
subscribe  to  Dialog  OnDisc  Newspapers. 
Simply  stated,  it  runs  cirdes  around  microfilm. 
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If  you  don’t  have  your  story  straight,  you 
probably  don’t  have  a  story. 

Which  is  why  background  information  has 
always  been,  and  will  always  be,  absolutely 
essential.  Unfortunately,  the  demands  of  today’s 
news  business  and  the  limitations  of  microfilm 
have  made  thorough  research  difficult  to  achieve. 

But  now  that’s  all  changing. 

As  the  first  realistic  alternative  to  microfilm. 
Dialog  OnDisc’"  Newspapers  has  been  cre¬ 
ated  to  provide  the  fastest,  easiest  and  most 


Dialog  OnDisc  Newspapers  delivers 
efficiency,  simplicity  and  annual  cost 
savings  of  25%  and  more  over  microfilm. 
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Intensified  action 

Strike  at  the  New  York  Daily  News  enters  its  fourth  week  with 
neither  side  showing  indications  of  reaching  a  settlement 


Action  by  both  the  unions  and  man¬ 
agement  intensified  this  past  week 
with  neither  side  showing  indications 
of  ending  the  three-week-old  strike 
against  the  New  York  Daily  News. 

As  the  strike  by  nine  of  10  unions 
representing  2,600  workers  against 
the  nation’s  third  largest  locally  dis¬ 
tributed  daily  newspaper  entered  its 
fourth  week: 

•  The  unions  were  handing  out  free 
copies  of  the  Real  News,  an  eight- 
page  newspaper  which  presented 
their  side  of  the  dispute.  Columns  by 
striking  Daily  News  columnists  Juan 
Gonzalez  and  Bill  Reel  appeared  in 
the  strike  paper. 

•  Striking  columnist  Mike  McAl- 
ary,  who  was  hired  to  replace  Jimmy 
Breslin,  wrote  a  column  for  the  strike 


Deja  vu  at  UPl 

The  headline  read:  “It’s  up  to  the 
union.’’ 

The  lead  paragraph  of  the  story 
said:  “It  will  be  at  least  two  weeks 
before  it  is  known  whether  or  not 
United  Press  International  union 
members  will  accept  a  proposal  to  cut 
staff  and  wages  in  order  to  save  the 
financially  troubled  wire  service  $12 
million  over  the  next  year.’’ 

Then  it  was  intimated  that  if  the 
union  turned  down  the  proposal, 
management  would  probably  shut 
UPI  down. 

The  story  was  not  from  last  week  or 
last  month  —  although  a  reader  might 
think  so  —  but  it  was  one  that 
appeared  in  E&P  on  Sept.  1,  1984. 

Once  again  —  and  two  owners 
later  —  the  Wire  Service  Guild  is 
being  asked  to  determine  the  fate  of 
that  financially  troubled  wire  service. 

Beginning  on  Page  9,  Debra  Gersh 
examines  why  some  Guild  members 
have  stood  by  UPI,  through  troubled 
times,  over  the  years. 


paper  —  then  quit  the  Daily  News  to 
join  the  rival  New  York  Post. 

•  A  group  of  local  public  officials 
announced  support  for  the  strikers 
and  refused  to  answer  questions 
posed  by  Daily  News  replacement 
reporters. 

•  Management  contended  that  410 
of  766  Newspaper  Guild-represented 
newsroom  and  business  employees 
“have  now  crossed  the  picket  lines 
and  returned  to  work.’’  The  Guild 
disputed  those  figures.  Striking  craft 
unions  reported  no  defections. 

•  Violence  continued  with  cars  of 
Daily  News  replacement  workers 
being  damaged  and  striking  workers 
claiming  incidents  of  attack  by  man¬ 
agement-hired  security  personnel. 

Police  reported  a  bus  containing 
replacement  workers  was  attacked  by 
a  gang  of  men  and  pelted  with  bats  and 
stones. 

Police  also  said  four  men  beat  a 
replacement  driver  with  a  metal  pipe, 
then  took  the  delivery  truck  and 
crashed  it  into  a  pole. 

Daily  News  officials  reported  that  a 
delivery  truck  was  struck  by  a  New 
York  Times  delivery  truck. 

•  The  Daily  News  carried  full-page 
ads  offering  $500  rewards  for  informa¬ 
tion  leading  to  arrests  and  convictions 
“for  any  act  or  threat  of  vandalism, 
property  damage,  theft  of  Daily  News 
newspapers,  or  violence  or  threats 
toward  the  Daily  News,  its  employ¬ 
ees,  or  any  person  selling  or  distrib¬ 
uting  the  Daily  News,  resulting  from 
the  current  labor  dispute.’’ 

A  24-hour  telephone  “reward  line” 
was  established  to  take  information. 

•  Strikers  said  80%  of  the  25,000 
newsstands  that  sell  the  Daily  News 
were  not  receiving  it.  Its  circulation  is 
80%  single-copy  sales. 

•  Tribune  Co.  president  Charles 
Brumback  visited  the  strikebound 
paper  and  said  its  parent  company  has 
no  intention  of  closing  the  71 -year-old 
Daily  News. 


•  Daily  News  management  con¬ 
tacted  New  York  City’s  local  tv  news 
programs  and  set  up  interviews  with 
publisher  Jim  Hoge,  who  for  the  first 
time  after  months  in  the  wings  ap¬ 
peared  on  camera  and  discussed  the 
strike. 

Hoge  conceded  that,  contrary  to 
earlier  statements  by  the  newspaper’s 
spokespersons,  only  600,000  copies 
of  the  newspaper’s  usual  1.2  million 
daily  circulation  were  being  printed 
and  about  200,000  were  being  distrib¬ 
uted.  He  blamed  union  intimidation  of 
newsstand  dealers  and  store  owners. 

•  The  Daily  News  was  running 
full-page  advertisements  offering  jobs 
with  “unlimited  income”  to  people 
who  want  “to  own  and  operate”  their 
own  “newspaper  street  sales”  busi¬ 
ness. 

“If  you  can  organize  and  manage 
people  and  know  the  ‘streets’  of  New 
York,  we  want  you  to  run  a  ‘hawkers’ 
program”  the  ad  stated.  “We  will 
assist  you  in  starting  your  business 
and  will  advise  you  on  how  to  set  up 
and  manage  your  operations.” 

•  City  officials  and  advocates  for 
the  homeless  said  management 
enlisted  homeless  people  from  city 
shelters  to  sell  the  paper.  They  could 
be  seen  selling  the  paper  for  250  — the 
cover  price  is  350  —  at  locations 
throughout  the  city.  A  management 
spokesperson  denied  the  paper  was 
recruiting  homeless  people. 

•  Management  accused  the  unions 
of  “targeting”  youth  carriers — “a  new 
low”  in  a  “harassment  campaign.”  A 
leaflet  attributed  to  strikers  warned 
parents  that  the  safety  of  youth  car¬ 
riers  “has  become  jeopardized  due  to 
the  problems  at  the  Daily  News.”  It 
urged  parents  to  stop  their  kids  from 
delivering  the  paper. 

•  The  Daily  News  was  running  ads 
for  production  supervisors  to  fill 
openings  “immediately”  at  printing 
plants  in  Brooklyn,  N.Y.;  Garden 

(Continued  on  page  8) 
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City,  Long  Island,  and  Kearny,  N.J. 

•  Robert  Abrams,  New  York  state 
attorney  general,  said  he  would  con¬ 
sider  investigating  union  allegations 
of  violence  against  strikers. 

News  spokesperson  Lisa  Robinson 
said  “any  investigation  would  lead 
only  to  the  unions  and  to  the  strik¬ 
ers.” 

A  spokesman  for  Abrams  said  the 
attorney  general  is  “interested  in 
looking  at  any  allegations  of  wrong¬ 
doing  on  either  side  of  the  strike.” 

•  Unions  have  established  phone 
banks  to  lobby  advertisers  to  with¬ 
draw  support  from  the  paper  and  have 
organized  rallies  at  the  paper's  head¬ 
quarters.  Union  leafletters  have 
urged  shoppers  to  boycott  advertis¬ 
ers. 

•  Meetings  with  unions  were  con¬ 
tinuing,  but  were  viewed  as  tokens  to 
avoid  charges  of  unfair  labor  prac¬ 
tices.  One  meeting  with  the  Guild 
lasted  12  minutes. 

•  Longtime  union  adviser  Theo¬ 
dore  Kheel  estimated  the  paper  was 
losing  $1  million  a  day  during  the 
strike  and  said  the  Tribune  Co. 
refused  to  discuss  his  offer  to  buy  it, 
possibly  to  enter  a  joint  operating 
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The  unions  distributed  copies  of  the 
"Real  News"  which  presented  their 
side  of  the  controversy. 

agreement  with  the  faltering  Post. 

“The  News  is  pretty  well  shut  out 
of  the  circulation  market,”  Kheel 
said.  “Ads  are  way  down.  1  think 
they’re  in  serious  trouble.” 

Management  continued  to  contend 
that  it  was  not  losing  advertisers.  The 
Tuesday,  Nov.  13,  issue  of  the  Daily 
News  carried  more  than  10  ads  each 
from  retailers  Macy’s  and  Abraham  & 
Straus.  Ad  agency  executives  have 


said  that  the  Daily  News  was  offering 
rate  breaks  because  of  limited  distri¬ 
bution  of  the  newspaper. 

The  strike  began  Oct.  25  after  driv¬ 
ers  walked  off  the  job  in  a  dispute  over 
an  injured  worker  ordered  to  stand 
up.  The  drivers  called  it  a  lockout, 
saying  they  were  not  allowed  to 
return  to  work.  Management  said 
they  voluntarily  left  their  jobs  and 
brought  in  “permanent  replacement 
workers”  within  an  hour. 

The  unions  had  been  working  with¬ 
out  contracts  since  March  31.  Man¬ 
agement  says  it  needs  to  regain  “man¬ 
agement  control”  over  the  workplace 
to  reverse  a  $1 15  million  loss  over  10 
years  caused  by  union  overstaffing 
and  antiquated  work  rules. 

The  unions  argue  that  management 
control  translated  to  effectively  elimi¬ 
nating  the  unions. 

As  tensions  built  over  10  months  of 
fruitless  negotiations,  management 
prepared  for  a  strike,  hiring  security 
guards  and  replacement  workers,  and 
the  unions  consciously  avoided  a 
strike,  trying  to  deny  management  the 
chance  to  replace  union  workers. 

While  meetings  have  continued, 
they  are  being  viewed  by  union  offi¬ 
cials  as  a  token  to  avoid  charges  of 
unfair  labor  practices.  One  meeting 
with  the  Guild  reportedly  lasted  12 
minutes. 

(Continued  on  page  54) 


Brumback  rules  out  New  York  City  JOA 

Tribune  Co.  president  also  says  he  won't  pull  plug  on  Dally  News 


By  Mark  Fitzgerald 

Speaking  a  day  after  viewing  the 
New  York  Daily  News  strike  first¬ 
hand,  Tribune  Co.  president  and 
chief  executive  officer  Charles  T. 
Brumback  said  he  has  no  intention  of 
shuttering  the  tabloid. 

“I’m  not  going  to  sit  here  and  say 
we’re  going  to  pull  the  plug  on  the 
Daily  News  —  that  is  certainly  not 
our  intention,”  Brumback  told  the 
Audit  Bureau  of  Circulations  annual 
conference  meeting  in  Chicago. 

Responding  to  questions  from 
Audit  Bureau  members,  Brumback 
also  rejected  suggestions  of  a  joint 
operating  agreement  between  the 
Daily  News  and  New  York  City’s 
other  foundering  tabloid,  the  New 
York  Post. 

“For  years  there  have  been  discus¬ 
sions  about  that,”  Brumback  said. 
“Back  when  Rupert  Murdoch  owned 
the  Post .  .  .  [he]  attempted  through  a 
JOA  to  solve  the  problems  of  the  Post 
and  the  News.  Our  position  is  the 


solution  to  the  problem  is  not  a  JOA. 
The  solution  is  work  practices.  Get 
into  the  20th  century  before  we  leave 
it.” 

Rather  than  a  JOA,  Brumback  said, 
there  must  be  “intensive  negotia¬ 
tions”  giving  Tribune  Co.  manage¬ 
ment  the  flexibility  it  wants  to  justify 
heavy  investments  in  building  “a 


Charles  Brumback 


demographically,  geographically 
zoned  and  flexible”  newspaper. 

“You  don’t  do  that  by  putting  two 
losers  together,”  Brumback  said. 

“Incredible  investments”  are 
needed  to  keep  the  Daily  News  afloat, 
Brumback  said. 

“We  have  little  hope  of  getting 
profits  with  business  as  usual,”  he 
said. 

But,  he  added,  management  has 
“been  unable  to  convince  [unions]  of 
the  necessity  of  structural  changes  in 
the  relations  between  management 
and  employees.” 

Brumback  also  stressed  that  the 
Chicago-based  Tribune  Co.  has  not 
given  up  on  the  Big  Apple. 

New  York  City,  he  said,  “is  a  great 
market  and  it  has  a  great  future.” 

Brumback  painted  a  gloomy  por¬ 
trait  of  the  Daily  News. 

“  .  .  .  The  Daily  News  is  like  a 
patient  in  an  intensive-care  ward  for  a 
long  time,  that  has  been  on  a  life-sup- 
port  system  and  the  life-support  sys¬ 
tem  is  running  out.” 
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The  countdown  continues 

United  Press  Internationa!  officiais  await  Guiid  vote 


By  Debra  Gersh 

It  has  been  almost  two  weeks  of 
waiting  by  United  Press  International 
for  the  results  of  a  Wire  Service  Guild 
vote  on  management-proposed  90- 
day  35%  across-the-board  pay  cuts 
for  union  members,  without  which 
UPI  says  it  will  fold  immediately. 

The  proposal  was  made  Nov.  2  at 
an  emergency  meeting  between  WSG 
officials  and  UPI  management. 
Although  Guild  officials  have  voiced 
opposition  to  the  plan,  they  agreed  to 
put  the  issue  to  a  vote,  and  ballots 
were  slated  to  be  counted  Friday, 
Nov.  16. 

UPI  indicated  that,  if  the  union 
rejects  the  plan,  it  would  cease  opera¬ 
tion  at  midnight,  Saturday,  Nov.  17, 


and  begin  a  Chapter  7  bankruptcy 
liquidation  proceeding  immediately 
thereafter  Nov.  10,  P.ll). 

Union  officials  arguing  against 
acceptance  say  that  UPI  is  offering  no 
guarantees  or  incentives  to  employ¬ 
ees  in  return  for  their  cooperation. 

Guild  officials  pointed  to  alterna¬ 
tives  they  put  forward  instead  of  the 
pay  cuts  —  such  as  a  reduced  work¬ 
week  or  voluntary  donations  —  that 
were  rejected  by  UPI. 

The  Guild  also  suggested  guar¬ 
antees  —  such  as  putting  the  cut  pay 
into  an  employee  stock  ownership  plan 
so  it  would  be  viewed  as  a  loan,  and 
guarantees  of  full  severance  by  UPI 
parent  company  Infotechnology 
Inc.  —  that  also  were  rejected  by  UH. 

UPI  has  said  it  must  have  the 


“breathing  space”  the  pay  cuts  would 
allow  to  give  it  time  to  find  a  buyer. 
Management  indicated,  however, 
that  acceptance  of  the  cuts  would  not 
guarantee  UPI’s  survival. 

As  this  issue  of  E&P  went  to  press, 
various  sources  were  uncertain  about 
the  potential  outcome  of  the  vote. 
Indications  were  that  if  it  should  pass, 
it  would  likely  do  so  by  only  a  narrow 
margin. 

While  the  UPI  message  wire  con¬ 
tinued  to  buzz  with  staffers’  com¬ 
ments  on  the  issue,  sources  indicated 
that  many  of  those  favoring  a  “no” 
vote,  or  those  who  might  have  held 
more  negative  opinions,  were  hesi¬ 
tant  to  communicate  over  the  mes¬ 
sage  wire,  fearing  management 
reprisals. 


That  UPI  mystique 


A  sense  of  camaraderie  kept  most  Unipressers  at  the  beieagured 
wire  service  over  the  years;  that  feeiing  has  ait  but  disappeared 


By  Debra  Gersh 

Financial  problems  are  certainly 
not  new  at  United  Press  Interna¬ 
tional. 

It  has  been  losing  money  for  more 
than  20  years,  has  been  through  a 
Chapter  11  bankruptcy  proceeding, 
has  had  three  new  owners  and  a 
potential  fourth  in  the  past  10  years, 
and  union  members  are  once  again 
being  asked  to  vote  on  proposed  cut¬ 
backs  in  order  to  save  —  at  least  for  a 
while  —  the  troubled  wire  service. 

Yet  through  it  all,  many  employees 
have  stayed,  even  after  having  weath¬ 
ered  storms  through  which  UPI’s  sur¬ 
vival  looked  grim,  only  to  be  faced 
with  more  problems  around  the  next 
corner. 

The  question,  then,  is  why  do  peo¬ 
ple  continue  to  work  there?  In  the 
present  case,  the  answer  is  somewhat 
clearer:  There  are  few  newspaper 
jobs  available,  as  even  some  of  the 
biggest  media  companies,  including 
Dow  Jones  &  Co.,  the  Washington 
Post  Co.  and  the  New  York  Times 
Co.  are  cutting  back  or  putting  a 
freeze  on  new  hires.  Other  media  are 
not  doing  much  better. 

That  has  not  always  been  the  case 
and,  through  at  least  part  of  UPI’s 
troubles,  the  newspaper  industry  was 


recording  some  record  revenue  years. 

Among  those  interviewed,  each 
had  his  own  personal  spin  on  the 
issue,  but  the  words  mystique,  fam¬ 
ily,  esprit  de  corps,  greater  good  and 
fun  kept  emerging. 

One  man  who  has  been  around  for 
many  of  the  critical  moments  in  the 
past  is  Pieter  VanBennekom,  execu¬ 
tive  vice  president/editorial  opera¬ 
tions. 


bearing  the  brunt  of  staffers’  anger, 
traveling  to  various  bureaus,  taking 
the  heat  for  the  position  UPI  finds 
itself. 

“It’s  terrible  in  human  terms,”  he 
said  of  the  layoffs.  “I’ve  had  some 
very  emotionally  draining  conversa¬ 
tions  with  people.  It’s  hard  to  defend 
what  we’re  doing,  but  you  have  to 
keep  the  goal  in  mind.” 

Although  he  said  he  does  not  care  if 


“Each  person  stays  for  his  own  reason.  When  you 
leave,  you  wonder  why  you  put  up  with  it  for  so  long.’ 


He  stays,  he  said,  because  he  feels 
the  “whole  principle  of  a  privately 
owned,  entrepreneurial  news  agency 
has  not  been  given  a  shot  ....  1  still 
think  this  is  not  only  possible,  but  it 
must  be  doable.  I  refuse  to  believe 
this  principle  will  disappear  from  the 
information  market. 

“The  myth  of  UPI  —  it’s  not  really 
a  myth  —  [is]  that  somehow  or  the 
other,  against  impossible  odds,  you 
get  the  story  out.  It’s  fun.  It  makes  the 
adrenalin  flow,”  he  said. 

VanBennekom  has  lately  been 


people  see  him  as  a  “knife-wielding, 
SOB,”  he  added,  “it  hurts,  it  really 
hurts.  But  1  do  believe  the  greater  goal 
is  worth  it.” 

In  an  anecdote  analogous  to  UPI’s 
competitive  situation  with  its  histori¬ 
cal  rival,  the  Associated  Press,  Van¬ 
Bennekom  told  of  covering  the  Mexi¬ 
can  grand  prix.  According  to  Van¬ 
Bennekom,  the  AP  had  some  20 
stringers  and  staffers  stationed 
around  the  track  with  walkie-talkies. 
He  had  one  assistant  down  in  the  pits. 

(Continued  on  page  47) 
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Identifying  rape  victims  —  two  different  tacks 

One  newspaper  publishes  her  name,  the  other  her  picture 


By  George  Garneau 

Competing  newspapers  in  Albu¬ 
querque,  N.M.,  took  different  tacks 
on  identifying  a  rape  victim:  One 
published  her  name,  the  other  her 
picture. 

The  victim  blessed  one  paper  and 
complained  to  the  other. 

The  case  of  a  28-year-old  woman  — 
who  gave  permission  for  the  pictures 
but  felt  “violated”  by  publication  of 
her  name  —  adds  a  new  twist  to  the 
controversy  over  identifying  victims 
of  sexual  assaults. 

A  new  movement,  spearheaded  by 
the  Des  Moines  (Iowa)  Register,  aims 
to  remove  the  shame  from  rape  vic¬ 
tims  by  naming  them,  when  they 
agree,  just  as  other  crime  victims  are 
identified. 

The  victim  in  this  case  told  her 
story  to  the  Albuquerque  Tribune  on 
condition  she  not  be  named.  She  also 
approved  the  Tribune’s  plans  to  pub¬ 
lish  photos  of  her  testifying  at  the  Oct. 
22  hearing  at  which  the  man  who 
pleaded  no  contest  to  raping  her  was 
sentenced  to  30  years  in  prison. 

A  Tribune  photographer  shot  pic¬ 
tures  at  the  hearing  and  the  victim  made 
a  statement  to  the  press  afterward. 

During  a  break,  the  victim  told 
Albuquerque  Journal  reporter 
Susanne  Burks  that  she  was  cooper¬ 
ating  with  the  Tribune.  They  did  not 
discuss  names. 

The  next  day,  the  morning  Journal 
ran  a  story  on  the  sentencing.  For  the 
first  time  in  the  print  and  broadcast 
news  coverage  of  the  case,  the  victim 
was  named. 

Later  that  day,  the  afternoon  Tri¬ 
bune  ran  a  front-page  story,  with 
photos,  on  the  hearing,  plus  an  in- 
depth  feature,  based  on  hours  of  inter¬ 
views,  on  the  front  of  its  Insight  sec¬ 
tion.  At  the  victim’s  insistence,  the 
stories  omitted  her  name. 

In  a  Page  One  note,  the  Tribune 
explained  that  while  its  policy  was  to 
withhold  names  and  pictures  of  rape 
victims,  it  was  publishing  the  photos 
because  the  victim  wanted  to  commu¬ 
nicate  her  ordeal  to  readers  and  to 
encourage  other  rape  victims  to  pros¬ 
ecute  their  attackers.  She  wanted  her 
name  withheld  because  “it  would  be 
too  painful  for  her  to  be  addressed  by 
name  by  strangers  who  recognize  her.” 

In  a  column  on  the  incident  later. 
Tribune  managing  editor  Jack  McEl- 


I  Jane  Metzler  Halloween  r 


B  The  Albuquerque  Tribune 


‘He  has  destroyed  her’ 


The  Albuquerque  Tribune  was  given 
permission  by  a  female  rape  victim  to 
publish  photographs  of  her  testifying 
at  the  trial,  but  the  newspaper  agreed 
not  to  publish  her  name.  The  compet¬ 
ing  Albuquerque  Journal  published 
the  woman's  name  and  that  drew  an 
angry  statement  from  the  victim. 

roy  quoted  the  victim  as  being  upset 
that  the  Journal  published  her  name. 

“I  felt  violated  again,”  she  said. 

She  complained  to  Journal  execu¬ 
tives.  who  questioned  why  her  name 
in  print  was  offensive,  but  her  pic¬ 
tures  were  not. 

“With  those  pictures,  nobody 
could  track  you  down,”  she  said  in 
McElroy’s  column,  “but,  with  a 
name,  they  could.  Thirty  years  from 
now,  that  still  will  be  my  name,  but 
my  face  will  change.” 

By  showing  her  face  in  print,  she 
felt  she  was  showing  she  was  not  afraid. 

“1  felt  I  was  standing  up  for  all 
women,”  she  said. 

Journal  city  editor  Karen  Moses 
admitted  the  paper  erred  by  violating 
its  policy  of  not  identifying  sexual 
assault  victims.  She  said  the  city  desk 
should  have  double-checked  to  assure 
the  victim  wanted  her  name  in  print. 

Reporter  Burks  “just  felt”  that 
because  the  victim’s  statements  were 
so  public,  she  had  tacitly  given  up  her 
confidentiality  and  gone  public, 
Moses  said. 


The  victim  had,  after  all,  volun¬ 
teered  to  testify  at  the  sentencing, 
agreed  to  allow  a  newspaper  photog¬ 
rapher  in  court  and  made  a  statement 
to  reporters  at  the  courthouse  after 
the  sentencing. 

“As  far  as  I  was  concerned,  it  was 
totally  public,”  Burks  told  McElroy. 
“The  question  just  never  came  up.” 

However,  when  the  victim’s  posi¬ 
tion  came  to  light,  their  paper’s  publi¬ 
cation  of  her  name  disquieted  some 
Journal  staffers. 

“Once  we  found  out  she  didn’t 
want  to  be  named,  I  think  a  lot  of 
people  were  upset  by  it,”  said  one 
Journal  journalist. 

After  the  matter  was  raised  to 
newsroom  managers,  the  Journal’s 
newsletter.  Feedback,  clarified  the 
paper’s  policy:  Victims  of  sex  crimes 
are  not  to  be  named  unless  they 
choose  to  be  or  they  file  a  civil  suit. 

Moses  said  the  victim  called  to 
complain  but  did  not  request  a  clarifi¬ 
cation  or  apology  in  print. 

The  Tribune’s  involvement  began 
about  a  month  before  the  sentenc¬ 
ing  when  reporter  Susie  Gran  ap¬ 
proached  the  victim  about  a  story. 
Gran,  who  had  covered  the  case  and 
its  use  of  genetic  fingerprinting,  con¬ 
ducted  several  long  interviews  and 
kept  close  contact  with  the  victim, 
who  steadfastly  insisted  her  name  be 
withheld. 

Meanwhile,  Burks  had  asked  the 
victim  for  interviews  but  was  rebuffed 
until  a  short  time  before  the  sentenc¬ 
ing,  when  Burks  declined,  opting  to 
get  the  story  from  the  victim’s  testi¬ 
mony,  Moses  said. 

“The  atmosphere  in  which  all  this 
took  place  sort  of  misled  our 
reporter,”  said  Gerald  Crawford,  edi¬ 
tor  of  the  Journal. 

Next  time,  he  said,  “I  would  hope 
the  editorial  process  would  be  more 
alert,  that  they  would  challenge  the 
name  and  they  would  go  to  a  higher 
editor.” 

Journal  editors  said  competitive 
considerations  played  no  role  in  the 
publication  of  the  victim’s  name. 

“We  were  unaware  of  anything 
except  that  we  were  covering  a  sen¬ 
tencing  hearing.  I  don’t  think  any  edi¬ 
tors  knew  about  what  the  Tribune  was 
doing,”  Crawford  said. 

He  said  there  was  little  public  reac¬ 
tion  to  the  disclosure:  one  letter  and 
one  phone  call. 
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Rape  victims’  names,  stories  pubiished  15  years  ago 


By  Mark  Fitzgerald 

When  Des  Moines  Register  feature 
writer  Jane  Schorer  talked  to  an 
Investigative  Reporters  and  Editors 
conference  recently,  she  noted  that 
her  account  earlier  this  year  of  Nancy 
Ziegenmeyer’s  story  was  not  the  first 
time  a  rape  victim  had  come  forward 
publicly. 

There  was,  she  said,  a  first-person 
account  that  ran  in  the  Washington 
Post  op-ed  pages  about  a  decade  ago. 
That  victim,  however,  believed  she 
made  a  mistake  telling  her  story  and 
demanded  that  Schorer  not  retell  the 
story  by  name,  Schorer  told  the  IRE 
regional  conference  in  Detroit  {E&P, 
Oct.  27,  P.  34).  It  turns  out,  however, 
that  a  newspaper  told  the  stories 


of  four  rape  victims  by  name  even 
longer  ago. 

On  July  21,  1975,  the  Port  Chester 
(N.Y.)  Daily  Item  ran  a  syndicated 
column  by  Milton  Rockmore  in  which 
four  women,  in  their  own  words  and 
beneath  their  photographs,  answered 
Rockmore’s  question,  “What  are 
your  thoughts  as  a  rape  victim?” 

In  accounts  barely  longer  than  150 
words,  the  women  nevertheless  de¬ 
scribed  their  anger,  fear  and  even 
shame. 

Rockmore,  whose  nationally  syndi¬ 
cated  column,  “View  From  the 
Top,”  occasionally  runs  in  E&P,  said 
he  found  the  four  women  willing  to 
talk  publicly  about  their  rape  by  con¬ 
tacting  rape  crisis  centers  and  follow¬ 


ing  up  on  police  reports. 

“I  talked  to  about  a  dozen  women 
before  I  got  the  four”  who  appeared 
in  the  column,  he  said. 

Unlike  the  experience  of  the 
woman  who  wrote  the  Washington 
Post  story,  the  four  women  had  no 
problems  because  of  the  column, 
Rockmore  said. 

“None  of  the  women  had  second 
thoughts  about  it,”  he  said.  “They 
were  all  quite  pleased  and  there  were 
no  repercussions.” 

Rockmore  said  he  long  ago  lost 
touch  with  the  women.  Attempts  to 
locate  the  women  by  calling  di¬ 
rectory  assistance  in  the  cities 
listed  as  their  homes  were  unsuccess¬ 
ful. 


Census  is  treasure  trove  for  journalists 


By  Mark  Fitzgerald 

Big  cities  may  be  crying  “foul,”  but 
the  1990  census  will  be  a  bonanza  for 
journalists,  a  regional  conference  of 
Investigative  Reporters  and  Editors 
was  told. 

Data  from  this  year’s  census  count, 
which  is  being  challenged  in  court  by 
several  cities,  counties  and  civil  rights 
groups,  will  for  the  first  time  include 
block-by-block  demographics  for  the 
entire  United  States,  said  Kurt  Metz¬ 
ger,  who  worked  for  the  U.S.  Census 
Bureau  for  15  years  before  recently 


Though  he  declined  to  detail  those 
projects,  Dunn  said  preliminary  cen¬ 
sus  data  suggest  several  obvious  sto¬ 
ries. 

There  is,  for  example,  the  aging  of 
the  nation,  whose  median  age  is 
expected  to  rise  from  31  today  to  39 
by  2010. 

Then  there  is  the  shrinking  of  the 
country,  whose  population,  Dunn 
says,  is  expected  to  fall  in  the  next 
century  despite  immigration. 

One  alarming  consequence  of  that 
trend  is  that  the  number  of  active 


Next  spring,  this  information  wiii  be  avaiiabie  in 
computer  tape  and  computer  compact  disc  form, 
aiiowing  newspapers  access  to  a  rich  motheriode  of 
raw  census  data. 


joining  Wayne  State  University’s 
Center  for  Urban  Studies  in  Detroit. 

For  the  first  time,  for  example, 
newspapers  will  be  able  to  track  racial 
movement  among  neighborhoods.  ' 
Next  spring,  this  information  will 
be  available  in  computer  tape  and 
computer  compact  disc  form,  allow¬ 
ing  newspapers  access  to  a  rii^^h 
motheriode  of  raw  census  data. 

USA  Today,  not  surprisingly,  has 
already  engaged  a  computer  expert 
and  planned  several  major  projects 
around  this  data,  said  William  Dunn, 
the  paper’s  demographics  writer. 


workers  supporting  people  receiving 
Social  Security  benefits  is  falling 
inexorably.  In  1945,  for  example,  45 
workers  supported  each  recipient. 
Now  that  number  is  down  to  3.4  to  1 
and  by  just  2014,  when  the  first  baby 
boomers  retire,  it  will  be  only  2.7  to  1 . 

“That’s  an  equation  that  just 
doesn’t  work,”  he  said. 

Census  Bureau  information  spe¬ 
cialists  can  suggest  other  stories,  he 
said. 

“Despite  the  problems  with  the 
1990  census  —  which  had  a  lot  to  do 
with  the  fact  that  they  depend  on  tem¬ 


porary,  untrained  workers  —  the  full¬ 
time  staff  at  the  census,  I  think,  is 
first-rate.  While  they  speak  academ¬ 
ese,  they  are  good  at  spotting  trends 
and,  if  you  push  them,  you  can  often 
get  good  quotes,”  Dunn  said. 

For  its  part,  the  Census  Bureau  is 
eager  to  help  journalists  and  publicize 
its  work,  former  bureau  specialist 
Metzger  said. 

“When  I  was  at  the  Census  Bureau, 
we  loved  those  little  graphics  in  USA 
Today,”  he  said. 

Dow  Jones  in 
venture  with 
German  pubiisher 

Dow  Jones  and  Co.  Inc.  and  the 
German  business  publisher  von 
Holtzbrinck  Group  have  announced  a 
joint-venture  company  to  explore 
English-language  publishing  projects 
in  Europe. 

Using  $1  million  in  start-up  capital, 
Frankfurt-based  Handelsblatt-Dow 
Jones  G.m.b.H.  will  develop  joint 
advertising,  circulation  and  distribu¬ 
tion  arrangements  between  Dow 
Jones’  Wall  Street  Journal  Europe 
and  von  Holtzbrinck’s  business  daily 
Handelsblatt. 

The  two  companies  currently  are 
equity  partners  in  several  businesses, 
including  France’s  Groupe  Expan¬ 
sion  and  Eurexpansion,  a  network  of 
business  publications  in  local  lan¬ 
guages  around  Europe. 
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FINANCIAL 


Third-quarter  financial  reports 

Earnings  down  at  most  public  newspaper 
companies,  but  there  are  a  few  exceptions 


Compiled  by  George  Garneau 

As  the  holidays  approach,  the  newspaper  industry  has 
little  to  be  cheery  about:  Third-quarter  1990  earnings  at 
most  publicly  traded  newspaper  companies  declined  from 
a  year  earlier. 

Quarterly  results  brought  nine-month  profits,  in  most 
cases,  to  below  last  year’s  levels. 

Notable  exceptions  included  Lee  Enterprises  Inc., 
Media  General  Inc.  and  Multimedia  Inc. 

Companies  suffering  declining  operating  profits 
included  Affiliated  Publications,  Dow  Jones  &  Co.  Inc. 
and  the  New  York  Times  Co. 

Companies  blamed  declining  retail  advertising  on  a 
continuing  consolidation  among  department  stores.  The 
nation’s  slowing  economy,  verging  on  recession,  has 
resulted  in  sharply  lower  help-wanted  and  real  estate 
classified  advertising,  and  increasing  unemployment  and 
the  threat  of  war  in  the  Middle  East  have  sent  consumer 
confidence  running. 

Lee  Enterprises  Inc.’s  president  and  chief  operating 
officer  Richard  Gottlieb  called  1990  “a  very  difficult 
year.” 

Other  newspaper  executives  were  calling  it  the  worst 
newspaper  recession  in  more  than  two  decades. 

Affiliated  Publications 

Third-quarter  profits  plunged  52%  at  Affiliated  F*ublica- 
tions  Inc.,  publisher  of  the  Boston  Globe. 

Net  income  and  income  from  continuing  operations 
were  reported  at  $4  million,  or  6<  a  share,  compared  with 
$8.4  million,  or  120  a  share,  for  third-quarter  1989. 

Revenues  for  the  period  rose  2%,  to  $130  million,  com¬ 
pared  with  a  year  earlier. 

Profits  fell  because  of  lower  ad  volume  at  the  Globe  and 
costs  at  Affiliated’s  subsidiary,  BPI  Communications  Inc. 
BPI  incurred  losses  from  starting  a  broadcast  monitoring 
service  and  from  higher  amortization  costs  for  its  purchase 
of  A/S/M  Communications  Inc. 

At  the  Globe,  operating  profits  fell  26%  on  revenues  2% 
lower  than  in  the  quarter  a  year  earlier.  In  specialty  pub¬ 
lishing,  third-quarter  revenues  grew  17%  from  a  year 
earlier  but  recorded  a  $1.2  million  loss  for  the  period. 

The  results  held  nine-month  1990  revenues  static  from  a 
year  ago,  at  $3%  million.  Profits  from  continuing  opera¬ 
tions  for  nine  months  fell  39%,  to  $17.9  million,  or  260  a 
share,  compared  with  $29.7  million,  or  430  a  share,  last 
year. 

A.H.  Belo 

A.H.  Belo  Corp.  reported  income  from  continuing  oper¬ 
ations  rose  6%  to  $17.5  million  for  the  third  quarter  of  1990 
compared  with  a  year  earlier. 

However,  because  of  a  tax  adjustment,  net  earnings  for 
third-quarter  1990  shot  up  77%  from  the  same  period  last 
year. 

Quarterly  revenues  rose  6.9%,  to  $108.6  million,  from  a 
year  earlier. 

Belo  reported  quarterly  net  earnings  of  $5.5  million,  or 
290  a  share ,  compared  with  $3.1  million ,  or  1 50  a  share ,  for 


third-quarter  1989. 

Revenue  at  the  Dallas  Morning  News  rose  5.8%  for  the 
quarter  to  $59.3  million,  primarily  because  of  ad  rate 
increases  dating  from  the  summer. 

Broadcast  revenue  rose  8.5%. 

Per-share  cash  dividends  rose  to  130,  from  110  a  year 
earlier. 

The  results  raised  nine-month  net  earnings  to  $16.8 
million,  or880  a  share,  from  $15.1  million,  or  740  a  share,  a 
year  ago,  as  revenue  rose  6.3%,  to  $320  million. 

Belo  chairman  and  chief  executive  officer  Robert 
Dechard  said  management  was  “encouraged”  by  the 
results,  coming  despite  the  gloomy  conditions  besetting 
papers  nationally,  but  said  managers  were  “guarded  with 
respect  to  sustaining  these  results  given  the  instability  of 
the  U.S.  economy.” 

Belo,  based  in  Dallas,  also  publishes  Suburban  Newspa¬ 
pers  Inc.  in  Dallas-Fort  Worth  and  operates  five  television 
stations. 

Capital  Cities/ABC 

Capital  Cities/ABC  Inc.  reported  earnings  fell  11%,  to 
$71.4  million,  for  the  quarter  ended  Sept.  3,  compared 
with  a  year  earlier. 

Per  share  earnings  fell  9%,  to  $4.16,  from  $4.56. 

Net  revenue  for  the  quarter  grew  10%  to  $1.2  billion. 
Revenue  from  broadcasting  grew  12%  and  publishing 
increased  5%,  mainly  from  acquisitions. 

Operating  income  declined  8%,  to  $143  million,  com¬ 
pared  with  the  quarter  a  year  before.  Operating  profits  in 
publishing  grew  9%  for  the  period. 

Nine-month  net  earnings  rose  5%  to  $320  million. 

With  advertiser  demand  at  ABC  television  network  and 
owned-and-operated  stations  weaker,  the  company 
expected  fourth-quarter  1990  earnings  to  decline  from  a 
year  before. 

Cowles  Media 

Cowles  Media  Co.  reported  quarterly  operating  profits 
20%  below  last  year  for  the  three-month  period  ended 
Sept.  29. 

Because  of  a  $1  million  pretax  gain  from  the  sale  of  two 
newspapers  and  a  $1.3  million  tax  reduction  from  last 
year,  net  profit  for  the  quarter  rose  to  $4. 1  million,  or  $  1 .8 1 
a  share,  from  $2.3  million,  or  890  a  share,  a  year  earlier. 

Revenue  from  continuing  operations  for  the  period,  the 
second  quarter  of  Cowles’  fiscal  year,  rose  marginally 
from  a  year  before  to  $75  million,  mainly  from  magazines. 

Newspaper  revenue  was  lower  for  the  quarter  and  for 
the  first  six  months  of  its  fiscal  year,  Cowles  president  and 
chief  executive  officer  David  Cox  said.  He  anticipated  no 
significant  change  “in  the  next  few  quarters.” 

The  Star  Tribune  in  Cowles’  home  base  of  Minneapolis, 
Minn.,  was  trying  to  save  $5  million  through  voluntary 
staff  reductions,  Cox  said.  Early  retirement  packages  and 
other  expenses  associated  with  the  work  force  reduction 
were  expected  to  reduce  earnings  for  the  next  reporting 
period. 

Common  dividends  per  share  rose  to  670  for  the  period. 
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from  610  last  year. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  Inc.  said  its  third-quarter  operating 
income  plunged  41%,  to  $41  million,  as  revenue  grew  1%, 
to  $408  million,  from  the  period  last  year. 

Net  income  fell  17%  to  $23.7  million,  or  240  a  share, 
from  $28.8  million,  or  290  a  share,  in  third-quarter  1989. 

Higher  interest  and  amortization  from  its  acquisition  of 
Telerate  Inc.  reduced  quarterly  net  income  by  1 10  a  share. 
Tax  credits  from  the  investment  added  $9.3  million,  or  90  a 
share,  to  net  income. 

Operating  income  at  Dow  Jones'  business  publications, 
including  the  Wall  Street  Journal  and  Barron’s  magazine, 
nose-dived  79%  for  the  period,  compared  with  a  year 
earlier,  on  3.6%  less  revenue. 

Journal  ad  linage  fell  16%  for  the  quarter  and  9.3%  over 
nine  months.  Circulation  was  2%  higher  than  at  the  end  of 
third-quarter  1989. 

Linage  at  Barron’s  was  off  6.7%  for  the  quarter.  Nine- 
month  linage  was  off  4.3%,  compared  with  year-earlier 
figures. 

At  its  Ottaway  Newspapers  Inc.  subsidiary,  third-quar¬ 
ter  operating  income  was  $7.9  million  —  7.4%  below 
third-quarter  1989  —  while  revenue  rose  1.5%  to  $59  mil¬ 
lion. 

Ad  linage  at  Ottaway’s  23  daily  papers  fell  7%  for  the 
quarter,  7.7%  for  nine  months,  compared  with  last  year’s 
figures. 

Lower  profitability  was  blamed  on  industrywide  weak¬ 
ness  in  retail  and  classified  advertising  and  on  the  inclu¬ 
sion  this  year  of  100%  of  the  costs  of  developing  Telerate’s 
new  trading  service. 

Operating  income  from  Telerate  and  Dow  Jones  Infor¬ 
mation  Service  fell  36%,  to  $35  million,  compared  with  a 
year  earlier,  as  revenue  rose  5.6%  to  $  185  million.  Telerate 
earnings  were  hurt  by  retrenchment  in  the  financial  ser¬ 
vices  industry,  but  revenue  and  operating  earnings  grew  in 
the  quarter  in  Asia  and  Europe. 

The  results  dropped  nine-month  net  earnings,  excluding 
non-recurring  items,  26%,  to  290  a  share. 

Gannett  Co. 

Lower  ad  linage  reduced  revenue  and  profits  at  the 
nation’s  biggest  newspaper  company,  Gannett  Co.  Inc. 

Gannett  reported  that  third-quarter  1990  earnings  fell 
from  a  year  earlier  —  the  second  quarterly  earnings  drop 
in  a  row  after  22  years  of  consecutive  increases. 

Gannett  reported  that  third-quarter  operating  profits 
declined  9%  to  $150  million. 

Third-quarter  net  earnings  dropped  5%,  to  $79.4  mil¬ 
lion,  or  500  a  share,  compared  with  $83. 1  million,  or  520  a 
share,  for  the  quarter  last  year,  which  included  a  gain  from 
the  sale  of  El  Diario-La  Prensa  in  New  York. 

Dividends  per  share  for  the  quarter  rose  to  300,  from  270 
last  year. 

Revenues  increased  slightly  to  $829  million  for  the 
period,  compared  with  a  year  earlier. 

The  results  left  nine-month  1990  earnings  down  4%,  to 
$259  million,  or  $1 .62  a  share,  compared  with  $270  million, 
or  $1.68  a  share,  last  year. 

In  a  letter  to  shareholders,  Gannett  said  retail  consolida¬ 
tion  has  hurt  advertising.  Higher  energy  prices  and  new 
taxes  have  hurt  consumer  confidence,  raising  pressure  on 
retailers. 

Newspaper  ad  revenues  fell  3%  for  the  period  on  5%  less 
run-of-press  advertising,  including  that  at  the  Detroit 
News,  which  has  entered  a  joint  operating  agreement  with 
the  Detroit  Free  Press. 

Retail  linage  declined  at  most  papers,  as  did  auto,  help- 
wanted  and  real  estate  classified. 

USA  Today  ran  734  ad  pages,  down  51  from  third-quar¬ 


ter  1989,  but  rate  increases  reflecting  higher  readership 
raised  ad  revenue  5%. 

Circulation  revenues  rose,  as  did  revenues  from  broad¬ 
casting  and  billboards. 

Gannett,  based  in  Arlington,  Va.,  publishes  82  dailies, 
and  operates  10  television  and  15  radio  stations  and  a 
billboard  company. 

Knight-Ridder  Inc. 

Knight-Ridder  Inc.  reported  that  income  from  continu¬ 
ing  operations  grew  7.7%  in  third-quarter  1990  from  a  year 
earlier. 

Net  profit  declined  3%,  to  $36.5  million,  because  last 
year’s  results  included  a  gain  from  the  sale  of  the 
Pasadena,  Calif.,  Star-News. 

Per-share  earnings  for  the  quarter  rose  to  730,  from  720 
in  third-quarter  1989. 

Income  from  continuing  operations  was  reported  at  $36 
million,  up  from  $33  million  in  the  period  last  year.  Earn¬ 
ings  per  share  from  continuing  operations  rose  12%,  to 
730,  from  650  in  the  third  period  last  year. 

Newspaper  operating  profits  grew  5%,  to  $82  million,  on 
4%  higher  revenue. 

Newspaper  results  were  aided  by  an  additional  Sunday 
in  the  quarter  and  by  soft  newsprint  prices.  Chief  financial 
officer  Robert  F.  Singleton  noted  softer-than-expected 
retail  and  classified  volume,  especially  in  Philadelphia  and 
other  big  markets. 

In  the  face  of  weak  advertising  and  one  fewer  Sunday  in 
the  fourth  quarter,  Singleton  expected  per-share  earnings 
for  the  period  to  decline  or  remain  static. 

Operating  profit  from  its  business  information  unit  grew 
57%,  to  $3.9  million,  on  revenue  of  $76  million,  up  15% 
The  results  increased  operating  income  slightly  to  $220 
million  for  the  first  nine  months  of  1990,  compared  with  a 
year  earlier. 

Lee  Enterprises  Inc. 

Lee  Enterprises  Inc.  reported  net  profits  rose  11%  to 
$16.3  million,  or  700  a  share,  from  $14.6  million,  or  600  a 
share,  for  the  quarter  ended  Sept.  30,  compared  with  a 
year  earlier. 

Revenue  for  the  period,  Lee’s  fourth  fiscal  quarter,  rose 
13%  from  a  year  earlier,  to  $67  million. 

The  results  brought  net  income  for  the  fiscal  year  up 
marginally  to  $43.4  million,  as  per-share  earnings 
increased  to  $1 .84,  from  $1 .74  last  year.  Revenues  rose  7% 
to  $287  million. 

The  results  included  revenues  this  year  from  properties 
that  did  not  appear  in  last  year’s  results. 

Lee,  based  in  Davenport,  Iowa,  publishes  19  daily 
newspapers,  operates  five  television  stations  and  makes 
plates  for  printing  presses  at  its  NAPP  Systems  Inc.  sub¬ 
sidiary. 

McClatchy  Newspapers  Inc. 

McClatchy  Newspapers  Inc.  reported  third-quarter 
1990  net  income  of  $7.5  million,  or  2^  a  share,  down  14% 
from  the  $8.8  million,  or  310  a  share,  reported  last  year. 

Excluding  anticipated  costs  of  newspaper  acquisitions 
and  start-up  losses  from  a  newsprint  mill,  earnings  for  the 
quarter  rose  slightly. 

Newspaper  revenues,  from  such  properties  as  the  Sac¬ 
ramento  Bee  and  Modesto  Bee,  grew  12.8%  compared 
with  the  quarter  last  year.  Ad  revenue  grew  13.2%  and 
circulation  revenue  grew  12%. 

McClatchy  reported  nine-month  earnings  of  $17.7  mil¬ 
lion,  or  620  a  share,  down  from  $23.6  million,  or  830  a 
share,  for  the  period  in  1989.  Total  nine-month  revenues 
grew  11%  —  6.5%  not  counting  new  acquisitions. 

Classified  linage  made  something  of  a  comeback,  grow¬ 
ing  6.6%,  excluding  new  acquisitions,  for  the  quarter  and 
(Continued  on  page  24) 


EDITOR  &  PUBLISHER  for  November  17,  1990 


13 


Turner  offers  gloom  and  doom  —  again 

Cable  News  Network  founder  ate  crow  for  his  1980  prediction 
of  the  demise  of  newspapers;  now  he  predicts  it  once  more 


By  David  Astor 

Ted  Turner  was  wrong  when  he 
predicted  the  demise  of  newspapers 
by  1990,  but  he  still  thinks  they  will 
not  survive  in  their  present  form. 

“I  said  10  years  ago  that  newspa¬ 
pers  would  be  gone  in  10  years,”  said 
the  flamboyant  Cable  News  Network 
(CNN)  founder.  “I  had  to  eat  a  lot  of 
crow  for  that  statement.” 

Then  Turner,  speaking  at  the  44th 
annual  American  Association  of  Sun¬ 
day  and  Feature  Editors  (AASFE) 
convention  in  Montreal  last  month, 
made  a  similar  prediction. 

He  said  the  information  people  now 
get  in  newspapers  “will  be  there,  but 
delivered  electronically.” 

Turner  stated  that  printed  newspa¬ 
pers  will  eventually  become  “too 
expensive”  as  the  trees  needed  for 
newsprint  become  scarcer. 

If  something  is  not  done  to  deal 
with  environmental  problems  such  as 
deforestation  and  overpopulation, 
added  Turner,  “1  don’t  think  there 
will  be  many  peop'.e  around  to  read 
newspapers.  They’ll  all  be  dying.  I’m 
really  worried  about  our  future.” 

Turner  urged  newspapers  to  “keep 
pounding  away”  at  environmental 
problems  in  their  pages,  as  he  said  the 
Turner  Broadcasting  System  is  doing 
via  the  popular  Captain  Planet  kids’ 
tv  show  and  “social  message”  movies 


Photo  by  Dvrid  Astor 


Ted  Turner 

Photo  by  David  Astor 

on  such  topics  as  the  Chernobyl  disas¬ 
ter. 

The  AASFE  luncheon  speaker  also 
commented  that  newspapers  should 
have  “raised  more  hell”  about  the 
need  to  balance  the  federal  budget 
during  the  1980s. 

Turner  added  that  the  American 
press  does  a  bad  job  covering  interna¬ 
tional  news  “unless  there’s  a  war  or 
earthquake.” 

“If  you  ask  Americans  if  they  are 
well-informed,  they  would  say  yes, 
but  the  average  American’s  knowl¬ 
edge  of  the  world  is  not  very  high,” 
declared  Turner. 

He  also  touched  on  a  number  of 
non-newspaper  topics,  including  the 
rapid  growth  of  the  decade-old  CNN 
(he  said  it  now  operates  in  101  coun¬ 
tries)  and  his  travels  to  various 
nations. 

Turner,  after  describing  a  recent 
trip  to  the  Mideast,  noted  that  he  has 
“raised  millions  for  Jewish  causes” 
but  feels  Israel  now  has  “apartheid 
just  like  in  South  Africa.” 

He  and  companion  Jane  Fonda  also 
took  a  recent  trip  to  the  Soviet  Union, 
where  they  met  with  Mikhail  Gorba¬ 
chev.  “Jane  and  me  were  seated  on 
each  side  of  Gorbachev,  and  I  got  to 
see  the  back  of  his  head  most  of  the 
time,”  joked  Turner,  who  was  not 
accompanied  by  the  actress  at  the 


AASFE  gathering. 

Turner  —  who  said  he  did  not  mind 
losing  money  on  the  Goodwill  Games 
because  they  helped  thaw  U.S.- 
U.S.S.R.  relations  — was  asked  at 
the  end  of  his  remarks  if  he  planned  to 
make  an  exercise  video  like  Fonda. 

“No  .  .  .  but  I  sure  am  exercising 
more,”  replied  Turner,  “and  I  feel 
great,  too!” 

Turner  might  not  feel  great  about 
the  future  of  newspapers,  but  AASFE 
members  are  certainly  hoping  they 
will  be  around  for  a  long  time.  Toward 
that  end,  several  convention  sessions 
were  devoted  to  changes  newspapers 
are  implementing,  or  need  to  imple¬ 
ment,  in  order  to  survive  and  flourish. 

Orange  County  Register  managing 
editor  for  strategy  and  administration 
Richard  Cheverton,  for  instance,  dis¬ 
cussed  the  California  paper’s  year-old 
“newspaper  without  walls”  system, 
which  includes  topic  editors  and  a 
reorganized  reporting  structure  (see 
E&P,  June  2). 

“We  really  don’t  know  at  this  point 
if  it  works,”  said  Cheverton.  “It’s  too 
soon.  But  we  feel  pretty  good  about 
it.” 

Then  Boca  Raton  News  managing 
editor  Mike  Smith  talked  about  the 
Florida  paper’s  radical  redesign  which 
took  effect  last  month  (see  E&P, 
Oct.  6). 

Smith  said  there  is  now  larger  type. 
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Cliff  Ridley 
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more  extensive  headlining  and  label¬ 
ing,  no  story  jumps,  more  material 
aimed  at  women,  a  personal  finance 
section,  a  page  on  participatory 
sports,  numerous  news  briefs,  heavy 
use  of  maps,  editorials  accompanied 
by  boxes  telling  readers  what  they  can 
do  about  an  issue,  a  more  readable 
classified  section,  and  so  on. 

The  redesign  is  a  test  of  Knight- 
Ridder’s  25/43  Project,  which  is  trying 
to  increase  newspaper  readership 
among  busy  baby  boomers  and 
others. 

One  of  those  helping  with  the 
revamping  of  the  38,000-circulation 
News  was  Mario  Garcia,  who  also 
spoke  at  the  Montreal  Gazf-tte-hosted 
convention. 

Garcia  —  newspaper  design  con¬ 
sultant  and  associate  at  the  St.  Peters¬ 
burg-based  Poynter  Institute  for 
Media  Studies  —  said  newspaper 
pages  need  to  have  numerous  “points 
of  entry”  to  attract  scanning  readers. 
These  include  large  headlines,  “at  a 
glance”  information  boxes,  and  eye¬ 
catching  photos. 

Over  80%  of  readers  “enter  a  page 
through  a  photo,  not  a  headline,”  said 
Garcia,  who  noted  that  this  makes  it 
especially  important  for  captions  to 
contain  information  that  leads  people 
to  read  the  story. 

When  it  comes  to  headlines,  he 
added,  “how-to”  ones  are  especially 
effective  in  attracting  readers. 

Garcia  said  papers  should  run  fea¬ 
tures  about  parenting  and  education 
as  well  as  columns  (with  the  writer’s 
photo)  that  talk  about  “daily  experi¬ 
ences  that  reflect  the  experiences  of 
readers.” 

Subheads,  he  continued,  should  be 
used  to  break  up  columns  and  stories 
alike.  And  briefs  should  be  used  liber¬ 
ally. 

Although  Garcia  talked  a  lot  about 
the  visual  look  of  pages,  he  stressed 
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that  content  should  not  be  short¬ 
changed.  “About  85%  of  what  ap¬ 
pears  in  papers  is  text,”  he  said,  and 
noted  that  stories  can  be  long  if  they 
are  layed  out  and  broken  up  in  a 
“reader-friendly”  way.  Writers,  he 
added,  “have  to  be  in  on  the  visual 
planning  of  stories”  because  they 
know  them  best. 

Garcia  said  information  on 
improving  papers  is  contained  in  the 
Eyes  on  the  News  book,  which 
Poynter  published  November  6. 

Also  discussing  ways  to  improve 
papers  and  increase  readership  were 
Seymour  Topping,  director  of  edito¬ 
rial  development  for  the  New  York 
Times  Company  and  chair  of  New 
Directions  for  News  (NDN);  and 
Scott  McGehee,  vice  president/gen¬ 
eral  manager  of  the  Lexington  (Ky.) 
Herald-Leader  and  chair  of  the 
ASNE  Future  of  Newspapers  Com¬ 
mittee. 

“The  good  news  is  that  more  peo¬ 
ple  are  reading  Sunday  papers, 
[although]  daily  readership  is  declin¬ 
ing,”  said  Topping.  “The  bad  news  is 
that  most  regions  of  the  U.S.  —  par¬ 
ticularly  the  Northeast  —  are  exper¬ 
iencing  downturns  in  business  and 
budget  squeezes.  News  holes  will  be 
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cut.  Features  will  be  hurt. 

“But  features  are  often  more  perti¬ 
nent  to  readers  than  hard  news,  and 
the  features  that  are  most  meaningful 
to  readers  are  those  that  have  local 
relevance.” 

Topping  —  who  said  NDN  will 
soon  be  making  available  information 
that  can  help  papers  improve  — 
noted  that  local  news  and  feature 
coverage  does  not  have  to  involve  just 
“chicken  dinner”  announcements. 
“It  includes  enterprising  reporting 
that  comes  to  grips  with  the  central 
concerns  of  a  community,”  he  stated, 
adding  that  editorial  pages  should 
have  local  angles  as  well. 

“Be  intensely  local,”  agreed 
McGehee.  “It’s  an  overwhelming 
advantage  [over  other  media]  that  too 
many  feature  sections  dismiss.” 

She  added,  “Write  about  real  peo¬ 
ple  and  real  issues.  Be  useful;  being 
interesting  is  not  enough.  And 
remember  the  women.  They’re  falling 
away  from  newspaper  reading  faster 
than  other  large  groups”  —  partly 
because  of  their  busy  schedules. 

McGehee  further  added  that  fea¬ 
ture  editors  should  take  chances  with 
their  sections’  content  in  an  effort  to 
“lure  infrequent  readers”  to  the 
newspaper  as  a  whole. 

Despite  all  the  AASFE  speakers’ 
suggestions  about  improvements, 
McGehee  emphasized  that  “feature 
sections  today  are  far  better-looking 
and  better-written”  than  they  were 
before. 

Some  of  the  best  feature  stories  and 
sections  from  the  past  year  were  dis¬ 
played  and  discussed  during  the  AAS- 
FE’s  annual  “Show  and  Tell”  period. 
Hosting  the  approximately  three- 
hour  session  were  Denver  Post  asso¬ 
ciate  editor/features  Sue  Smith  and 
NewsdayINew  York  Newsday  Part  III 
editor  Barbara  Schuler. 

(Continued  on  page  32) 
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Covering  the  black  community 

Press  coverage  examined  at  Associated  Press  Managing  Editors  forum 


By  M.L.  Stein 

Press  coverage  of  the  black  com¬ 
munity  is  more  likely  to  build  up  its 
“charlatans  and  demagogues”  than 
focus  on  its  important  concerns,  the 
executive  director  of  the  National 
Association  for  the  Advancement  of 
Colored  People  told  a  group  of  edi¬ 
tors. 

“All  too  often,  superficiality 
replaces  substance  in  the  coverage  of 
minority  matters,”  said  Dr.  Benjamin 
L.  Hooks  in  a  speech  to  the  Asso¬ 
ciated  Press  Managing  Editors  in 
Dallas. 

“There’s  too  little  understanding  of 
the  ethos  and  attitudes  of  black 
America,  too  little  attention  to  its 
dreams,  hopes,  concerns,  aspirations 
and  desires.” 


Appearing  on  the  panel,  “Minori¬ 
ties  vs.  the  Press,”  Hooks  charged 
that  the  media,  in  deciding  who  is  a 
minority  spokesperson  or  leader,  too 
often  gives  coverage  to  the  Rev.  A1 
Sharpton  and  his  ilk,  “some  of  whom 
could  not  fill  a  telephone  booth  with 
their  followers  and  adherents.” 

A  prominent  editor.  Hooks  con¬ 
tinued,  once  told  him  that  a  “certain 
well-known  media  creature”  would 
be  covered  in  his  newspaper  even 
though  the  man  was  considered  a 
“charlatan  and  a  demagogue. 

“The  reason:  he  was  interesting, 
far  more  interesting  than  the  execu¬ 
tive  director  of  the  nation’s  oldest  and 
largest  and  most  successful  civil 
rights  organization,”  Hooks  said. 

In  his  complaint  about  sensational¬ 
ized  reporting  of  the  African-Ameri¬ 
can  community.  Hooks  recalled  that 
at  the  July  NAACP  convention  in  Los 
Angeles,  the  program  included  back- 
to-school  and  job  seminars,  an 
academic  competition  for  youngsters 
that  ranged  from  music  to  mathema¬ 
tics,  and  a  “well-received”  panel  on 
black-Jewish  relations. 

Yet,  Hooks  said,  some  newspapers 
“eagerly,  and  I  thought,  almost 


viciously,  zeroed  in”  on  a  panelist, 
who  made  a  remark  about  Jewish 
racism  in  Hollywood. 

According  to  Hooks,  that  person 
was  not  an  NAACP  official  and  the 
organization  issued  a  statement  dis¬ 
avowing  his  comment. 

“Our  statement  received  short 
shrift,  if  used  at  all,”  Hooks  said. 
“Some  media  reports  suggested  that 
nothing  else  had  happened  at  our  con¬ 
vention.” 

Hooks  said  his  own  keynote  speech 
addressing  crime,  drug  abuse,  teen 
pregnancy,  school  dropouts  and  other 
issues  “that  newspaper  journalists 
snipe  at”  received  very  little  media 
notice. 

He  also  complained  of  what  he 
termed  the  press’s  patronizing  atti¬ 


tude  in  portraying  blacks. 

“Think  how  many  times  you  have 
permitted  your  reporters  and  editors 
to  describe  black  professors,  preach¬ 
ers,  scientists  and  business  execu¬ 
tives  as  articulate,  as  though  articula¬ 
tion  should  not  be  expected  of 
blacks,”  Hooks  stated. 

Another  bias,  he  contended,  is  evi¬ 
dent  in  such  media  usage  as  “forced 
busing”  and  “reverse  discrimina¬ 
tion”  lawsuits  filed  by  whites. 

No  September  story  ever  leads 
with  “The  city’s  school-age  popula¬ 
tion  today  began  another  nine  months 
of  forced  school  attendance,”  he 
asserted. 

Nor,  he  added,  is  a  story  likely  to 
begin:  “White  police  officers  filed  a 
lawsuit  in  the  U.S.  District  Court 
Wednesday  to  perpetuate  white  male 
job  privileges.” 

“Does  the  fact  that  white  men 
dominate  the  editorial  and  manage¬ 
ment  ranks  play  any  part  in  this  phe¬ 
nomenon?”  Hooks  asked. 

Hooks  also  accused  the  press  of 
joining  in  what  he  perceives  as  a 
nationwide  attack  on  black  public 
officials  for  metropolitan  ills. 

“I  have  the  impression  that  some  in 


the  press  would  have  us  believe  that 
before  blacks  assumed  control  of  the 
cities  everything  ran  peacefully, 
marvelously  and  only  heaven  could 
be  better,”  he  said.  “There  was  no 
abuse  of  public  trust,  no  robbery, 
thievery,  thuggery,  plundering  or  pil¬ 
laging,  no  crooked  contracts,  no  kill¬ 
ing.” 

Hooks  said  he  was  thankful  that 
Jesse  Jackson  was  not  elected  presi¬ 
dent  and  that  the  president  and  Senate 
are  white  and  the  House  eight-tenths 
white. 

“I’m  glad  because,  if  black  people 
had  presided  over  the  foolishness, 
ignorance  and  buffoonery  of  the  last 
few  weeks  of  the  budget  crisis,  you 
can  believe  there  would  not  be  adjec¬ 
tives  enough  for  the  white  press  to 
have  ridiculed  those  deliberations,” 
he  remarked. 

Still,  Hooks  declared  himself  a 
“staunch  defender”  of  a  free  press, 
while  asking  it  to  carefully  examine  its 
minority  coverage. 

“I  am  asking  you  to  realize  that  our 
country  does  face  a  crisis  of  racial 
polarization,”  he  said.  “The  press 
can  do  a  superficial  job  with  these 
grave  issues,  or  it  can  urge  a  search 
for  broader  issues.  You  have  great 
freedom.  How  will  you  use  it?” 

Another  speaker,  Juan  Williams,  a 
black  reporter  for  the  Washington 
Post,  said  that,  because  of  a  fear  of 
being  tagged  as  biased,  white  newspa¬ 
pers  often  shy  away  from  “tough 
reporting”  in  black  neighborhoods. 

“The  most  racist  reporting  I  see 
today  is  not  the  negative  coverage  but 
condescending  coverage  —  where  a 
black  politician  is  not  given  critical 
coverage  for  fear  of  cries  of  racism,” 
he  said. 

“Demand  accountability  from 
black  politicians  as  you  demand 
accountability  from  white  politi¬ 
cians.” 

Williams,  the  author  of  a  book  on 
the  Civil  Rights  movement,  cited  A1 
Sharpton  as  an  example,  calling  him  a 
“con  artist.” 

Editors,  he  said,  assume  “whoever 
is  yelling  the  loudest  and  saying  the 
craziest  things  must  be  an  authentic 
black  spokesman.” 

Williams  urged  newspapers  not  to 
be  “polite”  in  covering  the  black 
community  to  avoid  a  racist  label. 

(Continued  on  page  33) 
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Reaching  women  readers 

As  newspapers  placed  less  emphasis  on  news  for  women,  they  lost  a 
large  segment  as  readers;  now  they  must  find  ways  to  get  them  back 


By  M.L.Stein 

Newspapers  largely  brought  the 
problem  of  declining  readership  on 
themselves  by  killing  their  women’s 
pages  20  years  ago,  the  Des  Moines 
Register  features  editor  argued  on  a 
Dallas  panel. 

“Newspapers  embraced  feminist 
ideas  and  ignored  feminine  reality,” 
said  Bob  Shaw,  “but  magazines  made 
no  such  mistake.  Based  on  a  recipe  of 
fitness,  fashion,  relationships  and 
beauty,  women’s  magazines  went 
bananas.” 

Shaw  appeared  on  the  panel 
“News  for  Wom.en”  at  the  Asso¬ 
ciated  Press  Managing  Editors  con¬ 
vention. 

He  asserted  that  much  of  the  read¬ 
ership  loss  involves  women  and  cited 
a  Newspaper  Advertising  Bureau 
study  which  showed  that,  between 
1982-1987,  there  was  a  drop  of  26%  in 
women  who  were  frequent  readers  of 
newspapers. 

Shaw  added  that  the  Register’s  own 
marketing  studies  have  turned  up 
similar  data. 

The  panelist  said  that  his  own 
research  for  a  master’s  thesis 
revealed  that  the  Register  between 
1%9  and  1989  strayed  far  afield  in 
defining  women’s  news. 

In  1%9,  he  found,  there  was  a  sec¬ 
tion  named  “A  Page  for  Women.” 

“That  name,  and  the  selection  of 
stories,  seems  a  little  quaint  today 
but,  in  1%9,  there  was  no  doubt  in 
women’s  minds  that  every  day  they 
could  find  something  pertaining  to 
their  personal  lives,”  Shaw  stated. 

Newspapers  can  console  them¬ 
selves  that  they  cannot  control  such 
circumstances  as  growing  illiteracy 
and  tv  competition,  but  should  blame 
themselves  for  the  decline  in 
women’s  readership,  he  continued. 

When  they  abandoned  the  tradi¬ 
tional  women’s  pages  they  failed  to 
replace  them  with  anything  of  sub¬ 
stance,  Shaw  said. 

“This  was  done  because  of  a  gross 
misunderstanding  of  feminism,  and  I 
think  we  are  suffering  for  it  today,” 
he  observed. 

In  the  Register  of  the  1960s,  he 
went  on,  women’s  pages  served  to 
balance  the  newspaper.  Women  read 
the  news  pages  but  then,  as  now,  gen¬ 


erally  avoided  the  sports  section,  he 
stated. 

In  one  week,  Shaw  noted,  the  paper 
carried  19  columns  and  stories  about 
raising  children,  eight  relating  to 
home  and  interior  decorating,  seven 
on  sewing,  five  on  fashion  and  21  on 
notices  of  club  meetings  and  an¬ 
nouncements. 

The  trend  away  from  such  content 
swept  the  newspaper  industry  as  edi¬ 
tors  killed  women’s  pages  and  drasti¬ 
cally  reduced  stories  they  saw  as  sex¬ 
ist  topics  such  as  family,  homemak¬ 
ing,  fashion  and  food  preparation,  he 
said. 

“The  mistake  we  made  was  in 
assuming  that  because  women  are 
more  likely  to  hold  jobs  today,  they 
are  less  likely  to  care  about  their 
homes,  clothing,  food  and  families,” 
Shaw  continued. 


Editor’s  assumptions  that  women 
were  shedding  family  life  for  careers 
were  wrong,  he  claimed.  Instead,  he 
said,  women  are  adding  careers  to 
family  responsibilities. 

“Thus,  women  became  extremely 
busy  —  too  busy  to  read  newspapers 
that  didn’t  offer  them  what  they 
wanted  and  needed  to  read,”  Shaw 
said.  “In  retrospect,  what  we  should 
have  done  is  expanded  the  coverage 
of  feature  topics  but  ditched  the  sexist 
‘for  women  only’  labeling.” 

The  bright  side  is  that  some  news¬ 
papers  are  engaging  in  “back-to-the- 
future”  content  in  their  feature  sec¬ 
tions  with  stories  relating  to  fashion, 
food  and  family,  Shaw  commented. 
“When  newspapers  look  for  solutions 
to  their  self-made  problems  of  low 
readership  by  women,  they  can  do  a 
lot  worse  than  starting  to  look  at  what 
they  were  doing  20  years  ago,”  he 
remarked. 

Another  panelist  was  Colleen 
Dishon,  associate  editor  of  the  Chi¬ 


cago  Tribune,  one  of  the  newspapers 
mentioned  by  Shaw  as  changing 
direction  in  women’s  news  with  a  new 
section,  “TempoWoman/Woman- 
news.” 

“It  doesn’t  take  a  scholar  or  classy 
research  firm  to  conclude  that  as 
women  race  ahead,  they  have  pre¬ 
cious  little  time  for  us,”  said  Dishon. 

Time,  however,  is  not  the  only  fac¬ 
tor  keeping  women  out  of  the  pages  of 
today’s  newspapers,  she  remarked. 

Dishon  said  the  problem  is  embod¬ 
ied  in  a  letter  sent  to  an  editor  by  a 
woman  who  wrote,  “I  don’t  see 
myself  in  your  newspaper.” 

“She  meant  that  the  editor’s  news¬ 
paper  did  not  see  life  complete  and 
whole,  the  way  she  saw  it,  lived  it,” 
Dishon  explained.  “Her  letter  is  typi¬ 
cal  of  many  received  in  newspaper 
offices.” 


Focus  groups  and  other  studies 
have  shown  that  feature  sections 
targeted  to  women  do  not  necessarily 
do  the  job,  she  continued,  noting  that 
“cutesy  articles”  on  movie  stars  and 
marital  fidelity  are  more  likely  to  turn 
women  off. 

Dishon  advised  editors  they  have 
an  opportunity  to  “play  catch-up” 
with  women  “if  they  don’t  run  in 
place  and  don’t  repeat  the  mistake  of 
not  listening.” 

One  listening  post,  she  said,  was 
New  Woman  magazine,  which 
reported  that  83%  of  women  surveyed 
said  that  self-sufficiency  —  whether 
physical,  emotional  or  financial  —  is 
now  a  prime  source  of  gender  identity 
and  pride. 

Women  have  told  the  Tribune  they 
see  themselves  as  leaders,  Dishon 
related. 

The  Tribune  responded  by  bringing 
out  a  new  kind  of  women’s  section, 
TempoWoman,  “where  women  could 
(Continued  on  page  33) 
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whm  science  gets  down  to  business 


The  CIA  and  the  media 

Central  Intelligence  Agency's  chief  of  media  relations  says  his 
organization  is  trying  to  become  more  open  with  Journalists 


By  Albert  J.  Paris! 

When  it  comes  to  disseminating 
information,  Mark  Mansfield,  the 
chief  of  media  relations  for  the  Cen¬ 
tral  Intelligence  Agency,  says  that  the 
role  of  the  journalists  and  “case  offi¬ 
cers”  is  very  much  alike. 

Yet,  to  paraphrase  an  exchange 
between  Scott  Fitzgerald  and  Ernest 
Hemingway,  the  methods  and  tech¬ 
niques  may  be  similar  but  the  CIA  is 
far  different  from  you  and  me. 

It  has  more  resources  and,  for  the 
most  part,  it  still  remains  secretive. 

In  an  unusual  briefing  between  an 
agency  representative  and  a  gathering 
of  journalists,  Mansfield  said  that  the 
CIA  is  trying  to  dispel  its  cloak-and- 
dagger  image  and  make  clear  that  its 
role  of  security  is  counter  to  that  por¬ 
trayed  in  popular  films  and  novels. 

Mansfield  said  that  while  the  agen¬ 
cy’s  symbol  is  an  American  eagle, 
many  feel,  particularly  some  frus¬ 
trated  journalists,  that  it  could  just  as 
easily  be  a  pair  of  sealed  lips. 

“To  be  quite  honest  with  you,  there 
are  a  number  of  people  in  the  CIA, 
particularly  veterans,  who  believe 
that  the  best  way  to  deal  with  the 
press  is  not  to  deal  with  them  at  all,” 
said  Mansfield  at  a  recent  meeting  of 
the  North  Jersey  Press  Club,  “but  I 
don’t  feel  that  way;  William  Webster, 
our  director  doesn’t  feel  that  way,  and 
our  policy  is  to  be  as  open,  candid  and 
responsible  to  the  media  as  we  can 
while  at  the  same  time  protecting 
intelligence  sources,  much  in  the 
same  way  that  a  reporter  would  pro¬ 
tect  his  own  sources.” 

Mansfield  said  that  journalists  have 
been  invited  to  CIA  briefings  on  sen¬ 
sitive  topics  for  the  past  30  years  and 
that  such  briefings  —  there  were 
some  200  held  last  year  —  have 
increased  in  number  recently.  The 
briefings,  especially  those  on  sensi¬ 
tive  topics,  are  held  on  a  background 
basis  and,  while  questions  are 
“answered  to  the  best  of  our  ability,” 
the  information  gleaned  from  CIA 
sources  is  not  for  attribution. 

He  said  that  CIA  officials  often 
have  “guided”  reporters  on  breaking 


(Paris!  writes  for  the  New  Jersey 
section  of  the  Sunday  New  York 
Times.) 


stories,  whether  the  topics  involved 
foreign  affairs,  policy  or  covert  opera¬ 
tions.  Mansfield  explained  that  if  a 
journalist  had  information  on  an  issue 
contrary  to  knowledge  gathered  by 
the  agency,  “to  prevent  them  the 
embarrassment  of  writing  a  story  in 
error”  they  might  offer  a  warning  that 
the  reporter  or  the  story’s  direction  is 
off-base. 

He  said  that  requests  for  briefings 
on  particularly  sensitive  issues  have 
been  denied  for  national  security  rea¬ 
sons  but,  overall,  the  CIA  is  willing  to 
continue  the  briefing  ritual  with 
reporters  because  they  have  not 
“broken  the  ground  rules”  concern¬ 
ing  non-attribution.  The  briefings 
have  taken  place  at  the  agency’s 
headquarters  in  Langley,  Va. 


“We  don’t  tap  journalist’s 
phones,”  he  said,  adding  that  such  a 
thing  is  contrary  to  agency  guidelines, 
and  asserted  also  that  the  CIA  did  not 
maintain  open  files  on  U.S.  citizens  or 
journalists. 

Many  NJPC  members  viewed  the 
statement  with  open  skepticism.  In 
answer  to  a  journalist’s  question  con¬ 
cerning  whether  the  CIA  actively  paid 
some  journalists  at  home  and  over¬ 
seas  to  compromise  themselves  and 
share  information  with  the  agency, 
Mansfield  denied  that  such  a  practice 
currently  exists,  but  he  chose  to 
neither  confirm  nor  deny  that  such 
relationships  between  the  CIA  and 
reporters,  based  on  payment  for  ser¬ 
vices  rendered,  had  existed  in  the 
past. 


. . .  Mansfield  said  that  the  CIA  is  trying  to  dispel  its 
cloak-and-dagger  image  and  make  clear  that  its  role 
of  security  is  counter  to  that  portrayed  in  popular 
films  and  novels. 


Mansfield  also  said  that  reporters 
have  been  asked  to  “not  run  with 
a  story”  by  agency  officials  in  the 
past  —  once  also  this  year  —  be¬ 
cause  specific  information  unearthed 
by  journalists  could  have  endangered 
the  lives  of  CIA  case  officers  (the 
agency  prefers  the  term  over  field 
operatives)  working  overseas.  There 
have  been  times,  he  said,  in  which 
news  reporters  generated  in  the  U.S. 
have  forced  the  CIA  to  withdraw  its 
case  officers  from  a  region  in  conflict. 

By  the  same  token,  “if  we  know 
that  a  journalist,  through  our  sources, 
may  be  in  danger  or  may  be  in  a  posi¬ 
tion  where  his  life  is  threatened,  we’ll 
pass  that  information  on  to  him,”  said 
Mansfield,  citing  that  as  an  example 
of  CIA-joumalist  cooperation. 

While  journalists  and  their  editors 
for  years  have  suspected  that  the 
agency  has  singled  out  news  organiza¬ 
tions  and  individual  reporters  and 
tapped  open  telephone  lines  both 
domestically  and  at  news  bureaus 
overseas,  Mansfield  stressed  that 
such  assertions  are  more  paranoia 
than  truth. 


Mansfield  said  that,  while  some  3% 
of  the  agency’s  activities  involved 
covert  operations  overseas,  “usually 
that  aspect  alone  gets  97%  of  the 
media  attention.” 

A  former  speechwriter  for  Web¬ 
ster,  Mansfield,  52,  is  a  1982  graduate 
of  New  York’s  Columbia  University 
Graduate  School  of  Journalism  and 
earned  a  B.A.  degree  from  Rutgers 
University  in  New  Brunswick,  N.J.  A 
former  editor  in  chief  of  the  Daily 
Targum  there,  he  also  worked  briefly 
as  a  reporter  for  The  (Bergen  County, 
N.J.)  Record  and  the  New  Brunswick 
(N.J.)  Home  News  before  joining  the 
CIA. 

A  number  of  NJPC  members  —  the 
organization  represents  working  jour¬ 
nalists,  photographers,  editors,  free¬ 
lance  writers  and  public  relations  profes- 
sk  nals  who  were  formerly  journalists  — 
£,  id  that  while  they  were  appreciative 
of  the  CIA’s  sense  of  new  openness, 
they  were  still  wary  of  its  motives. 

“I  admire  what  the  CIA  is  trying  to  do 
in  terms  of  its  openness  and  renewed 
eflforts  to  cooperate  with  journalists,” ; 

(Continued  on  page  52) 
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We’re  putting  our 
commiffnent  to  the  planet 


on  paper. 


Recycling  is  a  start. 


One  solution  to  today’s  environmental  concerns 
can  be  found  in  yesterday’s  papers. 

Kruger  is  investing  in  a  major  recycling 
project  to  curb  waste  and  conserve  forests. 

Our  efforts  will  produce  a  recycled  product 
of  the  same  quality  and  runability  as  primary 
fibre  newsprint. 

No  more  space  to  waste  on  this  planet  means 
plenty  of  room  for  improvements. 

^Kruger 

We’re  making  news  in  newsprint  technology. 


Advertorials 


Editors  discuss  how  to  make  them  work 


By  M.L.  Stein 

The  key  to  the  success  of  adverto¬ 
rials  lies  in  an  agreement  between  the 
news  and  advertising  departments  on 
who  writes  them  and  how  they  should 
stand  out  from  the  news  product. 

This  was  the  view  of  Mac  Tully, 
advertising  director  of  the  Fort  Worth 
(Texas)  Star-Telegram,  in  a  discus¬ 
sion  of  the  touchy  subject  of  adver¬ 
torial  sections  at  the  Associated  Press 
Managing  Editors  convention  in  Dal¬ 
las. 

Tully,  three  editors  and  an  ad 
agency  executive  agreed  that  adver¬ 
torials  improve  revenue  but  the  way 
they  are  handled  is  important  to  news¬ 
paper  harmony  and  ethics. 

“Let’s  face  it.  Advertorial  sections 
are  not  news  sections  and  shouldn’t 
be  promoted  as  such,”  Tully  said. 
“But  that  doesn’t  m^'an  that  I  think 
these  sections  do  not  have  read¬ 
er  interest  or  appeal  because  they 
do.” 

Tully  contended  that  advertori¬ 
al  sections  should  be  clearly  labeled 
as  advertising  so  as  not  to  mis¬ 
lead  readers.  Conversely,  he  went  on, 
the  special  sections  ought  to  be  pro¬ 
moted  to  readers  as  to  publication 
date  and  what  they  can  expect  from 
them. 

“Special  sections  generate  new  and 
increased  advertising  revenue  and 
serve  a  purpose  for  our  readers,”^  he 
continued.  “With  increasing  com¬ 
petition  for  ad  dollars  we,  as  an  indus¬ 
try,  must  do  more  to  garner  our  share 
of  the  advertising  pie.  Although  we 
are  still  a  powerhouse,  we  no  longer 
have  the  death  grip  on  the  advertising 
dollars  that  we  once  enjoyed.  This 
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means  we  must  be  willing  to  work 
harder  and  do  more  to  earn  them.” 

Seattle  Times  editor  Mike  Fancher 
noted  that  the  sluggish  economy  has 
brought  increased  pressure  to  run 
advertorials  but  cautioned  that  these 
sections  must  be  aboveboard. 

“The  best  defense  against  adver¬ 
torial  content  that  degrades  the  news- 
paper  is  a  good  offense,”  he 
observed.  “This  starts  with  profes¬ 
sional  supportive  relationships 
between  newsrooms  and  ad  depart¬ 
ments,  which  can  only  happen  if  the 
newspaper  won’t  compromise  its 
integrity.” 

There  must  be  shared  values  start¬ 


credible  copy.  Our  real  estate  section 
is  very  popular  and  profitable.  It 
informs  people  and  makes  money.” 

At  the  Gazette,  Johnson  said,  there 
is  an  advertorial  policy  drafted  by  a 
joint  newsroom-advertising  committee. 

“The  advertising  department 
comes  to  editorial  with  ideas  and 
proposals  and  we  talk  over  and  arrive 
at  mutually  agreeable  solutions,”  she 
stated.  “It’s  fairly  friendly.” 

In  one  instance,  Johnson  recalled, 
the  news  department  negotiated  with 
an  ad  designer  on  the  general  appear¬ 
ance  of  a  section  and  then  produced 
typesetting  formats  for  use  by  the  ad 
department. 


“IVe  said  we  were  going  to  controi  these 
[advertoriai]  sections  and  we  did,  even  though  the  ad 
department  didn’t  iike  it.  We  try  reai  hard  not  to 
prostitute  ourseives.” 


ing  with  the  publisher  and  going  down 
through  the  entire  company,  Fancher 
said.  He  advised  newsrooms  to  be 
flexible  and  creative  in  dealing  with 
advertorials,  working  with  the  ad 
department  in  seeking  new  ways  to 
serve  readers  and  generate  new 
revenue. 

“Newspeople  won’t  participate 
openly  if  the  newspaper  doesn’t 
respect  and  protect  journalistic  integ¬ 
rity,”  Fancher  observed. 

Barbara  Frankel,  managing  editor 
of  the  central  New  Jersey  Home 
News,  supported  the  statement,  say¬ 
ing  of  her  paper:  “We  said  we  were 
going  to  control  these  [advertorial] 
sections  and  we  did,  even  though 
the  ad  department  didn’t  like  it.  We 
try  real  hard  not  to  prostitute  our¬ 
selves.” 

She  added,  however,  that  the  news 
and  ad  departments  have  cooperated 
in  putting  out  sections  on  real  estate, 
high  school  graduations  and  a  guide  to 
central  New  Jersey. 

“But  we  insist  on  our  own  stan¬ 
dards  and  maintaining  them,” 
Frankel  said. 

Moderator  Pam  Johnson,  managing 
editor  of  the  Phoenix  Gazette,  said 
her  newspaper  has  published  real 
estate,  transportation  and  job  oppor¬ 
tunity  sections  that  “carry  useful. 


“This  lets  us  control  typography,” 
she  said.  “Editorial  contributes 
greatly  to  sections  we  determine  are 
useful  to  our  readers.” 

James  Porcarelli,  senior  vice  presi¬ 
dent,  D’Arcy,  Worldwide,  whose 
clients  include  the  St.  Louis  Post-Dis¬ 
patch,  said  the  key  to  a  successful 
advertorial  section  is  to  make  it  rele¬ 
vant  to  the  reader. 

“Consumers  don’t  like  to  be 
patronized,”  he  added. 

Porcarelli  suggested  that  the  adver¬ 
torials  that  work  best  are  “different 
and  unique,  and  not  placed  where  an 
ad  is  expected  to  be  seen.  The  special 
sections  should  be  exclusive  with  no 
other  ads  around.” 

According  to  Tully,  advertorial 
sections  can  be  particularly  effective 
for  grand  openings  of  a  new  hospital 
or  office  building. 

The  section,  he  explained,  provides 
an  opportunity  to  get  advertising  from 
all  the  contractors  and  vendors  who 
helped  build  the  structure  or  will  con¬ 
tribute  to  its  operation. 

“Now  that  kind  of  advertising  is 
obviously  very  event-oriented  and  is 
totally  reliant  on  that  section,”  Tully 
commented.  “It’s  really  this  simple. 
If  you  do  the  section,  you  will  get  the 
money.  If  you  don’t  do  the  section, 
you  won’t.” 
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No,  it’s  not  a  trick  question.  On  fact,  well  give  you  some  of  the  answers  a  little  later.)  But,  it  requires  a  lot 
of  research.  Research  based  on  time. 

The  time  it  takes  to  collect  thousands  upon  thousands  of  facts  in  ten  different  media. 

The  time  it  takes  to  break  down  these  facts,  into  dollar  figures  that  make  sense.  For  each  media.  For  each  company. 

i^he  time  it  takes  to  prepare  and  organize  these  facts  into  practical  reports  that  become  the  basis  for  sound 
business  decisions. 

That’s  time  you  could  be  using  to  uncover  new  leads.  Time  your  sales  force  could  use  to  convert  those  leads 
into  clients.  Time  to  find  out  what  the  competition’s  up  to -and  how  to  get  a  jump  on  it. 

You  can  spend  your  time  figuring  out  who  the  big  spenders  are — and  where  their  money’s  going.  Or  you  can  call  LNA. 

By  the  way,  LNA  already  has  some  answers  for  you:  bankers  deposit  over  half  their  ad  dollars  into  newspapers, 
25%  into  spot  TV — with  a  332%  spending  increase  in  cable  TV  over  the  last  three  years?  _  ■■-= 

At  LNA,  we  give  you  solutions  to  the  problem  of  time.  Think  about  the  possibiUties. 


‘Data  raflactt  1968  LNA  flQufaa 
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Financial  reports 

(Continued  from  page  13) 


helping  offset  retail  declines. 

Based  in  Sacramento,  Calif.,  McCIatchy  publishes  11 
daily  papers  in  the  West  and  in  South  Carolina. 

Media  General  Inc. 

Media  General  Inc.  reported  net  income  rose  87%  to 
$7.3  million,  or  28^  a  share,  from  $3.9  million,  or  150  a 
share,  for  the  quarter  ended  Sept.  30,  compared  with  a 
year  earlier. 

Led  by  broadcasting,  revenue  for  the  period  rose  6.9% 
to  $152  million. 

Improved  newspaper  results  were  attributed  to  cost 
controls  and  to  selective  ad  and  circulation  price  hikes. 

Newsprint  operations  have  benefited  from  price  hikes 
and  from  strikes  at  Canadian  mills. 

The  results  pushed  nine-month  income  to  $22.4  million, 
or  860  a  share,  up  from  $21.9  million,  or  840  a  share,  a  year 
earlier.  The  increase  reflects  an  after-tax  gain  of  150  a 
share  from  the  sale  of  weeklies.  Nine-month  1989  earnings 
include  an  after-tax  gain  of  220  a  share  from  the  sale  of  a 
California  newsprint  mill. 

Multimedia  Inc. 

Multimedia  Inc.  reported  third-quarter  1990  profits  and 
revenues  rose  modestly  from  a  year  earlier. 

Quarterly  operating  profits  rose  8.7%  to  $41.8  million. 

Net  earnings  rose  to  $12.9  million,  or  $1 .05  a  share,  from 
$7.6  million,  or  620  a  share,  in  third-quarter  1989. 

Revenues  rose  6.2%  to  $1 19.8  million.  Newspaper  and 
broadcasting  revenues  were  flat.  Cable  television  grew 
11%  and  entertainment  revenue  was  up  16%. 

Quarterly  results  pushed  nine-month  earnings  to  $28 
million,  or  $2.31  a  share,  up  from  $23  million,  or  $1.86  a 
share,  on  revenues  of  $353  million,  6%  over  last  year;  1990 
results  include  a  $3  million  one-time  loss  from  refinancing 
long-term  debt. 

Based  in  Greenville,  S.C.,  Multimedia  owns  13  daily 
newspapers  and  four  television  and  eight  radio  stations.  It 
operates  100  cable  franchises  and  syndicates  television 
programming. 

New  York  Times  Co. 

Profits  from  continuing  operations  fell  43%  at  the  New 
York  Times  Co.  in  the  third  quarter  of  1990  compared  with 
a  year  earlier. 

The  company  reported  quarterly  income  from  continu¬ 
ing  operations  of  $9.2  million,  or  120  a  share,  compared 
with  $16.4  million,  or  210  a  share,  for  the  period  last  year. 

Consolidated  revenues  for  the  period  rose  to  $420  mil¬ 
lion,  from  $415  million  a  year  earlier. 

The  company  blamed  lower  ad  linage  at  the  New  York 
Times  and  increased  depreciation  and  interest  costs  from 
new  production  plants  for  the  Times  and  the  Gwinnett 
(Ga.)  Daily  News.  Charges  for  construction  lowered  per- 
share  earnings  90  for  the  quarter. 

Excluding  the  expenses,  third-quarter  earnings  from 
continuing  operations  would  have  been  flat. 

Operating  profits  from  the  Times,  35  regional  papers 
and  one-third  of  the  International  Herald  Tribune  tumbled 
43%  to  $19.6  million  on  slightly  higher  revenue. 

New  York  Times  ad  volume  feii  10.7%  for  the  period  — 
71%  of  the  decline  in  help- wanted  and  real  estate  —  com¬ 
pared  with  a  year  ago. 

Ad  volume  at  the  regional  papers  increased  4%  on  the 
quarter,  mainly  from  inserts. 

The  magazine  group  reported  a  third-quarter  operating 
loss  of  $2.3  million  —  down  from  $4.5  million  in  the  period 


last  year  —  as  a  result  of  the  acquisition  of  McCall’s. 

Operating  profits  from  broadcasting  and  information 
rose  to  $3.3  million  for  the  quarter,  from  $2.6  million  last 
year,  on  higher  revenues. 

The  results  brought  nine-month  earnings  down  to  $52 
million,  or  690  a  share,  from  $87  million,  or  $1.1 1  a  share, 
last  year. 

The  results  exclude  per-shafe  gains  of  $2.47  on  the  sale 
of,  and  $2.52  on  operating  results  from  NYT  Cable  TV. 

Excluding  the  acquisition  of  McCall’s,  nine-month  per- 
share  earnings  would  have  been  flat  at  $1.11. 

Park  Communications 

Park  Communications  Inc.  reported  third-quarter  net 
income  of  $3.6  million,  down  5%  from  the  period  last  year, 
on  1%  lower  revenue  of  $38  million. 

Per-share  earnings  for  the  period  dropped  to  180,  from 
190  last  year. 

Excluding  $198,000  in  net  tax  expenses  from  the  poten¬ 
tial  acquisition  of  a  radio  station,  earnings  for  the  quarter 
would  have  increased  slightly. 

The  results  brought  revenue  for  the  first  nine  months  of 
1990  down  1%,  to  $117  million,  and  net  income  down 
slightly,  to  $12.3  million,  compared  with  a  year  earlier. 

Chairman  Roy  H.  Park,  calling  it  a  “difficult”  period, 
said  controls  had  reduced  operating  expenses  1%  so  far 
this  year. 

Ithaca,  N.Y. -based  Park  owns  41  daily  newspapers  and 
seven  television  and  19  radio  stations. 

Pulitzer  Publishing  Co. 

Pulitzer  Publishing  Co.  reported  net  income  dropped 
55%,  to  $1.4  million,  or  130  a  share,  compared  with  $3.2 
million,  or  310  a  share,  for  the  quarter  ended  Sept.  30, 
compared  with  a  year  earlier. 

The  decline  was  attributed  to  lower  profits  in  publishing 
and  increased  depreciation  and  amortization  from  the 
acquisition  of  WDSU-TV  in  New  Orleans. 

Revenues  for  the  quarter  increased  3.5%  to  $98  million, 
compared  with  a  year  earlier. 

Publishing  revenues  fell  slightly  as  full-run  ad  linage 
slipped  2%  at  the  St.  Louis  Post-Dispatch  and  6%  at  the 
Tucson,  Ariz.,  newspaper  agency.  Broadcasting  revenues 
rose  15%  on  larger  revenue  from  WDSU  and  increased 
political  advertising. 

Operating  expenses  rose  8%  overall,  3%  in  publishing. 

Operating  cash  flow,  defined  as  operating  income  after 
agency  adjustment  plus  depreciation  and  amortization, 
declined  8%  to  $10  million,  compared  with  third-quarter 
1989. 

The  results  dropped  nine-month  1990  net  income  by 
47%,  to  $6.9  million,  or  660  a  share,  compared  with  $13 
million,  or  $1.26  a  share,  a  year  earlier. 

E.W.  Scripps  Co. 

E.W.  Scripps  Co.  reported  third-quarter  1990  net 
income  fell  slightly  to  $17.4  million  from  a  year  earlier, 
leaving  the  per-share  net  flat  at  230. 

Operating  income  for  the  period  rose  4.7%  to  $48  million 
and  operating  cash  flow,  defined  as  operating  income  plus 
depreciation  and  amortization,  increased  4.7%  to  $75  mil¬ 
lion. 

Profits  declined  in  publishing  and  rose  in  broadcasting. 

Operating  income  in  publishing  fell  1 4%  for  the  period  to 
$28.8  million.  Ad  revenues  weakened,  as  costs  of  news¬ 
print  and  ink  rose  6.9%,  and  income  from  character 
licensing  declined. 

Publising  revenues  increased  3.8%  to  $212  million. 
Newspaper  ad  revenues  increased  1.2%  to  $129  million, 
with  national  ad  revenue  rising  15%  while  local  declined 
marginally.  Classified  and  preprints  rose  slightly  for  the 
period.  Circulation  revenue  rose  4%  to  $35  million. 


24 


EDITOR  &  PUBLISHER  for  November  17,  1990 


Operating  income  in  broadcasting  rose  43%,  to  $14 
million,  as  revenues  rose  10%,  to  $55  million,  and  costs 
rose  2%.  Cable  television  operating  income  rose  59%  for 
the  quarter  to  $8  million  on  revenues  13%  higher,  to  $50 
million. 

Net  income  for  the  first  nine  months  of  1990  nose-dived 
53%  to  $27  million.  Excluding  a  pretax  charge  of  $36 
million  to  buy  the  Knoxville  (Tenn.)  Journal  out  of  a  joint 
operating  agreement,  net  income  declined  1 3%  for  the  nine 
months,  cutting  per-share  net  10%  to  660. 

Times  Mirror  Co. 

Times  Mirror  Co.  reported  that  third-quarter  net  earn¬ 
ings  declined  40%  to  $41.9  million,  or  330  a  share,  com¬ 
pared  with  $70.1  million,  or  540  a  share,  a  year  earlier. 

Revenue  increased  2.4%  for  the  period  to  $895  million. 

Newspaper  operating  profits  plunged  61%  for  the  quar¬ 
ter,  compared  with  a  year  earlier. 

Chairman  and  chief  executive  officer  Robert  Erburu 
blamed  declining  demand  for  advertising  in  the  weak 
Northeast  economy  and  a  recent  downturn  in  classified 
and  retail  ads  in  the  Los  Angeles  Times,  which  was  hit  with 
higher  costs  for  newsprint  and  for  expanding  circulation. 

A  charge  for  severance  and  early-retirement  programs 
at  Newsday  on  Long  Island,  N.Y.,  reduced  net  profits  30  a 
share. 

Overall,  newspaper  revenues  were  flat  for  the  quarter. 
Revenues  improved  at  the  Times,  while  eroding  at  all 
other  newspapers. 

Newspaper  circulation  for  the  period  was  3.9%  above 
last  year.  Construction  of  new  facilities  at  the  Times, 
Newsday  and  the  Baltimore  Sun  raised  third-quarter  inter¬ 
est  expenses  30%,  to  $18  million. 

Non-newspaper  publishing  operating  profits  rose  4.2% 
for  the  quarter  on  7.8%  higher  revenue.  Cable  television 


operating  profits  rose  5.5%,  on  9.7%  higher  revenue. 
Broadcast  television  revenues  rose  7.4%,  while  operating 
profits  fell  26%  due  to  higher  costs. 

The  results  left  nine-month  1990  net  income  39%  below 
last  year  on  3.7%  higher  revenue.  Net  profit  was  $134 
million,  down  from  $223  million  for  the  first  nine  months  of 
1989. 

Tribune  Co. 

Tribune  Co.  reported  third-quarter  net  income  39% 
lower  than  last  year,  primarily  from  operating  losses  at  the 
New  York  Daily  News  and  the  Quebec  and  Ontario  Paper 
Co. 

Workers  at  the  Daily  News  are  on  strike,  and  strikes 
shut  down  Canadian  paper  mills  for  more  than  a  month. 

Quarterly  net  income  fell  to  $38.2  million,  from  $62 
million,  a  year  earlier,  driving  primary  per-share  income 
36%  lower,  to  520,  from  810  a  year  earlier. 

Operating  profits  declined  33%  for  the  quarter,  to  $72 
million,  as  revenues  remained  flat  at  $588  million. 

Per-share  dividends  rose  to  240,  from  220. 

Newspaper  operating  profits  slipped  15%  for  the  quarter 
to  $48  million,  from  $56  million  last  year,  primarily  from 
losses  at  the  Daily  News,  but  profits  at  other  papers  were 
down  also. 

Newspaper  revenues  were  unchanged  at  $376  million, 
as  revenue  from  advertising  fell  2%  and  that  from  circula¬ 
tion  rose  6%. 

Broadcast  and  entertainment  operating  profits  declined 
9%  on  the  quarter  to  $37  million,  on  higher  revenue. 

Newsprint  operations  recorded  a  loss  of  $8  million  for 
the  period,  compared  with  a  profit  of  $15  million  a  year 
earlier.  Newsprint  revenues  dove  45%  to  $59  million. 

(Continued  on  page  53) 


THE  SCHOOL  OF  JOURNALISM  AT  THE 
UNIVERSITY  OF  SOUTHERN  CALIFORNIA 


is  proud  to  announce  the  second  annual 


SELDEN  RING  AWARD  OF  $25,000  FOR 
INVESTIGATIVE  REPORTING  EXCELLENCE 


ELIGIBILITY:  Reporters  working  for  a  United  States  newspaper,  magazine  or  wire 
service  who  have  benefited  humanity  by  their  work  in  investigative  reporting  which 
has  informed  the  public  about  major  problems,  difficulties  or  corruption  in  our  society 
and  has  resulted  in  positive,  corrective  action. 


RULES  AND  NOMINATION  PROCEDURES:  Nominee  must  be  a  full-time  reporter  or 
free-lance  writer  for  an  American  general  circulation  newspaper,  magazine  or  wire 
service.  The  nominations  must  be  for  work  published  during  the  preceding  year  (1990). 
Provide  a  detailed  explanation  of  the  individual’s  nominated  work,  describing  how  it 
was  accomplished  and  under  wha.  circumstances,  including  any  obstacles  or  hurdles 
that  had  to  be  overcome.  Nominations  must  be  postmarked  by  February  1, 1991. 


For  further  information,  contact  the  USC  School  of  Journalism,  GFS  315,  University  of 
Southern  California,  Los  Angeles,  CA  90089-1695,  or  call  (213)  740-3914. 
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Some  want  separate  lAPE  votes 

Ex-union  president  says  vote  on  proposed  merger  with  CWA 
shouid  not  be  combined  with  vote  on  dues  increase 


By  George  Garneau 

Dow  Jones  &  Co.,  and  some 
employees,  are  campaigning  against  a 
proposed  merger  of  their  in-house 
union  with  the  Communication  Work¬ 
ers  of  America.  The  plan  includes  big 
dues  increases. 

Management,  which  opposed  a 
failed  1987  merger,  urged  employees 
in  a  Nov.  8  letter  to  reject  CWA  affili¬ 
ation. 

Signed  by  retiring  Dow  Jones  chair¬ 
man  Warren  Phillips  and  his  succes¬ 
sor,  Peter  Kann,  the  letter  told  work¬ 
ers  the  merger  “will  probably  com¬ 
promise”  the  union’s  independence 
and  “will  certainly  have  an  impact” 
on  its  relationship  with  Dow  Jones. 

They  expressed  concern  about  how 
50  years  of  “good  relations”  would  be 
affected  “if  a  third  party  like  the 
CWA,  with  its  own  national  and  inter¬ 
national  agendas  and  little  concern  for 
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our  company  or  our  industry,  were  to 
become  involved.” 

The  company  included  a  list  com¬ 
paring  2%  and  3%  annual  pay  raises 
CWA  won  for  telephone  company 
workers  with  5%  lAPE  raises. 

The  Independent  Association  of 
Publishers’  Employees,  representing 
2,000  Dow  Jones  workers  in  the 
United  States  and  Canada,  will  vote 
in  mail  balloting  ending  Dec.  12. 

The  proposal  for  a  three-year  affili¬ 
ation  with  CWA  would  raise  dues  for 
the  highest  wage  earners  to  $40  a 
month  in  1994,  from  $13  now. 

Wall  Street  Journal  copy  editor  and 
former  union  president  Eric  Frank- 
land  opposes  combining  the  merger 
and  dues  hikes  into  one  vote.  He  calls 
that  “undemocratic”  and  says  in  a 
mailing  to  members  that  the  cost  of 
the  merger,  $24  per  member  per  year, 
can  be  paid  without  raising  dues. 

Frankland  is  not  against  affiliation. 
He  supported  a  merger  in  1987  with 
the  Graphic  Communications  Inter¬ 
national  Union,  but  a  majority  vote 
failed  the  two-thirds  requirement. 
(The  rules  were  changed  to  require  a 
simple  majority  this  time.)  He  just 
wants  two  votes,  as  he  says  bylaws 
require. 

Frankland  also  says  that  extending 
the  CWA  affiliation  after  three  years 
will  raise  dues  again  —  to  the  CWA’s 
average  of  1.3%  of  pay,  about  $650  a 
year  for  somebody  earning  $50,000. 

Proponents  (E&P,  Oct.  27,  P.  13) 
say  lAPE  needs  more  dues  to  pay  for 
its  first  full-time  staff.  The  union  now 
relies  on  journalists  and  other  employ¬ 
ees  who  volunteer  their  time  as 
elected  union  leaders. 

Union  president  and  Journal  copy 
editor  Ron  Chen  said  CWA  needs  to 
grow  to  survive,  and  it  needs  CWA’s 
organizing  to  expand  lAPE  with  Dow 
Jones,  which  has  acquired  Telerate 
Inc.,  an  electronic  business  informa¬ 
tion  service  employing  non-union 
workers. 

“I  don’t  think  there  is  any  evidence 
they  are  going  to  do  better  for  us  than 
we’ve  done  for  ourselves,”  said  Bos¬ 
ton-based  Journal  reporter  Gary 
Putka,  who  was  a  minority  in  the 
I  APE  board’s  18-3  approval  of  the 
ballot  question. 

Putka  and  other  journalists  had 
ethical  reservations  about  CWA,  a 
politically  active  union  representing 


700,000  workers  and  employing  a 
political  action  committee  to  support 
and  oppose  issues  and  politicians. 

“We  cover  all  these  people,  and  we 
have  significant  political  concerns,” 
he  said.  “I’m  not  very  comfortable  as 
a  reporter  giving  to  political  activities 
funds.” 

Putka  is  ready  to  pay  more  dues  for 
a  full-time  lAPE  staff,  but  he  says  a 
smaller  dues  increase  can  do  the  job. 

He  and  other  opponents  expect  to 
express  their  views  to  members  by 
mail. 

Price  hike  | 

Single-copy  prices  of  the  evening 
Milwaukee  Journal  and  morning  Mil¬ 
waukee  Sentinel,  as  well  as  the  Sun¬ 
day  Journal,  were  increased  effective 
Nov.  5. 

The  cover  price  of  the  weekday 
papers  was  increased  from  350  to  500 
per  copy.  Sunday’s  Journal  now  costs 
$1.50,  an  increase  of  a  quarter. 

Home  delivery  of  all  papers  except 
Sunday-only  home  delivery  will  be 
increased  by  January.  The  increases 
will  amount  to  250  per  week  for  both 
papers. 

Joumal/Sentinel  Inc.,  the  newspa¬ 
pers’  publisher,  blamed  the  price 
hikes  on  a  $4  million  annual  increase 
in  newsprint,  fuel  and  postage  costs 
as  well  as  increased  commissions  for 


Gannett  forms 
Gannettwork 

Gannett  Co.  has  announced  the  for¬ 
mation  of  Gannettwork,  a  cross¬ 
media  advertising  program  headed  by 
Cathleen  Black,  executive  vice  presi¬ 
dent/marketing  of  Gannett  and 
publisher  of  USA  Today. 

Gannettwork  consists  of  a  corpo¬ 
rate  sales  team  that  will  work  directly 
with  major  advertisers  and  their  agen¬ 
cies  to  custom-design  multimedia 
packages  incorporating  various  Gan¬ 
nett  and  non-Gannett  media  parties. 

Lynne  O’Shea,  vice  president/new 
business,  Gannett  Outdoor/Central 
Region  Sales,  and  David  O’Brasky, 
vice  president/sales  development, 
USA  Today,  will  direct  Gannettwork 
and  rej)ort  to  Black. 
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Reporters  arrested  while  trying  to  interview  police 


Detroit  News  investigative  report¬ 
ers  John  T.  Wark  and  Dave  Farrell 
were  arrested  by  four  plainclothes 
Detroit  police  officers  while  trying  to 
interview  another  officer  in  connec¬ 
tion  with  an  ongoing  probe  of  cor¬ 
ruption  in  the  city  police  depart¬ 
ment. 

The  reporters  were  searched,  read 
Miranda  warnings,  and  held  for  about 
30  minutes. 

They  were  finally  released  on  the 
condition  they  leave  a  neighborhood 
they  were  visiting  in  an  attempt  to 
interview  a  police  officer  who  report¬ 
edly  had  appeared  before  a  federal 
grand  jury  investigating  alleged 
Detroit  police  corruption. 

The  News  gave  the  following 
account  of  the  arrest  of  Wark  and 
Farrell,  both  37:  On  the  afternoon  of 
Oct.  30,  the  two  went  to  the  northwest 
Detroit  home  of  officer  Sylvester 
Chapman  to  interview  him  about  his 
reported  appearance  before  the  fed¬ 
eral  grand  jury. 

The  reporters  were  interested  in 
Chapman  because  he  worked  directly 
under  the  Detroit  police  chief  and 
reportedly  handled  money  in  the 
department’s  secret  service  fund  to 
pay  undercover  informants.  Some 
one  million  dollars  of  those  funds 
have  disappeared  among  allegations 
of  impropriety  by  high  police  offi¬ 
cials.  Both  the  Detroit  News  and  the 
rival  Detroit  Free  Press  have  covered 
the  story  aggressively. 

Told  officer  Chapman  was  not  at 
home,  Wark  and  Farrell  left  their 
business  cards  with  a  woman  who 
answered  the  door. 

About  45  minutes  later,  at  5  p.m., 
the  pair  returned  to  the  neighbor¬ 
hood.  However,  a  block  from  Chap¬ 
man’s  house,  their  company  car  was 
stopped  by  three  unmarked  cars. 

An  officer  who  showed  his  badge 
told  the  two  they  could  not  drive  on 
Chapman’s  street  because  they  would 
be  interfering  with  a  police  operation. 
The  officer  made  no  further  explana¬ 
tion. 

The  reporters  telephoned  police 
headquarters  for  an  explanation  of  the 
incident,  and  then  returned  to  the 
neighborhood. 

Once  more,  however,  unmarked 
police  cars  surrounded  the  reporters’ 
auto,  forcing  it  to  stop. 

Wark  and  Farrell  were  asked  to  get 
out  of  their  car  —  which  police  then 
moved  —  and  were  told  they  were 
under  arrest  and  would  be  taken  away 
by  other  officers. 

About  a  half-hour  later,  a  police 


inspector  arrived  and  told  the  pair 
they  were  free  to  leave  as  long  as  they 
did  not  continue  down  Chapman’s 
street. 

This  police  official  repeated  the 
contention  that  a  police  operation  was 
going  on,  although  he  said  he  did  not 
know  what  it  was. 

In  the  half-hour  before  the  inspec¬ 
tor  arrived,  however,  other  cars  were 
permitted  to  drive  down  the  street  and 
a  group  of  adults  and  children  walked 
door  to  door,  the  reporters  told  the 
News. 

The  News  immediately  demanded 
an  investigation  into  the  incident  by 
the  Board  of  Police  Commissioners, 
an  oversight  group. 

“From  our  point  of  view,  the 
arrest,  detention  and  frisking  of  two 
reporters  is  without  justification,’’ 
News  editor  Robert  Giles  said  in  a 


telephone  interview. 

At  the  Nov.  8  meeting  of  the  Board 
of  Police  Commissioners,  Detroit 
Police  Chief  William  L.  Hart  said 
police  are  conducting  an  “active” 
internal  investigation  into  the  inci¬ 
dent. 

News  attorney  James  Stewart, 
however,  demanded  an  independent 
investigation. 

“We  are  here  to  underscore  the 
newspaper’s  grave  concern  about  this 
incident,”  he  said,  according  to  an 
account  in  the  News.  “We  would  like 
an  investigation  to  be  conducted  by 
the  chief  investigator  of  the  commis¬ 
sion  to  avoid  the  appearance  of 
impropriety.” 

The  police  board  chairman,  Roy 
Levy  Williams,  said  the  commission¬ 
ers  might  conduct  a  joint  investigation 
with  the  police. 


100  laid  off  at  Southam  unit 


Southam  Inc.’s  business  informa¬ 
tion  group  said  it  will  cut  its  staff  by 
100  people,  or  5%. 

Ronald  Kovas,  president  of  South¬ 
am’ s  business  information  and  com¬ 
munications  group,  said  cuts  were 
needed  because  earlier  cost  cutting 
proved  “inadequate”  in  the  face  of 
“the  persistence  of  an  unfavorable 
economic  climate.” 

People  losing  jobs  will  get  sever¬ 
ance  packages  exceeding  legal 
requirements,  the  company  said. 


including  benefits  extensions,  early 
retirement  and  counseling. 

For  remaining  employees,  pay 
raises  will  be  frozen  for  90  days,  and 
offices  will  be  consolidated. 

Total  savings  from  the  layoffs  and 
earlier  measures,  including  canceling 
projects  and  leaving  jobs  vacant,  was 
estimated  at  $6  million  (Canadian). 

The  information  group  recorded  a 
loss  of  $0.5  million  (Canadian)  for  the 
first  nine  months  of  1990  on  revenue 
of  $144  million. 
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NEWSPEOPLE  IN  THE  NEWS 


Loretta  Vance,  30,  has  been 
named  sales  development  manager  at 
the  Bloomington,  III.,  Pantograph. 
She  will  be  responsible  for  all  inside 
sales  operations,  special  sections,  co¬ 
op  and  new  business  development. 

Vance  joined  the  newspaper’s 
advertising  sales  department  in  1986 
and  was  named  special  sections  coor¬ 
dinator  and  classified  phone  supervi¬ 
sor  the  next  year. 

*  «  * 

Hank  Crockett,  52,  has  been 
named  advertising  director  for  the 
Aberdeen  (S.D.)  American  News, 
Farm  Forum  and  Saver.  Crockett’s 
newspaper  career  started  in  advertis¬ 
ing  sales  in  1964  at  the  Ottawa  (Kan.) 
Herald. 

In  1970,  he  became  an  advertising 
salesperson  for  the  Simi  Valley  (Calif.) 
Enterprise,  and  later  became  ad¬ 
vertising  director  and  business  man¬ 
ager  of  that  publication.  He  became 
the  assistant  publisher  and  later 
publisher  of  the  Camarillo  (Calif.) 
Daily  News  in  1979. 

*  *  * 

Alan  Hirsch  has  been  named 
assistant  managing  editor/news  for 
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the  Daily  Journal,  Elizabeth,  N.J. 
Hirsch  has  held  editing  posts  with  the 
Daily  Press,  Newport  News,  Va.,  and 
the  Jackson,  Mich.,  Citizen-Patriot. 

*  *  * 

A  realignment  of  management 
responsibilities  at  the  Battle  Creek 
(Mich.)  Enquirer  have  been 
announced. 

Robert  B.  Miller  Jr.,  who  had 
served  as  publisher  since  1979, 
becomes  chairman. 

James  T.  Barnes  succeeds  Miller 
as  publisher.  He  was  previously 
executive  vice  president/operations. 

Miller,  55,  who  has  been  the  third 
generation  of  the  Miller  family  to 
serve  as  the  newspaper’s  publisher, 
previously  had  served  as  president 
and  publisher  of  the  Idaho  Statesman 
in  Boise,  and  the  Daily  Olympian  in 
Washington. 

Barnes,  38,  began  his  career  with 
Gannett  in  the  news  department  of  the 
Port  Huron,  Mich.,  Times  Herald, 
where  he  rose  to  the  position  of  man¬ 
aging  editor.  He  also  served  as  man¬ 
aging  editor  of  the  Monroe  (La.) 
News  Star;  president  and  publisher  of 
the  Wausau  (Wis.)  Herald;  president 
and  publisher  of  the  Marin  (Calif.) 
Independent  Journal  and  assistant  to 
the  president  of  Gannett  West 
regional  group. 

*  «  * 

Charles  E.  Rickerhauser  Jr.  has 
been  elected  to  the  board  of  directors 
of  Lee  Enterprises  Inc.,  publishers  of 
19  dailies  and  numerous  weeklies  and 
shoppers. 

Rickerhauser  recently  retired  from 
the  law  firm  of  Fried,  Frank,  Harries, 
Shriver  &  Jacobson,  Los  Angeles, 
Calif. 

*  *  * 

Leonard  Curry  has  joined  the  San 
Francisco  Chronicle’s  Washington 
bureau  as  economics  reporter. 


Curry,  44,  was  executive  editor 
of  International  Thomson  newsweek- 
lies  in  the  banking,  accounting  and 
mortgage  industries.  Earlier,  he  was 
financial  editor  of  the  Washington 
Times,  national  correspondent  of 
Newhouse  Newspapers  and  a 
reporter  for  the  Washington  Star  and 
United  Press  International. 

*  *  * 

Les  McCraw,  chief  executive  offi¬ 
cer  and  vice  chairman  of  the  board  of 
directors  of  the  Flour  Corporation, 
has  been  elected  to  the  board  of  direc¬ 
tors  of  Multimedia  Inc.,  a  diversified 
media  communications  company  that 
includes  Multimedia  Newspaper 
Company,  Greenville,  S.C. 

*  ♦  ♦ 

Steve  Lawrence  has  been  ap¬ 
pointed  editor  of  the  Financial  Times 
of  Canada,  effective  Dec.  I. 

He  was  an  assistant  managing  editor 
at  Forbes  magazine  for  the  last 
five  years.  Prior  to  that,  he  was 
a  senior  editor  for  Time  Inc.  at  Money 
and  Fortune  magazines.  He  has 
served  as  an  editor  of  the  business 
section  of  the  New  York  Times  and 
executive  business  editor  at  the  Dal¬ 
las  Times  Herald. 

♦  *  * 

Jack  T.  Estlow,  previously  circu¬ 
lation  marketing  manager  for  the 
Rocky  Mountain  News  in  Denver, 
Colo.,  and  the  Austin,  Texas,  Ameri- 
can-Statesman,  has  rejoined  Church, 
Rickards,  Whitlock  &  Co.  Inc. 

*  *  Me 

Dean  Harmon  is  the  new  circula¬ 
tion  manager  and  William  Kennedy 
the  new  managing  editor  at  the  Daily 
News  in  Batavia,  N.Y. 

Harmon  formerly  was  circulation 
manager  at  the  Tonawanda  News, 
Tonawanda,  N.Y.,  and  Kennedy  was 
news  editor  at  the  Youngstown,  Ohio, 
Vindicator. 


the  most  exi^rienced 
executive  recruiting  Hrm  in 
the  newspaper  industry 

Specialists  in  newspapers  and  broadcasting  for  two  decades. 
For  a  confidential  discussion,  call  708-991-6900. 
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The  Riverside,  Calif.,  Press-Enter¬ 
prise  has  named  Richard  De  Atley 
and  Phil  Gallo  as  entertainment  edi¬ 
tor  and  editor  of  “The  Guide,”  a 
weekly  entertainment  events  tabloid, 
respectively.  De  Atley,  36,  is  for¬ 
merly  of  the  Associated  Press  in  Los 
Angeles.  Gallo,  31,  is  formerly  of  the 
St.  Louis  Sun  and  the  New  Haven 
(Conn.)  Register. 

Madeline  Pruett  has  been  pro¬ 
moted  to  marketing  manager  from 
research  manager.  She  has  worked  at 
the  Press-Enterprise  since  1988. 
Before  that,  she  worked  as  a  research 
analyst  for  the  Sacramento  Union. 

*  *  * 

Martha  J.H.  Elliot  has  joined  the 
Connecticut  Law  Tribune  as 
publisher.  Elliot  was  most  recently 
the  co-founder  of  Cynemar,  a  televi¬ 
sion  production  company.  Prior  to 
that,  she  was  a  producer  of  numerous 
award-winning  television  programs 
for  Columbia  University  Seminars  on 
Media  and  Society.  Elliot  has  worked 
as  an  instructor  at  the  Columbia 
School  of  Journalism  and  on 
documentaries  for  NBC  News. 

*  *  * 

David  Drimer  was  promoted  from 
marketing  director  to  assistant  vice 
president/promotion  and  research  at 
the  Journal  of  Commerce.  Employed 
by  the  Journal  for  five  years,  Drimer 
will  continue  his  responsibilities  at 
the  daily  newspaper,  as  well  as 
expanding  management  and  planning 
duties. 

*  *  * 

The  New  York  State  Associated 
Press  Association  has  announced  a 
new  board,  elected  at  its  annual 
meeting.  Names  and  positions  of  of¬ 
ficers  are  as  follows;  Edward  L. 
CUDDIHY  of  the  Buffalo  News,  presi¬ 
dent;  Gary  Grossman  of  the  Middle- 
town  Times  Herald-Record,  first  vice 
president;  Donald  C.  Hadley,  Fin¬ 
ger  Lakes  Times  in  Geneva,  second 
vice  president;  John  S.  Marsh  Jr., 
the  Observer-Dispatch,  Utica,  past 
president;  Lew  Wheaton,  Asso¬ 
ciated  Press,  Albany,  secretary. 

Names  of  the  board  members  are  as 
follows:  Timothy  Atseff,  Herald- 
Journal,  Syracuse;  David  Connelly, 
Auburn  Citizen;  John  Kelleher, 
Elmira  Star-Gazette;  Dan  Lynch, 
Albany  Times-Union;  Jerry  Nach¬ 
man,  New  York  Post;  Jacqueline 
Powers,  Ithaca  Journal. 

*  *  * 

Former  Associated  Press  news¬ 
man  William  L.  Chaze  has  been 
named  editor  in  chief  of  the  British- 
owned  Journal  of  Defense  &  Diplo¬ 
macy  and  its  sister  publication,  the 
Journal  of  Foreign  Trade.  Chaze,  48, 


spent  eight  years  with  AP  in  Washing¬ 
ton  and  Atlanta  before  joining  U.S. 
News  &  World  Report  as  foreign 
news  editor.  Chaze,  a  former 
Washington  correspondent  for  the 
Dallas  Times  Herald,  most  recently 
was  senior  editorial  consultant  to  Sin- 
gai^re  Press  Holdings  in  Southeast 
Asia. 

*  *  * 

David  Wierman  has  been  named 
publisher  of  the  Ann  Arbor  (Mich.) 
News.  Wierman,  who  is  currently 
publisher  of  the  Saginaw  News,  is 
replacing  Timothy  O.  White,  who 
will  become  publisher  of  the  Times 
Union  in  Albany,  N.Y. 

Wierman,  41,  joined  Booth  News¬ 
papers  in  1977  as  assistant  marketing 
director.  He  later  pioneered  the  mar¬ 
keting  department  at  the  Grand 
Rapids  Press  as  its  director.  He  was 
named  publisher  at  the  Saginaw  News 
in  1981.  The  Saginaw  News  and  Ann 
Arbor  News  are  both  owne^  by  Booth 
Newspapers. 

*  *  * 

Jay  Fredrickson  has  been 
appointed  sales  director  of  the  Jewish 
Media  Group,  publishers  of  Florida’s 
Miami  Jewish  Tribune,  the  Broward 
Jewish  World  and  the  Palm  Beach 
Jewish  World. 

Fredrickson  spent  eight  years  with 
the  Miami  Herald  Publishing  Com¬ 
pany  in  various  sales  management 
positions,  most  recently  as  direct 
marketing  sales  manager.  He  will  be 
responsible  for  heading  the  sales 
department  of  25  managers  and  staff. 

«  *  * 

The  American  Newspaper 
Publishers  Association  announced 
the  following  changes:  George  R. 
Cashau  has  been  named  senior  vice 
president;  James  E.  Donahue  has 
also  been  named  senior  vice  presi¬ 
dent;  and  Maurice  Fliess  has  been 
named  vice  president/presstime  edi¬ 
tor. 


Cashau,  formerly  vice  president/ 
technical,  continues  his  responsibili¬ 
ties  for  the  direction  of  the  associa¬ 
tion’s  technical  research,  technical 
assistance  and  ANPA/TEC  confer¬ 
ence  programs. 

Donahue,  formerly  vice  president 
and  editor  since  its  first  1979  issue  of 
ANPA’s  monthly  journal,  pre5sr/we,  ' 
assumes  direction  of  the  association’s 
programs  involving  public  affairs,  cir¬ 
culation  and  readership,  industry 
affairs  and  newsprint.  In  his  new 
capacity,  he  will  also  act  as  press- 
time’s  publisher.  He  succeeds  senior 
vice  president  Robert  L.  Burke, 
who  assumes  the  responsibilities  of 
the  late  Thomas  C.  Fighter.  Burke’s 
responsibilities  will  be  to  oversee 
staff  operations  in  finance,  business, 
meetings  management,  the  ANPA 
Credit  Bureau  Inc.,  membership  ser¬ 
vices,  personnel,  management  infor¬ 
mation  services  and  the  board  of 
directors’  functions  and  activities. 

Fliess,  formerly  director/managing 
editor,  presstime,  was  instrumental  in 
developing  the  prototype  for  press¬ 
time  magazine  in  1979. 

Senior  vice  president  W.  Terry 
Maguire  assumes  the  additional 
responsibility  of  overseeing  the  func¬ 
tions  of  the  Human  Resources 
Department  in  addition  to  his  direc¬ 
tion  of  the  association’s  legal,  govern¬ 
ment  affairs,  postal,  telecommunica¬ 
tions  and  international  affairs  func¬ 
tions. 

*  *  « 

Anthony  Codella  has  joined  Pin¬ 
point  Marketing  as  vice  president  of 
sales.  Codella  was  managing  partner 
of  Codella  &  Jones,  a  sales/market¬ 
ing/communications  consulting  firm. 
Codella  has  spent  most  of  his  business 
career  in  account  management  at  sev¬ 
eral  New  York  avertising  agencies 
where  he  has  been  responsible  for 
more  than  a  dozen  major  accounts. 
Pinpoint  Marketing  is  a  co-op  audit¬ 
ing,  advertising  and  administration 
firm. 


INC. 

My  company  was  established  in  1987  with  four  telemarketers 
and  myself.  Today  we  employ  102  telemarketers,  serving  four 
newspapers  (all  showing  circulation  growth).  We’re  ready  for 
another  challenge.  If  you  need  quality  subscriptions  call 
609  •  265  •  1522  or  fax  your  requirements  iu  609  •  265  •  9591. 
References  upon  request. 

WE  DO  THE  RIGHT  THING 

Stephen  J.  Urbish 
President 
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OBITUARIES 


Bill  Gagnon,  67,  a  reporter  for 
more  than  40  years,  died  Oct.  3 1  after 
a  long  battle  with  cancer. 

Gagnon  started  with  the  Wichita 
Beacon  as  a  copyboy  after  returning 
from  the  army  during  World  War  II, 
eventually  working  his  way  up  to 
reporter.  In  I960,  he  was  hired  by  the 
Rocky  Mountain  News  in  Denver, 
Colo.,  to  help  expose  the  Denver 
police  scandal,  which  ended  in  43 
police  officers  being  convicted  of 
burglary  and  safecracking. 

He  worked  for  several  Denver 
radio  stations,  two  California  news¬ 
papers,  and  the  Pueblo  Star-Journal 
and  Chieftain.  After  a  stint  away  from 
journalism  to  work  for  Rep.  Dan 
Schaefer,  R-Colo.,  he  joined  Denver 
tv  station  KCNC-Channel  4  and  then 
the  Longmont  Times-Call. 

*  *  * 

Laurena  Pringle  Kilpatrick,  8 1 , 
a  former  Detroit  News  society  writer 
and  one  of  the  nation’s  first  women 
newspaper  editors  died  Oct.  23  of 
respiratory  arrest. 

Her  husband  was  the  late  James  R. 
“Scotty”  Kilpatrick,  a  longtime 


j  The  FIRST  NAME  in 
Circulation  Consulting 

Circ'ila'icm  staff  professionalism  is  akey 
to  your  efforts  to  increase  circulation 
revenue,  reduce  expenses  and  build  cir¬ 
culation  volume.  Especially  in  chal¬ 
lenging  economic  times !  We  are  experi¬ 
enced  circulation  trainers,  from  District 
Managers  up  to  Circulation  Directors. 
Let  us  enhance  your  staffs  knowledge! 

tl  ^  A  nderson 
f\ f^9toc\a\es  Inc. 


P.O.  Drawer  300,  Pittsford,  NY  14534 
(710)  248  •  5385  FAX  (716)  248  -  9551 


Detroit  News  photographer  who 
retired  in  1970. 

After  college  she  joined  the  News 
where  she  wrote  society  news  and 
general  features.  Then  she  took  time 
off  for  the  birth  of  two  children  and 
joined  the  Associated  Press  as  a  wire 
editor.  In  1944,  she  became  an  assis¬ 
tant  wire  editor  at  the  Detroit  Free 
Press,  and  was  named  women’s  edi¬ 
tor  the  next  year.  She  was  best  known 
for  her  column  “Our  Kind  Of  Town” 
which  she  described  as  a  chatty, 
newsy  recording  of  metro  Detroit 
activities. 

*  *  * 

Peter  B.  Sleeper,  42,  former 
reporter  for  the  Boston  Globe  and  the 
Boston  Herald  American,  died  Oct. 
28  in  London  after  a  long  illness. 

A  son  of  Hearst  Corp.  executive 
Marvin  Sleeper,  he  had  also  served 
as  Washington  correspondent  for  the 
Lowell,  Mass.,  Sun.  Earlier,  he  cov¬ 
ered  Congress  and  the  White  House 
for  the  Thomson  Newspapers  and 
worked  for  the  Montgomery  County 
Sentinel  in  Maryland.  His  wife. 
Catherine  Arnst,  is  a  reporter  for 
Reuters. 

*  Ik  * 

Leo  F.  Vogler,  65,  former  produc¬ 
tion  director  for  the  Chicago  Sun 
rimes  died  of  cancer  Oct.  27. 

He  was  promoted  to  production 
director  in  1975  and  held  the  post  until 
he  retired  in  1985,  after  43  years  in  the 
newspaper  business. 

He  began  his  newspaper  career 
with  the  Chicago  Daily  News  in  1942 
as  a  junior  pressman.  In  1957,  he  was 
promoted  to  assistant  mechanical 
supervisor.  He  became  mechanical 
superintendent  in  1959  when  the  Sun- 
Times  owner  bought  the  paper.  In 
1970,  he  was  named  mechanical 
superintendent  for  both  newspapers. 


Vaclav  Zolman,  83,  a  retired  soil 
expert  and  former  president  of  the 
Czechoslovak  Daily  Herald,  died 
Oct.  14. 

A  native  of  Roznov,  Czechoslova¬ 
kia,  he  received  his  master’s  degree  in 
agronomy  from  Charles  University  in 
Prague.  In  1941 ,  he  was  made  regional 
director  for  the  Agricultural  Exten¬ 
sion  program. 

When  the  Communists  took  over 
the  country,  he  was  dismissed  from 
his  job  and  went  into  exile  in  1949, 
living  in  West  Germany,  Canada  and 
eventually  the  United  States.  He  was 
president  of  the  Daily  Herald  from 
1978  to  1979. 


Con  artist 
at  work 

A  con  artist  has  been  calling  resi¬ 
dents  of  Vallejo,  Calif.,  and  offering 
to  run  a  classified  ad  in  the  Vallejo 
Times-Herald  for  $20  per  month. 

He  told  them  they  could  charge  it 
on  their  credit  cards  and  convinced 
them  to  give  him  their  credit  card 
numbers  over  the  phone. 

The  Times-Herald  learned  of  the 
scam  when  several  residents  called  to 
change  the  content  of  their  “ads”  and 
no  records  could  be  located  in  the 
computer  system. 

Editor  Colleen  Truelson  is  encour¬ 
aging  residents  victimized  by  the 
scam  to  notify  their  credit  card  com¬ 
panies. 

—  Kathryn  Keatley  Garvey 

Ad  Bureau 
publishes  best 
real  estate  ads 

A  full-color,  16-page  newspaper, 
the  READY  newspaper,  made  up 
entirely  of  outstanding  real  estate 
advertisements  that  ran  during  the 
past  year,  was  published  by  the 
Newspaper  Advertising  Bureau  and 
features  19  award-winning  ads. 

Competition  was  held  for  the  first 
time  this  year  to  honor  innovative, 
provocative  and  humorous  newspa¬ 
per  ads  run  by  real  estate  companies 
and  business  developers.  The  win¬ 
ning  ads  were  chosen  from  nearly 
1,000  entries  received  by  the  Ad 
Bureau.  The  newspaper  was  to  be 
distributed  to  some  15,000  real  estate 
brokers  at  the  National  Association  of 
Realtors  annual  convention  Nov.  9- 
13. 


John  A.  Park,  Jr. 
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Ownership  changes 


The  New  York  Times  Company 
has  reached  a  preliminary  agreement 
to  sell  three  of  its  regional  newspapers 
to  the  American  Publishing  Com¬ 
pany,  based  in  West  Frankfort,  III. 
American  Publishing  operates  65 
newspapers  in  27  states  and  is  a  sub¬ 
sidiary  of  Toronto-based  Hollinger 
Inc. 

The  newspapers  to  be  sold  include 
the  Middleslmro  (Ky.)  Daily  News,  the 
Harland  (Ky.)  Daily  Enterprise  and 
the  weekly  Claiborne  (Tenn.)  Pro¬ 
gress. 

The  newspapers  have  a  combined 
circulation  of  21,000  and  were 
acquired  by  the  Times  Company  in 
1982.  Sale  price  was  not  disclosed. 

In  announcing  the  sale.  Times 
spokeswoman  Nancy  Nielsen  said 
the  three  newspapers  were  being  sold 
because  “they  are  too  small  for  a 
group  our  size.” 

The  Times  owns  32  other  regional 
newspapers  in  California,  Maine  and 
a  number  of  Southern  states. 

*  *  ♦ 

American  Publishing  Company,  a 
subsidiary  of  Hollinger  Inc.  of 
Toronto,  will  buy  the  Port  Arthur 
(Texas)  News  and  the  Orange  (Texas) 
Leader  from  Cox  Enterprises.  The 
sale  is  subject  to  the  approval  of  the 
boards  of  both  companies. 

The  News  is  a  seven-day  morning 
newspaper  with  23,200  circulation 
daily  and  24,900  Sunday.  The  Leader 
is  a  seven-day  afternoon  paper  with  a 
daily  circulation  of  10,100  and  a  Sun¬ 
day  circulation  of  12,100. 

Cox  Enterprises  announced  earlier 
this  year  that  it  would  sell  the  two 
newspapers  to  help  reduce  the  debt 
incurred  by  the  1985  merger  of  Cox 
Communications  with  Cox  Enter¬ 
prises  Inc. 

Lee  Dirks  &  Associates,  based  in 
Birmingham,  Mich.,  represented  Cox 
Enterprises  in  the  transaction. 

*  «  >ic 

Brill  Media  Company  of  Evans¬ 
ville,  Ind.,  has  sold  the  Pontiac  (HI.) 
Daily  Leader  and  the  weekly  Flanagan 
(III.)  Home  Times  to  American  Pub¬ 
lishing  Company  of  West  Frankfort, 
HI. 

The  Daily  Leader  is  a  six-day  news¬ 
paper  with  a  circulation  of  7,900. 

Brill  Media  publishes  the  Mt. 
Pleasant! Alma  (Mich.)  Morning  Sun, 
1 1  free  weekly  publications  and  two 
telephone  directories  in  the  Midwest 
and  owns  and  operates  nine  radio  sta¬ 
tions. 

American  Publishing  Co.  is  a  sub¬ 


sidiary  of  Toronto-based  Hollinger 
Inc. 

Lee  Dirks  &  Associates  of  Birming¬ 
ham,  Mich.,  represented  Brill  Media 
in  the  transaction. 

*  *  * 

Worrell  Enterprises  Inc.,  Char¬ 
lottesville,  Va.,  will  sell  Gulf  Coast 
Newspapers  to  Hometown  Commu¬ 
nications,  Destin,  Fla. 

Gulf  Coast  Newspapers  consists  of 
six  newspapers  in  Baldwin  County, 
Ala.,  with  a  total  paid  circulation  of 
24,000.  Baldwin  Times  in  Bay 
Minette,  East  Shore  Courier  in  Fair- 
hope,  Islander  in  Gulf  Shores,  and 
Onlooker  in  Foley  are  twice-weekly. 

The  other  publications.  The  Bulle¬ 
tin  in  Daphne  and  The  Independent  in 
Robertsdale,  are  weeklies. 

Hometown  Communications  owns 
15  publications,  including  four  daily 
newspapers  in  five  states. 

Worrell  Enterprises  announced 
earlier  this  year  it  would  sell  Gulf 
Coast  Newspapers  to  diversify  its 
holdings. 

Lee  Dirks  &  Associates  of  Birming¬ 
ham,  Mich.,  represented  Worrell  in 


the  transaction. 

«  *  * 

Post  Newspapers  Inc.,  has  been 
sold  by  F.M.  and  Rebecca  Babineaux 
of  Memphis,  Tenn.,  to  Patrick  A. 
Thomas  of  Conover,  N.C. 

Post  Newspapers  includes  a  5,600 
paid-circulation  weekly  newspaper, 
the  Burgaw  (N.C.)  Pender  Post. 

Lon  Williams  of  MediaAmerica 
Brokers  in  Atlanta  represented  the 
Babineauxs  in  the  sale. 

*  *  * 

The  weekly  Clinton  (Ky.)  Hickman 
County  Gazette  has  been  sold  by 
Magee  Publications  Inc.  to  Hickman 
County  Gazette  Inc.,  a  newly  orga¬ 
nized  corporation  owned  by  Mary  Jo 
Duke. 

Duke  owns  and  operates  Henry 
Edwards  Trucking  Co.  based  in  Clin¬ 
ton.  Magee  Publications,  owned  by 
Judy  Magee  Stone,  is  based  in  Wick- 
liffe,  Ky.  and  owns  three  other 
weekly  newspapers  in  Kentucky  — 
the  West  Kentucky  News  in  Padu¬ 
cah,  the  Livingston  Ledger  in  Smith- 
land,  and  the  Advance  Yeoman  in 
(Continued  on  page  46) 


Brill  Media  has  sold 


The  Pontiac  (IL)  Daily  Leader 

(Daily  circulation  9,400} 

To  American  Publishing  Company 

We  are  proud  to  have  served  as  the  broker 
for  Brill  Media  in  this  transaction. 

Lee  Dirks  &  Associates 
313-6464230 
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Turner 

(Continued  from  page  15) 

Schuler  showed  feature  stories  that 
played  off  big  news  events,  including 
one  in  the  Washington  Times  about 
Mayor  Marion  Barry  as  a  young  man, 
one  in  the  San  Jose  Mercury  News 
about  how  people  can  protect  their 
homes  against  future  earthquakes, 
one  in  the  Charleston  (S.C.)  News 
and  Courier  about  what  food  people 
should  keep  in  their  homes  in  the 
event  of  another  storm  disaster  like 
Hurricane  Hugo,  one  in  Newsday 
reviewing  the  quality  of  the  prepared 
meals  sent  to  American  soldiers  in  the 
Persian  Gulf,  and  one  in  the  Baltimore 
Sun  about  the  probable  victor  if  an 
oriole  and  blue  jay  were  to  fight. 

The  last  piece  was  at  the  time  of  the 
1989  Baltimore  Orioles-Toronto  Blue 
Jays  pennant  race,  which  the  Blue 
Jays  eventually  won.  The  blue  jay 
bird  would  have  won,  too,  according 
to  the  Sun. 

Smith  displayed  features  that 
caused  controversy  in  newsrooms  or 
among  readers,  including  a  Columbus 
Dispatch  story  on  blacks  and  drug 
coverage,  a  Norfolk  Virginian-Pilot 
lambada  story  with  a  suggestive  photo, 
Dallas  Times  Herald  and  Colorado 
Springs  Gazette  Telegraph  articles  on 
gays,  and  an  in-depth  Hartford  Cou- 
rant  piece  on  contraception. 

A  couple  of  AASFE  speakers  said 
readers  often  handle  controversial 
stories  better  than  editors  expect. 
They  noted  that  newspapers  agonize 
over  whether  or  not  to  run  something 
controversial,  but  frequently  end  up 
getting  few  complaints.' 

Smith  also  showed  a  number  of 
reader  participation  features,  includ¬ 
ing  one  in  which  the  Los  Angeles 
Daily  News  asked  people  to  submit 
entries  for  “sports  coats  from  hell.” 

Other  readers  wrote  in  to  the  Port¬ 
land  Oregonian  about  the  oldest 
things  in  their  refrigerators  (one  had  a 
Big  Mac  from  1976!),  to  the  Salt  Lake 
City  Deseret  News  about  their  worst 
dates,  to  the  Dallas  Morning  News 
about  who  killed  Laura  Palmer  on 
Twin  Peaks,  and  to  the  Santa  Rosa 
(Calif.)  Press  Democrat  with  exam¬ 
ples  of  dangerous  intersections. 

Readers  also  submitted  fiction  sto¬ 
ries  about  Christmas  to  the  Ashury 
Park  (N.J.)  Press',  talked  to  the  St. 
Petersburg  Times  about  their  experi¬ 
ences  getting  an  abortion,  keeping  the 
baby,  or  choosing  adoption  after  an 
unwanted  pregnancy;  and  entered  a 
country  song  contest  held  by  the  Cal¬ 
gary  Herald,  which  got  the  idea  from 
the  Houston  Chronicle. 


At  the  Philadelphia  Daily  News, 
readers  are  being  invited  periodically 
to  review  new  movies  and  other 
things. 

And  in  a  single  reader  effort,  a 
woman  is  doing  a  monthly  San  Diego 
Union  article  about  her  bout  with  ova¬ 
rian  cancer  until  she  goes  into  remis¬ 
sion  or  dies. 

New  sections  displayed  at  the 
AASFE  meeting  included  “Almost 
the  Weekend”  from  the  Thursday 
San  Diego  Tribune,  ones  covering 
driving  from  the  Arkansas  Gazette 
and  Riverside  (Calif.)  Press-Enter¬ 
prise,  “Sunday  Brunch”  —  combin¬ 
ing  arts,  entertainment,  and  lifestyle 
coverage  —  from  the  Providence 
(R.I.)  Journal-Bulletin,  and  various 
offerings  aimed  at  youngsters. 

Attracting  kid,  teen,  female,  and 
minority  readers  were  among  the 
topics  discussed  at  eight  separate 
workshops  during  the  convention’s 
final  day. 

In  the  minority  workshop.  Univer¬ 
sity  of  Texas  at  Austin  assistant  pro¬ 
fessor  of  journalism  Mercedes  Lynn 
de  Uriarte  told  attendees  that  news¬ 
papers  need  to  concentrate  not  only 
on  hiring  more  minorities  but  on 
improving  their  minority  coverage. 

“The  Kerner  Commission  said 
over  20  years  ago  that  the  media  had 
to  integrate  their  news  product  and 
personnel,”  said  the  former  Los 
Angeles  Times  staffer.  “The  focus 
has  been  more  on  personnel  than 
product.” 

Even  with  this  personnel  focus,  de 
Uriarte  noted  that  the  percentage  of 
blacks  in  newsrooms  has  increased 
by  only  3%  since  the  Kerner 
Commission  —  from  about  \%  to 
4%.  The  combined  percentage  of 
blacks.  Latinos,  Asian-Americans 
and  other  minorities  in  newsrooms  is 
7%,  added  the  assistant  professor. 

“We  need  a  great  deal  more  variety 
in  the  newsroom,”  declared  de 
Uriarte  (also  quoted  in  E&P,  Sept.  7). 

One  paper  de  Uriarte  feels  is  doing 
better  than  most  is  the  Austin  Ameri¬ 
can-State  sman,  where  she  serves  as  a 
consultant.  De  Uriarte  said  the 
American-Statesman  newsroom  is 
18%  minority,  and  added  that  the 
Texas  paper  has  significantly  in¬ 
creased  its  minority-related  coverage 
since  the  beginning  of  the  year. 

“One  day,  every  face  on  the  front 
page  was  black,”  reported  de  Uriarte, 
who  showed  numerous  slides  of  Ameri¬ 
can-Statesman  pages  with  minority- 
related  articles. 

She  said  the  paper  is  also  quoting 
more  blacks  and  other  non-whites  in 
general  stories  that  have  no  specific 
racial  or  ethnic  focus. 

De  Uriarte  —  who  mentioned  that 
American-Statesman  editors  now 


meet  regularly  with  black  and  Latino 
newspaper  editors  as  well  as  minority 
educators  —  said  she  does  not  yet 
know  how  the  increased  minority 
coverage  is  affecting  readership. 

“But  we  didn’t  start  with  an  eco¬ 
nomic  objective  in  mind,”  stated  de 
Uriarte,  who  said  the  American- 
Statesman  feels  it  is  “the  role  of  jour¬ 
nalism”  to  cover  all  groups. 

Sue  Smith  —  who  said  Denver 
Post  editors  meet  regularly  with  the 
Hispanic  community,  too  —  com¬ 
mented  that  she  has  read  the  Ameri¬ 
can-Statesman  since  she  was  a  kid 
and  praised  the  “big  difference”  in  its 
minority  coverage  this  year. 

De  Uriarte  observed  that  much  of 
the  U.S.  press  has  poor  international 
minority  reporting  as  well.  She  said, 
for  example,  that  many  newspapers 
adhered  to  the  Bush  administration 
line  that  only  about  200  civilians  were 
killed  during  the  U.S.  invasion  of 
Panama  when  papers  in  other  coun¬ 
tries  were  reporting  about  1,600 
deaths.  “And  the  majority  of  the  fa¬ 
talities  were  black,”  said  de  Uriarte. 

“Americans  are  among  the  worst- 
informed  people  in  the  world,”  she 
added,  echoing  Ted  Turner’s  earlier 
comment. 

In  a  related  matter,  past  AASFE 
president  Rosalie  Muller  Wright  of 
the  San  Francisco  Chronicle  reported 
that  examples  of  feature  writing  by 
minorities  will  be  in  an  upcoming  spe¬ 
cial  issue  of  the  organization’s  Style 
magazine. 

And  the  mostly  white  AASFE  will 
give  “special  consideration”  to  edi¬ 
tors  of  minority-owned  papers  when 
awarding  five  fellowships  to  help  peo¬ 
ple  attend  its  1991  convention  in 
Charleston,  S.C. 

AASFE  elects 
new  officers 

Calgary  Herald  Sunday  magazine 
editor  Reg  Vickers  has  been  chosen 
the  new  president  of  the  American 
Association  of  Sunday  Feature  Edi¬ 
tors.  He  succeeds  Philadelphia 
Inquirer  fine  arts  editor  Cliff  Ridley. 

Sue  Smith  of  the  Denver  Post  is  the 
AASFE’s  first  vice  president  for 
1990-91 ,  Barbara  Schuler  of  Newsday 
and  New  York  Newsday  is  second 
vice  president,  Susan  Bischoff  of  the 
Houston  Chronicle  is  secretary,  and 
Dan  Norman  of  the  Fort  Lauderdale 
News/Sun-Sentinel  is  treasurer. 

New  regional  directors  include 
Janet  Grimley  of  the  Seattle  Post- 
Intelligencer,  Marcia  Judson  of  the 
Leesburg  (Fla.)  Daily  Commercial, 
and  Mike  Smith  of  the  Boca  Raton 
(Fla.)  News. 
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CNN  seeks  Supreme  Court  ruling  on  Noriega  tapes 

First  Amendmer^t-watchers  concerned  about  prior  restraint 


As  E&P  went  to  press.  Cable  News 
Network  was  expected  to  ask  the 
U.S.  Supreme  Court  to  lift  a  federal 
judge’s  ban  on  its  broadcasting  tapes 
of  telephone  conversations  between 
deposed  Panamanian  leader  Manuel 
Noriega  and  his  attorneys. 

Noriega’s  lawyers  and  CNN  have 
agreed  to  a  time-out  until  the  Supreme 
Court  rules.  CNN  has  agreed  not  to 
air  the  tapes,  and  Noriega’s  attorneys 
have  suspended  their  request  that  the 
news  organization  be  held  in  con¬ 
tempt  of  court  for  broadcasting  the 
taped  conversations  in  defiance  of  a 
judge’s  order. 

The  tapes  acquired  by  CNN  report¬ 
edly  include  telephone  conversations 
between  Noriega  and  his  legal  coun- 


NAACP 

(Continued  from  page  16) 


However,  he  said  the  press  should  not 
hesitate  to  point  up  positive  aspects  of 
the  black  experience  such  as  blacks 
who  made  it  out  of  the  ghetto. 

“Newspapers  also  could  do  more  in 
seeking  out  blacks  as  expert  sources 
in  such  areas  as  politics  and  medi¬ 
cine,”  Williams  pointed  out. 

“It’s  good  business,”  he  remarked. 
“It  gives  you  a  wider  demographic 
market  for  tomorrow’s  newspaper 
readers,  and  today’s  younger  read¬ 
ers.” 

A  third  panelist,  Rae  Parr-Moore,  a 
press  information  officer  for 
Washington,  D.C.,  Mayor  Marion 
Barry,  criticized  newspapers  for 
making  black  reporters  “carry  the 
burden”  of  covering  the  black  com¬ 
munity  instead  of  insisting  that  every 
journalist,  regardless  of  color,  be  a 
good  enough  reporter  to  report  fairly 
and  objectively  on  the  community. 

She  also  deplored  what  she  said 
was  the  tendency  of  white  reporters 
to  perceive  social  problems  as  only 
black  problems.  Mayor  Barry’s  drug 
arrest  has  been  depicted  in  the  media 
as  not  merely  his  failure  but  “a  failure 
of  black  people,”  Parr-Moore  con¬ 
tended.  The  press,  she  went  on, 
wrongly  assumed  Washington  blacks 
were  not  concerned  enough  about 
Barry’s  arrest. 

“We  were  criticized  because  we 


sel.  Although  prison  officials  rou¬ 
tinely  monitor  and  tape  prisoners’ 
telephone  conversations,  discussions 
with  legal  counsel  are  considered 
privileged  and  are  not  monitored  by 
prison  officials  if  they  are  informed 
that  such  conversations  are  to  take 
place. 

Federal  District  Judge  William  M. 
Hoeveler  in  Miami  issued  a  tempo¬ 
rary  injunction  barring  CNN  from 
broadcasting  portions  of  the  tapes 
that  include  Noriega’s  conversa¬ 
tions  with  counsel.  His  ruling  was 
subsequently  upheld  by  the  appeals 
court. 

CNN,  however,  did  broadcast  a 
portion  of  the  tapes  that  reportedly 
included  a  discussion  with  a  secre- 


were  coping  with  our  pain  and  refused 
to  lash  out  in  a  public  way  about  what 
had  transpired  in  our  city.  It  was  not 
because  we  support  corruption  of  city 
officials  in  my  community  or  in  any 
other  black  community,”  she  related. 

Rae-Moore  said  if  the  press  is 
seeking  role  models  there  are  many 
blacks  with  records  of  accomplish¬ 
ment,  who  are  rarely,  if  ever,  con¬ 
tacted  by  reporters. 


Women 

(Continued  from  page  18) 

share  experiences  and,  in  doing  so, 
become  their  own  role  models  and  see 
each  other  as  presidents  of  them¬ 
selves,”  according  to  Dishon. 

"fhe  section  title  involved  some 
risk,  she  said,  because  women’s  sec¬ 
tions  have  earned  a  “bad  rep,”  being 
perceived  as  ghettoizing  females. 

“But  we  couldn’t  overlook  the  fact 
women  had  a  new  sense  of  pride  in 
their  womenhood,”  the  editor  said. 

The  risk  paid  off,  she  stated.  Begun 
four  years  ago,  TempoWoman’s  read¬ 
ership  is  as  high  today  as  the  Tri¬ 
bune’s  Sunday  arts  and  entertainment 
section,  which  is  aimed  at  both  male 
and  female  reader,  “and  ranks  right 
up  there  with  special  sections  in  main 
news.” 

Content,  including  Page  2  Woman- 
news,  ranges  over  such  topics  as 
curbing  chronic  fatigue,  the  Family 
Leave  and  Medical  Act,  an  events 


tary,  said  to  be  acting  as  a  translator 
for  a  member  of  the  defense  team. 

The  case  has  raised  the  issue  of 
prior  restraint  of  the  media,  but  also 
has  led  to  questions  of  attorney-client 
privilege  and  possible  misconduct  by 
the  government  for  taping  the  conver¬ 
sations,  which  could  lead  to  a  viola-  i 
tion  of  Noriega’s  right  to  a  fair 
trial. 

First  Amendment-watchers  are 
following  this  case  closely,  express¬ 
ing  concern  that,  if  the  High  Court 
should  uphold  the  broadcast  ban,  it 
could  open  the  door  to  more  cases  of 
prior  restraint  by  the  courts.  A  num¬ 
ber  of  media  companies  reportedly 
were  preparing  to  file  a  friend-of-the- 
court  brief  in  support  of  CNN. 


calendar  tailored  to  women  and  list¬ 
ings  of  where  to  be  a  volunteer  and 
referral  services  for  getting  help.  A 
feature,  “Decisive  Moment,”  is  a 
first-person  account  of  a  turning  point 
in  a  woman’s  life. 

USA  Today  named 
official  paper  of 
America’s  Cup  ^ 

The  America’s  Cup  ’92  Organizing 
Committee  has  named  USA  Today 
the  official  newspaper  of  that  event. 

Keith  Cutler,  sports  &  event  mar¬ 
keting  director,  said  the  newspaper 
plans  to  produce  special  America’s 
Cup  editorial  features  and  sections. 
The  official  events  begin  in  May  1991 , 
with  the  first  International  America’s 
Cup  Class  World  Championships  in 
San  Diego.  USA  Today  also  plans  to 
conduct  a  major  sweepstakes  contest 
to  support  the  Cup. 

Price  hike 

The  Record  in  Bergen  County, 
N.J.,  has  introduced  several  new  or 
revamped  Sunday  sections  —  and  a 
higher  price. 

New  or  improved  sections  include 
Living,  Lively  Arts,  Review  &  Out¬ 
look  and  Business. 

The  new  newsstand  price  rose  250 
to  $1.25.  Home-delivery  prices  did 
not  change. 
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BESTINFO  INC.,  Media,  Pa.,  introduced  a  Microsoft 
OS/2-Pre3entation  Manager  version  of  its  Wave4  publish¬ 
ing  system,  with  new  writing,  editing  and  design  functions 
addressed  by  Presentation  Manager’s  mouse-and-menu 
user  interface  or  by  accessing  hard  code.  It  integrates 
generic  and  proprietary  color  imaging  for  complete  color 
page  makeup,  outputting  to  a  variety  of  imagesetters. 

Like  its  MS-DOS  predecessor,  Wave4  in  OS/2  is  modu¬ 
lar,  permitting  customers  to  purchase  only  needed  func¬ 
tions.  Tools  handle  both  layout-intensive  and  content- 
driven  publications.  The  PageWright/2  composition  mod¬ 
ule  includes  batch  and  interactive  pagination,  hyphena¬ 
tion,  page  jumps  that  flow  copy  automatically  onto  desig¬ 
nated  pages,  complex  runarounds,  creation  of  complex 
math  equations  and  automatic  table  setting. 

Multitasking  enables  users  to  simultaneously  run  sev¬ 
eral  programs  in  different  windows,  cutting  and  pasting 
between  the  applications.  Text  can  be  h&j’d  on  a  writer’s 
PC  £q:ainst  a  layout  on  a  page-composition  PC,  eliminating 
rekeying  or  coding.  Articles  can  be  rewritten  exactly  to  fit 
by  viewing  correct  line  and  column  endings,  even  with 
extensive  runarounds  and  setting  changes. 

Art,  design  or  production  can  use  tools  such  as  auto¬ 
matic  headfit  and  sizing,  masking  and  creation  of  full-page 
comprehensives  or  thumbnails.  Images  and  frames  can  be 
rotated  to  any  orientation,  and  images  can  be  moved  or 
zoomed  independently  of  their  window  on  a  page.  Job 
management  features  include  picture  job  tickets,  provid¬ 
ing  information  about  images’  specs,  locations  and  job 
histories. 

Wave4  color  page  makeup  options  include  color  tints, 
images  and  text  using  the  Image  Wright  PostScript  color 
system  to  provide  scanning,  image  manipulation  and  other 
capabilities  such  as  automatic  calculation  of  choke,  trap 
and  spread  values,  tonal  correction  and  UCR/GCR  adjust¬ 
ment.  BesUet  is  offered  as  a  high-quality  color  proofer. 
Color  files  can  also  be  captured  from  such  sources  as  Hell, 
Scitex,  Targa,  TIFF,  Iris,  and  Encapsulated  PostScript 
into  high-  or  low-resolution  Bestinfo  files,  allowing  users 
to  crop,  place  and  orient  images  while  leaving  color  cor¬ 
rection  and  manipulation  to  an  external  proprietary  sys¬ 
tem. 

*  «  * 

OPTICAL  COATING  LABORATORY  INC.,  Santa 
Rosa,  Calif.,  has  brought  out  the  Glare/Guard  Traveler 
glare  filter  for  laptop  computer  displays.  OCLI  says  it 
eliminates  99%  of  ail  glare  and  enhances  contrast  on 
electroluminescent  and  liquid  crystal  laptop  displays. 

Glare/Guard  Traveler  is  made  of  durable,  optically 
coated  amber  or  gray  safety  glass  that  can  be  cleaned 
regularly.  Coatings  will  not  be  damaged  by  beverage, 
cosmetics  or  acetone  spills. 

The  Traveler  is  mounted  using  self-fastening  fabric  dots 
on  the  back  of  the  filter  that  are  pressed  into  place  on  the 
flat  area  of  the  laptop  screen.  Easily  removed  when 
repacking  the  laptop,  the  filter  slips  into  a  storage  bag  that 
fits  into  the  laptop  carrying  case. 

*  *  * 

VATELL  CORP.,  Christiansburg,  Va.,  announced  that 
evaluation  units  of  Accukey,  a  small,  ergonomic  alterna¬ 
tive  keyboard  would  soon  be  produced.  The  data-entry 
device  performs  all  functions  of  existing  keyboards  using 
eight  keys,  each  with  three  states:  forward,  back  and 
neutral. 

Characters  are  produced  by  forming  two-finger  chords, 
using  one  finger  of  each  hand.  Fingers  always  rest  on  the 


same  keys,  with  palms  fully  supported.  Accukey  is  about 
half  the  size  of  a  conventional  keyboard,  weighs  less  than 
two  pounds  and  can  be  used  on  the  lap. 

Models  are  plug-compatible  with  all  types  of  computers 
and  CRT  terminals.  No  software  modifications  are 
required  for  use  and  any  conventional  keyboard  character 
set  can  be  emulated.  According  to  the  supplier,  the  pro¬ 
duct’s  self-instruction  package  enables  users  to  learn 
touch-typing  of  all  Accukey  characters  in  three  to  four 
hours. 

*  *  * 

GRAPH-X  NEWS  SYSTEMS  INC.,  Allentown,  Pa.,  has 
launched  Adtaker  5.0,  a  one-step  classified  advertising 
system  incorporating  all  facets  of  the  classified  ad-taking 
process  and  written  in  modules  that  allow  it  to  be  config¬ 
ured  to  a  given  newspaper’s  specific  needs. 

Adtaker  combines  entering,  invoicing,  sorting  and 
typesetting  classified  ads  into  a  simplified  single-entry 
system.  It  supports  a  broad  range  of  off-the-shelf  PC 
hardware,  PostScript  laser  printers  and  existing  photo¬ 
typesetters.  Ads  can  also  be  exported  to  most  desktop 
publishing  systems  for  final  integration  with  other  text  or 
ads. 

The  system  includes  on-the-fly  h&j,  dictionary  spell 
check,  screen  display  of  line  endings  as  they  will  print  and 
WYSIWYG  preview  of  display  classified  coupled  with  a 
format  builder.  It  keeps  track  of  all  characters,  words, 
lines,  points  and  picas,  allowing  a  newspaper  to  retain  its 
customary  rate  structure  and  an  operator  to  inform  a 
customer  of  an  ad’s  price  at  any  time  during  the  process. 

Accounting  features  offer  daily/weekly  on-demand 
reporting  in  several  categories,  aged  trial  balance,  pay¬ 
ment  register,  credit  card  sales  and  adjustments  tracked  in 
audit  trail  registers.  Also  automatic  label  printing  for  box 
replies,  subscription  solicitation,  tear-sheet  requests  and 
other  uses. 

Cash,  check  or  credit  card  payments  are  verified  as  they 
are  entered.  During  data  entry,  live  credit  checking 
informs  an  operator  when  a  credit  limit  is  exceeded  and 
puts  the  ad  into  hold  status  for  subsequent  approval. 
Optional  credit  card  transfer  provides  for  automatic  funds 
transfer  within  48  hours. 

:|c  :|c  :|c 

IRIS  GRAPHICS  INC.,  Bedford,  Mass.,  has  introduced 
products  that  enhance  the  PostScript  capabilities  of  its 
color  ink  jet  printers  —  a  Macintosh  II  version  of  Free¬ 
dom  of  Press  Professional  software  and  the  Iris  Smart- 
V.I.P. 

Until  now,  users  wishing  to  output  PostScript  on  an  Iris 
have  been  limited  to  the  DOS  version  of  Custom  Applica¬ 
tions  Inc.’s  Freedom  of  Press  Professional,  resident  on  the 
Iris  front-end  processor  (FEP).  Mac  users  had  to  transmit 
PostScript  files  there  to  be  processed  in  order  to  drive  an 
Ins  printer.  They  can  now  be  RIPped  on  a  Mac  to  directly 
drive  Iris  3000  Series  printers. 

The  SmartV.I.P.  is  a  Macintosh-resident  Adobe  Sys- 
tems-based  PostScript  converter  that  is  an  enhancement 
to  the  Scitex  V.I.P.  (Visionary  Interpreter  for  PostScript) 
that  interfaces  directly  to  the  Iris  FEP,  which  drives  the 
Series  3000s  and  new  SmartJet  4012.  Iris  said  it  expects  to 
offer  early  next  year  an  alternative  SmartV.I.P.  config¬ 
ured  to  eliminate  the  FEP  and  drive  a  SmartJet  directly. 

Also  planned  for  early  1991  are  a  PostScript  interpreter 
for  Iris  printers  that  is  configured  for  local  area  networks 
and  multiplatform  environments  and  PostScript  capabil¬ 
ity  for  Unix  workstations. 
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NEWS/TECH 


Newspaper  Production  Appointments 


Paul  Gledhill  and  Lynda  Hanshaw 
are  joining  their  former  boss  in  new 
positions  at  Denver’s  Rocky  Moun¬ 
tain  News. 

Working  on  the  operations  side, 
where  John  Hilton  was  recently 
appointed  to  the  newly  created  posi¬ 
tion  of  director,  Gledhill  becomes 
operations  vice  president  and  Han¬ 
shaw  takes  the  post  of  assistant  oper¬ 
ations  director.  They  will  be  responsi¬ 
ble  for  production  quality  and  a  $100 
million  expansion  and  modernization 
project  at  the  365,000-circulation 
Scripps  Howard  paper  (E&P,  Sept. 
29). 

Gledhill,  who  began  as  a  pressroom 
operator  at  the  Los  Angeles  Times, 
was  named  production  vice  president 
late  last  year.  As  production  director 
he  worked  for  six  years  with  execu¬ 
tive  vice  president/operations  Larry 
Strutton,  who  left  Los  Angeles  last 
year  to  take  over  as  Baltimore  Sun 
president.  Both  the  Times  and  Sun 
are  Times  Mirror  newspapers.  Strut- 
ton  became  publisher  and  chief 
executive  at  the  Rocky  this  summer. 

Hanshaw,  a  former  Times  adminis¬ 
trative  services  manager,  had  been 
Strutton’s  assistant  in  Los  Angeles, 
where  she  coordinated  various  opera¬ 
tions  staff  responsibilities  and  proj¬ 
ects. 

*  *  * 

The  Akron  Beacon  Journal 
announced  the  appointment  of  Pat¬ 
rick  J.  McHugh  to  the  new  position  of 


production  vice  president,  with  full 
responsibility  for  the  production  divi¬ 
sion,  including  building  functions. 
Richard  Coddington  continues  as  pro- 
duction  director,  reporting  to 
McHugh. 

Prior  to  his  move  to  Ohio,  McHugh 
had  been  operations  director  at  Ft. 
Wayne  (Ind.)  Newspapers  since  1986. 
A  Miami  native,  he  had  earlier  served 
for  17  years  in  various  production 
positions  at  the  Miami  Herald. 


Andrew  Swanton  was  recently 
named  production  director  at  The 
Saratogian,  Saratoga  Springs,  N.Y. 

For  the  last  five  years  the  Roches¬ 
ter  Institute  of  Technology  graduate 
has  been  production  coordinator  at 
other  Gannett  Co.  Inc.  news¬ 
papers — USA  Today  at  Port  Huron, 
Mich.,  and  White  Plains,  N.Y.,  and 
the  Binghamton  (N.Y.)  Press. 


Former  Atlanta  Journal  and  Con¬ 
stitution  graphics  and  photography 
editor  Michael  Evans  has  formed  the 
Atlanta-based  Michael  Evans  Digital 
Imaging  consulting  firm,  specializing 
in  electronic  picture  desk  systems. 

The  firm  offers  services  in  editorial 
integration,  high-resolution  output 
and  training,  with  the  object  of 
achieving  an  understanding  and  inte¬ 
gration  of  the  new  technology  suffi¬ 


cient  to  allow  a  renewed  emphasis  on 
image  content  rather  than  image  pro¬ 
cessing. 

Evans  also  serves  on  the  Asso¬ 
ciated  Press  PhotoStream  advisory 
committee,  consults  for  the  AP  and 
has  been  retained  by  its  picture  desk 
developer.  Leaf  Systems  Inc.  of 
Natick,  Mass.,  to  assist  in  Macintosh 
software  design. 

In  addition  to  his  work  for  the 
Atlanta  papers,  where  he  was 
involved  in  the  adoption  of  picture 
desk  technology,  Evans’  25  years’ 
experience  has  included  staff  and 
free-lance  newspaper  and  magazine 
photography  and  picture  editing, 
video  and  book  production,  digital 
imaging  consulting  for  Time  magazine 
and  Eastman  Kodak  Co.  and  the  posi¬ 
tion  of  White  House  photographer 
during  the  early  1980s. 

*  *  * 

San  Francisco-based  Chronicle 
Publishing  Co.  announced  the 
appointment  of  Daniel  L.  Riddle  as 
production  systems  coordinator  for 
its  central  Massachusetts  operations. 

His  new  responsibilities  include 
research,  planning  and  implementa¬ 
tion  of  production  systems  for  the 
Worcester  Telegram  &  Gazette,  Bea¬ 
con  Communications,  in  Acton,  and 
the  Coulter  Press  of  Clifton. 

Riddle  most  recently  was  compos¬ 
ing  manager  for  Chronicle’s  Bloom¬ 
ington,  111.,  Pantagraph,  where  he 
began  his  career  in  1%3. 


TECHNICAL  BRIEFS 


Ziff  to 

acquire  Seyboid 

Ziff  Communications  Co. 
announced  it  will  acquire  the  four 
Seyboid  companies,  which  publish 
newsletters  on  publishing  systems, 
produce  conferences  and  expositions 
and  consult  for  system  vendors  and 
users. 

The  companies  will  keep  their  loca¬ 
tions  and  staffs,  remaining  an  auton¬ 
omous  operation  under  publisher  and 
president  Jonathan  Seyboid  and  cur¬ 
rent  management.  They  include  the 
Seyboid  Reports,  Seyboid  Seminars, 
Seyboid  Ltd.  (U.K.)  and  Seyboid 
Consulting  Group. 

Through  Ziff-Davis  Publishing,  the 
company  is  a  major  publisher  of  com¬ 
puter  publications,  and  it  provides 


market  statistics  through  its  Com¬ 
puter  Intelligence  unit,  produces  a 
desktop  reference  of  information 
from  120  computer  magazines,  and 
supplies  indexed  full-text  periodicals 
through  its  Information  Access  Co. 

GATF  offers  texts, 
info  packets 

The  Graphic  Arts  Technical  Foun¬ 
dation  has  released  second  editions  of 
its  ink  and  film-assembly  textbooks 
and  continues  adding  to  its  “Hot 
Topics’’  reprint  series. 

What  the  Printer  Should  Know 
About  Ink  is  a  new  release  of  GATF’s 
resource  covering  everything  from 
ink  components  to  testing  and  specifi¬ 
cations.  Revisions  include  the  latest 
information  on  ink  and  ink  manufac¬ 


turing  technology,  as  well  as  trou¬ 
bleshooting  charts  for  lithographic, 
gravure,  flexographic,  letterpress  and 
screen  inks.  The  260-page  text  by 
Nelson  R.  Eldred  and  Terry  Scarlett 
contains  108  illustrations. 

The  reprinted  second  edition  of 
Harold  L.  Peck’s  Stripping:  The 
Assembly  of  Film  Images,  runs  304 
pages  and  contains  231  illustrations. 
Beginning  by  explaining  how  strip¬ 
ping  relates  to  the  entire  printing  pro¬ 
cess,  it  covers  facilities,  equipment, 
tools  and  materials  for  film-assembly. 
Changes  since  1984  include  42  new 
photographs,  a  discussion  of  polymer 
proofing  material,  an  illustrated  pro¬ 
cedure  for  making  a  Dylux  proof  and 
detailed  coverage  of  pin  register  sys¬ 
tems  and  manual  pin  register  stepping 
systems. 

(Continued  on  page  37) 
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Idab  reports 
recent  orders 

Idab  Inc.’s  Hialeah,  Fla. -based 
Mailroom  Division  has  taken  recent 
mailroom  equipment  orders  for  news¬ 
papers  in  North  and  South  America 
and  New  Zealand. 

Its  Marathoner  stackers  for  small 
and  medium-sized  mailroom  opera¬ 
tions  have  been  delivered  to  the  Sioux 
City,  lowdiJournal,  Oakland  Press,  in 
Pontiac,  Mich.,  Beckley,  W.  Va. 
Register-Herald,  Oshkosh,  Wis. 
Northwestern  (two  stackers  pro¬ 
grammed  with  an  Idab  4330  Odd- 
count  Bundle  Programming  System), 
Dunedin,  New  Zealand  Otago  Daily 
News  (two  stackers  controlled  by  a 
4340  programming  system)  and  the 
Longview,  Wash.  Daily  News  (three 
stackers). 

Also,  the  division  is  supplying  a 
Beltveyor  lapped  stream  conveyor 
and  a  handfly  backup  for  an  NS660 
stacker  (accessible  through  a  flying 
switch)  to  the  Observer-Times,  Fay¬ 
etteville,  S.C.,  which  also  purchased 
a  six-position  truck  dock  installation 
with  centralized  control;  El  Nuevo 
Dia,  San  Juan,  P.R.,  purchased  two 
NS660  stackers  and  conveyor  equip¬ 
ment;  the  Dalton,  Ga.  Daily  Citizen 
purchased  a  Beltveyor  and  handfly; 
the  Minot,  Minn.  Daily  News,  now 
expanding  its  production  facility,  will 
install  a  lapped  stream  conveyor  to 
handfly  delivery  and  equipment  for  its 
dock. 

The  St.  Joseph,  Mich.  Herald-Pal¬ 
ladium  ordered  a  press  and  two 
McCain  inserter  lapped  stream 
deliveries  to  two  Marathoner  stackers 
controlled  by  a  4340  programming 
system  and  to  an  existing  1970s  vin¬ 
tage  Idab  NS440,  two  Idab  bottom- 
wrappers  and  two  Dynaric  NP-I  tyers. 

O  Globo,  Brazil’s  largest-circula- 
tion  morning  newspaper,  has  ordered 
Idab  mailroom  equipment  for  its  plant 
expansion.  The  Rio  de  Janeiro  daily 
will  receive  five  Beltveyor  lapped 
stream  press  deliveries  (from  three 
existing  presses  and  its  new,  double¬ 
delivery  Goss  Colorliner),  five  Idab 
2(XX)  stackers  and  tying  lines  consist¬ 
ing  of  floor  conveyors  and  bottom- 
wrappers  with  tyers,  belt  conveyors 
with  four  chutes  and  truck  loaders 
and  an  Idab  control  console  that  will 
allow  one  staffer  to  route  bundles 
from  seven  tying  lines  to  10  trucks. 

The  system  includes  backup  stack¬ 
ing  in  the  event  of  tyer  failure 
and  stacker  output  diversion  for  man¬ 
ual  inserting.  Delivery  is  expected 
early  next  year,  with  support  coordi¬ 


nated  by  Idab’s  local  agent. 

Other  Latin  American  orders 
include  Idab  stackers  and  Signode 
tyers  and  bundle  distribution  equip¬ 
ment  for  El  Nacional,  Caracas,  Vene¬ 
zuela;  press-to-stacker  conveyors  for 
two  Colombian  papers,  El  Tiempo  in 
Cali,  and  El  Tiempo  in  Barranquilla; 
conveyor,  stacker,  tyer  and  bundle 
distribution  equipment  for  El  Impar- 
cial,  Hermosillo,  Mexico;  conveyors 
and  a  handfly  delivery  for  El  Norte, 
Monterey,  Mexico. 

Triple-I  gets  fax 
order,  new  directors; 
users  get  a  TUG 

The  Boston  Globe  is  the  fourth  cus¬ 
tomer  for  Information  International 
Inc.’s  InfoFax  integrated  facsimile 
system.  The  order  was  valued  at  $1.5 
million. 

The  system  can  deliver  plate-ready 
film  to  remote  printing  plants  minutes 
after  editorial  or  advertising  release. 
It  can  be  expanded  to  electronic 
assembly  of  text  and  graphics,  gener¬ 
ating  raster  page  images  for  transmis¬ 
sion  to  remote  sites,  in  addition  to 
facsimile  transmission  of  advertiser 
film  and  pasteup  mechanicals. 

InfoFax  consists  of  triple-I  3750 
laser  scanners,  3800  Series  Laser 
Pagesetters  and  an  interface  to  a  T1 
broadcast  satellite  channel  via  the 
Ricoh  Telepress  Network  Control 
System.  Remote  3800s  record  either 
regular  facsimile  pages  or  digitally 
generated  fax  images  and  can  be 
upgraded  for  remote  electronic  page 
assembly. 

At  the  Globe,  InfoFax  will  handle 
all  ROP  pages,  with  an  estimated 
1 ,550  scans  per  week,  recording  more 
than  80,0(X)  pages  annually.  Trans¬ 
mission  to  the  paper’s  Billerica, 
Mass.,  satellite  printing  plant  was  to 
begin  last  month,  with  remaining 
recorders  and  scanners  to  go  live  in 
spring. 

The  order  called  for  three  dual-pur¬ 
pose  3750s  capable  of  transparency 
scanning,  which  allows  direct  scan¬ 
ning  of  original  films  to  maximize 
transmitted  image  quality,  and  six 
3800/Fs  with  advanced  transport  and 
on-line  processing  for  full-page 
recording  in  monochrome,  spot  and 
full  color.  The  units  rescale  broadcast 
page  images  to  the  press  requirement 
at  each  site. 

Triple-I  also  announced  the  elec- 
I  tion  of  Leroy  Bell,  Ralph  Roth  and 
I  Charles  Ying  to  its  board  of  directors . 


Bell,  with  triple-I  since  1973,  has  been 
customer  support  vice  president  for 
the  last  1 1  years. 

Roth  was  Knight-Ridder  Inc.  tech¬ 
nology  vice  president  until  his  retire- 
ment  last  year  (E&P,  May  6, 
1989,  P.36).  He  had  earlier  served  as 
Detroit  Free  Press  president  and  KRI 
production  vice  president.  Triple-I 
president  Alfred  L.  Fenaughty  noted 
that  under  Roth’s  direction  the 
Pasadena  Star  News  paginated  using 
triple-1  systems.  It  was  among  the 
very  first  to  do  so,  in  1982. 

Ying  contributed  significantly  to 
publishing  systems  development. 
Before  joining  his  brother  and  Doug 
Drane  to  form  Atex  in  1973,  Ying  was 
Hendrix  Electronics’  engineering 
chief. 

Independent  of  the  company,  users 
of  its  systems  have  formed  the  Triple- 
I  Users’  Group  to  exchange  informa¬ 
tion  and  solve  problems,  according  to 
Dena  Krentz-(3reenawalt,  composing 
operations  systems  foreman  at  Phoe¬ 
nix  Newspapers  Inc.,  publisher  of  the 
Arizona  Republic,  Phoenix  Gazette 
and  Arizona  Business  Gazette. 

TUG  first  convened  in  Las  Vegas  at 
ANPA/TEC  90,  where  the  50  attend¬ 
ees  representing  21  triple-I  installa¬ 
tions  elected  officers.  Krentz-Greena- 
walt,  a  TUG  founder  and  former  triple- 
1  employee,  was  elected  the  group’s 
first  president.  It  will  meet  again  in 
spring  in  Salt  Lake  City,  hosted  by  the 
Salt  Lake  Tribune  and  the  Deseret 
News,  whose  pagination  director, 
Steve  Schowengerdt,  is  TUG’s  secre¬ 
tary. 

Woodfin  named 
to  Landmark  unit 

Robert  W.  Woodfin  has  been 
named  general  manager  of  Landmark 
Web  Printing,  Chattanooga,  Tenn.,  a 
subsidiary  of  Landmark  Community 
Newspapers  Inc.,  based  in  Shelby- 
ville,  Ky.,  itself  a  division  of  Land¬ 
mark  Communications  Inc.,  Norfolk, 
Va. 

Most  recently  publisher  of  the 
South  Pittsburg  Hustler,  a  weekly 
near  Chattanooga,  and  the  Sequat¬ 
chie  Valley  Purchase,  a  shopper, 
Woodfin  began  his  career  in  the 
company’s  printing  department.  He 
served  for  10  years  on  the  board  of 
directors  of  the  Tennessee  Press 
Association  (where  he  chaired  its 
Press  Institute)  and  has  been  a  board 
member  of  the  southeast  Tennessee 
chapter  of  the  Society  of  Professional 
Journalists. 
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Sll  resells 
Array  scanner 

Sacramento-based  System  Integra¬ 
tors  Inc.  announced  it  will  integrate 
and  resell  the  Speedscanner  digital 
color  scanner  from  Array  Technolo¬ 
gies  Inc.,  Oakland,  Calif. 

Aimed  at  both  editorial  and  adver¬ 
tising  image  input  needs,  Speedscan¬ 
ner  handles  functions  performed  by 
slide,  film  and  flatbed  scanners  and 
copystand  and  video  cameras, 
according  to  Sll,  which  put  through¬ 
put  at  two  to  eight  times  the  speed  of 
comparable  products,  depending  on 
medium  to  be  scanned. 

In  addition  to  slides,  film  and  prints 
ranging  from  35mm  to  8"  x  KX',  Speed- 
scanner  can  be  used  as  a  studio  camera 
to  digitize  three-dimensional  objects. 
With  film  holders  and  transports,  it  is 
also  capable  of  volume  scanning. 

For  capturing  photos,  graphics  and 
other  art,  or  taking  “digital  photo¬ 
graphs,”  the  Array  Speedscanner  fits 
into  the  Macintosh-based  imaging 
products  Sll  offers  through  its 
alliance  with  Digital  Technology 
International. 

Array  has  announced  release  of 
the  Speedscanner  for  Mac  II  color 
computers  running  32-bit  QuickDraw 


and  all  80386-based  computers.  The 
product  scans  in  105  seconds  for 
1,024-line  scans  and  about  five  min¬ 
utes  for  2,048-line  scans.  SpeedView 
software  gives  seven-second  full- 
image  previewing.  Speedscanner 
upgrades  are  available  for  Array’s 
Scanner-One  customers. 

The  manufacturer  said  it  will  cali¬ 
brate  Speedscanner  data  files  to  CIE 
1931  coordinates  for  color  consis¬ 
tency  across  most  computing  plat¬ 
forms,  displays  and  output  devices 
and  implement  Adobe  Systems  Post¬ 
Script  Level  2  and  JPEG  data  com¬ 
pression.  In  addition  to  its  driver  for 
Adobe  Photoshop,  the  company  now 
offers  free  applications  software  driv¬ 
ers  for  Letraset  ColorStudio  and 
Time  Arts  Oasis. 

MAN  appointment 

MAN  Roland  Inc.  has  announced 
the  appointment  of  John  Kulak  as 
print  support  manager,  with  responsi¬ 
bility  for  the  development  and 
enhancement  of  training  programs,  as 
well  as  oversight  of  print  tests  for 
flexo  and  offset  presses. 

Most  recently  senior  technical 
associate  with  the  Rochester  Institute 
of  Technology,  where  he  supervised 
the  newspaper  lab,  Kulak  also  served 


as  USA  Today  production  coordina¬ 
tor  for  the  Times  Journal  Co.,  Spring- 
field,  Va. 


GATF 

(Continued  from  page  35) 

Since  the  spring  release  of  its  Hot 
Topics  information  packets  on  key 
issues  for  industry  managers,  GATF 
researchers  continue  to  add  catego¬ 
ries  of  coverage.  Targeting  common 
industry  problems,  each  40-  to  50- 
page  packet  consists  of  an  extensive 
collection  of  photocopied  material 
from  periodicals,  books,  conference 
proceedings  and  technical  literature. 
Topics  provide  specific  coverage 
within  areas  such  as  business,  techni¬ 
cal  aspects  of  prepress,  printing  and 
finishing,  computerization,  training, 
health,  environmental  concerns  and 
quality  control. 

The  $45  texts  ($25  and  $29,  respec¬ 
tively,  for  GATF  members)  are  avail¬ 
able  from  the  foundation’s  Order 
Division.  Half  of  the  70  Hot  Topics 
are  completed  and  are  available  from 
GATF  librarian  Timothy  D.  Rozgonyi 
for  $59.95  (members,  $39.95).  For 
more  information  and  to  order  text  or 
packets,  telephone  (412)  621-6941. 


Sell  your  products  and/or  services  or  attract  advertisers 
and  talented  personnel  to  your  newspaper  with  your  ad  in 
the  1991  E&P  International  Year  Book. 


FOR  PRODUCT  AND/OR  SERVICE  COMPANIES:  Your  ad  in 
this  directory  will  catch  the  attention  of  the  many  newspaper 
professionals  who  refer  to  the  Year  Book  for  information  on 
equipment,  services,  syndicates  and  supplies. 

FOR  NEWSPAPERS:  Your  ad  in  the  Year  Book  will  attract 
potential  advertisers  who  refer  to  the  Year  Book  for  inform¬ 
ation  about  particular  newspapers  in  various  regions  of  the 
U.S.  and  Canada.  Additionally,  your  ad  will  call  attention 
^  to  your  paper  when  newspaper  people  are  searching 
' '  the  Year  Book  for  employment  opportunities. 
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SEPTEMBER 
Advertising  Data 

Data  on  the  following  newspapers  are  pro¬ 
vided  by  LEADING  NATIONAL  ADVERTIS¬ 
ERS  (LNA),  reported  in  the  Standard  Column 
Inch. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
LNA  utilizes  a  system  of  ciassification  where¬ 
by  all  display  advertising  naturally  falls  into 
one  of  four  major  classifications,  "Retail,” 
“General,"  “Automotive,"  or  “Financial”. 

LNA  defines  "National”  advertising  as  a 
combination  of  the  “General”  and  “Automo¬ 
tive"  classifications.  For  those  newspapers 
subscribing  to  LNA  service  levels  that  do  not 
include  “Retail”  or  “Financial”  classifications, 
data  shown  is  for  “National”  (“General”  and 
“Autonwtive”.) 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


CoMhh 

ROP  local . 

Pnprint  local  .. 
ROP  Notional... 
Financiol 
ClossiM 


AUlPITOWN,  PA. 


ai81  26.895  15.626  17.294 


153.172  27.561  182.937  18.632 


CoH-S 

ROP  local . 

Praprint  local.. 


27.575  64.950  25.425  34.840 


Preprint  Notionol . 

Financiol 

ClosiifM 

12,012 

1,753 

36,118 

9,627 

1,796 

33,808 

Tolol . 

119,195 

64,950 

111,032 

GRAND  TOTAl . 

272,367 

92,511 

293,969 

YEAR  TO  DATE  — 

.  2J5U55 

639,173 

2,546,247 

ANNAPOIIS,  MD. 

Capitol.e 

ROP  local . 

25,032 

»,186 

Piepritil  locol _ 

28,332 

26,138 

ROP  Motional _ 

8,506 

n,02i 

Preprint  Notionol . 

40 

Finonciol 

1,298 

1,960 

Clossifiid. 

58,986 

69,785 

ToMl. 

122,154 

139,130 

Copitol-S 

ROP  locol . 

13,517 

9,724 

Preprint  local _ 

42,575 

37,719 

ROP  Notional . 

7J17 

5,614 

Preprint  Notionol . 

118 

43 

Financial 

636 

992 

Clossified 

14,646 

15.469 

Total.. 

78,809 

69,561 

GRAND  TOTAl... 

....  200.963 

208,691 

YEAR  TO  DATE.. 

_..  1,730,757 

1,797,177 

AMUKY  PAMC  NJ. 


1990 

1989 

FULL  RUN  PART  RUN  1 

FULL  RUN  PART  RUN 

Press-S 

ROP  locol _ 

37324 

1,100 

36,623 

498 

Preprint  locol . 

76397 

31,335 

44,726 

26,587 

ROP  Notionol _ _ 

7,737 

1,110 

7,460 

40 

Preprint  Notiond _ 

12318 

10,019 

Financiol . - . 

3,115 

4,095 

Clossified . 

44,195 

44337 

Totol . 

...  181,586 

33,545 

147,760 

27,125 

GRAND  TOTAL... 

...  ,340,708 

55335 

339,670 

51,748 

YEAR  TO  DATE... 

...  3,037,195 

403,258 

3,202,171 

413,140 

■AlTHMOtl,  MD. 

Sun-fn 

ROP  local . 

47,823 

4,751 

67,887 

3,663 

Preprint  local . 

8,685 

17321 

1,288 

18,398 

ROP  National . 

14357 

3,112 

17,372 

1,515 

Financiol 

2,997 

218 

4,315 

172 

Classified 

47,550 

4,871 

60,213 

3,235 

Totol... 

121,712 

30,573 

151,075 

26,983 

Sun^ 

ROP  local . 

42,458 

4,771 

61,402 

3,671 

Preprint  locol . 

8,685 

17,621 

1,288 

18,398 

ROP  Notionol . 

9,770 

3,096 

11,029 

1,515 

Finonciol . 

2,971 

218 

4,318 

172 

Ckmifiad . 

32381 

4372 

42,177 

3335 

Totol . 

96,165 

30,578 

120,214 

26,991 

Sun-S 

ROP  local . 

41,245 

18,554 

39,874 

14,668 

Preprint  Local . 

41,728 

29,868 

33,361 

19,132 

ROP  Notional . . 

13,950 

6,308 

13,295 

4,576 

Preprint  Notionol . 

13,268 

2,693 

10,443 

267 

Financial . 

2,156 

771 

2,741 

791 

Clossified. 

71,660 

5,245 

66,842 

3,473 

Total.. 

184,007 

63,439 

166,556 

42,907 

GRAND  TOTAL.. 

.  401,884 

124,590 

437345 

96,881 

YEAR  TO  DATE.. 

.....  3,563,047 

992,470 

3,991,541 

899,552 

■HORN  COUNTY,  N  J 

Record-e 

ROP  locol . 

69,170 

4,919 

61,685 

5,947 

Preprint  Locol . 

399 

10,471 

383 

4,165 

ROP  Notional . 

7,472 

42 

8,694 

265 

Preprint  Notional . 

1,416 

Finonciol . 

3,677 

578 

4,793 

309 

Classified 

52,157 

66,804 

10 

Totol. 

132,875 

17,426 

142,359 

10,696 

Record'S 

ROP  local . 

43,862 

13,802 

39,038 

7,114 

Preprint  Locol . 

25,975 

64,952 

13,454 

31,200 

ROP  Notional 

8,620 

141 

7,475 

224 

Preprint  Nohonol . 

13,509 

937 

9,930 

Financial . 

2,505 

528 

3.741 

449 

Classified 

47.319 

51,577 

Total. 

141,790 

80,360 

125,215 

38,987 

GRAND  TOTAl. 

.  274,665 

97,786 

267,574 

49,683 

YEAR  TO  DATE 

.  2,345,487 

693,902 

2,556,499 

612,888 

BOSTON, 

.  INASS. 

Gkilie-in 

ROP  locol . . . 

51,896 

502 

57,005 

644 

Preprint  Locol . 

4,728 

3,324 

ROP  Notionol . 

12,136 

13360 

24 

Finonciol . 

2374 

112 

2,522 

Full  RUN  PART  RUN  Full  RUN  PART  RUN 


6.077 

989  43.165 


5.294  886 

1,744  28,119 


Proprint  Notional... 

Financiol . . 

Clossifiod. . 


il .  38,597  51,630  30,488  37,743 

GRAND  TOTAl .  141,462  51,630  170,719  37,743 

YtARTOOATE .  1,255,732  357,486  1,521,003  342,950 


CIPICINNATI,  OHIO 


Enquirer-m 

ROP  locol . 

Preprint  local . 

ROP  Notional . 

Preprint  Notional.. 

Financiol . 

Clossififd. . 

Total 


6,030  51.849 

7,131  10,090 

8,333 
103 

32  3,157 

_  88,695 

13,296  162,124 


31,701 
18,007  18,673 


PresS'O 

ROP  Locol _ 

51,841 

9,873 

58,137 

11,162 

Pieprim  locol . 

9,042 

10385 

9388 

11351 

ROP  Notionol _ 

6,991 

508 

7,617 

846 

Financiol . 

3316 

1324 

6,187 

1,028 

Clossified . 

87,932 

110381 

236 

Totol . 

159,122 

21,990 

191,910 

24323 

Glofae-S 

ROP  local . 

Preprint  local . 

ROP  Notional . 

Preprint  National.. 

Financiol . 

Clossified . 


‘Indicates  newspapers  reporting  figures  in 
lines. 


Tolol .  211,253 

GRAND  TOTAl .  358,345 

YEAR  TO  DATE .  3,019,005 

Herol<l.ni 

ROP  locol .  27,656 

ROP  Notional .  5,027 

Finonciol .  1,228 

Clossified .  68,954 


_  93,867 

5,342  166,754 


10,616  35,067 

34.472  14,383 


_ 249  111,081 

48.188  187,597 

53,530  354,351 

412,993  3,301,288 


Total .  102«5 


Total 

88,069 

18,007 

92,765 

9,120 

Enquirer-S 

ftOP  locol . 

39,609 

30,605 

Preprint  Locol . 

53,044 

7,147 

38,803 

5,730 

ROP  Notionol . 

8,156 

6,643 

Prepnnt  Notional . 

12,668 

11,128 

551 

Finonciol . 

1,374 

1,423 

Ckissifted 

51,148 

42,834 

Total 

165,999 

7,147 

131,436 

6,281 

GRAND  TOTAl . 

413,993 

38,450 

386,325 

30,183 

YEAR  TO  DATE . 

3,548,256 

220,197 

3,607,943 

264,620 

DALLAS,  TIXAS 

Morning  News-m 

ROP  locol . 

91,384 

7,643 

101,271 

8,728 

Preprint  Local . 

24.704 

15,522 

21,931 

18,118 

ROP  Notional . 

11,553 

848 

9,905 

1,495 

Preprint  Notional . 

126 

4,349 

2,467 

Finonciol . 

3,159 

374 

2,859 

406 

Classified . 

182,902 

2,027 

192,268 

2,127 

Total . 

313,828 

30,763 

328,234 

33,341 

News-S 

ROP  local . 

51,465 

1,164 

42,678 

56 

Preprint  Local . 

42,117 

7,199 

26,069 

7,599 

ROP  Notional . 

13,025 

2,361 

9,576 

1,433 

Preprint  Notional . 

13,069 

10,872 

436 

Finonciol . 

3,165 

127 

2,601 

Clossified . 

105,692 

1,845 

90,867 

Total . 

228,533 

12,696 

182,663 

9,524 

GRAND  TOTAl . 

542,361 

43,459 

510,897 

42,865 

YEAR  TO  DATE.... 

4,717,699 

382,915 

4,619,515 

363,142 

Times  Herold-o/d 

ROP  locol . 

53,364 

4,335 

62,830 

4,513 

Preprint  locol . 

15,897 

1,953 

15,287 

473 

ROP  Notional . 

4,918 

284 

6,743 

1,526 

Finonciol . 

943 

84 

2,085 

109 

Clossified . 

136,414 

7,623 

141.242 

10,202 

Totol 

211,536 

14,279 

228,187 

16,823 

Times  Herold-S 

ROP  local  .  .. 

33,948 

28,340 

Preprint  Local 

40,875 

6,040 

24,844 

4,180 

ROP  Notional 

9,403 

7,393 

Preprint  Notional . 

8,641 

9,538 

Financiol . 

1,795 

1,457 

Clossified . 

35,290 

32,318 

Total . 

129,952 

6,040 

103,890 

4,180 

GRAND  TOTAL... 

341,488 

20,319 

332,077 

21,003 

YEAR  TO  DATE... 

.,  2,935,782 

207,811 

3,009,570 

290,154 

DINVIR, 

coio. 

Post-m 

ROP  local . 

55,942 

709 

55,573 

165 

Preprint  Local 

11,128 

27,152 

9,700 

29,389 

ROP  Notional 

14,220 

85 

15,307 

Finonciol . 

3,223 

3,109 

Clossified . 

148,461 

140,130 

Total . 

...  232,974 

27,946 

223,819 

29,554 

38 


EDITOR  &  PUBLISHER  for  November  17,  1990 


1990  1989 

Full  RUN  PART  RUN  fUll  RUN  PART  RUN 


Post-S 

ROP  local .  38,005  23,019  39 

Preprim  locol .  8,733  34,035  7,316  20,902 

ROPNotionol .  15,673  2,239  10,343  1,547 

Preprint  Notionol .  4,270  5,910  ■  5,091  4,887 

Finonciol .  1,275  874 

Ckissified .  61,700  _  48,741  _ 

Totol .  129,656  42,184  ,  95,384  27,375 

GRAND  TOTAl .  362,630  70,130  319,203  56,929 

YEAR  TO  DATE .  2,941,762  541,569  2,900,679  516,812 

Rocky  Moontoin  News-m 

ROP  locol .  68,064  847  85,559  1,123 

Preprint  locol  11,270  23,131  14,658  21,103 

ROP  Notional  9,790  8,932 

FinotKiol .  2,730  2,984 

Ckissified  199,596  _  201,313  _ 

Total.  291,450  23,978  313,446  22,226 

Rocky  Mountain  News-S 

ROP  local .  26,755  20,309  1,400 

Preprint  locol .  15,493  26,555  12,529  14,171 

ROPNotionol .  11,427  7,134  528 

Preprint  Notional .  13,140  126  10,187 

Finonciol .  1,291  980  40 

Ckissified .  46,291  _  34,334  _ 

Totol .  114,397  26,681  85,473  16,139 

GRAND  TOTAl .  405,847  50,659  398,919  38,365 

YEAR  TO  DATE .  3,467,783  400,888  3,499,059  417,182 


DULUTH,  OA. 

Gwinnett  County  News-m 


ROP  local .  35,165  42,496 

Preprint  local .  5,777  1,038  4,752 

ROPNotionol .  6,061  3,587 

Preprint  Notional .  77 

Finonciol .  552  1,576 

Clossified .  81,684  66,251 

Total .  129,316  1,038  118,662 

Gwinnett  County  News-S 

ROP  local .  15,446  7,843 

Preprint  local .  34,513  4,236  23,718 

ROPNotionol .  7,393  4,763 

Preprint  Notionol .  10,372  3,336 

Finonc  ol  .  331  889 

Class  fled  .  22,967  _  14,186 

Total  91,022  4,236  54,735 

GRAND  TOTAl .  220,338  5,274  173,397 

YEAR  TO  DATE .  1,742,902  18,434  1,593,450 


FAIRFAX,  VA. 

Joumol-m 

ROP  locol .  21,877  23,704 

Preprint  locol .  3,290  4,780  2,588  8,367 

ROPNotionol .  8,588  10,688 

Preprint  Notional .  200 

Finonciol .  1,100  2,098 

Classified .  29,498  38,246  _ 

GRAND  TOTAl .  64,353  4,780  77,524  8,367 

YEAR  TO  DATE .  618,535  35,707  692,861  61,893 

GREENWICH,  CONN. 

Time-o/d 

ROP  locol .  18,276  20,083 

Preprint  local .  19,954  10,162  10,877  3,017 

ROPNotionol .  4,143  3,946 

Finonciol .  1,412  82  1,987 

Clossified  .  30,754  _  41,158  _ 

Totol  74,539  10,244  78,051  3,017 

Time-S 

ROP  local .  9,109  10,200 

Preprint  local .  37,061  4,397  29,297  758 

ROPNotionol .  5,454  3,865 

Preprint  Notional .  13,995  10,651 

Financial .  789  1,004 

Ckissified .  14,206  16,736  _ 

Total .  80,614  4,397  71,753  758 

GRAND  TOTAl .  155,153  14,641  149,804  3,775 

YEAR  TO  DATE .  '1,361,778  82,847  1,287,027  156,127 


‘Indicates  newspapers  reporting  figures  in 
lines. 


1990  1989 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 


HARnORD,  CONN. 

Couront-m 


ROP  local 

44,729 

23,715 

51,727 

35,709 

Preprint  Locol . 

466 

18,931 

1,014 

16,814 

ROP  Notionol . 

8,734 

4,774 

9,292 

4,577 

Preprint  Notional . 

861 

75 

Finonciol . 

2,993 

2,172 

4,177 

1,424 

Ckssified. . 

53,445 

2,389 

76,178 

907 

Totd 

110,367 

52,842 

142,388 

59,506 

Couront-$ 

ROP  locol . 

22,369 

4,786 

20,581 

5,570 

Preprint  Local . 

5,719 

240,631 

5,831 

139.877 

ROP  Notionol . 

11,387 

729 

9,831 

585 

Preprint  Notionol . 

14,814 

527 

11,509 

411 

Finonciol . . 

2,068 

418 

1,500 

576 

Clouified 

33,852 

38,745 

5 

Totol 

90,209 

247,091 

87,997 

147,024 

GRAND  TOTAL . 

200,576 

299,933 

230,385 

206,530 

YEAR  TO  DATE.... 

..  1,735,426 

2,095,115 

2,166,724 

1,760,840 

HONOLULU,  HI. 

Adverti$er-m 

ROP  locol . 

42,354 

44,834 

Preprint  Locol . 

6,934 

5,547 

ROP  Notionol . 

8,513 

4,620 

Finoncioi 

2,951 

3,063 

Clossified 

74,106 

74,674 

Total 

134,858 

132,758 

Stor  Bulletin-e 

ROP  local . 

40,057 

40,047 

Preprint  Locol 

6,567 

4,898 

ROP  Notional 

8,960 

4,322 

Finonciol . 

3,120 

2,976 

Classified . 

66,915 

65,796 

Total . 

...  125,619 

118,039 

Star  Bulletin  &  Advertiser-S 

ROP  locol . 

35,286 

27,215 

Preprint  Local 

14,932 

10,203 

ROP  Notional 

12,490 

9,753 

Preprint  Notional . 

7.798 

7.195 

Finonciol . 

2,394 

2,146 

Clossified . 

51,467 

33,193 

Total . 

124,367 

89,705 

GRAND  TOTAL. 

...  384,844 

340,502 

YEAR  TO  DATE... 

...  3,469,029 

3,234,483 

LONG  ISLAND,  N.Y. 

Newsdoy-e 

ROP  locol . 

27,580 

47,545 

36,304 

49,880 

Preprint  Locol . 

610 

58,949 

2,825 

6,970 

ROP  Notionol 

8,609 

13,736 

13,881 

11,833 

Preprint  Notional.  ... 

126 

Finonciol . 

5,361 

3,181 

7,819 

3,612 

Clossified . 

36,022 

64,376 

62,003 

69,727 

Total 

78,182 

187,913 

122,832 

142,022 

Newsdov'S 

ROP  local . 

19,538 

34,299 

20,625 

30,887 

Preprint  Local . 

5,870 

68,371 

19,564 

50.943 

ROP  Notional . 

6,995 

3.491 

8,183 

4,870 

Preprint  Notionol . 

13.849 

794 

9,839 

322 

Finonciol . 

390 

1,080 

409 

1,155 

Clossified . 

14,425 

19,382 

23,285 

14,687 

Totol . 

61,067 

127,417 

81,905 

102,864 

GRAND  TOTAL... 

....  139,249 

315,330 

204,737 

244,886 

YEAR  TO  DATE .. 

....  1,361,515 

2,447,652 

1,913,375 

2,275,045 

L.Ae/LONG  BEACH,  CALIF. 

Press  Telegrom-m 

ROP  local . 

43,263 

4,622 

40,473 

9,777 

Preprint  Local . 

5,965 

19,367 

5,425 

26,291 

ROP  Notional . 

4,902 

5 

4,611 

466 

Preprint  Notionol . 

3,085 

2,125 

Finonciol . 

1,684 

101 

2,659 

72 

Classified.... 

61,298 

66,355 

Total . 

....  117,112 

27,180 

119,523 

38,731 

Press  Telegrom-S 

ROP  local . 

16,527 

16 

10,302 

83 

Preprint  Local 

35,887 

1,135 

26,347 

706 

ROP  Notional . 

6,862 

2,551 

5,157 

1,623 

Preprint  Notional . 

11,801 

9,582 

Financial . 

434 

113 

234 

55 

Clossified . 

17,241 

15,912 

Total . 

88,752 

3,815 

67,534 

2,467 

GRAND  TOTAL... 

.  205,864 

30,995 

187,057 

41,198 

YEAR  TO  DATE., 

.  1,772,7M 

346,341 

1,714,021 

398,105 

1990  1989 

FUll  RUN  PART  RUN  FUll  RUN  PART  RUN 

LOS  ANGELES.  CALIF. 


News-m 

ROP  locol .  62,009  15,434  57,887  20,927 

Preprint  local .  22,845  26,544  24,794  12,205 

ROPNotionol  14,579  606  15,087  2,719 

Preprint  Notional .  275  209 

Financial  .  2,119  164  3,564  249 

Classified  181,013  _  161,739  _ 

Totol  .  282,565  43,023  263,071  36,309 

News-S 

ROP  locol .  17,801  8,534  11,347  6,948 

Preprint  local  .  24,406  15,059  17,406  8,060 

ROPNotionol .  9,286  333  10,720  254 

Preprint  Notional  13,618  194  9.587  508 

Financial .  308  209  605  183 

Ckissified .  75,106  _  55,340  _ 

Totol .  140,527  24,329  105,005  15,953 

GRAND  TOTAl .  423,092  67,352  368,076  52,262 

YEAR  TO  DATE .  3,646,095  607,654  3,213,500  277,897 

Times-m 

ROP  local  ..  135,993  87,601  145,102  81,240 

Preprint  locol  13,984  61,746  16,704  66,306 

ROPNotionol  23,048  11,359  19,300  8,316 

Preprint  Notional .  415  810 

Financial .  6,484  2,932  6J19  2,408 

Ckissified...  106,804  190,907  138,499  187,172 

Totol .  286,313  354,960  325,924  346,252 

Times-S 

ROP  locol .  56,300  29,962  47,166  22,056 

Preprint  locol  21,344  30,104  13,773  24,026 

ROPNotionol  20,716  5,407  16,825  U11 

Preprint  Notional .  13,162  203  10,268  186 

Financial .  1,917  749  1,496  1,194 

Clossified. .  81,861  98,236  82,550  77,880 

Total .  195,300  164,661  172,078  126,853 

GRAND  TOTAl .  481,613  519,621  498,002  473,105 

YEAR  TO  DATE ......  4,431,880  4,188,921  4,538,148  3,794,246 

MINNEAPOLIS.  MINN. 

Stor-Tribune-o/d 

ROP  locol .  39,040  9,120  46,762  15,352 

Preprint  local  11,633  6,712  10,438  12,686 

ROPNotionol  7,615  973  9,311  10,966 

Preprint  Notional .  304 

Financial....  3,528  200  3,312  212 

Clossified..  47,829  2,058  52,150  ^ 

Totol .  109,645  19,367  121,973  39,318 

Stor-Tribune-S 

ROP  local .  25,500  22,411 

Preprint  local  78,451  10,558  54,828  13,098 

ROP  Notional  6,480  5,231 

Preprint  Notional .  12,851  11,993 

Finonciol...  746  935 

Ckissified...  75,247  65,244  _ 

Totol .  199,275  10,558  160,642  13,098 

Stor-Tribune-sot 

ROP  local .  8,388  10,991 

ROPNotionol .  1,350  2,047 

Finonciol...  118  211 

Clossified..  19,050  25,317 

Total .  28,906  38,566 

GRAND  TOTAl .  337,826  29,925  321,181  52,416 

YEAR  TO  DATE .  2,717,937  312,188  2,765,149  448,193 

NEWARK.  NJ. 

Stor-ledger-m 

ROP  local .  61,883  8,171  83,134  6,283 

ROPNotionol .  8,737  241  12,692  2,202 

Finonciol  4,109  1,147  3,989  942 

Classified  96,287  18,502  131,568  _ 

Totol  171,016  28,061  231,383  9,427 

Stor-ledger-S 

ROP  local .  56,677  185  61,745  512 

Preprint  local  49,208  51,127  27,614  32,831 

ROPNotionol .  13,352  12,553 

Preprint  Notionol .  14,640  85  10,995  229 

Finonciol  3,212  3,631 

Classified  89,233  _  95,181  _ 

Totol  226,322  51,397  211,719  33,572 


GRAND  TOTAl .  397,338  79,458  443,102  42,999 

YEAR  TO  DATE .  3,514,612  610,656  4,099,754  415,337 


( Continued  on  page  40) 
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1990  1969 


FULL  RUN 

•ART  RUN 

FULL  RUN 

PART  RUN 

NEW  YOAK,  N.Y. 

ROP  Locol . . 

29,434 

39,108 

32,984 

51453 

ROP  Notionol _ 

10,095 

11,738 

14,961 

15,146 

Financiol . . . 

1,829 

1,496 

2447 

2,806 

ClonilM... . 

14,506 

12424 

19480 

19439 

Totol . 

55,864 

64,566 

70472 

88,444 

News-S 

ROP  Local . 

15,242 

26,236 

13,963 

27416 

Pr«print  Locol . 

3,226 

64,642 

2474 

53,643 

ROP  Notionol _ 

11,516 

3,403 

10408 

2,820 

Pnprint  NcRionol . 

12,023 

1,368 

9,403 

Financial . 

25 

368 

113 

382 

Classified . 

5J84 

4423 

7,473 

4,523 

Totol . 

47,416 

100,240 

43,834 

88,784 

GRAND  TOTAL . 

103,280 

164406 

114406 

177428 

YFAR  TO  DATE--. 

909,870 

1434,037 

1,047,945 

1,564,941 

Posm/d 

ROP  Locol . 

18,271 

26,310 

ROP  Notionol . 

12,030 

16461 

Financiol 

525 

1,072 

Classified 

3,805 

5,957 

GRAND  TOTAL . 

34,631 

49,700 

YFARTODATE  — 

382J68 

442,406 

Timos-ffl 

ROP  Local . 

57,580 

8,961 

74,794 

13,478 

ROP  Notional . 

28.561 

2,484 

25,667 

6401 

Financial . 

7,920 

4,282 

10,146 

6,205 

OossifM. . 

38,457 

2,456 

53,908 

1448 

Told . 

132,518 

18,183 

164415 

28,132 

Tima-S 

ROP  Locd . 

64,435 

39,618 

60,066 

46,931 

Prtprint  Locol . 

34,013 

21,446 

ROP  Notionol 

46,725 

11433 

38493 

9431 

Preprint  Nationoi . 

9414 

10,045 

Financiol 

6,059 

1,654 

5,990 

2,403 

Classified 

73,732 

12,048 

80,887 

11,530 

Totol . 

190,951 

107,880 

185436 

101,886 

GRAND  TOTAL . 

323,469 

126,063 

349,751 

130,018 

YEAR  TO  DATE.- 

2,791,118 

1,022,594 

3,181,740 

1,158,402 

OAKLAND 

CALIF. 

Tribune-m 

ROP  Locol . 

26,189 

3,629 

27,186 

7471 

Preprint  Local . 

9495 

56,101 

9,733 

60460 

ROP  Notional . 

5,031 

212 

3,427 

945 

Prepnnt  National . 

514 

386 

Fmanciai . 

1493 

463 

1,554 

579 

Classified . . . 

37,155 

49,697 

Totol 

79463 

60,919 

91,597 

69,441 

Tribune-S 

ROP  Locd . 

9,706 

6,931 

57 

Preprint  Locd . 

3,449 

62,920 

1,752 

55,186 

ROP  Notionol . 

5,174 

2,183 

4,921 

1,471 

Preprint  Notionol . 

13419 

9,760 

Financial . 

267 

28 

256 

55 

Clossifiod . 

17451 

15,519 

Total . 

49,666 

65,131 

39,139 

56,769 

GRAND  TOTAL . 

129,029 

126,050 

1»,736 

126410 

YEAR  TO  DATE.... 

1,160,402 

1,112,697 

1,187,380 

1,249,652 

ORANOI  COUNTY,  CALIP. 

Register-o/d 

ROP  Locd . 

133,175 

19,667 

142,032 

24,171 

Preprint  Local . 

24,C«9 

23,478 

26,928 

20,977 

ROP  Notionol . 

14,568 

157 

14465 

82 

Preprint  Notionol . 

175 

Financial 

3,783 

35 

5,110 

181 

Clossified 

174,429 

217,078 

Total . 

350,044 

43,512 

405,813 

45,411 

Register-S 

ROP  Locd . 

48,108 

36,084 

Preprint  Local ...» . 

37476 

3,855 

27,196 

ROP  Notionol . 

12,849 

9,034 

Preprint  Notionol . 

12,648 

10,013 

Fmancid 

694 

313 

Classified 

79494 

75,583 

Total . 

191469 

3455 

158423 

GRAND  TOTAL . 

541413 

47,367 

564,036 

45,411 

YFARTODATE- 

.  4494,153 

421,669 

5,155492 

479,869 

^Indicates  newspapers  reporting  figures  in 
lines. 


1990  1989 


FULL  RUN 

PART  RUN 

FULL  RUN  PART  RUN 

raiLAOELFHIA,  FA. 

Inquirer-m 

ROP  Locd . 

53405 

18466 

65,192 

Preprint  Locol . . . 

6487 

6,499 

2,707 

ROPNotionaj 

10476 

2,641 

10,475 

Financiol 

4415 

1477 

6,728 

Clossititd . 

72,747 

8 

73,548 

Told.. 

147,830 

29,591 

158,650 

News.« 

ROP  Local . 

27,843 

33,563 

Preprint  Locol . 

4422 

3478 

4,283 

ROP  Nationoi . 

4,390 

4465 

Fmancid...- . 

1,206 

2,027 

Classified 

45,071 

36,579 

Told.. 

82,732 

3478 

81,317 

Inquirer-S 

ROP  Local . 

34,103 

28,692 

31,653 

Preprint  Local _ 

24,816 

55,102 

15,652 

ROP  Notionol . 

12414 

3,296 

10,671 

Preprint  Notional _ _ 

13,493 

10,205 

Financiol . . . 

1,965 

2,114 

2,158 

Classified . . 

80,246 

14 

74,693 

Totd . 

...  166,937 

89,218 

145,032 

GRAND  TOTAL  ... 

...  397,499 

122,087 

384,999 

YFARTODATE... 

...  3,447,928 

894,798 

3,532,132 

SAN  FRANCISCO,  CALIF 

Chronicle*n) 

ROP  Locd . 

49415 

11,720 

52,298 

13,830 

Preprint  Locol . 

33,827 

46,310 

ROP  Nationoi . 

13,106 

401 

7,529 

860 

Preprint  Notionol . . 

388 

906 

Finoncial . 

3,192 

525 

4,063 

478 

Classified . 

83,192 

99,827 

Total . 

148,805 

46,861 

163,717 

62,384 

Exominer-e 

ROP  Local . 

45,706 

9,331 

46,273 

13,624 

Preprint  Locol . 

31,070 

44,629 

ROP  Notionol  . . 

12,218 

380 

7,348 

633 

Preprint  Nalioiid . 

239 

906 

Finonciol . 

3,101 

507 

4,010 

260 

Classified . 

82,038 

100,595 

Total . 

143,063 

41,527 

158,226 

60,052 

Examiner  &  Chronicie*S 

ROP  Locd . 

30,939 

3,318 

22,449 

4,714 

Preprint  Local . 

1,455 

50,671 

1,483 

37,693 

ROP  Notional . 

11,090 

169 

8,315 

95 

Preprint  Notionol . 

14,555 

9,971 

Finonciol 

1,527 

304 

835 

12 

Clossified 

51,105 

46,547 

Tokd.. 

110,671 

54,462 

89,600 

42,514 

GRAND  TOTAL . 

402,539 

142,850 

411,543 

164,950 

YEAR  TO  DATE...... 

3,616,122 

1,349,478 

3,685,768 

1,652,794 

Mercury  News-o/d 

ROP  Local . 

Preprint  Local . - . 

ROP  Notionol . 

Finonciol 

dossiM 

SAN  JOSE.  CALIF. 

81,062 

36,889 

13,171 

4,384 

164,403 

83417 

39,405 

11425 

5,439 

202,747 

Told . 

299,909 

342433 

Mercury  News-S 

ROP  Local . 

36,463 

29,930 

Preprint  local . 

72,044 

53,257 

ROP  NationoL..».. . . 

10,919 

9.975 

Preprint  Notional . 

14,131 

10,192 

Finantral 

1,031 

332 

Classified 

70,531 

67,389 

Totd. 

205,119 

171,075 

GRAND  TOTAL . 

505,028 

513,408 

YEAR  TO  DATE.-.. 

,.  4,497,422 

4,679,583 

STAMPOtOp 

CONN. 

Advocate.a/d 

ROP  Local . 

25,196 

29,093 

Preprint  Locd . 

10,049 

28,048 

5,739 

19,407 

ROP  Notional . . 

3,588 

4,151 

Preprint  Natfonol . 

430 

45 

678 

Finon  tol 

1,685 

2,490 

Clossified. . 

30,261 

42,977 

Tdd. 

71,209 

28,093 

85,128 

19,407 

1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Advocote-S 

ROP  Local .  10,733  11,787 

Proprint  Locol .  37,194  9,392  22,202  6,897 

ROP  Notional-- . . .  5,533  3,818 

Proprint  Notionol .  13,665  10,651 

Finonciol .  786  1,132 

Clossifiod .  14,277  16,771  _ 

Tolol .  72,188  9,392  66,361  6,897 

GRAND  TOTAL .  143,397  37,485  151,489  26,304 

YFARTODATE .  1,342,331  276,643  1,467,025  217,521 

WALNUT  CRIiK,  CALIP. 

Contra  Costo  Times-m 

ROPlocol .  41,792  44,454 

Proprint  Local .  35,866  31,106 

ROPNotranol .  4,135  4,798 

Finonciol .  2,228  4,175 

Clossifiod .  78,803  69,570 

Total .  162,824  154,103 

Contra  Costo  Titnes-S 

ROP  locol .  20,015  12,258 

Proprint  Locol .  59,093  49,552 

ROP  Notional .  7,382  5,561 

Preprint  Notional .  13,920  9,588 

Financiol  1,281  696 

Clossifisd  ..  48,552  36,658 

Total  150,243  114,313 

GRAND  TOTAL .  313,067  268,416 

YFARTODATE.—  2,701,934  2,518,603 

WESTCHiSTIRAOCKLAND,  N.Y. 

Roportor-Dispalch.0 

ROP  Locol .  30,228  38,498 

Preprint  Locol .  8,578  6,958  10,237  5,394 

ROP  Notional .  6,474  11,577 

Preprint  Notionol .  91  295 

Finonciol .  3,466  6,427  80 

Classified .  32,889  43,441  _ 

Totol .  81,635  7,049  110,180  5,769 

Roportor-Dispotch-S 

ROP  Locol. .  15,418  22,282 

Preprint  Locol .  40,070  34,740  52,930  10,243 

ROP  Notionol .  7,635  3,867 

Preprint  Notional .  13,136  10,224  45 

Financiol .  1,992  1,958 

Clossifiod .  19,109  19,893  _ 

Total .  97J60  34,740  111,154  10,288 

GRAND  TOTAL .  178,995  41,789  221,334  16,057 

YFARTODATE .  1,664,509  232,338  1,899,132  189,854 


ADVERTISIHG  DATA 
SUPPLIED  BY 
PUBLISHER 


ALRANY,  N.Y. 


Times-Union-m 

ROP  locd . 

33,915 

39,307 

Preprint  Local . 

44.936 

42,745 

ROP  Notionol . 

4.499 

5,066 

Prepnnt  Notionol . 

57D 

Clossified . 

40,496 

44,374 

Totol 

124,410 

131,492 

Times-Union-S 

ROP  Locol . 

20,754 

21,990 

Preprint  Local . 

73,145 

67,935 

ROP  National . 

2,440 

2,527 

Preprint  Nationoi . 

17,145 

19,358 

20,993 

25,259 

Totol . 

134,477 

137,069 

GRAND  TOTAL . 

258,887 

268,561 

YEAR  TO  DATE-.- 

2,017,410 

2,080,204 

ANTWO,  WIS. 

Doily  Joumal-e 

ROP  Local . 

14,908 

14,294 

Preprint  Local . 

11,891 

11,370 

ROP  National . 

254 

23 

Classified . . 

2,192 

2,312 

GRAND  TOTAL . 

29J45 

27.999 

YEAR  TO  DATE . 

275,225 

259,877 

40 
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1990 


1989 


1990 


1989 


1990 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

AUBUtN,  N.Y. 

Citizens 


ROP  Locol _ 

12,596 

13,296 

Preprint  Locol . 

23,668 

21,841 

ROP  Notional . 

327 

984 

Preprint  Notionol . 

176 

Clossifted . 

12,880 

14,286 

Totol . 

49,471 

50,583 

Citizen-S 

ROP  locol . 

6,753 

5,207 

Preprint  Locol . 

24,004 

18,926 

ROP  Notionai . 

7 

Preprint  Notionol . 

88 

Clossified . 

5,540 

4,501 

Totol . 

36,297 

28,729 

GRAND  TOTAL.. 

85,768 

79,312 

YEAR  TO  DATE. 

...  748,562 

798J85 

■ANOOt, 

MAINE 

Doily  News-m 

ROP  Locol . 

17,469 

5,901 

20,099 

6,636 

Preprint  LkoI . 

12,604 

25,808 

12,500 

20,312 

ROP  Notional . 

1,150 

1,475 

Clossified 

14,248 

180 

17,267 

706 

Totol. ,, 

45,471 

31,889 

51,341 

27,654 

Doily  News-S 

ROP  locol . 

9,777 

1,350 

11,383 

1,485 

Preprint  Local . 

2,724 

6,040 

2,896 

7,017 

ROP  Notionol 

965 

624 

Preprint  Notionol . 

4,091 

13,852 

Clossified 

12,745 

14,099 

Total... 

30,302 

7,390 

42,854 

8,502 

GRAND  TOTAL... 

75,773 

39,279 

94,195 

36,156 

YEAR  TO  DATE.. 

...  726,772 

284,575 

816,339 

295,509 

BENNINOTONp  VT. 

Bonner-m 

ROP  locol . 

11,354 

12,025 

Preprint  Local . 

1,336 

1,518 

ROP  Notionol 

537 

893 

Preprint  Notionol . 

68 

Clossified . 

10,462 

12,635 

GRAND  TOTAL... 

..  23,689 

27,139 

YEAR  TO  DATE.. 

N/A 

BIPIOHAMTON,  N.T. 

Press  &  Sun-Bulletin-m 

ROP  local . 

28,646 

79 

31,905 

Preprint  Locol . 

23,737 

5,083 

13,061 

5,963 

ROP  Notionol . 

1,870 

1,218 

Preprint  Notional . 

82 

73 

Classified . 

21,997 

79 

23,505 

Total . 

76,250 

5,323 

69,762 

5,963 

Press  &  Sun  Bulletin-S 

ROP  Local . 

15,378 

15,764 

Preprint  Local . 

18,104 

12,497 

24,108 

8,651 

ROP  Notional . 

516 

556 

Preprint  Notionol . 

14,852 

13,150 

Classified 

7,826 

7,866 

Totol... 

56,676 

12,497 

61,444 

8,651 

GRAND  TOTAL... 

...  132,926 

17,820 

131,206 

14,614 

YEAR  TO  DATE;. 

...  1,185,265 

177,835 

U73,401 

138,927 

•ItMINOMAMp  ALA. 

Post-Herald-m 

ROP  Locol . 

24,032 

31,957 

Preprint  Locol . 

2,512 

1,458 

ROP  Notional . 

2,640 

1,925 

Preprint  National . 

221 

Clouified 

25,012 

26,851 

Totol... 

54,417 

62,191 

News-e 

ROP  locol . 

34,013 

16,648 

42,058 

20,025 

Preprint  Local . 

7,384 

6,597 

ROP  Notionol . 

2,881 

2,266 

Preprint  Notional . 

461 

Clouified . 

33,271 

35,617 

Totol . 

78,010 

16,648 

86,538 

20,025 

‘Indicates  newspapers  reporting  figures  in 
lines. 


FUURUN  PART  RUN  FUU  RUN  PART  RUN 


FUURUN  PART  RUN  FULL  RUN 


N<w$-S 


ROP  Locol . 

Preprint  Locol . 

ROP  Notionol . . . 

Preprint  Notionol . 

CloUified . 

32,244 

13,493 

6,157 

3,442 

.  22,220 

28,257 

8,047 

4,461 

2,958 

17,050 

Totol . 

77,556 

60,773 

GRAND  TOTAL.. 

.  209,983 

16,648 

209,502 

YEAR  TO  DATE. 

.  1,892,592 

167,084 

1,910,546 

Herald-Time$-mS 
ROP  Locol . 

ftlOOMINGTON,  IND. 

28,965 

34,840 

Preprint  Locol . 

52,643 

48,426 

ROP  Notional . 

885 

730 

Preprint  Natkmol . 

3,686 

2,862 

Clossified . 

M,440 

33,560 

120,418 

GRAND  TOTAL. 

116,619 

YEAR  TO  DATE. 

....  1,065,018 

1,178,813 

CHARlOm,  N.C. 


Obser^-mS 

ROP  Locol . 

71,727 

100,021 

77,917 

Preprint  locol . 

9,122 

62,454 

4,727 

ROP  Notionai . 

7,867 

249 

7,237 

Preprint  Notionol . . 

10,842 

664 

6,928 

120,579 

54,813 

218,201 

124,860 

GRAND  TOTAL . 

220,137 

221,669 

YEAR  TO  DATE...... 

1,813,408 

1,722,437 

1,907,126 

IDMONTON,  AITA. 

JounnI-m* 


ROP  Locol . 

891,716 

1,080,142 

Preprint  Local . 

1,011,790 

1,052,527 

ROP  National _ 

272,331 

325,499 

Preprint  Notional . 

62,430 

51,039 

Classified . . . 

7721517 

GRAND  TOTAL . 

3,010,784 

3J83,702 

YEAR  TO  DATE . 

25,875,241 

27,506,479 

180,117 

NoK:  Figures  giwi  in  modulor  agate  lines 


POST  LAUOltDAli,  PUL 


News/Sun-Sentinel-mS 
ROP  Locol . . . 

89,845 

116,912 

111,837 

Preprint  local _ 

43,515 

23,150 

44342 

ROP  Notionol . 

19,956 

2,240 

17,963 

Preprint  Notional . 

16,454 

1342 

13,244 

Clossified . 

180,007 

54,533 

180,076 

GRAND  TOTAL . 

349,777 

198,177 

367.462 

YEAR  TO  DATE..... 

3,607,343 

1,962,599 

3.837,466 

88,203 

45,912 

924 

Post-m 

ROP  Locol . . 

FRIDIRKK,  MO. 

44,565 

45,024 

896 

Preprint  Locol  . . 

85,892 

80,070 

ROP  Notional  - . . 

1,192 

2,032 

176,486 

Classified . 

44,595 

55,956 

1,735,435 

Total . 

176,244 

183,082 

Newv< 


CMKAOO,  ILL. 

ROP  Local . 

44,565 

45,024 

Daily  Heroid-m 

Preprint  Local . 

85,892 

80322 

ROP  Locol . 

50,091 

62,982 

54,288 

50,059 

43335 

52,238 

1,192 

44,595 

2,C32 

55,956 

Preprint  Local . 

4,135 

Clossified . 

ROP  Notional . 

Classified . 

146 

51,134 

184 

375 

52,446 

324 

Totol . 

176,244 

183334 

GRAND  TOTAL . 

105,506 

117,454 

102380 

95,897 

GRAND  TOTAL . 

352,488 

366.416 

YEAR  TO  DATE . 

885,922 

1,077,391 

903,749 

944,592 

YEAR  TO  DATE: 

3,162,488 

2.869,464 

Ploin  Deoler-mS 

ROP  Locol . 

Preprint  Locol.... . 

ROP  Notional . 

Preprint  Notionol . 

Classified . 

CLIVILAND,  OHIO 

82,945  20321 

41,730  12,202 

14,596  360 

12,633 

74,693  13,467 

85,984 

32,073 

14,621 

10,381 

73,017 

11,241 

16312 

670 

4,859 

GRAND  TOTAL.  .. 

...  226397 

46.250 

216,076 

33,082 

YEAR  TO  DATE ... 

...  2,252,028 

436,720 

2,352,223 

389,997 

COLUMaUSp  OA. 

Ledger-Enquirer-m 

ROP  local . 

36,700 

1,100 

37,100 

2,200 

Preprint  Locol . . 

35,100 

36,000 

24310 

38,055 

ROP  Notionol . 

2,400 

in 

1,500 

600 

Preprint  Notionol . 

17,200 

12,900 

Clossified . 

29,900 

in 

24,000 

100 

GRAND  TOTAL.... 

..  121,300 

37,300 

100,000 

40,900 

YEAR  TO  DATE .  N/A 


COttWAT,  ARK. 


Log  Cobin-Democrot-eS 
ROP  Local . 

19,736 

12325 

Preprint  Locol . 

15,235 

11,228 

ROP  Notionol . 

32 

159 

Preprint  Nottonol . 

97 

CloUified . 

7,198 

7,783 

GRAND  TOTAL . 

42398 

31,495 

YEAR  TO  DATE . 

417,899 

322,410 

OALIMURO,  ILL 


Register-Moi|.e 


ROP  local . 

20,762 

19,716 

Preprint  Locol . 

30.003 

34,231 

ROP  Notional _ 

1,159 

789 

Preprint  Notional . 

384 

73 

Clossified . 

6,431 

6,165 

GRAND  TOTAL... 

58,739 

60,974 

YEAR  TO  DATE:, 

....  528,636 

529,915 

ORAND  ISLAND,  NH. 

lndependent.eS 

ROP  Local . 

36,467 

36,687 

Preprint  Locol . 

29,030 

9,470 

29,789 

ROP  Notional . 

1,385 

1,860 

Preprint  Notional . 

88 

368 

Classified . 

1^040 

17,685 

GRAND  TOTAL... 

83,010 

9,470 

86,389 

YEAR  TO  DATE;. 

....  753357 

93,175 

805,070 

OtEENMUROp  Pk, 

Tribune-Review-m 

ROP  Locol . 

20,534 

23,167 

Preprint  Locol . . 

11,406 

10,903 

13.341 

ROP  Notional . 

652 

427 

Preprint  Notionol . 

129 

Clouified . 

29,351 

31.433 

Totol . 

61,943 

11,032 

68368 

News-Tribune-mS 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL . 

YEAR  TO  DATE-.... 


Leader  Telegram.«S 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL.. 
YEAR  TO  DATE. 


DULUTH,  MINN. 

28,667  4,049 

25,050  42,638 

1,549 

15,500  625 

32,272  2,639 

103,037  50,145 

870,962  430,871 


lAU  CLAIRI,  WIS. 

31,599 

36,450  27,068 

1,597 
11,880 

29,928  _ 

111,454  27,068 

979,799  247,733 


27,525  3,241 

18,669  35,913 

2,123 
12,875 

36,173  1,652 

97,365  40,806 

861,261  407,974 


31,524 

31,502  21,945 

1,842 
9,592 

29,422  _ 

103J82  21,945 

971,259  248,760 


Tribune-Re*iew-S 


ROP  Local . 

Preprint  Locol . 

ROP  National . . 

Preprint  Notionol.,. _ _ 

Clossified . 

33,697 

35,884 

701 

19,238 

22,565 

32,758 

23,911 

8.586 

610 

14,928 

21,055 

Total . 

112,085 

32,758 

69,090 

GRAND  TOTAL . 

174,028 

43,790 

137,458 

YEAR  TO  DATE..... 

.  1,440,998 

357,273 

1,422,240 

HUTCHINSON,  KAN. 

News-m 

ROP  Local . 

23338 

25,848 

Preprint  Locol 

16,079 

60,375 

15,505 

ROP  Notional 

U14 

1,145 

Preprint  Notionol . . 

187 

191 

Classified . 

27,443 

23341 

GRAND  TOTAL... 

68,461 

60.375 

66,330 

YEAR  TO  DATE 

....  642,922 

541,032 

583,327 

(Continued  on  page  42) 


PART  SUN 


116,007 

28,540 

1,535 

608 

44J90 

191,080 

2,010,305 


5,224 


5,224 

80,642 


7,786 


7,786 


26,190 


26,190 

33,976 

318,125 


»,099 


30,099 

376,522 
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(Continued  from  page  41) 

1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

mDUNAPO-.IS,  IND. 


Slor<fn 

ROPLocol .  65,759  804  69,793  1,111 

j  Preprint  Locol .  3,266  2,639 

ROP  Notionol  4,944  5,091 

I  Preprint  Notionol .  363  375 

Clossified .  70,261  _  77,160  _ 

jTolol .  140,964  4,433  152,044  4,125 

'  News-e 

ROPLocol .  50,702  804  50,100  1,111 

Preprint  Locd  3,266  2,639 

ROP  Notional  4,367  4,771 

Preprint  Notionol .  363  375 

Clossified  68,856  73,152  _ 

Total .  123,925  4,433  128,023  4,125 

Stor-S 

ROPLocol .  22,771  25,781 

Preprint  Locol  1,374  9,847  1,594  10,082 

ROP  Notional  2,580  2,711 

Preprint  Notional .  4,130  5,092 

Clossified  59,091  62,816  _ 

Total .  89,946  9,847  97,994  10,062 

I  GRAND  TOTAL .  354,835  18,713  378,061  18,332 

!  YEAR  TO  DATE:  2,803,971  159,702  2,946,846  149,591 

I  LA  HAStA,  CALIF. 

I  Doily  Stor-Progress-e 

:  ROP  Locol .  24,144  29,284 

j  Preprint  Local .  5,701  9,646 

|rOP  Notional .  15,162  11,608 

I  Preprint  Notionol .  13,432  10,764 

Clossified .  2,136  7,602 

GRAND  TOTAL .  60,575  68,904 

YEARTODATt _  651,596  589,198 

lINCOlN,  NEB. 

Joumol-Stor-meS 

ROPLocol .  47,560  49,358 

Preprint  Local .  60,161  50,357 

ROP  Notionol  1,340  2,140 

Preprint  Notionol .  11,309  10,472 

Clossified  42,804  43,359 

GRAND  TOTAL .  163,174  155,686 

YEARTODATt .  1,392,863  1,409,833 

LIVINOSTON,  MONT. 

Enlerprise.e 

ROPLocol .  10,107  10,226 

Preprint  Locol .  33,884  32,637 

ROP  Notionol .  93 

Classified .  4,039  2,977 

GRAND  TOTAL .  48,030  45,933 

YEARTODATt _  N/A 

LOUISVILLE.  KY. 

Courier  Jouma|.o/d 

ROPLocol .  45,328  24,447  48,604  24,658 

Preprint  Locol .  32,619  40,324 

ROP  Notional  1,821  1,838 

Clossified  M,140  3,984  33,804  4,548 

Totol .  77,289  61T)50  84,246  69,530 

Courier  Joumol-S 

ROPLocol .  41,183  176  36,265  83 

Preprint  Locol .  74,369  53,566 

ROP  Notionol  1,763  1,253 

Preprint  Notional .  11,165  9,920 

Clossified  19,879  _  16,383  _ 

Totol .  62,825  85,710  53,901  63,569 

GRAND  TOTAL .  140,114  146,760  138,147  133,099 

YEARTOJATE .  1,157,308  1,126,966  1,222,163  1,136,277 

MANCHESTER,  N.H. 

Union  Leader  Hn 

ROPLocol .  41,191  44,732 

ROP  Nonotiol  1,727  1,876 

Clossifiod  32,166  39,198 

Totol .  75,084  85,806 


*lndicates  newspapers  reporting  figures  in 
lines. 


1990  •  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


N.H.  Sunday  News-S 

ROP  Local .  18,543  19,351 

ROP  Notional .  550  495 

Clossified .  21,868  21,306 

Total .  40,961  41,152 

GRAND  TOTAL .  116,045  126,958 

YEARTODATt .  1,038,951  1,184,583 

MIDOLHOWN,  N.Y. 

Times  HerokJ  Record-mS 

ROPLocol .  88,895  102,467 

Preprint  Locol .  52,701  91,398  38,031  80,889 

ROP  Notional .  833  1,321 

Preprint  Notionol .  23,850  19,440 

Clossitied .  74,546  90,379  _ 

GRAND  TOTAL .  240,825  91,398  251,638  80,889 

YEAR  TO  DATE:  2,272,141  700,266  2,408,939  718,235 

MOPETREAL,  QUE. 

Gozette-mS* 

ROPLocol .  793,131  843,033 

Preprint  Locol .  650,648  682,902 

ROP  Notional .  433,586  492,524 

Preprint  Notionol .  78,711  166,980 

Classified .  752,150  917,724 

GRAND  TOTAL .  2,708,226  3,103,163 

YEARTODATt .  N/A 

Note:  Figures  given  in  modular  agate  lines 
MOULTRIE,  OA. 

Observer-m 

ROPLocol .  16,003  16,380 

Preprint  Local .  2,215  3,437 

ROP  Notional .  39f  541 

Preprint  Notionol .  116 

Classified .  10,851  10,885 

GRAND  TOTaI .  29,463  31,359 

YEARTODATt .  N/A 

MUPICIE.  IND. 

Stor-m 

ROP  Local .  22,330  23,558 

Preprint  Local .  4,395  2,900 

ROP  Notional  1,456  1,411 

Preprint  Notional .  85  87 

Classified .  15,804  17,634 

Totol.  44,070  45,590 

Press^e 

ROP  Local .  7,609  7,852 

Preprint  Locol .  5,522  7,145 

ROP  Notional .  181  264 

Preprint  Notional .  499  628 

Clossil  ed  4,721  5,135 

Total..  18,532  21,024 

Stor-S 

ROPLocol .  30,304  31,015 

Preprint  Local .  7,017  7,585 

ROP  Notional .  1,466  1,400 

Preprint  Notional .  85  87 

Classified .  17,672  20,003 

Totol .  56,544  60,090 

GRAND  TOTAL .  119,146  126,704 

YEARTODATt .  932,201  985,409 

MUNSTER,  IND. 

Times-m 

ROPLocol .  48,321  5,036  46,871  3,881 

Preprint  Locol .  53,290  33,245  37,488  19,337 

ROP  Notional .  1,427  1,694 

Preprint  Notional .  12,604  10,212 

Clossified .  38,175  29,597  _ 

GRAND  TOTAL .  153,817  38,281  125,862  23,218 

YEARTODATt .  1,173,199  233,876  1,192,372  221,623 

NASHVILLE,  TENN. 

Tennesseon-m 

ROPLocol .  40,495  53,142 

Preprint  local .  16,279  12,529 

ROP  Notional .  2,321  2,680 

Preprint  Notionol .  31  823 

Classified .  32,715  38,259 

Toiol .  91,841  107,433 

Bonner-e 

ROPLocol .  42,421  52,092 

Preprint  Local .  16,279  12,529 

ROP  Notionol .  2,359  2,696 

Preprint  Notional .  31  823 

Classified  3i,953  37,473 

Total.  93,043  105,613 


1990  1989 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Tetmesseon-S 

ROPLocol .  36,837  36,116 

Preprint  Local .  32,148  24,000 

ROP  Notional .  2,010  2,507 

Preprint  Notional .  11,413  9,653 

Classified .  24,125  22,263 

Total .  106,533  94,539 

GRAND  TOTAL .  291,417  307,585 

YEARTODATt .  2,569,860  2,730,606 

NEW  HAVEN,  CONN. 

Register  m 

ROPLocol .  38,712  8,689  47,137  11,056 

Preprint  Local .  7,623  11,655  9,450  15,372 

ROP  Notionol .  3,337  4,581  132 

Preprint  Notional .  504 

Classified. .  26,535  _  36,436  _ 

Totol .  76,207  20,344  97,604  27,064 

Register-S 

ROP  locol  .., .  27,071  28,928 

Preprim  local .  47,439  57,015  45,612  23,688 

ROP  Notional .  1,293  1,621 

Preprint  Notional .  19,404  15,750  404 

Classified  17,099  19,039  _ 

Total  ,  112,306  57,015  110,950  24,192 

GRAND  TOTAL .  188,513  77,359  208,554  51,256 

YEARTODATt .  1,662,376  538,396  1,924,466  569,021 

NORTHAMPTON,  NIASS. 

Doily  Hampshire  Gotette-e 

ROP  local .  37,466  44,166 

Preprint  Local .  32,637  21,156  23,607  17,544 

ROP  Notional .  366  1,012 

Classified .  16,966  20,429  _ 

GRAND  TOTAL .  87  435  21,156  89,214  17,544 

YEARTODATt .  822,066  96,750  769,444  187,179 

NORTH  BAY,  ONT. 

Nugget-m 

ROP  local .  26,681  23,463 

Preprint  local .  50,536  48,504 

ROP  Notional . .  3,643  6,383 

Preprint  Notional .  3,186  4,241 

Classified .  23,103  24,323 

GRAND  TOTAL .  107,149  106,914 

YEARTODATt .  909,205  868,059 

ONTARIO,  ORE. 

Argus  Observer-eS 

ROPLocol .  13,698  13,689 

Preprint  Locol .  35,991  37,668 

ROP  Notionol .  874  1,181 

Classified .  8,662  7,720 

GRAND  TOTAL .  59,225  60,258 

YEARTODATt .  527,331  547,766 

OnAWA,  ILL. 

Doiiy  Times-" 

ROPLocol .  14,152  16,081 

Preprint  Local .  32,332  2,291  28,837  1,950 

ROP  Notional .  1,251  1,039 

Preprint  Notionol.." .  244 

Classified .  6,705  7,215  _ 

GRAND  TOTAL .  54,440  2,291  53,416  1,950 

YEARTODATt .  483,696  18,680  503,275  15,194 

PHOENIX,  ARIZ. 

Arizono  Republic-m 

ROPLocol .  74,785  3,468  83,713  4,296 

Preprint  Local .  60,693  20,411  59,646  16,197 

ROP  Notional .  4,971  6,353 

Preprint  Notional .  774  ' 

Classified .  105,340  3,007  106,559  1,839 

Totol .  246,563  2>,ii86  256,271  22,332 

Gozette-e 

ROPLocol .  70,699  3,559  80,541  4,642 

Preprint  Locol .  60,693  20,411  59,646  16,197 

ROP  Notional .  4,872  6,469 

Preprint  Notional .  774 

Classified .  104,436  3,278  106,008  2,043 

Totol .  241,474  27,248  252,664  22,882 

Arizona  Republic-S 

ROPLocol .  39,322  45,596 

Preprim  Local .  46,047  45,237 

ROPNmionol .  3,602  2,702 

Preprim  Notional .  14,858  15,620 

Classified .  57,163  64,607 

Total .  160,992  173,762 

GRAND  TOTAL .  649,029  54,134  682,697  45,214 

YEARTODATt .  5,092,485  485,714  5,411,440  373,863 
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FUURUN  PART  RUN  FULL  RUN  PART  RUN 


FUURUN  PART  RUN  FUURUN  PART  RUN 


FUURUN  PART  RUN  FUURUN  PART  RU! 


KMTAOI  LA  PRAIRII,  I 


Doily  Grophlc-ni 

ROP  local . 

Priprim  Local . 

ROPNotionol . 

Preprint  Notional . 

Clossifitd . 

GRAND  TOTAL.. 


YtARTODATE .  229,955 

PORTLAND,  MAINI 

Press  HeroW-m 

ROP  local .  27,A87 

Preprint  Local .  19,559 

ROP  Notional  2,384 

Preprint  Notional .  108 

Clossified  20,083 

Total....  49,621 


Espress-e 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
ClossiFied . 


Telegram-S 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Clossified . 

Total . 


GRAND  TOTAL .  184,903 

YEAR  TO  DATE 1,702,252 


Joumal-8ulletin-a/d 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Nationol . 

Clossified 

Total... 

Joumal-S 

ROP  Local . 

Preprint  locol . 

ROP  Nationol . 

Preprint  Notional . 

Classified . 


PROVIDINCI,  R.I. 

53,796  23,382 

11,263  78,891 

3,452 

584  13,302 

53,727  1,894 

122,822  117,470 


31,859  2,893 

54,000  112,128 

2,689 

14,237  1,397 

21,983  _ 779 

124,768  117,196 


GRAND  TOTAL .  247,590  234,666 

YEAR  TO  DATE .  N/A 


News  &  Observer-mS 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Preprint  Notional . 

Classified . 

GRAND  TOTAL . 

YEAR  TO  DATE . 


74,954 

1,446  13,065 


80,723 
,065  1,224 

9,261 

479  14,495 


8,549  9,261 

19,492  479  14,495 

120,818  _  125,488 

227,261  13,544  231,191 

1,955,587  103,887  2,138,741 


Eogle-Times-e 

ROP  Local . 

Preprint  local .... 

ROP  National . 

Classified . 

Total . 


Eogle-S 

ROP  Local . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Nationol.. 

Classified . 

Totol . 


Gozette-Joumol-ni 

ROP  Local . 

Preprint  Locol . . 

ROPNotionol . 

Preprint  Notional . 

Clossified . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Times-Oispotch-m 

ROP  local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Clossified . 

Totol . 


Esotniner-e 

ROP  local _ 

Preprint  locol.. 
ROP  Nationol... 


RICHNIOND,  VA. 

41,108  3,067  49,345 

16,910  4,143  15,949 

2,728  33  4,345 

221 

32,972  _ 980  36,677 

93,939  8,223  106,316 


Examiner/Chronicle-S 

ROP  locol . . 

Preprint  Local  . . . 

ROP  Notional . 

3429  Preprint  Notional . 

4^027  Clossified . 

'  24  Totol . 

80  GRAND  TDTAI 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


47,761 

63J70 

13J50 

41A51 

79,682 

19615 

21,270 

780 

60,471 

1J91 

15,746 

260 

68644 

1605 

193,552 

14,741 

205.983 

20,420 

31,684 

68S92 

3,279 

27,790 

71,998 

6652 

11,591 

19,630 

32,565 

409 

9644 

23,010 

36.162 

95 

164,362 

3,688 

168604 

6,747 

558,173 

34,111 

588,136 

48,474 

4,254,001 

280S90 

4601632 

366642 

News  Leader.e 

ROP  Local . 

Preprint  Local . 

ROP  Nationol . 

Preprint  Notional.. 

Classified . 

Totai . 


SAN  MAnO,  CALIP. 


TImes-Dispatch-S 

ROP  Local . 

Preprint  local . 

ROP  National . 

Preprint  National . 

Classified . 


GRAND  TOTAL .  282,084 

YEAR  TO  DATE 2,471,906 


3,067 

34,225 

3,629 

Time4.e 

3,954 

14,884 

3,823 

ROP  local . 

18,528 

23,903 

33 

4,211 

24 

Preprint  Locol . . 

73,530 

73,917 

60 

ROPNotionol . 

6,850 

5612 

980 

33,990 

947 

Prtprint  NotionQi . 

9,159 

9,933 

8,034 

87,310 

8,483 

Clouified . 

.  24,971 

28,447 

GRAND  TOTAL. 

.  133,038 

141,412 

YEAR  TO  DATE 

.  1,252,543 

1,276,748 

28,072 

972 

22616 

112 

1,885 

SAPITA  PAONICA.  CALIP 

8,526 

OvtIoaL-e 

26,169 

ROP  local . 

28,108 

29,710 

972 

86,868 

112 

Preprint  Locol . 

6,986 

7646 

ROP  Notional . 

5,681 

3,928 

Clossified. . 

35,967 

41,418 

151,917 

2,551,915 

160613 

GRAND  TOTAL. 

YEAR  TO  DATE 

.  76,742 

.  727,894 

82,402 

745,748 

RIVIRSIDI,  CALIP. 


Press-Enterprise-mS 


SCOTTSRLUPP,  NIR. 


ROP  Locol . 

72,345 

25,695 

65,183 

24,128 

ROP  Local . 

23,265 

21,999 

Preprint  Local . 

118,024 

115,372 

Preprint  Local . 

7,895 

22,707 

3,752 

16,117 

6,090 

5.777 

Preprint  Notional . 

18,900 

14,742 

Preprint  Notionol . 

131 

326 

783 

326 

Classified . 

83,637 

144 

90,810 

398 

Classified . 

9,963 

10.543 

GRAND  TOTAL . 

298,996 

25.839 

291,884 

24.526 

GRAND  TOTAL . 

42,619 

23,033 

38,584 

16.443 

YEAR  TO  DATE . 

.  2,744,041 

216,993 

2,634,767 

183,583 

YEAR  TO  DATE . 

375,969 

166,162 

388,987 

189,251 

SACRAMINTO,  CALIP. 


SHAWNII,  OKLA. 


116,561 

ROP  Locol . 

93,744 

20,640 

94,962 

Preprint  local . 

124,847 

16,098 

101,804 

303,829 

ROP  Notional . 

15,433 

16.083 

Preprint  Nationol . 

19,630 

780 

16,510 

250,624 

8,320 

233,379 

GRAND  TOTAL . 

YEAR  TO  DATE..... 

504,278 

N/A 

45,838 

462.738 

ROP  Local . 

9,588 

36,255 

ROP  Notional . 

347 

347 

Clossified . . . 

.  9,719 

9,588 

Totol . 

19,654 

46,190 

GRAND  TOTAL . 

.  48,106 

48,508 

YEAR  TO  DATE..... 

453,241 

432,012 

SMRIVIRORT,  LA. 


35,086 

16,025  30,005 


155,549  30,005  129,632  16,990 

249,769  30.005  301,879  16,990 


Post*Dispotch>m 

ROP  Local . 

38,727 

20,748 

46,670 

22,911 

Preprint  Locol . 

14,048 

16,489 

ROP  Notional . 

3,964 

732 

4,433 

1,704 

Preprint  Nationol . 

579 

101 

Classified . 

56,509 

61,869 

Totol . . . 

113,827 

26,144 

129,562 

24,615 

Post-Dispotch-S 

ROP  Locol . 

34,982 

30,055 

Preprint  Local . 

42,028 

33,811 

ROPNotionol . 

4,593 

3,644 

Preprint  Nationol . 

12,258 

11,849 

51,244 

39.545 

Total . 

145,105 

118,904 

GRAND  TOTAL . 

258,932 

26.144 

248,466 

24,615 

YEAR  TO  DATE . 

.  2,007,336 

302,474 

2,108,648 

212,072 

Titnes-mS 

ROP  Local . 

Preprint  local 


44,773 

15,982  15,646 


49,950 
15,646  14,190 

2,517 
8,946 

_  30,543 

15,646  106,146 


SAN  PRAPICISCO,  CALIP. 


Chronicle-m 

ROP  Local . 

53,094 

14,936 

48,833 

19,868 

Preprint  Local . 

63,270 

79,682 

ROPNotionol . 

22,258 

746 

16,073 

1,439 

Preprint  Nationol . 

780 

260 

Clossified . 

60,857 

68,501 

Total . 

...  200,259 

15,682 

213,349 

21,307 

ROP  locol . 

26,007 

32,602 

Preprint  Locol . 

4,042 

4,929 

4,077 

6,871 

ROP  Notional . 

1,377 

1,613 

Preprint  Notionol . 

210 

Classified . 

25,822 

25,718 

Totol . 

57,458 

4,929 

64,010 

6,871 

GRAND  TOTAL.... 

...  162,000 

20.575 

170,156 

20,863 

YEAR  TO  DATE... 

...  1,607,165 

222,161 

1,626,206 

202,930 

SOUTH  iINDp  IND. 

Tribone-e 

ROP  Locol . 

27,165 

2,442 

32,739 

1,897 

Preprint  Locol 

7,800 

18,330 

6,760 

17,290 

ROP  Notional 

1,830 

3,158 

Preprint  Notional . 

390 

260 

Classified.... 

26,572 

33.396 

Total . 

63,367 

21,162 

76,053 

19,447 

(Continued  on  page  44) 
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Full  RUN  PART  RUN  FUll  RUN  PART  RLN 


Full  RUN  PART  RUN  FUll  RUN  PART  RUN 


FUll  RUN  PART  RUN 

UllRUN 

Tribune-S 

ROP  local . 

14,525 

5,568 

13,815 

Preprint  Locol . 

8,970 

57,980 

12,220 

ROP  Notionol . 

904 

1,883 

Preprint  Notionol . 

15,990 

13,650 

Clossified 

15,649 

14,949 

Totol . 

56,038 

63.548 

56,517 

GRAND  TOTAL . 

119,405 

84,710 

132,570 

YtAR  TO  DATt..... 

1,109.063 

669,034 

1,299,326 

SPOKANE, 

WASH. 

Spokesmon-Review-m 

ROP  local- . 

26,938 

30,734 

Preprint  Locol 

6,100 

7,064 

ROP  Notional 

2,560 

5,263 

Preprint  Notionol . 

101 

8 

Classified . 

39,761 

39,073 

Total . 

75,460 

82,142 

Chronicle'e 

ROP  Local . 

26,717 

30,744 

Preprint  Locol . 

3,701 

4,184 

ROP  Notional . 

2,559 

5,263 

Preprint  Notionol . 

29 

3 

Clossified . 

39.845 

39,287 

Total . 

72,851 

79,481 

Spokesmon-Re/iew-S 

ROP  locol . 

15,354 

8,986 

Preprint  Local . 

6.318 

4,957 

ROP  National . 

788 

968 

Preprint  National . 

1,477 

1,146 

Clossified . 

19,718 

15,738 

Totol . 

43,655 

31,795 

GRAND  TOTAL . 

191,966 

193,418 

YEAR  TO  DATE.... 

.  1.581.683 

1,627,458 

SYKACUSI 

,  N.Y. 

Post  Stondord-m 

ROP  local . 

32,299 

11,388 

42,329 

Preprint  Local . 

51,026 

55,637 

ROP  National . 

3,395 

2,304 

Preprint  Notional . 

109 

Clossified . 

21,310 

24,604 

Total . 

108,139 

11,388 

124,874 

Herold  Joumol-e 

ROP  locol . 

31,268 

7,442 

41,731 

Preprint  Local . 

54,156 

60,945 

ROP  Notional . 

3,101 

2,306 

Preprint  Notional . 

109 

Classified . 

20,030 

23,241 

Totol.. . 

108,664 

7,442 

128,223 

Herald  American-S 

ROP  local . 

21603 

522 

21,176 

Preprint  tocol . 

75,998 

40,118 

ROP  Notionol . 

1,454 

1,545 

Preprint  National . 

13,631 

10,616 

Clossified . 

21,961 

19,814 

Total . 

134,647 

522 

93,269 

GRAND  TOTAL... 

351,450 

19,352 

346,366 

YEAR  TO  DATE.. 

...  3,141,662 

201,246 

3,128,080 

TOLEDO, 

OHIO 

Blode-e 

ROP  local . 

35,410 

10,141 

40,058 

Preprint  Locol . 

15,750 

20,832 

ROP  Notional . 

1,605 

29 

2,415 

Pr^int  Notionol . 

1,008 

1,056 

Classified 

18,899 

1,126 

25,272 

Totol... 

72,672 

11,296 

89,633 

Blode-S 

ROP  locol . 

24,172 

120 

20,268 

Preprint  Locol . 

55,314 

36.168 

ROP  Notionol . 

2,007 

1,828 

Preprint  Notionol . 

17,388 

15,708 

Clossified . 

15,699 

14,597 

Total.. 

114,580 

120 

88,569 

GRAND  TOTAL. 

...  187,252 

11,416 

178,202 

YEAR  TO  DATE. 

...  1,602,131 

74,359 

1,704,004 

‘Indicates  newspapers  reporting  fig 

Capitol  Joumol'm 

47,187 

Preprint  Local . 

19,434 

71,614 

ROP  Notional . 

1,525 

Preprint  Notionol . 

Classified . 

31,099 

9,836 

GRAND  TOTAl . 

99,245 

81,450 

YEAR  TO  DATE . 

889,915 

661,191 

WINDSOR,  ONT. 

Star-e* 

ROP  locol .  603,390 

49,027  Preprint  Local .  860,257 

ROP  Notional .  169.945 

8,920  Preprint  Notional .  41,016 

_  Classified .  342,567 

57,947  GRAND  TOTAL .  2,017,075 

597,145  YEAR  TO  DATE .  18,848,043 


574,233  Daily  Breeze-eS 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  NotKXKil . . 

Clossified . 

GRAND  TOTAL.. 


TORRANCE,  CALIF. 


YEAR  TO  DATE .  2,035,168 


Daily  News-eS 

ROP  Locol . 

ROP  Notional . 

Clossified . 

GRAND  TOTAL  - 
YEAR  TO  DATE .. 


ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  National . 

Classified . 

38,735 

2,007 

1,519 

34,354 

1,456 

981 

67 

41,316 

1,892 

1,888 

39,740 

2,205 

1,515 

Total . 

76,615 

2,504 

84,836 

3,720 

Trlbone-e 

ROP  local . 

36,280 

1,456 

40,596 

2,205 

Preprint  Locol . 

2,007 

981 

1,614 

1,406 

ROP  Notional . 

1,454 

1,856 

Preprint  Notionol . 

67 

Classified . 

33,737 

39,430 

Total . 

73,478 

2,504 

83,496 

3,611 

Worid-S 

ROP  Local . 

27,498 

21,816 

Preprint  Local . 

7,482 

5,237 

ROP  Notional . 

2,692 

1,733 

Preprint  Notionol . 

2,675 

2,151 

Classified . 

25,192 

22,495 

Total . 

65,539 

53,432 

GRAND  TOTAl . 

215,632 

5,008 

221,764 

7,331 

YEAR  TO  DATE .... 

..  2,165,860 

75,898 

2,274,796 

69,871 

WASHINGTON,  PA. 

Observer-Reporter-m 

ROP  local . 

19,808 

21,276 

Preprint  Local . 

21,092 

23,263 

ROP  Notional . 

676 

848 

Classified . 

27,826 

31,991 

Totol . 

69,402 

77,378 

Observer-Reporter-S 

ROP  local . 

8,390 

9,667 

Preprint  Local . 

34,830 

21,414 

ROP  Notionol . 

226 

Preprint  Notional . 

1,677 

387 

Clossified . 

7,404 

6,233 

Total . . 

52,301 

37,927 

GRAND  TOTAL . 

...  121,703 

115,305 

YEAR  TO  DATE ... 

...  1,039,804 

1,055,560 

WEST  WARWICK,  R.l. 


Kent  County  Daily  Times-e 
ROP  Local . 

11,047 

11,664 

Preprint  Local . 

5 

5 

ROP  Notional . 

172 

180 

Clossified . 

8,621 

11,205 

GRAND  TOTAL . 

19,845 

23,054 

YEAR  TO  DATE . 

N/A 

WICHITA  FALLS,  TEXAS 

Times  Record  News-mS 

ROP  Local .  45,326 

ROP  Notional .  1.836 

Classified .  39,042 

GRAND  TOTAL .  86,204 

YEAR  TO  DATE .  N/A 


WINSTON-SALEM,  N.C. 


Joumol-m 

ROP  Locol . 

Preprint  Local . 

ROP  National . 

Preprint  National... 

Clouified 

Total 

Joumal-S 

ROP  Local . 

Preprint  Locol . 

ROP  Notionol . 

Preprint  Notional.. 
Classified . 


43,109 

10,323 

52,415 

14,530 

10,299 

11,447 

11,231 

18,184 

2,862 

3,973 

352 

694 

303 

741 

40,026 

53,082 

96,648 

22,464 

121,004 

33,455 

25,657 

4,919 

18,824 

4,552 

9,147 

25,711 

12,177 

11,650 

2,274 

1,335 

13,646 

9,608 

20,139 

15,356 

70,863 

30,630 

57,300 

16,202 

167,511 

53,094 

178,304 

49,657 

1,439,479 

439,452 

1,519,864 

466,231 

Dow  Jones  cuts 
costs  on 
overseas  desks 

The  Wall  Street  Journal  said  it  will 
cut  costs  and  improve  efficiency  at  its 
Asian  and  European  editions  by  con¬ 
solidating  editors  on  an  expanded 
international  desk  in  New  York. 

A  high-speed  editing  and  typeset¬ 
ting  network  will  tighten  links 
between  the  Journal’s  New  York 
headquarters  and  production  sites  in 
Heerlen,  the  Netherlands,  and  Hong 
Kong. 

Senior  editors  will  remain  in  Hong 
Kong  and  Brussels  to  manage  their 
reporters  and  the  content  of  the  Asian 
Wall  Street  Journal  and  Wall  Street 
Journal  Europe.  Most  of  their  copy 
editors  will  move  to  New  York. 


Special  section 

The  Akron  Beacon  Journal  will 
publish  a  special  editorial  section 
entitled  “A  User’s  Guide  to  the  Envi¬ 
ronment”  on  Wednesday,  Nov.  28. 

The  comprehensive  section  will  be 
designed  as  a  handy  guide  to  every¬ 
thing  readers  need  to  know  about 
being  environmentally  efficient  in  the 
Akron-Canton  area.  Topics  included, 
are  common  everyday  products  and 
foods  that  are  destructive  or  hazard¬ 
ous,  safe  septic  tank  usage,  how  and 
where  to  recycle,  and  a  reference 
guide  to  organizations  and  politicians 
interested  in  environmental  issues. 
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RECOGNinON. 

A  pat  on  the  back  is  nice,  but  a  citation,  plaque,  certificate 
of  achievement,  scholarship,  grant  or  fellowship  is 
concrete  proof  of  a  job  well  done. 


Recognition  from  peers  and  respected  col¬ 
leagues  is  the  ultimate  compliment  to  all  journal¬ 
ists,  from  the  student  to  the  professional  level. 
If  you  or  your  organization  offer  an  award,  fel¬ 
lowship  or  grant  to  journalists,  let  them  know 
about  it  through  your  ad  in  E&P’s  19th  annual 
Journalism  Awards  and  Fellowships  Direc¬ 
tory.  Your  ad  in  this  directory  will  increase  the 
quantity  and  the  quality  of  entries  by  attracting 
the  attention  of  many  talented  journalists. 

The  Journalism  A  ward  and  Fellowships  Direc¬ 
tory  is  printed  in  the  form  of  a  pullout  section 


and  is  bound  within  the  December  29th  issue  of 
E&P.  It  is  used  by  journalists  all  year  long  and  is 
the  definitive  source  for  listings  of  awards, 
grants,  fellowships  and  scholarships  available  to 
journalists. 

Call  your  E&P  sales  representative  today  and 
reserve  your  space  in  this  unique  annual  direc¬ 
tory. 

Advertising  Deadlines 
Space — December  14 
Ad  Copy — December  17 


SALES  OFFICES 


New  York 
(212)  675-4380 


Chicag'o 
(312)  641-0041 


Los  Angeles 
(213)  382-6346 


n  Editor  A  Publisher  abp 


11  West  19th  Street  'New Vbrk.  N  Y.  10011  •  212  675  4380 
FAX#  212  929  1259 


The 

__  _  Audit 

ANR\*V^  Bureau 


San  Francisco 
(415)  421-7950 


Ownership 

(Continued  from  page  31) 
Wickliffe. 

Lon  Williams  of  MediaAmerica 
Brokers  in  Atlanta  represented 
Magee  Publications  in  the  sale. 

*  *  * 

Sequatchie  Publishers  Inc.  has 
been  sold  by  Rob  and  Kim  Woodfm  to 
Marion  County  Newspapers  Inc.,  an 
affiliate  of  PTS  Inc.  and  Smith  News¬ 
papers  Inc. 

Sequatchie  Publishers  includes 
three  publications,  a  3,400  paid-cir¬ 
culation  weekly,  the  South  nttsburg 
(Tenn.)  Hustler,  and  two  13,500 
free-circulation  newspapers,  the 
Sequatchie  Valley  Purchase  and  the 
South  Pittsburg  Sequatchie  Valley 
Purchase  Plus. 

The  Woodfin  family  had  owned  the 
newspaper  since  1899,  and  Rob 
Woodfin  was  the  third  generation  of 
his  family  to  have  published  the  news¬ 
paper. 

Smith  Newspapers  is  based  in  Fort 
Payne,  Ala.  and  owns  more  than  40 
newspapers  in  16  states. 

Lon  Williams  of  MediaAmerica 
Brokers  in  Atlanta  represented 
Sequatchie  Publishers  in  the  sale. 

*  *  <1 

George  J.  Foster  Co.  of  Dover, 
N.H.,  publisher  of  Foster’s  Daily 
Democrat,  has  signed  a  letter  of  intent 
to  buy  the  Evening  Citizen  of  Laconia, 
N.H. 

The  Evening  Citizen  is  an  11,000- 
circulation  newspaper  serving  the 
Lakes  Region  of  central  New  Hamp¬ 
shire.  The  Daily  Democrat  is  a  30,000 
circulation  daily  serving  southeastern 
New  Hampshire  and  southern  Maine. 

*  *  * 

The  Chowan  (N.C.)  Herald,  a 
4,750-circulation  weekly  newspaper  in 
Edenton,  N.  C.,  has  been  sold  by  Mr. 
and  Mrs.  J.P.  Huskins  to  the  Whi- 
chard  newspaper  organization,  which 
publishes  the  20,000-circulation  Daily 
Reflector  in  Greenville. 

The  Chowan  Herald  will  become  a 
division  of  Martinsborough 
Publishers  Inc. 

*  *  * 

Fred  Arnold  Jr.,  former  editor  of 
the  weekly  Bellville  (Kan.)  Tele¬ 
scope,  has  purchased  the  twice-a- 
week  Fairhury  (Kan.)  Journal-News. 

Arnold,  28,  acquired  the  newspa¬ 
per  from  the  Nuckolls  family  who  had 
operated  it  since  it  was  founded  in 
1897.  The  newspaper  has  a  paid  cir¬ 
culation  of  4,500. 

*  *  * 

Times  Mirror  Co.  has  bought  half  of 


Lozano  Enterprises,  the  company  that 
publishes  La  Opinion,  one  of  the 
country’s  largest  Spanish-language 
daily  newspapers. 

La  Opinion  has  been  controlled  by 
the  Lozano  family  since  it  was 
founded  in  1926.  It  has  a  daily  circula¬ 
tion  of  about  100,000. 

*  *  * 

The  Waterloo  (111.)  Republic-Times 
has  been  sold  by  Voris  Printing  Co.  to 
Metro  Publications  and  Offset  Print¬ 
ing  Inc.  Principals  in  Metro  are  Ver¬ 
non  Schertel,  Alan  Schertel  and 
Joseph  Rekart  of  the  Naborhood  Link 
News  and  its  printing  division. 

The  new  owners  specialize  in  trade 
union  publications,  but  said  they  will 
operate  the  Republic-Times  in  “much 
the  same  manner  as  in  the  past." 

Voris  Printing  had  been  the  printer 
of  Nabor  News  Print,  a  division  of 
Naborhood  Link  News. 

Republic-Times  editor  Robert 
Voris  will  remain  with  the  new  own¬ 
ers  as  editor  and  publisher  of  the 
newspaper.  Myrtle  Voris  and  Jean 
Jost  have  resigned  their  executive 
positions. 

*  *  * 

The  country’s  oldest  farm  publica¬ 
tion,  established  in  1822,  the  New 
England  Farmer,  has  been  acquired 
by  North  East  Farm  Publications,  a 
subsidiary  of  Rural  Press  USA  Inc. 


Desert  Sun  Publishing  Co.  has  pur¬ 
chased  a  group  of  weekly  publications 
serving  several  Coachella  Valley 
communities  from  Brehm  Communi¬ 
cations  Inc. 

The  company,  which  is  owned  by 
Gannett  Co.  Inc.  and  publishes  the 
Desert  Sun  in  Palm  Springs,  bought 
Desert  Sun  Community  Newspaper 
Group  and  Sentinel  Newspapers. 

Newspapers  in  the  deal  include  the 
Post  newspapers  serving  Cathedral 
City,  Palm  E)esert,  Rancho  Mirage, 
Indian  Wells,  La  Quinta  and  Kind, 
and  the  Desert  Sentinel  and  the  Lo- 
Desert  Shopper  serving  Desert  Hot 
Springs. 

*  *  * 

Marian  McCue  of  Portland,  Maine, 
has  purchased  The  Forecaster  from 
Falmouth  Forecaster  Inc. 

McCue,  38,  was  most  recently  a 
staff  reporter  for  the  American  Jour¬ 
nal,  a  weekly  newspaper  published  in 
Westbrook. 

*  ♦  ♦ 

The  Autauga  Times,  a  free-distribu- 
tion  weekly  newspaper  serving 
Autauga  County,  Ala.,  has  been  sold 
to  Service  Engraving  Co.,  owners  of 
the  Prattville  Progress,  a  paid-circu¬ 
lation  triweekly  serving  portions  of 
Autauga  and  Elmore  counties. 


At  the  time  of  the  sale,  Autauga 
Times  owner-publisher  Lamar 
Smitherman  became  publisher  of  the 
Times. 

Service  Engraving  Co.  is  a  subsid¬ 
iary  of  the  Advertiser  Company, 
publisher  of  the  Montgomery  Adver¬ 
tiser  and  Alabama  Journal,  Multime¬ 
dia  newspapers. 

*  *  * 

Paul  Dolata  has  sold  the  Waupan 
(Wis.)  Shopper,  a  17,100  free-circula¬ 
tion  newspaper  to  Action  Advertising 
Inc.,  of  Fond  du  Lac,  Wis. 

Dolata  also  sold  the  Ripon  Five 
County  Shopping  News,  a  14,600  free- 
circulation  newspaper  to  Add  Inc,  a 
subsidiary  of  Journal  Communica¬ 
tions,  publisher  of  the  Milwaukee 
Journal  and  Sentinel. 

John  T.  Cribb  of  Cribb  Media  Ser¬ 
vice  represented  the  seller  in  both 
transactions. 

«  *  * 

Add  Inc  recently  purchased  Lake 
Country  Publications,  publisher  of 
the  Lake  Country  Reporter  and  sev¬ 
eral  other  Waukesha  County,  Wis., 
newspapers.  Add  Inc  is  the  weekly 
publication  division  of  Journal  Com¬ 
munications,  publisher  of  the  Mil¬ 
waukee  Journal  and  Sentinel. 

The  Lake  Country  Reporter  is  a 
twice-weekly  newspaper  with  a  cir¬ 
culation  of  8,700.  Lake  Country 
Publications  also  publishes  the  Sussex 
Sun,  Dousman  Index,  Butler  Sun  and 
two  weekly  shoppers.  Lake  County 
Focus  and  Focus  on  Oconomowoc.  Cir¬ 
culation  of  the  Lake  Country  publica¬ 
tions  is  72,0(X)  combined. 

*  *  « 

Amos  Press  Inc.  will  purchase  Ohio 
Communications  Corp.,  a  group  of 
eight  publications  in  suburban  Day- 
ton. 

The  publications  include  the 
Beaverbrook  Daily  News  and  the  Fair¬ 
born  Daily  Herald.  Others  are  the  Bel¬ 
mont  Times,  Business  Life,  Center- 
ville-Bellbrook  Times,  Greene  County 
Shopper,  Kettering-Oakwood  Times 
and  the  West  Carroliton  Times. 


Hearst  takes 
ESPN  stake 

The  Hearst  Corp.  has  bought  RJR 
Nabisco’ s  20%  ownership  in  ESPN, 
the  sports  cable  channel.  The  price 
was  not  disclosed. 

ESPN  is  80%  held  by  Capital 
Cities/ABC  Inc.,  which  had  rights  of 
first  refusal  on  RJR’s  interest. 

Hearst  and  Cap  Cities/ABC  share 
ownership  in  two  other  cable  pro¬ 
grammers,  Arts  &  Entertainment 
Network  and  Lifetime  Television. 
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When  the  crowd  made  it  impossible 
for  his  co-worker  to  reach  him  —  and 
the  telephone  —  in  the  stands,  Van- 
Bennekom  said  the  man  scribbled 
notes,  spit  on  them  to  give  the  paper 
weight,  and  then  threw  the  paper  up 
to  VanBennekom. 

“It  was  UPI  spitballs  against  AP 
walkie-talkies,”  he  said. 

That  spirit  of  being  the  underdog,  of 
going  out  to  “kick  AP’s  butt”  on  a 
story,  was  a  driving  force  for  Uni- 
pressers  years  ago. 

“The  key  to  the  mystery  goes  back 
to  the  inception  of  United  Press,” 
explained  David  Wickenden,  now  a 
vice  president  at  the  public  relations 
firm  of  Fleishman-Hillard.  Wicken¬ 
den  left  UPI  in  September  of  1986 
when  he  was  vice  president/director 
of  corporate  information. 

“What  people  say  about  corporate 


lege  freshman  going  to  a  football 
game. 

“We  would  give  our  blood,”  he 
said,  noting  that  in  all  the  countries  he 
covered  for  UPI  he  never  felt  like  a 
stranger. 

“It  was  your  family.  The  sense  of 
belonging  was  one  thing  that  kept  it 
going.” 

Hughes  said  when  someone  was 
sent  to  do  a  story,  no  one  was  worried 
about  bylines. 

“We  lived  to  screw  the  AP,”  he 
said.  “We  believed  with  a  passion  in 
all  our  hearts.” 

That  feeling,  however,  never  per¬ 
meated  management.  Hughes  said  he 
lost  something  when  he  crossed  over, 
perhaps  because  at  the  end  of  the  day 
he  would  be  looking  at  balance 
sheets,  aware  of  the  financial  realities 
facing  UPI. 

Steve  Hagey,  who  was  Jerusalem 
bureau  chief  when  he  left  UPI  in  1987, 
said  that  when  he  first  had  the  oppor¬ 
tunity  to  go  overseas  for  UPI  there 
was  some  “uncertainty  about  how 
long  the  company  would  last.” 


“I  miss  what  it  used  to  be,”  he  said,  “it's  iike  faiiing 
out  of  iove.” 


culture  is  true.  People  tend  to  hire 
people  like  themselves,”  he  said. 
“You  go  back  to  E.W.  Scripps  mak¬ 
ing  a  bold,  principled,  gutsy  decision 
to  go  against  AP,  naturally  he  brought 
people  like  that  around  him.  Then  it 
starts  to  mushroom. 

“In  a  situation  where  you  know 
you’re  not  paid  as  much  as  your  coun¬ 
terpart  and  you’re  outstaffed  by  the 
competition,  you  go  back  to  that,” 
Wickenden  noted.  “You  can  do  more 
with  less,  and  you’re  proud  of  that.” 

He  added  that  “when  you’re  in  it, 
it’s  more  than  just  ajob,”  and  likened 
it  to  religious  zealots  “inspired  by  a 
higher  ideal,”  in  this  case,  the  First 
Amendment. 

“When  you  have  people  who  feel 
passionately  [about  something] 
they’re  willing  to  endure  severe  hard¬ 
ships,”  Wickenden  said. 

“The  mystique  started  in  the  days 
when  there  was  more  competition,” 
said  Mike  Hughes,  who  spent  30 
years  at  UPI  —  29 'A  of  which  he  said 
were  the  best  of  his  life  —  leaving  the 
wire  service  in  November  1986  as 
executive  vice  president/editor  in 
chief,  also  in  charge  of  international 
divisions. 

Hughes,  now  an  associate  director 
of  the  American  Press  Institute,  said 
there  was  a  great  sense  of  belonging 
among  Unipressers,  sort  of  like  a  col- 


Hagey,  who  worked  for  the  Balti¬ 
more  Sun  and  Hearst  before  becom¬ 
ing  a  vice  president  at  Fleishman-Hill¬ 
ard,  said  his  own  professional  goals 
and  personal  situation  played  as  much 
a  part  in  his  decision  to  go  overseas  as 
to  leave  the  company. 

In  Lebanon  in  late  1983-84,  he  said, 
there  was  always  the  “worry  the  com¬ 
pany  would  go  belly  up.  You  had  to 
take  it  on  faith  that  somehow  you 
would  get  out  of  there.  But  I  don’t 
think  it  was  that  close;  not  like 
today.” 

Another  thing  that  held  him  there 
was  the  enormous  responsibility  he 
was  able  to  gain  at  a  young  age. 

“There  I  was,  bureau  chief  at  31  in 
an  important  place.  It’s  hard  to  beat 
that  feeling.” 

Hagey  had  another,  somewhat  less 
scientific  theory  about  his  devotion  to 
UPI:  The  purple  ink  that  got  all  over 
his  hands  changing  the  radio  wire 
printer  back  in  Knoxville,  Tenn., 
somehow  got  into  his  blood. 

That  image  of  the  ink-stained 
wretches  was  recalled  by  another  for¬ 
mer  UPI  executive,  who  noted  that  as 
VDTs  replaced  the  old,  loud  machines, 
some  of  the  romance  was  gone  —  not 
unlike  what  has  happened  in  modern 
newsrooms. 

“I  think  the  bounced  checks,  the 
scary  headlines  ...  in  the  troubled 


times  people  began  to  feel  what  they 
did  counted,  they  could  help  to  hold  it 
together,”  he  said.  “The  staff  always 
believed  they  owned  it.  [They]  were 
never  owned.  People  were  very  cyni¬ 
cal  about  the  owners.  There  was  a 
very  strong  wiseguy  bent.” 

“Even  in  its  heyday  it  was  always  a 
younger  organization,”  he  said, 
adding  that  led  to  a  “sense  of  zest  and 
youth”  that  was  evident  even  as  Uni¬ 
pressers  got  older. 

Longtime  White  House  bureau 
chief  Helen  Thomas  said  people 
stayed  because  they  love  UPI. 

“We’ve  always  had  great  esprit  de 
corps,”  she  said,  noting  that  those 
who  have  left  “leave  parts  of  their 
hearts  and  souls  when  they  do 
leave  ....  Former  Unipressers  all 
look  back  with  longing.” 

But  times  change. 

One  Unipresser,  who  recently  left 
the  wire  service  after  nearly  10  years, 
said  depressioii  and  inertia  played  a 
part  in  his  staying  on  staff  as  long  as 
he  did. 

Although  he  never  thought  it  would 
get  better,  he  said  he  never  thought  it 
would  get  worse,  citing  UPI’s  some¬ 
what  cyclical  pattern,  which  included 
long  periods  of  calm  when  “nothing 
horrible  would  happen.” 

“You  reach  an  end  of  your  rope. 
The  emotional  toll  is  overwhelming,” 
he  said.  “It  really  is  psychology.  All 
the  speeches  don’t  matter  anymore. 
You  know  it’s  not  going  to  get  bet¬ 
ter.” 

He  said  the  last  year  was  particu¬ 
larly  bad,  as  the  company  “finally 
appeared  to  be  spiraling  in.”  The  lay¬ 
offs,  bureau  closings,  client  base  ero¬ 
sions  left  him  feeling  as  though  he 
were  writing  into  a  void. 

When  it  started  to  be  “like  you 
were  writing  for  yourself,  that  was  as 
troublesome  as  anything.” 

In  retrospect,  he  said,  the  best  thing 
people  could  have  done  was  refuse 
pay  cuts  proposed  in  1984. 

“I  think  we  would’ve  avoided  the 
awfulness  of  this,”  he  said,  noting 
that,  at  the  time,  staffers  thought  the 
cuts  would  help  or  UPI  would  fold 
soon  thereafter. 

“There  really  was  a  camaraderie, 
us  against  them,  we’re  going  to  kick 
butt.  Sometimes  we  did,”  he  added. 
“There  were  times  when  this  job  is  so 
much  fun.  It  really  was  fun  despite  the 
awful  things  going  on  ....  It  stopped 
being  fun  when  the  bad  outweighed 
the  good.” 

He  noted  that  “whenever  you  got 
your  spirits  up”  it  was  only  a  “short 
time”  until  something  would  happen 
like  layoffs  or  cuts. 

“It  never  ends.  It’s  one  thing  after 
another.  There  is  no  light  at  the  end  of 
(Continued  on  page  54) 
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Two  syndicated  creators  speak  to  NFC 

Gossip  columnist  Liz  Smith  and  ‘Momma’  cartoonist  Mell  Lazarus 
address  Newspaper  Features  Council  meeting  in  Montreal 


By  David  Astor 

Liz  Smith  talked  about  “the 
world’s  second  oldest  profession” 
and  Mell  Lazarus  discussed  the  inspi¬ 
ration  for  his  second  oldest  comic 
strip  at  the  recent  Newspaper  Fea¬ 
tures  Council  (NFC)  meeting  in  Mon¬ 
treal. 

The  “profession”  Smith  referred  to 
is  relating  gossip,  which  she  does  for 
the  New  York  Daily  News  and  Tri¬ 
bune  Media  Services. 

“Gossip  goes  in  and  out  of  fashion 
but  it  never  goes  away  entirely,”  said 
the  Texas-born  columnist.  “That 
would  be  against  human  nature.” 

She  added  that  gossip  can  be  “an 
antidote  for  all  the  bad  news  we  live 
with  in  the  20th  century  ....  It’s  one 
of  the  fun  parts  of  the  newspaper.” 

Former  President  Nixon’s  down¬ 
fall,  continued  Smith,  helped  gossip 
flourish.  “After  the  heroin  of  the 
Watergate  scandal,  we  needed  the 
methadone  of  gossip  to  survive,”  she 
explained. 

Smith  said  gossip  went  on  to  even 
higher  popularity  in  the  1980s  because 
of  that  time’s  “excess,  vulgarity,  and 
white-collar  crime”  —  but  the  1990s 
will  be  “a  period  of  reassessment  that 
may  not  be  a  great  decade  for  gos¬ 
sip.” 

One  man  who  embodied  some  of 
the  worst  aspects  of  the  1980s  was 
Donald  Trump,  whose  affair  with 
Marla  Maples  and  separation  from 
wife  Ivana  sent  New  York  City’s 
tabloids  into  a  frenzy.  Smith  ended  up 


Liz  Smith 


Mell  Lazarus 

being  the  gossip  columnist  who 
reported  Ivana’s  side  of  the 
brouhaha. 

“I  was  criticized  for  being  her 
friend,”  related  the  NFC  luncheon 
speaker.  “I  couldn’t  write  Donald’s 
side  because  he  wouldn’t  talk  to  me 


any  more.  I  was  up  front  about  how  I 
was  biased.” 

A  more  important  battle  —  the  one 
between  Daily  News  management 
and  workers  —  didn’t  come  up  during 
Smith’s  remarks  because  she  spoke  a 
day  before  the  strike  started.  She  has 
continued  to  work  for  the  paper. 

Lazarus,  who  humorously  chroni¬ 
cles  student-adult  and  child-parent 
skirmishes  in  the  33-year-old  “Miss 
Peach”  and  20-year-old  “Momma” 
comic  strips,  spoke  and  sketched 
later  in  the  day.  The  Creators  Syndi¬ 
cate  cartoonist  told  anecdotes  about 
his  late  mother  Frances,  who  was  the 
inspiration  for  the  title  character  in 
“Momma.” 

He  recalled  riding  with  Frances  on 
an  elevator  that  was  also  occupied  by 
a  young  mother  and  son.  The  elder 
Lazarus  asked  the  woman  how  old 
the  boy  was,  and  she  said  he  was  5'/’. 
“That’s  nice,”  noted  Frances,  who 
then  pointed  at  Mell.  “Mine’s  57.” 

Another  time,  Mell  and  his  brother 
offered  to  take  their  mother  to  lunch 
later  in  the  week.  “1  should  be  very 
hungry  by  then,”  she  replied.  And 
when  they  arranged  to  meet,  Frances 
said  “I’ll  be  wearing  a  white  carna¬ 
tion”  —  as  if  the  sons  wouldn’t  have 
recognized  her  without  one. 

Lazarus  also  talked  about  a  man’s 
ardent  but  ultimately  futile  attempt  to 
woo  Frances  after  she  became  a 
widow.  At  one  point,  the  guy  said 
“marrying  me  would  have  certain 
economic  advantages”  —  including  a 
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Jack  Loftis 

family  burial  plot.  “Will  there  be  time 
for  a  short  honeymoon,  or  should  we 
go  straight  there  after  the  wedding?” 
asked  Frances. 

Once  Lazarus  —  who  is  also  a 
novelist,  playwright,  and  the  National 
Cartoonists  Society’s  1989-91  presi¬ 


dent  —  complimented  his  mother  on  a 
suntan.  “Don’t  be  fooled,”  she 
responded.  “Underneath  I’m  white 
as  a  sheet.” 

And  he  recalled  the  time  his  mother 
moved  back  in  with  him  for  about  a 
month.  “I  got  a  lot  of  new  material, 
but  I’m  not  sure  the  material  was 
worth  the  experience,”  Lazarus  said 
with  a  smile. 

Speaking  of  new  material,  the  NFC 
had  its  first  “Show  and  Tell”  session 
focusing  on  recently  introduced  syn¬ 
dicated  features.  It  was  hosted  by 
NFC  program  chairman  and  Philadel¬ 
phia  Inquirer  associate  managing  edi¬ 
tor  Ron  Patel,  with  speakers  including 
Tribune  vice  president/editor  Mike 
Argirion,  Creators  president  Rick 
Newcombe,  King  Features  Syndicate 
vice  president,  syndication  Larry 
Olsen,  United  Feature  Syndicate/ 
Newspaper  Enterprise  Association 
vice  president,  newspaper  marketing 
and  sales  Brad  Bushell,  Universal 
Press  Syndicate  vice  president/edito¬ 
rial  director  Lee  Salem,  and  Los 
Angeles  Times  Syndicate  executive 


‘Nooz’  comic  panel  being  offered 


‘Single  Slices”  cartoonist  Peter 
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This  A  +  is  for  the  birds  (and  bees). 


Kohlsaat  of  the  Los  Angeles  Times 
Syndicate  is  self-syndicating  a  daily 
comic  called  “The  Nooz.” 

Clients  for  the  offbeat  panel  include 
the  Aspen  (Colo.)  Daily  News,  Balti¬ 
more  Evening  Sun,  Minneapolis  Star 
Tribune,  San  Clemente  (Calif.)  Daily 
Sun-Post,  and  Trenton  (N.J.)  Times. 

“The  Nooz”  is  with  Modern  Times 
Syndicate,  which  Kohlsaat  founded  in 
1978.  MTS  —  based  at  3028  James 
Ave.  South,  Minneapolis,  Minn. 
55408  —  is  involved  mostly  with  the 
distribution  of  editorial  cartoons  in 
Minnesota. 

Kohlsaat  —  a  former  dentist  —  has 
also  done  cartoons  for  publications 
such  as  Playboy,  cards  for  Hallmark, 
and  more. 


Ump  is  doing  basebali  ruies  strip 


A  cartoon  feature  covering  the 
rules  of  baseball  is  being  offered  for 
the  1991  season. 

“Diamond  Challenge”  is  written 
by  Jim  Evans,  an  American  League 
umpire  for  19  years.  During  that  time, 
the  University  of  Texas  education 
graduate  has  umpired  in  three  World 
Series,  four  League  Championship 
Series,  and  two  All-Star  Games. 

Drawing  the  comic  strip  is  John 
Johnson,  a  professional  artist  since 
1960.  He  began  painting  murals  in 


editor  Steve  Christensen. 

Patel’s  session  was  modeled  on  the 
extensive  “Show  and  Tell”  presenta¬ 
tions  the  American  Association  of 
Sunday  and  Feature  Editors  has  been 
having  for  years. 

Earlier  in  the  afternoon,  NFC 
president  and  Houston  Chronicle  vice 
president/editor  Jack  Loftis 
announced  that  a  mailing  will  be  going 
out  to  newspapers  explaining  how 
they  can  sponsor  an  NFC  exhibit  of 
literacy-related  cartoons  that  has 
been  shown  in  four  locales  since  last 
year. 

There  will  also  be  a  mailing  notify¬ 
ing  newspapers  of  the  availability  of 
tapes  from  the  NFC’s  1986  and  1988 
syndication  seminars. 

And  former  NFC  executive  direc¬ 
tor  Catherine  Walker  was  given  the 
Jester  Award  for  her  service  to  the 
organization  and  the  features  indus¬ 
try.  The  announcement  was  met  with 
loud  applause. 

Walker,  whose  NFC  duties  are 
being  assumed  by  Corinta  Kotula, 
will  continue  as  a  volunteer  with  the 
organization. 

Loftis  said  the  NFC  (also  covered 
in  E&P,  November  3  and  10)  now  has 
a  membership  of  87  cartoonists,  col¬ 
umnists,  newspapers,  and  syndi¬ 
cates. 


WORKING 
READERS 
ARE  ON 
THE  RISE. 


banks  and  restaurants  while  in  col¬ 
lege,  and  went  on  to  co-found  a  com¬ 
mercial  printing  company,  work  in  an 
advertising  agency,  and  more. 

The  feature  —  available  one  to 
seven  times  a  week  from  spring  train¬ 
ing  in  March  until  the  World  Series  in 
October  —  is  distributed  by  the 
Academy  of  Professional  Umpiring, 
12885  Research  Blvd.,  Suite  106, 
Austin,  Texas  78750.  Evans  is  the 
academy’s  founder  and  operator. 

(Continued  on  page  50) 


Your  readers  need  strategic  job 
advice  and  our  Careers  column 
offers  success  tips  that  matter. 

From  talking  to  the  boss  to  public 
speaking.  Career  perks  and  office 
quirks.  Written  by  financial 
reporters  with  corporate  know-how. 

Call  toll-free  800-445-4555  for  a 
free  sample  from  our  mini  pack- 
^es.  Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up  reader- 
ship  and  revenues. 
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(Continued  from  page  49) 

“Diamond  Challenge,”  which 
began  this  past  summer,  has  run  in 
papers  such  as  the  Austin  American- 
Statesman,  New  York  Post,  and 
Oakland  Tribune. 

Papers  subscribing  to  the  feature 
have  an  opportunity  to  win  two  tick¬ 
ets  to  the  1991  World  Series. 

Appearing  in  the  faii 

Editorial  cartoonist  Jules  Feiffer  of 
the  Village  Voice  and  Universal  Press 
Syndicate  will  be  among  the  speakers 
at  a  December  4  symposium  in 
Columbia  University’s  Schermer- 
hom  Hall  to  mark  the  125th  anniver¬ 
sary  of  The  Nation. 

The  progressive  magazine’s  birth¬ 
day  is  also  being  marked  with  an 
“Artists  of  The  Nation”  exhibit 
November  15-January  26  in  Scher- 
merhorn  Hall’s  Miriam  and  Ira  D. 
Wallach  Art  Gallery.  Among  those 
whose  work  is  being  featured  is  edito¬ 
rial  cartoonist  Tony  Auth  of  the  Phila¬ 
delphia  Inquirer  and  Universal. 

In  other  appearance  news,  editorial 
cartoonist  Steve  Kelley  of  the  San 
Diego  Union  and  Copley  News  Service 
will  be  the  stand-up  comedian  open¬ 
ing  for  Bernadette  Peters  November 
30-December  2  at  the  Trump  Taj 
Mahal  Casino  in  Atlantic  City,  N.J. 

And  “The  Lockhorns”/“ Agatha 
Crumm”/“What  A  Guy!”  cartoonist 
Bunny  Hoest  of  King  Features  Syndi¬ 
cate  was  one  of  the  “celebrity  chefs” 
at  a  November  2  luncheon  on  the 
State  University  of  New  York’s  Far- 
mingdale  campus.  The  event  bene¬ 
fited  the  Center  for  Family  Resources 
in  Hempstead,  N.Y. 


INF’s  developments 

Insight  News  &  Features  is  expand¬ 
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Is  it  a  balk  when  the  batter  takes  a  walk? 


ing  its  operations. 

INF  was  started  over  two  years  ago 
by  free-lance  foreign  correspondents 
W.  Richard  Reynolds,  Anna  Mach, 
and  Peter  Benesh  to  distribute  stories 
by  free-lance  foreign  correspondents 
to  U.S.,  Canadian,  and  Australian 
newspapers.  Much  of  this  interna¬ 
tional  copy  was  “from  regions  not 
well  covered  from  more  traditional 
sources,”  stated  Reynolds. 

Now,  he  said,  INF  has  “begun  to 
establish  relationships  with  other 
news  services  —  in  Europe,  Africa, 
and  the  Caribbean  —  who  will  use 
[INF]  to  move  copy  to  those  newspa¬ 
pers  that  don’t  purchase  their  ser¬ 
vice.”  And  INF  will  soon  offer  papers 
features,  opinion  pieces,  and  analysis 
stories  from  various  magazines. 

INF  itself  offers  material  from  the 
above  three  categories  as  well  as 
travel  pieces,  entertainment  features, 
color  art,  and  more. 

The  company  —  based  at  10  Hunt- 
ley  St.,  #804,  Toronto,  Canada  M4Y 
2KY  —  also  operates  as  a  service 
bureau  for  small  syndicates  and  news 
services  needing  a  computer  system 
to  send  to  newspapers. 

Second  NCS  cruise 

The  National  Cartoonists  Society’s 
Reuben  Award  weekend  will  take 
place  on  a  cruise  ship  between  Miami 
and  the  Bahamas  for  the  second  year 
in  a  row. 

Highlights  of  the  May  17-20,  1991 
event  will  include  the  naming  of  the 
Reuben  winner  for  “Outstanding  Car¬ 
toonist  of  the  Year,”  the  seating  of  a 
new  NCS  president  and  board  of 
directors,  and  the  organization’s  sec¬ 
ond  annual  talent  show. 

There  is  also  a  London  trip  sched¬ 
uled  for  February  7-12,  1991.  It  will  be 
the  first  official  joint  meeting  of  the 
NCS  and  Cartoonists  Club  of  Great 
Britain. 

Three  times  a  week 

“Ask  Dick  Kleiner”  has  been 


expanded  from  two  to  three  times  a 
week  after  requests  from  clients  of  the 
Newspaper  Enterprise  Association 
entertainment  column. 

The  award-winning  Kleiner  —  who 
has  written  books  about  Rock  Hud¬ 
son,  Cyd  Charisse,  and  others  — 
joined  NEA  in  1947. 

CWS  cartoonist  dies 

Daniel  Sanchez  Flores,  a  Nicara¬ 
guan  political  cartoonist  who  worked 
for  the  pro-Sandinista  Barricada 
newspaper  and  other  publications, 
has  died  of  cancer  at  the  age  of  30. 

The  work  of  “Roger,”  as  he  was 
known,  was  part  of  the  Cartoonists  & 
Writers  Syndicate’s  “Views  of  the 
World”  package. 

Cartoon  anniversary 

“Big  Biz”  by  Harley  Schwadron  of 
the  Dana  Point,  Calif.-based  Davy 
Associates  has  passed  its  first  anniver¬ 
sary. 

The  daily  business  cartoon  (see 
E&P,  Aug.  5,  1989)  appears  in  the 
Arizona  Republic,  Detroit  Free 
Press,  San  Diego  Union,  and  about  70 
other  publications. 


Guarantee  from  TVL 

TV  Listing  Inc.  is  guaranteeing  that 
all  the  television  and  cable  program¬ 
ming  information  it  sends  out  will  be 
“100%  accurate,”  “complete,”  and 
“on  time”  or  the  client  receives  a  full 
refund. 

TVL  is  based  at  3201  Northeast 
Loop,  Suite  150,  Fort  Worth,  Texas 
76137. 


Comic  discontinued 

Larry  Wright  has  ended  his  United 
Feature  Syndicate-distributed 
“Wright  Angles”  comic  after  22 
years. 
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Shake-up  at  The  National 

Sunday  edition  canceied;  three  top  managers 
discharged;  pubiisher’s  duties  reaiigned 


The  National,  the  first  U.S. 
national  sports  daily,  has  canceled  its 
Sunday  edition  and  shaken  up  top 
management. 

The  paper  will  cut  to  Monday- 
through-Friday  publication  after  the 
Sunday  Nov.  25  edition.  Friday  and 
Monday  papers  would  grow  five  to  10 
pages  as  a  result. 

Three  top  managers  were  dis¬ 
charged  and  seven  jobs  were 
expected  to  be  cut  from  the  editorial 
staff  of  about  275. 

Sunday  circulation  had  been  lag¬ 
ging  about  20%  behind  the  daily  aver¬ 
age  of  275,000. 

An  executive  who  asked  not  to  be 
named  said  the  changes  resulted 
because  of  higher-than-expected 
costs  since  the  paper  started  Jan.  31. 

“It’s  certainly  not  what  it  appears 
to  be,”  he  said,  adding  that  the  moves 
were  intended  to  control  costs  in  an 
effort  to  reach  profitability  by  1992  or 
1993. 

Spokesman  Stephen  Hammond 
said  that  without  home  delivery,  the 
National  had  problems  competing  at 
newsstands  with  thicker  Sunday 
papers.  He  said  plans  were  to  con¬ 
tinue  the  Sunday  edition  but  declined 
to  say  when. 

But  the  removal  of  several  top  man¬ 
agers  and  the  installation  of  a  rep¬ 
resentative  of  the  paper’s  majority 
owner  and  financial  backer,  Mexican 
businessman  Emilio  Azearraga, 
appeared  to  reflect  problems  at  the 
National,  to  which  Azearraga  has 
committed  $100  million  over  five 
years. 

Taking  day-to-day  management 
duties  from  president  and  publisher 
Peter  O.  Price  will  be  Jaime  Davila,  a 
group  vice  president  at  Azearraga’ s 
mainly  Spanish-language  communi¬ 
cations  company  Uni  visa  Inc.  of  Los 
Angeles. 

Price,  a  former  publisher  of  the 
New  York  Post  and  minority  share¬ 
holder  in  the  National,  will  retain  his 
title  and  concentrate  on  “the  big  pic¬ 
ture,”  Hammond  said,  including 
radio  and  television.  Davila  will  hold 
no  title  with  the  paper. 

Hammond  described  the  manage¬ 
ment  changes  only  as  “a  business 
decision.” 

Removed  and  not  replaced  were 
circulation  director  Diane  Morgen- 
thaler,  formerly  of  USA  Today,  assis¬ 


tant  publisher  Tim  Lasker,  formerly 
of  the  Asbury  Park  Press',  and  finance 
and  administration  director  Dan  Cor¬ 
rea. 

Advertising,  averaging  five  pages  a 
day,  has  been  one  page  ahead  of  pro¬ 
jections. 

The  National  has  grown  to  nine 
major  cities  and  plans  to  add  Balti- 
more-Washington,  Philadelphia  and 
Atlanta  by  February. 

It  is  trying  to  speed  up  its  distribu¬ 
tion  to  smaller  metropolitan  markets 
by  trucking  papers  from  existing  con¬ 
tract  printing  plants. 

To  cut  costs,  the  National  has 
shifted  in  the  last  few  weeks  to  regular 
newsprint,  from  a  brighter  blend. 

AP  membership 
tops  1,500  papers 

The  Associated  Press  has  grown  to 
a  record  of  more  than  1 ,500  member 
newspapers. 

AP  president  and  general  manager 
Louis  D.  Boccardi  made  the 
announcement  at  the  Associated 
Press  Managing  Editors  convention 
in  Dallas. 

The  142-year-old  news  cooperative 
has  grown  by  more  than  150  members 
since  1985. 

Palm  Beach  Post, 
Cox  Foundation 
offer  scholarships 

The  Palm  Beach  Post  and  the 
James  M.  Cox  Jr.  Foundation  have 
announced  that  they  will  establish  a 
$150,000  minority  scholarship  fund  at 
the  University  of  Florida’s  College  of 
Journalism  and  Communications. 

The  Post  and  the  Cox  Foundation 
will  jointly  give  $100,000,  and  the 
state  of  Florida  will  match  that  with 
an  additional  $50,000. 

API  honors 
25,000th  attendee 

Lawrence  Aaron,  city  editor  of  the 
Westchester  Rockland  newspapers  in 
White  Plains,  N.Y.,  was  honored  as 
the  25,000th  person  to  attend  an 
American  Press  Institute  Seminar. 


WE’LL  HELP  YOU  TIP 
THE  SCALES... 


IN  YOUR  FAVOR 

by  running  our  popular  do- 
it-yourself  column  in  your 
paper!  We’ll  help  you  stay 
in  the  black  by  paying  a 
25%  commission  each 
quarter  on  all  sales  generat¬ 
ed  by  your  publication.  For 
over  40  years  our  success¬ 
ful  feature  has  increased 
readership  while  making 
you  a  tidy  sum.  Our  feature 
is  free  of  charge  and  comes 
in  two  formats;  camera- 
ready  or  text-and-  glossy. 
We  guarantee  reader 
satisfaction! 


Call  for  samples  and  more  information. 
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U-Bild  Newspaper  Features 
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Wall  Street  Journal  to  close  Philadelphia  bureau 

Staff  cuts  at  other  bureaus  expected 


The  Wall  Street  Journal  said  it  will 
close  its  10-person  Philadelphia  news 
bureau  at  the  end  of  the  year  as  part  of 
continuing  cost  cutting. 

The  paper’s  union  said  six  of  10  news 
staffers  would  be  laid  off  —  the  pa¬ 
per’s  first  newsroom  layoffs  in  years. 

Dow  Jones  &  Co.  Inc.,  the  Jour¬ 
nal’s  corparate  parent,  under 
increasing  pressure  from  declining 
business  advertising  and  shrinking 
profits,  has  ordered  a  freeze  next  year 
in  departmental  budgets  in  all  its  oper¬ 
ations. 

Company  spokesman  Roger  May 
said  further  staff  cuts  were  probable, 
including  some  at  other  news 


bureaus,  but  there  were  no  plans  to 
close  more  of  its  14  domestic  bureaus. 
Dow  Jones  employs  9,400  people. 

The  Independent  Association  of 
Publishers’  Employees,  the  com- 

See  related  story  on  Page  26. 

pany’s  independent  union  represent¬ 
ing  2,000  workers  in  North  America, 
said  it  has  scheduled  a  meeting  with 
managers  about  the  “spreading  lay¬ 
offs.” 

Dow  Jones  recently  laid  off  46  other 
workers,  including  30  from  a  com¬ 
posing  room  that  was  closed  in 
Naperville,  III.,  lAPE  said.  Composi¬ 


tion  of  the  Midwest  edition  was  shift¬ 
ing  to  Dallas  while  printing  remained 
in  Naperville. 

I  APE  said  older  Journal  reporters 
have  been  offered  buyout  packages, 
with  a  Nov.  30  deadline,  in  an  effort  to 
reduce  staffing. 

May  declined  to  comment. 

Ronald  Chen,  lAPE  president  and  a 
Journal  copy  editor,  said  the  lay¬ 
offs  —  with  more  than  40  newsroom 
jobs  expected  to  be  cut  —  reinforce 
the  need  for  lAPE  to  merge  with  a 
bigger,  national  union. 

Members  are  voting  by  mail  on  a 
three-year  affiliation  with  the  Com¬ 
munications  Workers  of  America. 


(Continued  from  page  20) 


said  Charles  Homer  of  Scotch  Plains, 
N.J.,  an  NJPC  past  president  and  an 
international  affairs  consultant.  “I 
think  that  such  efforts  on  both  our 
parts  will  go  a  long  way  toward  pro¬ 
moting  freedom  of  the  press  in  a  post- 
Cold  War  world.” 

Charles  Jacobs,  a  Woodcliff  Lake, 
N.J. -based  free-lance  writer  and  for¬ 
mer  executive  editor  of  New  Jersey’s 
Focus  magazine,  may  have  best 
summed  up  the  sentiments  of  many 
members: 

“It’s  very  gracious  of  the  CIA  to 
reach  out  to  the  press,  and  anything 
that  will  improve  media  accessability 
to  that  agency  is  a  good  thing.  I’m 
delighted  at  the  chance  to  learn  more 
about  the  CIA  as  a  journalist,  and  I  do 
hope  that  the  agency  is  willing  to  be 
on  a  more  give-and-take  basis  with 
the  press.  I  only  hope  that  its  efforts 
and  sentiments  are  sincere.” 


Hopes  improve  for 
AP’s  Anderson 

Recent  hostage  activity  in  the 
Mideast  improves  hopes  for  Terry 
Anderson,  the  Associated  Press’ 
Mideast  correspondent  who  was 
kidnapped  in  Beirut  five  years  ago. 

AP  president  and  general  manager 
Louis  D.  Boccardi  told  the  Asso¬ 
ciated  Press  Managing  Editors  con¬ 
vention  in  Dallas  that  reports  of  hos¬ 
tage  turnovers  offer  “slight,  and  I 
stress  slight,  encouragement. 

He  referred  to  the  reported  freeing 
of  Shiite  prisoners  after  Iraq  invaded 
Kuwait  Aug.  2  and  the  conquest  of 
Christian  elements  by  Syrian-backed 
Moslems  in  Lebanon. 

Anderson,  43,  has  been  held  the 
longest  of  13  U.S  hostages  kidnapped 
and  still  held  by  Moslem  radicals. 

Boccardi  said  Larry  Heinzerling, 
AP’s  deputy  director  of  world  ser¬ 
vices,  has  been  assigned  full  time 
to  work  on  Anderson’s  release. 


Letters 

(Continued  from  page  5) 


under  proper  direction,  this  fun  and 
interest  is  curriculum,  supplement¬ 
ing,  enhancing  and  bringing  relevance 
to  textbooks. 

There  are  a  lot  of  misconceptions 
about  NIE,  and  statements  such  as 
those  attributed  to  Mr.  Shelledy  can 
only  perpetuate  misunderstandings 
and  misinformation.  Indeed,  he  may 
have  started  a  new  myth  for  the  unin¬ 
formed  to  feed  on. 

I  applaud  his  efforts  to  tailor  mate¬ 
rial  to  the  young  reader.  That  is  all 
well  and  good  and  has  its  place  but, 
unless  students  are  utilizing  his  news¬ 
paper,  the  one  he  produces  daily  for 
his  adult  market,  then  he  is  spinning 
his  wheels  and  spending  his  money 
for  naught. 

R.  Robert  Herringer 

(Herringer  is  manager,  educational 
services,  the  Windsor  [Ont.]  Star.) 


Canadian  newspaper  group  to  distribute  magazine  as  insert 


The  Audit  Bureau  of  Circulations 
has  approved  a  plan  that  will  allow 
Southam  Inc.  to  distribute  a  paid-cir¬ 
culation  magazine  as  a  newspaper 
insert  via  five  of  its  daily  papers. 

The  magazine,  Saturday  Night, 
will  still  be  available  on  newsstands  in 
the  cities  where  it  will  not  be  distrib¬ 
uted  via  the  newspapers.  Distribution 
via  the  newspapers  will  boost  the 
magazine’s  circulation  from  135,000 


to  more  than  700,000  and  the 
magazine  plans  to  double  its  ad 
rates. 

Southam  newspapers  in  Ottawa, 
Montreal,  Vancouver,  Edmonton  and 
Calgary  will  distribute  the  magazine, 
which  is  published  10  times  a  year. 

U.S.  newspaper  and  magazine 
publishers  are  watching  the  test  to  see 
how  it  works.  Magazine  publishers 
see  it  as  a  way  to  combat  rising  postal 


costs. 

One  drawback  for  many  newspa¬ 
pers  would  be  that  consumer  maga¬ 
zines  carry  some  of  the  same  adver¬ 
tising  as  do  the  Sunday  inserts. 
Parade  and  USA  Weekend. 

Some  newspaper  chains,  such  as 
Hearst  and  Newhouse,  publish  con¬ 
sumer  magazines  and  this  would  cre¬ 
ate  the  potential  to  piggyback  distri¬ 
bution  to  save  mailing  costs. 
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Financial 

(Continued  from  page  25) 

For  the-  first  nine  months  of  this  year  net  income  was 
down  27%  from  a  year  before  on  revenues  of  $1 .8  billion. 
Nine-month  operating  profits  fell  25%  from  last  year  to 
$236  million. 

Washington  Post  Co. 

The  Washington  Post  Co.  reported  third-quarter  net 
income  of  $37.5  million,  down  16%  from  $44.8  million  a 
year  earlier. 

Earnings  per  share  slipped  10%  to  $3.14,  from  $3.50. 

Operating  income  fell  12%  to  $62  million  as  revenue  rose 


1%  to  $348  million  for  the  period,  compared  with  a  year 
earlier. 

Revenue  fell  7. 1%  at  the  Washington  Post  as  ad  volume 
declined  14%  from  the  quarter  last  year. 

Revenue  from  broadcasting  was  flat  for  the  quarter, 
Newsweek  increased  7.4%,  and  cable  rose  14%,  while 
other  operations  boosted  their  revenues  20%. 

Lower  earnings  at  newsprint  affiliates  were  partially 
offset  by  higher  earnings  from  interests  in  Cowles  Media 
Co. 

The  quarterly  results  depressed  nine-month  earnings  to 
$132  million,  or  $10.90  a  share,  from  $146  million,  or 
$11.44  a  share,  in  the  first  nine  months  of  1989.  Revenue 
was  1%  higher,  to  $1  billion. 


About  Awards 


Research  Award.  Daniel  Cotter,  marketing  manager  for 
the  St.  Louis  Post-Dispatch,  was  named  winner  of  the 
1990  Gerold  Zarwell  Award  for  “Excellence  and  Profes¬ 
sionalism  in  Newspaper  Research.” 

The  award  was  based  on  a  three-part  research  study  to 
determine  the  promotional  direction  of  the  Post-Dispatch 
after  the  St.  Louis  Globe-Democrat  ceased  publication  in 
1986. 

Photography  grant.  The  11th  annual  W.  Eugene  Smith 
Grant  in  Humanistic  Photography  has  been  awarded  to 
Carl  de  Keyzer,  a  31-year-old  Belgian  photographer  who 
is  undertaking  a  major  photographic  study  of  religion  in 
the  United  States. 

The  $20,000  award  is  administered  by  the  W.  Eugene 


Smith  Memorial  Fund  and  supported  by  a  grant  from 
Nikon  Inc.  The  grant  was  established  in  1979  to  honor  the 
former  Life  photographer  whose  self-assigned  and 
-financed  final  work,  “Minamata”  was  a  documentation  of 
mercury  poisoning  in  a  Japanese  fishing  village. 

Two  finalists,  Alex  Webb,  38,  and  Brian  Weil,  36,  will 
receive  outstanding  achievement  grants  of  $2,500  each. 

Lifetime  Achievement  award.  William  F.  Woo,  editor  of 
the  St.  Louis  Post-Dispatch,  was  recently  given  the  “Life¬ 
time  Achievement  Award”  by  the  Asian  American  Jour¬ 
nalists  Association. 

He  has  been  editor  of  the  Post-Dispatch  since  March  3 1 , 
1986.  He  has  worked  at  that  newspaper  for  more  than  27 
years  and  was  editor  of  the  editorial  page  for  1 1  years. 


A 


Between  the  end  of  1990  and  the  beginning  of 
1991  is  E&P's  special  NEWSPAPER  BUSINESS  REVIEW 
&  FORECAST  issue.  It  is  the  first  E&P  issue  of  the 
new  year  and  will  be  published  January  5, 1991. 

The  editorial  focus  of  this  issue  will  be  dedicated  to  a 
complete  review  of  important  newspaper  events  of 
1990  and  an  in-depth  look  at  what  1991  holds  for  the 
newspaper  business. 


Let  the  newspaper  industry  know  where  you  stand  for  1991  and  what  you've  accom¬ 
plished  in  1990.  Send  a  clear  and  strong  message  to  the  industry  about  what  you  are 
doing  for  the  future  of  newspapers.  Say  it  all  with  your  ad  in  this  once-a-year  issue  indus¬ 
try  professionals  look  fc^ard  to  and  read  cover  to  cover. 

For  moie  information  on  this  and  other  special  advertising  opportunities  throughout 
the  year  in  E&P,  call  your  local  E&P  sales  representative. 


CLOSING  DEADLINES  FOR  E&P’s  REVIEW  &  FORECAST  ISSUE 
Space:  December  19  Ad  Material:  December  21 


SALES  OFFICES 


New  York 
(212)  675-4380 


Chicago 
(312)  641-0041 


Los  Angeles 
(213)  382-6346 
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Daily  News 

(Continued  from  page  8) 


While  there  was  no  real  progress 
toward  a  solution,  there  was  still 
some  hope. 

“We  have  not  given  up  the  hope  of 
getting  our  jobs  back  with  contracts 
and  dignity,”  said  striking  reporter 
and  Guild  strike  committee  member 
Tom  Robbins. 

Meanwhile,  Rupert  Murdoch,  for¬ 
mer  New  York  Post  owner,  was 
quoted  in  an  Associated  Press  article 
as  saying  the  New  York  newspaper 
unions  are  the  “world’s  worst.” 

Commenting  on  his  success  in  eli¬ 
minating  unions  at  his  British  newspa¬ 
pers,  Murdoch  said,  “As  you  know, 
in  1986 1  took  on  the  printing  unions  in 
Britain  .  .  .  and  broke  them.  The 
result  has  been  a  silver  age  for  British 
journalism:  new  prosperous  papers 
and  wholly  new  papers.” 

Mass,  daily  to 
help  schools 

The  Middlesex  News  in  Framing¬ 
ham,  Mass.,  has  announced  its  pro¬ 
gram  for  helping  area  schools  out  of 
the  1990-91  budget  crunch. 

The  Schools’  Wish  List  Program  is 
a  weekly  column  that  offers  schools 
an  opportunity  to  seek  assistance 
from  area  business  and  community 
leaders.  Public  schools  can  advertise 
for  free  what  items  they  may  need 
during  the  school  year.  Local  busi¬ 
nesses  can  achieve  community 
involvement  by  providing  the  pens, 
computers,  football  uniforms  or 
whatever  else  is  on  a  school’s  Wish 
List.  At  the  bottom  of  the  Wish  List,  a 
thank  you  column  appears  to  identify 
all  the  businesses  that  answered  the 
schools’  needs. 

Corporate  Bee 
raises  $25,000 

The  Seattle  Times  Corporate  Bee 
for  Literacy  has  raised  $25,000  in  four 
years,  it  was  announced. 

The  money  finances  teaching  pro¬ 
grams  for  tutors  and  students,  and  a 
hotline  for  Washington  Literacy,  a 
state-wide  nonprofit  group  working  to 
fight  the  state’s  illiteracy  rate. 

This  year’s  Corporate  Bee,  in 
which  corporation  executives  com¬ 
pete  in  a  spelling  bee,  garnered 
$6,500. 

The  corporations  involved 
included  Boeing,  King  Broadcasting, 
SAFECO  insurance  and  Security 
Pacific  Bank. 


•WNAKDOPEIATE 

YOinOWNllJSINESS 


NEWSPATEI  SimEET  S4LES 


’500.«“ 

REWARD 


CAUL  (SIS)  MS-SSM 
MSAUWM 

CAUL  (SIS)  MS-SSSS 


DAILY  M:\SS 


The  Daily  News  ran  ads  touting  a  24- 
hoor  "reward  line"  and  offering 
rewards  for  persons  providing  infor- 
nKition  leading  to  the  arrest  and  con¬ 
viction  of  those  who  vandalize  newspa¬ 
per  property  or  commit  violent  acts 
against  replocement  workers. 


(Continued  from  page  47) 


the  tunnel.” 

He  said  many  people  will  stay  with 
UPI  to  the  end. 

“There’s  a  certain  cultishness  to  it. 
It  has  such  tradition  of  service,  doing 
good,  they  want  to  stick  with  it  to  the 
end.  Each  person  stays  for  his  own 
reason.  When  you  leave,  you  wonder 
why  you  put  up  with  it  for  so  long.” 

Others,  he  said,  will  stay  because 
they  don’t  know  anything  else,  and 
some  of  the  old-timers  will  stay 
because  finding  another  job  is  diffi¬ 
cult. 

He  found,  however,  that  some¬ 
times  looking  for  another  job  could  be 
more  depressing  than  staying  with 
UPI. 

“If  you’re  working  in  the  state- 
house  or  in  Washington  [for  UPI], 
you  don’t  want  to  go  cover  the  local 
school  board  [for  someone  else]. 

“I  began  to  believe  there  is  a  UPI 
curse,”  he  added.  “The  industry  no 
longer  thinks  highly  of  the  wires, 
especially  UPI.” 

Some  asked  him  if  he  could  write 
longer  articles,  believing  that  all  a 
wire  reporter  could  write  was  two- 
paragraph  items.  Others,  “not  even 
big-time  papers,”  would  ask  why  he 
was  still  there. 

“I  miss  what  it  used  to  be,”  he  said. 
“It’s  like  falling  out  of  love.” 
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The  Daily  News  also  ran  ads  recruit¬ 
ing  people  who  want  to  run  "hawker 
programs"  and  offering  "unlimited 
income"  to  those  who  sign  on. 


Weekly  group 
starts  newsletter 
on  Elton  John 

Voice  Communications  Corp.,  a 
publisher  of  four  weekly  newspapers 
in  suburban  Detroit,  Mich.,  has 
launched  an  international  newsletter 
for  fans  of  British  rock  star,  Elton 
John. 

The  quarterly.  East  End  Lights, 
targets  the  musician’s  most  devout 
fans  with  interviews  and  stories  they 
cannot  get  elsewhere.  Over  3,500 
copies  were  printed  for  the  first  issue, 
released  in  October,  and  the  editor 
Tom  Stanton  hopes  to  build  circula¬ 
tion  to  10,000. 

Voice  Communications  began  in 
1983  with  the  publication  of  the  Bay 
Voice  in  New  Baltimore,  Mich.  The 
firm  now  publishes  four  weeklies, 
newsletters  and  high  school  sports 
programs. 


Name  change 

The  University  of  North  Carolina 
at  Chapel  Hill  School  of  Journalism 
has  changed  it  name  to  the  School  of 
Journalism  and  Mass  Communication 
to  reflect  its  instructional  program 
more  accurately. 

A  major  portion  of  the  curriculum, 
advertising,  public  relations,  broad¬ 
cast  news  and  visual  communication 
programs,  were  not  represented  by 
the  former  name,  said  Dr.  Richard 
Cole,  dean  of  the  school. 
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ClassMed  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


_ AUTOMOTIVE _ 

The  new  cars  are  out.  Keep  your  readers 
informed  with  an  established  weekly, 
auto  road  test  column  from  Detroit.  Big 
league  credentials,  budget-minded 
rates.  Can  tailor  copy  to  new-car  and 
car-care  sections.  Anne  Fracassa, 
29106  Palomino,  Warren,  Ml  48093, 
or  call  (313)  751-0168. 


FEATURES  AVAILABLE 


Maturity  News  Service 

Reach  the  growing  senior  population 
with  this  weekly  package  of  news,  fea¬ 
tures,  photos  and  graphics  targeted  at 
seniors,  but  of  interest  to  readers  of  all 
ages. 

Tightly  edited  articles  on  politics, 
health,  lifestyle  trends,  entertain¬ 
ment,  travel  and  personal  finance. 

,  Special  investigative  series,  polls 
and  photo  spreads. 

Computer  graphips,  illustrations 
and  cartoons. 

For  more  information  call  Li^  Klem 
(Wilson  at  8(X)-221-4816  (in  NeW 
York,  212-692-3700).  Mentian  ttiisi 
iad  fw  a  one-mooUi  free  oNar. 

Distributed  by: 
i  United  Feature  Syndicate. 


_ HUMOR _ 

IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  700  word 
weekly  column  has  fans  coast  to  coast.- 
Free  samples.  Barbara  Naness,  119 
Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. _ 

Unless  a  capacity  for  think¬ 
ing  be  accompanied  by  a 
capacity  for  action,  a  super¬ 
ior  man  exists  in  torture. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  16th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 


PUBUC  AFFAIRS 

ADD  A  TOUCH  of  eloquence  and  wit  to 
your  op-ed  page.  Weekly,  750-word 
column  on  public  affairs  from  a  truly 
unique  perspective.  Marc  Desmond, 
419  16th  St.,  Brooklyn,  NY  11215; 
phone  (718)  788-8350. 


PUZZLES 

FREE  SYNDICATED  PUZZLES 
-  Your  Paper  Earns  $$$$  - 
SCRAMBL-GRAM  INC. 
1772  State  Road 
Cuyahoga  Falls,  OH  44223 
(216)  923-2397 
Our  20th  Year 


PUZZLE  FEATURES  SYNDICATE 
Daily  and  Sunday  Crossword  Puzzles 
24515  California  Ave.  #12  Hemet,  CA 
92343  Phone  (714)  926-4843. 

THE  WITZZLE  CO.  Daily  /  Sunday  Math 
Puzzles.  Other  free  Puzzles  Available. 
Box  831853,  Richardson,  TX 
75083-1853.  Phone  (214)  234-6161. 


_ SATIRE _ 

SATIRE  TO  GO:  Widely  published 
columnist  (NY  Times,  Newsweek)  will 
write  to  order.  Your  topic,  my  withering 
wit.  Order  one  or  more,  just  like  pizza. 
Call  David  Holahan,  (203)  434-5951. 


SENIOR  HEALTH 

"Senior  Clinic."  AMERICA  S  ONLY 
doctor  written  column  on  Senior  Health. 
"Excellent  reader  response”  Rochester 
(NY)  Democrat  &  Chronicle.  Now  in  8th 
year.  Weekly,  600  words.  Samples, 
rates-  Frank  Macinnis,  M.D.,  HFM 
Literary  Enterprises,  PO  Box  307, 
EDMONTON,  Alberta,  Canada  T5J  2J7. 
i  (403)  472-5555. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate; 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  (407) 
820-8530,  205  Worth  Ave.,  Suite  201, 
Palm  Beach,  FL  33480;  or  James  C. 
Sterling,  (816)  932-5345,  4500  Main, 
Suite  9C)0,  Kansas  City,  MO  64111. 


NEWSPAPER  BROKERS 


"1st  in  RESULTS" 

JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
11325  E.  Pegasus,  Suite  E  150 
Dallas,  Texas  75238 
(214)  340-2266  (214)  669-1469 


"300  sold  since  1959" 

W.B.  GRIMES  &  CO. 

Larry  Grimes 

PO  Box  442,  Clarksburg,  MD 
(301)  507-6047 
Dick  Smith-Southern 
(601)  627-7906 

Power  Search  Inc. 

(609)  751-4141 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
(407)  820-8530 
205  Worth  Ave.  Suite  201 
Palm  Beach,  FL  33480 
JAMES  C.  STERLING 
(816)  932-5345 
4500  Main,  Suite  900 
Kansas  City,  MO  64111 


BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
Representing  newspapers  in  New 
England  and  the  Northeast.  Brokers, 
Appraisers,  Consultants.  Call  for 
brochure.  (617)  643-1863,  4  Water 
St.,  Arlington,  MA  02174. 


NEWSPAPER  BROKERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


FREE  NEWSPAPER  •  SHOPPER 
Brokerage  -  Appraisal 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
We  lead  the  nation 
in  free  paper  sales. 


JAMES  MARTIN  &  ASSOCIATES 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 

FAX  (404)  233-23  1  8, TWX 
9102402390 
Lon  W.  Williams 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
_ (714)  626-6440 _ 

Michael  D.  Lindsey 
Media  Consultants,  Inc. 

PO  Box  650 

Saratoga,  WY  82331  (307)  326-8177 
OR  3465  S.  Oleander  Dr. 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 

R.C.  CRISLER&CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 

Chance  of  A  Lifetime.  Florida  weekly 
needs  aggressive  husband/wife  team. 
Priced  below  gross  $330,000.  Excel¬ 
lent  terms. 

Box  5000,  Editor  &  Publisher. 


Benedetto  Croce 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


Advertising,  exclusive  dealership.  Net 
$40  -  50K  yearly.  No  inventory,  mini¬ 
mum  overhead.  We  train  and  consult. 

1-  (800)  330-0808. 


FINANCING 


Tired  of  Videos?  People  with  no  hands- 
on-experience?  Many  years  in  the  busi¬ 
ness  from  mailroom  to  owning  my  own 
papers  with  plenty  of  hard  knocks  along 
the  way  qualifies  me  to  be  your  consul¬ 
tant.  Jim  (303)  841-4087,  J.M.A. 
Consultants,  8102  Windwood  Way, 
Parker,  CO  80134. 


NEWSPAPER  APPRAISERS 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Senrices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  APPRAISALS 
Comprehensive  analysis  of  business 
value  meeting  IRS  guidelines  for 
estates,  tax  planning,  loans,  partner¬ 
ships,  divorce,  minority  shares,  LBOs. 
Reasonable  fees. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
4  Water  St.,  Arlington,  MA  02174 
(617)  643-1863 


Classified  Advertisers:  If  you  don’t  see  a  category  that 
fits  your  needs,  please  call  u$  at  (212)  675-43809. 
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EQUIPMENT  &  SUPPLIES 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


California's  largest  circulating  Irish 
American  newspaper  (monthly,  but 
easily  weekly).  We’re  almost  4  years  old 
with  solid  y^r  round  base.  Distribution 
more  than  doubled  in  past  seven 
months.  Located  in  scenic  area.  Gross 
$110.(KX).  Sell  part  or  all.  Why  settle 
for  woridng  for  someone  else.  Call  (213) 
447-0049. 


FLORIDA  WEST  COAST  MOBILE  HOME 
and  SENIOR  MONTHLIES.  Bargain 
priced,  $30,000.  All  cash  offers 
considered.  Reply  to  Box  5014,  Editor 
&  Publisher. 


GroupK)wned  dail)r  with  large  shopper 
operation  located  in  one  of  the  fastest 
growing  counties  in  the  Southeast  is 
available.  Established  over  100  years 
ago  as  a  weekly,  this  fully  staffed 
approximately  twenty  year  old  daily 
offers  complete  facilities  including 
press.  No  broker.  For  details,  contact: 
4999,  Editor  &  Publisher. 


Maine  women’s  monthly.  4  year.  No 
competition.  Profitable  with  out  sales 
team  ($59K).  Owner  must  sell. 
$31,000  (207)  856-7034. 


MOVE  TO  TEXAS.  Send  for  list  of 
publisher  financed  newspapers.  Bill 
Berger,  ATN  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (512)  476-3950. 


NY/NJ/DEEP  SOUTH  WEEKLIES 
Several  very  interesting  situations.  Gross 
sales  up  to  $1.5  million.  Call  us  today. 
W.B.  Grimes  &  Company,  (301) 
507-6047. 


Oregon  weekN  near  Portland.  Scenic 
area.  $50,00(J  down.  If  you’re  working 
hard  already,  why  not  own  your  own  and 
build  some  equity.  Joe  Davis  (503) 
873-7342. 


NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

Seeking  eastern  Zone  5  weekly  or  Daily 
with  gross  of  $750,000  or  less.  Terms 
required.  All  replies  acknowledged, 
confidential.  Reply  to  Box  5005,  Editor 
&  Publisher. 


Weekly  or  small  daily  in  Michigan  Upper 
Peninsula,  Northern  Lower  Peninsula  or 
Northern  Wisconsin.  Sought  by  journal¬ 
ist  with  no  chain  connection. 

Box  4993,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

Palm  Springs  area,  private  business 
journal.  No  ads  -  mail  circulation.  One 
person  can  handle.  Box  4974,  Editor  & 
Publisher. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

Acclaimed  Automated  Affordable 
CIRCULATION  DEVELOPMENT  INC. 
The  Telemarketing  Leader. 

For  brochure  and  information 
call  l-(800)  CIRC-DEV. 


CIRCULATION  III 
Now  Selling  Coast  to  Coast 
(214)  352-1123 
John  Dinan  —  John  Lyons 

J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 
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INDUSTRY  SERVICES 

aRCULATION  SERVICES 

KEVIN  S.  PAPPERT 
(313)  673-9533 

LEVIS  NATIONAL,  INC. 

"WE  DELIVER  MORE 

HOMES  TO  YOUR  NEWSPAPER" 

For  over  two  decades,  LEVIS  NATION¬ 
AL,  INC.  has  served  more  newspapers 
than  any  other  circulation  telemarketing 
firm  in  the  country.  Backed  by  technol¬ 
ogy’s  latest  computer-assisted  market¬ 
ing  systems,  LEVIS  stands  ready  to  help 
your  newspaper  reach  its  circulation 
goals. 

Call  (201)  263-1500 

RETENTION! 

RETENTION! 

RETENTION! 

THE  PHONE  ROOM  INC. 

“Gold  Starts" 

1  (800)  836-8140 

VER-A-FAST  CORPORATION 

1-800-327-8463 

“YES!" 

Regardless  of  the  size  of  your  newspap¬ 
er,  we  can  supply  you  with  a  steady  flow 
of  new  start  orders  at  the  pace  YOU 
want!  Try  us  for  a  week  and  see!  All 
zones! 

ASK  US,  AND  OUR  RESPONSE 
WILL  BE, 

“YES!  WE  CAN!" 

(216)  434-4466 

PRO  STARTS 

NEWSPRINT  CONSULTANTS 

MIDWEST 

NEWSPAPER  CONSULTANTS  INC. 

Specializing  in  revenue  producing 
consultation  and  training,  with  over  35 
years  experience,  for  small  dailies  and 
non-dailies.  Available  by  the  day,  week, 
or  month. 

Moody  C.  Hamrick 
(501)  982-5682 

PRESSROOM  SERVICES 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 

EQUIPMENT 

& 

SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 

COMPOSING 

DISC  AD  DISPLAY  SYSTEM.  4  Discov¬ 
ery  work  stations,  local  area  network, 
spares.  Postscript  driver,  line  printer, 
UPS.  Mo, 000  or  best  offer.  Contact 
John  Reynolds  (305)  929-8100. 

COMPUTERS 

2  each  1985  Triple  I  File  Managers.  2 
each  1987  Triple  I  File  Managers.  2 
each  1986  Infoset  Typesetters.  1  each 
III  Pagesetter.  1  each  1980  VCU 
Cabinet.  1  each  1979  APS  100  U  56 
Typesetter.  11  each  1980  Teleram 
2277  Terminals. 

Cathy  Ramsey  (602)  271-7380. 


COMPUTER  SOFTWARE 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  IBM 
and  Macintosh.  Nancy  Jacobsen  (415) 
488-9279. _ 

No  task,  rightly  done,  is 
truly  private.  It  is  part  of  the 
world’s  work. 

Woodrow  Wilson 


COMPUTER  UPGRADES 

ABACUS  SOLUTIONS  -  Display  and 
classified  accounts  receivable  and  bill¬ 
ing.  PC,  Macintosh,  and  network  based 
accounting  systems  for  publications. 
Software,  hardware,  or  just  a  little 
expert  advice.  1-800-728-2719. 


_ MAILROOM _ 

2  each  1980  Hall  Monitor  Stackers  with 
Laser  Toners.  Call  (602)  271-7380, 
Cathy  Ramsey. 

1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOLAN  PRODUCTS.  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaianteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


Muller-Martini  Model  2275  Tandem 
complete  with  all  standard  features  and 
three  tandem  feeders  (6  feeders  total). 
Bought  new  March  1986.  Being 
replaced  with  larger  and  faster  Muller 
inserter.  Excellent  condition.  Will  be 
available  February  1991.  $85,000. 
Bob  Bryan.  (205)  734-2131.  300  4th 
Ave  SE,  Cullman,  AL  35055. 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

SLSIOOO  -  8  into  2  configuration 
Center  Opening  Device,  Product  Moni¬ 
toring  Systems,  2  yrs.  old. 

Call  Roger  Miller  (513)  278-2651. 


EQUIPMENT  &  SUPPLIES 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St..  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTING 

11"  X  17"  PostScript  Laser  Printers, 
960  X  480  dpi  Prints  12  tabloid  size 
pgs./min.,  70K  duty  cycle  per  month. 
Includes  35  fonts,  nn!«  $24,950!  Call 
PC  Graphics  today!  A  division  of. 

BOB  WEBER,  INC.  (216,  831-0480. 
FAX.  (216)  831-1628. 


DEWAR  DISCOVERY  DISPLAY  AD 
SYSTEM  with  (3)  ’’386"  platforms, 
19"  color  monitors,  2  file  servers,  2  Arc 
Net  hubs,  Cora  driver,  $55,000. 

BOB  WEBER,  INC.  (216)  831-0480. 
FAX  (800)  837-8973. 


TE6RA  PLAIN  PAPER  with  Genesis 
CORA  RIP,  10"  X  14"  image,  80  Fonts, 
plus  spare  imaging  drum  (new),  90  day 
parts  warranty,  $6,400. 

BOB  WEBER,  INC.  (216)  831-0480 
FAX.  (216)  831-1628. 


Typesetting  Equipment:  Compugraphic 
8400  with  four  terminals  and  preview. 
Liquidation  price.  Call  General  Mana- 
ger,  (615)  373-0445. _ 

VARITYPERS  (2)  5810  with  Image 
Previewer.  510  stiil  dependable.  Wl 
discs  over  50  typefaces. 

Phone  (314)  968-2699. 

Invest  in  Your  Future. 
Subscribe  to  E&P  Today! 
Call  (212)  675-4380 


_ PRESSES _ 

5-Unit  Color  King,  KJ6  Folder  rebuilt 
1985,  in  Kansas,  $110,000  cash,  as 
is,  call  (713)  226-1540. 


5/u  Urbanite  U721,  1/2  fidr,  running  2 
days  p/wk.  Excellent  condition.  Still  in 
production. 

Goss  rebuilt  3/c  unit  22.80  cutoff 
One  Urbanite  mono  unit,  rebuilt. 
$95,000 

One  Urbanite  folder  recently  rebuilt 
$85,000 

Goss  Suburban  1500  Series 
Goss  427  &  40”  rollstands 
Spare  Goss  Urbanite  cylinder  plate  & 
blanket  22,98 

I  PEC  INC.  97  Marquardt  Dr., 

Wheeling,  IL  60090. 
(708)459-9700  Fax  708-459-9707. 


6  unit  News  King  with  KJ6  1/2  &  1/4 
folder,  gluer,  roll  stands,  stacker, 
compressor  complete  with  spare  parts. 
Excellent  price.  Contact  John  Reynolds 
(305)  929-8100. 


Available  immediately,  5  unit  Goss 
Community,  1974-83,  (j  folder,  40HP 
drive,  etc. 

SC  folder,  1/4  and  double  parallel, 
remanufactured. 

ALLPRESS  EQUIPMENT  INC. 
(407)  281-0111 


FOR  SALE 

SHERIDAN  INSERTERS 
— 1472P  MODEL 
— NC-372  ARS 
—EXCELLENT  CONDITION 
Please  contact  Dick  Connor 
at  GMA  (508)  481-8582 


\ 
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EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


PRESSES 


-  CARY  Autopasters,  1984  Vintage 

-  ENKEL/AMAL  Splicers 

-  METRO  2:1  folder  #3104 

-  URBANITE  folder  #U1054 

-  SU  folders  #1711  &  #1709  -  never 
been  used 

- 150  HP  Motor  &  Controller  for  Cosmo 
Press 

-  New  replacement  motors 

"Please  let  us  know  if  you  are  selling 
your  SSC  Community  or  Urbanite 
press." 

STAR  INTERNATIONAL  CORP. 

TEL:  (414)  377-9422 
FAX:  (414)  377-3655 


DON’T  SELL  YOUR  PRESS 
.  Until  You  Contact 
Newman  International  Press  Sales 

“Professional  Marketing  Worldwide 
of  Newspaper  &  Commercial  Web 
Presses  and  Large  Sheetfed  Presses” 

Telephone  (913)  362-8888 
Fax  9133629406  Telex  804294 


DOUBLE-WIDTH  EQUIPMENT 
One  7-unit  Harris  N-1600,  excellent 
condition. 

Our  new  10-unit  Goss  Metro  +3392, 
22  3/4”,  double  3:2  folder,  10 
RTP's.  Avail,  immediately 
Two  10-unit  TKS  presses  -  22  3/4",  10 
RTP's.  Avail,  immediately. 

2  Double  3:2  Goss  Imperial  folders  with 
upper  formers/angle  bars. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  fax  (913)  492-6217 
GOSS 

8-Unit  Community,  with  sc  folder  & 
u.f.-1980 

2- Unit  Community,  1967  oil,  wkly. 
available  now 

Add-on  SSC  Community  unit  1978 
7-Unit  ”1000”  series  Urbanite  w/u.f. 
7-Unit  “700"  series  Urbanite  w/u.f. 

3- Unit  500  Series  Urbanite 

HARRIS/COTTRELL 

7- Unit  double-width  Harris  N-1600, 
excellent  condition 

4- Unit  Harris  VI 5D  -  1984  vintage, 
excellent  mech.  cond. 

5- Unit  Harris/Cottrell  V22  w/JFl 
4-Unit  Harris  V-15A  1974  JF7 
4-Unit  Harris  V-15A  1973  with  JF7 
JF7  folders  and  add-on  units 

KING 

8- Unit/2-folder  News  King,  w/KJ8As, 
1984 

4-Unit  News  King,  available  now 
Add-on  units,  folders  and  upper  formers 
MISC. 

4-Unit  Web  Leader,  1982  vintage-avail, 
now 

Count-O-Veyors,  inserters,  ribbon  deck, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 
CALL  THE  LEADER  FOR  CASH! 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)492-9050  fax  (913)  492-6217 


GOSS 

Goss  Urbanite  4  units 
Goss  Urbanite  folders,  roll  stands 
Goss  Suburban  1500  series  unit 
Goss  Community  units,  folders 
Harris  V-25,  1978 

Harr'S  folders,  roll  stands,  balloon 
formers 

Goss  S/C  folder 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

I  PEC  INCORPORATED 
97  Marquardt  DriveWheeling,  IL  60090 
(312)459-9700  Fax  459-9707 


PRESSES 

GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 
GUARANTEED 
Press-Components 
Complete  Presses 

Offset  Web  Sales,  Inc. 

73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
l-(800)  343-0097 
FAX  (206)  387-9090 


HOE  COLORMATIC  PRESS. 

8  units.  Four  color  humps.  Combination 
folder  3-2  -  2-1.  22  3/4”  C.O.  or  can  be 
converted  to  22".  7  45”  RTP’s. 

GOSS  Mark  II 

8  units.  1  color  deck.  Two  color  humps. 
8  40”  or  42”  RTP’s.  Double  imperial 
3-2  folder.  22  3/4”  C.O.  or  can  be 
converted  to  22”. 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

Harris  V22  7/u  Web  Press  with  JFl 

folder/50  HP  drive  and  Countoveyor, 

can  be  seen  running  in  Texas, 

$135,000  negotiable.  Call  John 

Newman  (913)  362-8888. _ 

Press  22  3/4” 

GOSS 

—  Community  SC,  4  units,  1972 

—  Community,  3  units,  1972 

—  Urbanite  900  series  7  units,  1 
folder,  R/s 

—  Metro,  2  add  on  units 

—  Metro,  2:1  folder 
HARRIS 

—  N-845-6  units,  RBC-2,  1974 

—  N-850-6  units,  1983,  RBC-2 

—  V-25-8  units,  1980,  JF-25 

—  V-15D-6  units,  1976,  JF-7  folder 
KING 

—  ColorKing-5  units,  KJ-8,  1970 

—  NewsKing-6  units,  KJ-6,  1976 

BELL  CAMP  INCORPORATED 
(201)  492-8877  FAX  (201)  492-9777 


EQUIPMENT  &  SUPPLIES 


_ PRESSES _ 

PRESSES 

Goss  Urbanite  Folder-918. 

Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
Goss  Urbanite  Balloon  formers 
Hoe  Colormatic  3-2  folder  23-9/16” 
C.O. 

Hoe  Balloon  Formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP’s  40  and  42  inches 
Goss  Mark  1  Half  Decks  and  Hump 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4”  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Ink  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 


GOSS 

RECONMTIONED 
PRESSES. 
THEY  MAKE 
GREAT 

IMPRESSIONS, 

TOO. 

If  you’re  in  the  market  for  a  reconditioned  press,  you  can’t  do  better 
than  a  Goss  press  reconditioned  by  the  original  manufacturer. 

All  our  reconditioned  Goss  Urbanite?  Community®  and  Suburban® 
presses  are  brought  up  to  original-equipment  specifications  and  are 
backed  with  a  6-month  parts  and  labor  warranty. 

We  have  presses  in  inventory  for  fast  delivery.  So  call  us  today  for 
complete  details.  Used  Equipment,  Rockwell  Graphic  S^tems, 
Rockwell  International,  700  Oakmont  Lane,  Westmont,  Illinois  ^559. 
Phone:  708/850-6178.  Fax:  708/850-6177. 


Rockwell  International 

...where  science  gets  down  to  business 
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EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 

NEWSPAPER  PRESS 

REF:  Nil4  -  Harris  V-15A,  5  units, 
JF-7  Folder 

REF:  N115  -  Harris  V-15A.  8  units, 
Double  Ender 

REF:  N116  -  Harris  V-25,  8  units, 
JF-10  folder 

REF:  N117  -  Harris  V-25,  9  units,  2 
JF-25  folders 

REF:  N118  -  Harris  N-845,  4  units  RH, 
RBC-2  folder  w/upper  former 
REF:  N119  -  V-15A  Add  on  units, 
rebuilt,  ductor  style 
REF:  N120  -  V-25  Add  on  units, 
rebuilt  or  as  is 

REF:  N121  -  Custom  built  300,  3  Knife 
trimmer 

REF:  N122  -  Fairchild  (NewsKing)  2 
units,  1  folder 

REF:  N123  -  Color  King,  7  units,  1 
folder 

REF:  N124  -  Fairchild  (Color  King), 
heatset,  5  units. 

These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc.  and 
are  available  “AS  IS"  or  completely 
rebu'lt. 

EGS  AMERICAS  Inc. 

9801  W.  Higgins  Rd/  Suite  320 
Rosemont,  IL  60018 
Tel:  (708)  823-6650 
FAX:  (708)  823-5589 

PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 

Northeast  Industries,  Inc. 

(213)  256-4791  FAX  (213)  256-7607 

REBUILT  GOSS  COMMUNITY 

Immediate  delivery  4  units,  SC  folder, 
60  H.P.  Drive.  Can  also  sell  up  to  8 
units,  1  or  2  SC  folders.  As  complete 
presses  or  as  add  on  components. 

BELL  CAMP  INCORPORATED 
170  Kinnelon  Road 
Kinnelon,  NJ  07405 
(201)  492-8877 

W  &  H  FLEXO 

WILL  CONSIDER  ALL  OFFERS 
4-Unit  1984  Windmoeller  Hoelscher 
flexo  press  with  3  half  decks,  double 
3:2  folder  &  RTPs.  Cut-off  is  23-9/16" 
but  can  be  reduced  to  22".  Available 
for  immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


HELP 


WANTED 


_ ACADEMIC _ 

FACULTY  opening  in  news-editorial 
journalism  for  fall  1991.  Tenure- 
eligible.  Beginning  and  advanced 
courses  in  writing,  reporting  and  edit¬ 
ing.  Other  courses  as  qualified  and 
needed.  Ph.D.  preferred;  master’s 
required  with  substantial  recent,  relev¬ 
ant  professional  experience.  Some 
teaching  experience  and  demonstration 
of  scholarship  necessary.  Apply  by  Dec. 
15,  1990,  to:  Vernon  Keel,  Director, 
Elliot  School  of  Communication,  Wichi¬ 
ta  State  University,  Wichita,  KS 
6720S.  (316)  689-3185.  Specify 
"Position  C"  and  include  3  letters  of 
reference  and  resume  with  application. 
AA/EOE. 


HELP  WANTED 

_ ACADEMIC _ 

MANSHIP  CHAIR  of  Journalism  at  Loui¬ 
siana  State  University  in  Baton  Rouge. 
Anticipated  opening  in  August,  1991 
for  either  veteran  professional  journalist 
with  distinguished  achievement  in 
newspapering,  broadcasting,  public 
relations  or  advertising,  or  a  full  profes¬ 
sor  with  exceptional  record  of  teaching 
and  research  in  journalism.  Appoint¬ 
ment  term:  from  one  semester  to  a 
maximum  of  two  years.  Excellent  salary 
and  support.  Application  deadline 
February  1,  1991  or  until  position  is 
filled,  ^nd  applications  to: 

William  E.  Giles,  Director 
Manship  School  of  Journalism 
Louisiana  State  University 
Baton  Rouge,  LA  70803-7202 

Louisiana  State  University  is  an  equal 
opportunity,  affirmative  action 
employer. 

UNIVERSITY  OF  ALABAMA 
Master's  program  invites  applicants 
who  have  demonstrated,  or  shown 
potential  for,  excellence  in  journalism. 
Assistantships.  Write  Journalism 
Department,  Tuscaloosa,  AL 
35487-0172  or  call  (205)  348-7155. 

University  of  South  Florida 
at  St.  Petersburg 

SENIOR  PROFESSOR  IN 
JOURNALISM 

The  University  of  South  Florida  at  St. 
Petersburg  seeks  a  senior  professor  to 
help  develop  a  new,  innovative  master's 
degree  program  in  journalism.  The 
faculty  and  students  of  the  program  will 
have  a  collegial  relationship  with  The 
Poynter  Institute  for  Media  Studies, 
which  is  adjacent  to  the  campus. 

Applicants  must  have  a  Ph.D.;  a 
commitment  to  research  and  publica¬ 
tion;  teaching  experience,  preferably  in 
upper-level  editing  and  reporting 
courses;  and  experience  as  a  profes¬ 
sional  journalist. 

The  position  is  a  nine-month,  tenure- 
track  appointment,  beginning  August 
1991.  Rank:  Associate  or  full  professor. 
Salary:  competitive.  Application  dead¬ 
line:  January  15,  1991. 

Submit  a  cover  letter,  vita  and  the 
names,  addresses  and  phone  numbers 
of  three  references  to:  Dr.  G.  Michael 
Killenberg,  University  of  South  Florida 
at  St.  Petersburg,  140  Seventh  Avenue 
South,  St.  Petersburg,  FL  33701.  USF 
is  an  EO/AA  employer. 

ADMINISTRATIVE 

EXECUTIVE  DIRECTOR 

New  Jersey  Press  Association  is  seeking 
qualified  candidates  for  a  leadership 
position.  NJPA  includes  25  dailies  and 
110  weeklies  with  diverse  needs. 

A  hands-on  director  with  strong 
management  and  communication  skills 
is  needed  for  this  position,  which  is 
open  now. 

Send  resume,  before  December  1,  with 
particulars  of  experience,  including 
references  and  salary  requirement  to: 

The  Goltzer  Company 
PO  Box  176 

Washington  Crossing,  PA  1B977 

GENERAL  MANAGERS  with  P  &  L 
responsibility  to  serve  small  community 
daily  newspapers.  Full  resume  and 
salary  history  required  with  first  letter. 
Submit  to:  Michael  Bush,  Park  Commu¬ 
nications,  PO  Box  550  Terrace  Hill, 
Ithaca,  NY  14850.  (due  to  number  of 
inquiries,  not  all  letters  can  be 
responded  to.) 


HELP  WANTED 
ADMINISTRATIVE 

General  Manager 

Successful  weekly/daily  GM/Publisher. 
Extensive  budgeting,  P&L,  sales  and 
marketing  experience.  Consistent 
professional  and  community  leadership 
positions.  Exceptional  people  skills, 
especially  strong  in  turnaround  situa¬ 
tions.  Presently  sales  manager  in  Top 
35  market.  Seeks  return  to  total 
product  responsibility.  Mike  Anthony, 
2695  Beechwood  Ave.,  Doraville,  GA 
30340. 

MARKETING 

West  Virginia’s  largest  newspapers  are 
enlarging  their  marketing  department. 
Primary  duties  include:  research 
analysis,  sales  presentation  develop¬ 
ment  and  in-house  promotions.  Bache¬ 
lor’s  degree  in  marketing  a  plus.  This 
person  is  a  creative  self  starter  who  can 
learn  computer  applications  with  mini¬ 
mal  training.  Charleston  Newspapers 
offers  a  competitive  salary,  an  excellent 
benefits  package,  and  a  professional 
■atmosphere.  Send  your  resume  and 
salary  history,  in  confidence,  to:  John 
Bowyer,  Personnel  Director,  (Charleston 
Newspapers,  1001  Virginia  Street,  E., 
Charleston,  West  Virginia  25301.  An 
equal  opportunity  employer. 

MEDIA  BROKER 

Major  national  M&A  firm  seeks  associ¬ 
ates.  Minimum  10  years  publishing 
experience.  Will  consider  PT  consul¬ 
tants.  Box  Box  5018,  Editor  & 
Publisher. 

NEW  YORK  UNIVERSITY,  Department 
of  Journalism  and  Mass  Communication 
invites  applications  for  tentative  junior 
and/or  senior  tenure-track  faculty 
appointments  beginning  September  1, 
1991.  Positions  available  in  newspap¬ 
er,  magazine,  and  broadcast  sequ¬ 
ences;  expertise  in  media  law,  science 
reporting,  or  cultural  reporting 
welcome.  Ideal  candidate  will  have 
previous  academic  experience  and 
extensive  high-level  media  experience. 
M.A.  or  Ph.D.  preferred.  Send 
responses  to:  ProL  Carol  Sternhell, 
Chair  of  Search  Committee,  Dept,  of 
Journalism  and  Mass  Communication, 
10  Washington  Place,  NY,  NY  10003. 
NYU  is  an  Equal  Opportunity,  Affirma¬ 
tive  Action  Employer. 

REGIONAL  MANAGER 

We’re  a  growing  group  of  24  weeklies  in 
Virginia,  Maryland,  and  Delaware, 
building  our  team  for  the  90’s.  There 
will  soon  be  an  opening  for  the  key  posi¬ 
tion  of  Regional  Manager  to  look  after 
the  seven  publications  we  have  in  the 
beautiful  country  west  of  the  Chesa¬ 
peake  Bay  in  Virginia.  The  right  person 
will  be  a  strong  professional  with 
success  in  both  news  and  advertising, 
who  can  lead  and  manage  these  publi¬ 
cations  to  continuing  growth.  You  must 
be  a  good  trainer  and  able  to  operate 
well  in  a  goal-setting,  rapidly  moving 
corporate  and  field  environment.  This  is 
a  marvelous  opportunity  for  future 
personal  growth. 

Competitive  salary  and  MBO  plan. 

Send  a  cover  letter  and  your  resume  in 
complete  confidence  to  Clyde  Pinson, 
President  and  Publisher,  Atlantic  Publi¬ 
cations,  Inc.,  PO  Box  150,  Accomac, 
Virginia  23301. 

An  equal  opportunity  employer. _ 

Of  all  the  many  earthly 
resources  we  have  at  our 
command  it  is  only  our 
minds  and  the  associated 
unique  processes  that  are 
truly  infinite. 

Craig  Day 


HELP  WANTED 

ADMINISTRATIVE 

The  Rocky  Mountain  News,  the  region’s 
largest  daily,  is  seeking  a  qualified 
Budget  Manager  with  three  years  news¬ 
paper  experience  in  accounting/ 
finance.  This  position  is  responsible  for 
budget  preparation,  analysis  and  fore¬ 
casting.  Submit  resume  and  salary 
requirements  to  Employee  Relations, 
Rocky  Mountain  News,  400  West  Colfax 
Avenue,  Denver,  CO  80204.  EOE/  M/F/ 
H/V _ 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR 

if  you’re  a  good  sales  manager,  top- 
iiutch  trainer,  and  a  creative  marketer, 
with  a  strong  desire  to  achieve,  we’d 
like  to  talk  to  you.  We’re  a  growing  daily 
newspaper  in  Zone  iwo.  We’re  looking 
for  a  strong  leader  to  move  our  advertis¬ 
ing  department  to  new  heights.  We  offer 
a  competitive  salary,  401  (K)  plan, 
MBO  program  and  the  opportunity  to 
grow.  Send  your  resume  with  a  cover 
letter  in  confidence  to  Box  5007,  Editor 
&  Publisher. 

ADVERTISING  ACCOUNT  EXECUTIVE 
This  is  a  professional  position  in 
Student  Media  at  Colorado  State 
University.  The  position  is  responsible 
for  advertising  and  sponsorship  sales  for 
CSU’s  daily  student  newspaper,  year¬ 
book,  and  campus  television.  Duties 
include  developing  marketing  and  sales 
plans  designed  to  meet  specific  sales 
goals,  major  accounts  servicing,  and 
training.  Minimum  qualifications:  two 
years  print  and  sales  experience,  a 
bachelor’s  in  business,  advertising,  or 
closely  related  field,  master’s  preferred. 
Nine-month  salary  to  $18,000, 
depending  on  experience.  12-month 
appointment  possible.  To  ensure 
consideration  send  cover  letter,  resume 
(with  three  references)  by  Dec.  21, 
1990  to:  Account  Executive  Search 
Committee;  Student  Center  Box  13, 
Colorado  State  University,  Fort  Collins, 
CO  80523.  CSU  is  EEO/AA  employer. 
E.O.  Office:  314  Student  Serv.  Bldg. 

Advertising  Director 

Mid-size  daily  seeks  experienced 
sales  management  professional. 
Competitive  market  requires  proven 
record  of  achievement,  ability  to  moti¬ 
vate  and  develop  creative  approaches  to 
challenging  marketing  problems. 

We  are  an  independently  owned  daily 
in  Zone  2  and  offer  competitive  salary, 
performance  bonus  and  full  benefits 
package.  Send  resume  and  salary 
history  to  Box  5001,  Editor  & 
Publisher. 

ADVERTISING  SALES  MANAGER 

Sunshine,  warm  weather,  the  beach, 
golf  and  fishing,  we’ve  got  it  all.  The 
Fort  Pierce/Port  St.  Lucie  Tribune,  Flor¬ 
ida’s  fastest  growing  daily  newspaper  is 
seeking  an  outside  sales  manager  with 
strength  in  automobile  and  real  estate 
advertising  sales.  Experience  in  inside 
classified  sales  is  essential.  Send 
resume  and  cover  tetter  to: 

Greg  Anderson,  Advertising  Director, 
The  Tribune,  600  Edwards  Road,  Fort 
Pierce,  FL  34982. 

CLASSIFIED  ADVERTISING  MANAGER 

Central  Ohio’s  newest  family  of  25 
community  newspapers  is  beginning  its 
search  for  an  experienced  Classified 
Advertising  Manager  or  the  #2  person 
in  a  successful  department  who  is  look¬ 
ing  to  move  up.  Good  base  pay,  incen¬ 
tive,  and  benefits.  Send  cover  letter  and 
resume  to: 

Mr.  Bob  Hughes 

General  Sales  Manager 
CNS/ThisWeek 

90-A  Northwoods  Blvd. 

Worthington,  OH  43235 
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If  s  Your 
People-To-People 
Meeting  Place 

Find  your  editor,  advertising  manager,  art¬ 
ist,  sales  representative,  circulation  man¬ 
ager,  public  relations  or  production  person 
with  an  ad  in  Editor  &  Publisher.  We 
reach  the  working  journalists  you  want  to 
reach,  every  week...113,0CX)  strong. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to:  Editor  &  Pub¬ 
lisher,  11  West  St.,  New  York,  NY 
10011,  (212)  675-4380. 


When  you  need  Classified, 
we*re  here— every  week! 


HELP  WANTED 


_ ADVERTISING _ 

CLASSIFIED  ADVERTISING  MANAGER 
The  Bismarck  Triburre,  a  32,000  daily 
in  a  beautiful  capital  city.  Modern  facil¬ 
ities,  safe,  clean  community.  Strong 
staff  of  nine  needs  a  promotion-minded 
motivator  with  organizational  skills, 
^lary,  incentives  and  excellent  bene¬ 
fits.  A  division  of  Lee  Enterprises. 
Letter  of  application  and  resume  to; 
Paula  Redmann,  Human  Resources 
Manager,  The  Bismarck  Tribune,  PO 
Box  1498,  Bismarck,  ND  58502. 
Application  deadline:  November  19. 


Like  small  town  living?  Positions  open 
in  Zone  8  for  Advertising  Represent¬ 
ative/Manager  on  weekly  shopper  & 
weekly  newspaper.  Send  salary  require¬ 
ments  &  resume  to  Box  5012,  Editor  & 
Publisher. 


Major  Accounts  Manager  Large  Zone  8 
daily  seeks  experienced  manager  to 
develop  and  improve  major  accounts 
department.  Experience  in  budgeting 
and  sales  planning  a  must.  Ideal  candi¬ 
date  will  have  strong  sales  skills  and 
leadership  ability.  Resume  and  cover 
letter  to  Box  5013,  Editor  &  Publisher. 


RETAIL  AD  MANAGER 

An  outstanding  opportunity  for  an 
aggressive,  well-organized  leader  with 
strong  motivational  skills  and  track 
record  in  sales  management.  Priorities 
in  directing  our  retail  staff  include  goal 
setting,  account  presentations,  plan¬ 
ning  and  building  revenue  through  inno- 
vative  pricing  strategies.  The 
Messenger-Inquirer  is  an  award  winning 
daily,  34,000  circulation  newspaper  in 
Owensboro,  Kentucky.  An  attractive 
compensation/benefit  program  accom¬ 
panies  the  responsibilities  of  an  effec¬ 
tive  Retail  Advertising  Manager.  Send 
resume  and  salary  history  to:  Tim 
Thompson,  1401  Frederica  St.,  Owens¬ 
boro,  KY  42301. 


RETAIL  ADVERTISING  MANAGER 

The  Bakersfield  Californian,  an  excel¬ 
lent,  family-owned  paper,  has  an  open¬ 
ing  for  a  retail  daily  advertising  mana¬ 
ger.  Our  85,000  circulation  paper 
wants  a  person  experienced  in  all  facets 
of  newspaper  sales  management;  moti¬ 
vating,  budgeting  and  getting  results. 

B.S.  degree  required.  MBA  preferred. 
We  offer  an  excellent  compensation 
package  including  benefits.  This  posi¬ 
tion  is  part  of  a  unique  middle  manage¬ 
ment  team  responsible  for  daily  paper 
operation.  Bakersfield  is  a  thriving  city, 
offering  great  recreational  opportuni¬ 
ties,  very  affordable  housing  and 
proximity  to  the  beach  and  Los  Angles. 

Send  resume  to  The  Bakersfield  Cali¬ 
fornian,  Human  Resources  Department, 
PO  Box  440,  Bakersfield,  CA  93302. 


Retail  Advertising  Manager 

The  Times  Leader,  a  55,000  A.M., 
60,000  Sun.  Capital  Cities/ABC,  Inc. 
newspaper,  has  an  immediate  opening 
for  a  Retail  Advertising  Manager.  The 
position,  open  through  promotion,  is 
responsible  for  10  outside  advertising 
representatives. 

Successful  candidate  will  be  a  retail  or 
ad  manager  or  number  one  salesperson, 
skilled  in  selling  in  a  competitive  mark¬ 
et,  using  market  research  from  a  reader- 
ship  study  and  have  a  strong,  aggressive 
work  ethic. 

If  this  is  your  description,  respond  with 
your  resume  and  cover  letter  to: 

Dennis  J.  Sheely 
Advertising  Manager 
The  Times  Leader 
15  North  Main  Street 
Wilkes-Barre,  PA  18711 


HELP  WANTED 


_ ADVERTISING _ 

RETIRING  IN  COLORADO?  Keep  your 
hand  in  the  newspaper  advertising 
game  by  handling  sponsor  page  sales 
for  about  a  dozen  newspapers.  Involves 
3-state  travel  about  20  weeks  a  year.  Be 
your  own  boss  and  enjoy  working  with 
ad  departments.  Join  a  50  year  old 
business.  Phone  (804)  293-4/09. 


SALES  MANAGER 

We’re  a  group  of  24  weekly,  paid  and 
controlled  circulation  award-winning 
newspapers  in  search  of  the  right 
person  to  lead  our  Display  Advertising 
Departments. 

As  a  member  of  our  top-notch  corporate 
team,  you'll  report  directly  to  the  Presi¬ 
dent  and  help  develop  display  sales 
pri;;rams,  and  marketing  plans 
designed  to  grow  our  business  in  the 
competitive  ‘90s  by  meeting  the  chang¬ 
ing  needs  of  our  customers  in  our  beaut¬ 
iful  rural  and  suburban  markets. 

The  right  person  will  be  a  strong  motiva¬ 
tor,  a  good  salesperson,  and  adept 
trainer  with  a  proven  record  of  sales 
development  and  motivation,  and 
desire  to  succeed. 

This  is  a  remarkable  opportunity  for 
individual  growth  in  a  successful, 
33-year-old  expanding  3-state  news¬ 
paper  group. 

Competitive  salary  and  MBO  plan. 

Send  your  resume  and  cover  letter  in 
complete  confidence  to  Clyde  Pinson; 
President  and  Publisher,  Atlantic  Publi¬ 
cations,  Inc.,  PO  Box  150,  Accomac, 
Virginia  23301.  An  Equal  Opportunity 
Employer. 


When  work  is  soulless,  life 
stifles  and  dies. 

Albert  Camus 

Student  Media  Advertising  Director 
The  director  is  a  professional  position 
responsible  for  the  department  opera¬ 
tions  for  a  daily  student  newspaper, 
yearbook,  and  campus  television  prog¬ 
ram  at  Colorado  State  University.  The 
director  supervises  one  professional  and 
nine  student  staff  members.  Minimum 
qualifications;  three  years  progressively 
responsible  professional  experience  in 
print  media  (broadcast  experience  help¬ 
ful),  one  year  management  experience; 
a  bachelor's  degree  in  marketing,  adver¬ 
tising,  or  closdy  related  field  (related 
master's  preferred).  Annual  salary 
$24,000  to  $30,000,  depending  on 
experience.  To  ensure  consideration 
send  cover  letter,  resume  (with  three 
references)  by  Drc.  21,  1^0  to:  Ad 
Director  Search  Committee;  Student 
Center  Box  13,  Colorado  State  Universi¬ 
ty,  Fort  Collins,  CO  80523.  CSU  is 
EEO/AA  employer.  E.O.  Office:  314 
Student  Serv.  Bldg. 


TELEMARKETING 
SALES  MANAGEMENT 

Westchester  &  Rockland’s  largest  week¬ 
ly  newspaper  group  is  starting  a  new  & 
exciting  division.  You  must  have  excel¬ 
lent  people  &  selling  skills  &  be  a  high 
energy  person  capable  of  hiring  &  train¬ 
ing  a  new  group  of  telemarketers  and 
outside  reps.  Salary  +  override  + 
bonus.  Resume  to; 

PENNYSAVER  GROUP 
PO  Box  481 
Elmsford,  NY  10523 


ARTIGRAPHICS 

Art  Director  for  3  L.l.  arts  papers.  Need 
well  organized  creative  person  with 
strong  layout,  pasteup,  mechanical 
skills.  $28K  salary.  Resume:  Box  303, 
Roslyn,  NY  11576. 
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HELP  WANTED 
ARTIGRAPHICS 


HELP  WAtfTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WAMTED 
EDITORIAL 


High  quality  weekly  newspaper  seeks 
art  director.  Must  have  newspaper/ 
marine  layout  production  experience 
a  plus.  Send  resume  ij  Laurel  Left,  The 
Connecticut  Law  Tribune,  1  Stamford 
Landing,  62  South  Avenue,  Stamford, 
CT  06907. 


NEWSROOM  ARTIST 
PHOTOGRAPHER 

The  York  Daily  Record,  a  growing 
42,000  AM  daily  in  scenic  South  Centr¬ 
al  Pennsylvania,  is  expanding  its  staff 
with  two  newly  created  entry-level  posi¬ 
tions.  One  position  is  for  a  versatile 
artist.  Illustration  and  Mac  skills 
(MacDraw,  Freehand,  Illustrator,  etc.) 
preferred.  Newspaper  experience  and 
knowledge  of  color  helpful.  The  second 
position  is  for  a  photographer.  Know¬ 
ledge  of  color  preferred,  ^nd  resume 
and  work  samples  to:  Karl  Smith,  AME- 
Graphics,  York  Daily  Record,  1750 
Industrial  Highway,  York,  PA  17402. 
An  EE/AA  employer. 


_ aRCULATION _ 

Aggressive  group  of  small  daily  news¬ 
papers  located  in  14  states  seeks  sal^- 
oriented  individuals  ready  for  promotion 
to  circulation  manages  positions.  Hard 
working  and  honest  individuals  should 
submit  their  resumes  complete  with 
references  to:  Tim  Stratton,  Park  News¬ 
papers,  PO  Box  550  Terrace  Hill,  Itha- 
ca,  NY  14850. _ 

ASSISTANT  CIRCULATION  DIRECTOR 

L.A.'s  coastal  newspapers  are  looking 
for  a  dynamic  individual  with  supwior 
interpersonal  and  communications 
skills;  sales  orientation  with  newspaper 
experience  in  a  competitive  market; 
budget  experience;  and  strong  problem 
solving  skills.  Position  reports  to  the 
circulation  director  of  our  three  news¬ 
papers  and  will  have  day  to  day  opera¬ 
tional  responsibility  for  one  of  the 
papers.  Salary  in  the  50's,  plus  bonus. 
We  offer  excellent  benefits  and  working 
conditions.  Please  foward  your  resume 
to  Box  5006,  Editor  &  Publisher. 


_ EDITORIAL _ 

ASSISTANT  METRO  EDITOR. 
Gannett’s  56,000  morning  daily  serving 
Central  New  York  seeks  experienced 
candidates  skilled  in  people  manage¬ 
ment,  editing  and  layout.  Inquire;  Jack 
Marsh,  Executive  Editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  13501.  Phone  (315)  792-5004. 
EEO. 


ASSISTANT  METRO  EDITOR 

The  Lansing  State  Journal  is  seeking  an 
experienced  city  desk  editor  to  add 
depth  to  our  local  news  effort. 

We’re  looking  for  an  editor  who  wants  to 
work  hard  ai^  move  quickly  to  be  a  key 
player  at  an  award-winning  newspaper 
in  a  Big  Ten  town.  A  track  record  in 
teaching  and  motivating  reporters  a 
must. 

Good  pay,  great  opportunity  for 
advancement  with  a  Gannett 
newspaper. 

Send  resume  and  clips  to  Tom  Callinan, 
Editor,  Lansing  State  Journal,  120  E. 
Lenawee,  Lansing,  Ml  48919. 


Assistant  City  Editor  40,000  PM  in 
Zone  3  is  looking  for  Assistant  City 
Editor/Business  Editor  to  direct  5 
person  staff  covering  12  counties  in  the 
newspapers  business  coverage.  Candi¬ 
date  must  have  interest  in  rural  issues 
and  be  able  to  give  reporters  the  direc¬ 
tion  needed  to  give  their  stories  depth 
and  substance.  Must  possess  strong 
line  editing  skills.  Excellent  salary  and 
fringe  benefits.  Send  resume  and  salary 
requirements  to  Box  5004,  Editor  & 
Publisher. 


Associate  Editor  for  Volleyball  Maga¬ 
zine,  a  national  monthly  publication. 
Writing,  editing  and  strong  organiza¬ 
tional  skills  required.  BA  degree  and 
volleyball  playing  experience  at  collegi¬ 
ate,  or  equivalent,  level  desirable. 
Resume  and  clips  to;  Rick  Hazeltine, 
PO  Box  3010,  San  Clemente,  CA 
92672. 


CITY  EDITOR:  The  newly  designed 
afternoon  Las  Vegas  SUN  seeks  an 
editor  to  lead  a  talented  local  news 
staff.  Do  you  have  a  minimum  five  years 
of  editing  and  reporting  experience, 
people  skills,  and  a  flair  for  hard-hitting 
enterprise  projects?  Apply  to:  Sandra 
Thompson,  Managing  Editor,  Las  Vegas 
SUN,  121  S.  Martin  L.  King  Blvd.,  Las 
Vegas,  NV  89106. 

CITY  EDITOR  -  award  winning  PM  daily 
in  Zone  3  seeks  management  candidate 
to  lead  a  ten  person  reporting  staff. 
Applicants  must  be  able  to  plan  daily 
enterprise  pieces  and  major  Sunday 
projects  and  give  them  the  polish  to 
make  them  shine.  Candidates  must 
have  strong  writing  and  editing  skills. 
Position  pays  competitive  salary.  Bene¬ 
fits  are  generous.  Send  resume  to  Box 
5003,  Editor  &  Publisher. 


COPY  EDITORS 

WANTED:  Top  notch,  aggressive  copy 
editors  for  sports,  features  or  regional 
desks  at  The  (Cleveland)  Plain  Ciealer, 
Ohio’s  largest  newspaper.  Three  years 
or  more  copy  desk  experience  preferred; 
layout  and  pagination  background 
desired.  Critique  and  4-day  tryout 
required.  Top  scale  $795.66  per  week. 
Please  call  or  write  Rosemary  Kovacs, 
Managing  Editor/Production.  The  Plain 
Dealer,  1801  Superior  Aver.ue,  Cleve¬ 
land.  OH  44114,  (216)  344-4877. 
Fax:  (216)  694-6354. 


COPY  EDITOR 

Award  winning  Hudson  Valley  A.M. 
Experienced  preferred.  Excellent  salary, 
benefits.  Send  resume,  clips  to  Sam 
Daleo,  Managing  Editor,  Daily  Freeman, 
70  Hurley  Avenue.  Kingston,  NY 
12401.  No  phone  calls. _ 

COPY  EDITOR 

Newly  redesigned  P.M.  in  Zone  5  seeks 
copy  editor  for  11-member  universal 
desk.  2  years  copy  editing  experience 
on  a  daily  a  must.  Ideal  candidate  can 
compose  bright  heads  and  meet  tight 
deadlines.  Send  work  samples,  resume 
to  Box  5010,  Editor  &  Publisher. 


DESK  EDITOR 

Small  daily  accepting  resumes  for  desk 
editor  positions.  Minimum  2-years 
experience.  Managing  Editor/ 
Operations,  PO  Box  1899,  Inverness, 

FL  32651. _ 

EDITOR  to  deliver  top  quality  product 
fora  suburban  weekly  in  Zone  1.  Please 
reply,  L.B.  French,  Ashl-jwn  Road, 
Assonet,  MA  02702. 


EDITOR-Opportunity  in  small  Florida 
fishing  village.  Part  ownership  possibili¬ 
ties.  Need  power  guy  reacy  to  semi¬ 
retire  on  lazy  island.  FAX  sc>mething  to 
Whaley  Hughes,  St.  George  Island,  FL 
l-(904)  670-2459. _ 

Editors  and  Reporters  for  group  of  week¬ 
ly  community  newspapers  in  Fort 
Lauderdale  area.  Excellent  working 
conditions.  First-rate  products.  Start  at 
$17,000.  Send  resume  and  samples  to 
Dennis  Feola,  editor.  South  Florida 
Newspaper  Network,  601  Fairway 
Drive,  Deerfield,  FL  33441.  No  calls. 


General  assignment  reporter  for  small 
5-day  community  newspaper  on  the 
grow.  Great  So.  CA  location.  Call  Char¬ 
les  Freeman  (714)  849-4586. 

Banning.  CA. 

LIFESTYLES  EDITOR 

We’re  still  looking  for  a  creative  editor  to 
take  charge  of  our  Lifestyles  desk.  If 
you’re  an  assistant  lifestyles  editor  on  a 
progressive  daily  we  offer  the  opportuni¬ 
ty  to  run  your  own  show  while  making  a 
significant  impression  on  our  seven  day 
rural  daily.  Our  goal:  to  provide  readers 
with  interesting,  useful  information 
served  in  eye-catching  presentations. 
Our  recent  redesign  provides  the 
format;  now  we  need  someone  exper¬ 
ienced  in  designing  pages  who  can  exer¬ 
cise  broad  fre^om  in  developing  imagi¬ 
native  assignments.  Send  clips,  tear- 
sheets,  resume  to  John  Moore, 
Managing  Editor,  The  Daily  Item,  200 
Market  Street,  Sunbury,  PA  17801. 

METRO  EDITOR 

Need  metro  editor  to  lead  staff  of  14  at 
bright  Midwestern  daily.  Want  eye  and 
urgency  tor  top  stories,  great  writing. 
We  offer  four  years  of  sustained  circula¬ 
tion  growth.  Send  clips,  resume  and 
cover  letter  to:  Paula  Redmann,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502.  A  division  of  Lee  Enterprises. 
Application  deadline:  December  15, 
1990. 


MANAGING  EDITOR 

Mid-teen  afternoon  daily  with  20  on 
news  side  invites  applications  for  the 
top  news  position. 

You  -  he  or  she  -  should  have  flair  to 
teach;  raise  the  performance  standards 
of  a  young,  eager  staff;  develop  and 
implement  planning. 

Daily  process  color. 

Your  application  held  in  strictest  confi¬ 
dence.  Send  CV,  work  experience, 
salary  history  and  references  to 
Publisher,  Box  4998,  Editor  & 
Publisher.  We  will  not  contact  your 
reference  without  permission. 

MANAGING  EDITOR  for  6-day  Arizona 
family  owned  and  operated  newspaper. 
Atex  system,  1989  Kodak  Run-For- 
Money  winner.  Looking  for  experienced 
editor  on  way  up  with  flair  for  color, 
design,  and  graphics,  appreciation  for 
local  news  values.  Must  have  writing, 
editing  and  layout  skills,  ability  to  guide 
staff  in  feature  and  enterprise  projects. 
Valuable  opportunity  for  right  person, 
plenty  of  growth.  Send  resume,  salary 
desired,  and  references  to  Donovan  M. 
Kramer,  Sr.,  President/Publisher,  Casa 
Grande  Dispatch,  Box  C-3,  Casa 
Grande.  AZ  85222. 


MANAGING  EDITOR;  Suburban 
Washington  weekly  newspaper  group 
seeks  managing  editors  for  planned 
expansion  into  Northern  Virginia.  Must 
be  strong  in  hard  news  and  graphics. 
Reply  to  Publisher,  Gazette  Newspap¬ 
ers,  PO  Caller +  6006,  Gaithersburg, 
MD  20084-6006. 


Managing  Editors  sought  for  stand¬ 
alone  and  multiple-paper  operations  of 
rapidly  growing  (Jentral  Ohio  community 
newsweekly  chain.  Minimum  3  years 
professional  reporting/editing  experi¬ 
ence  at  dailies/weeklies  a  must.  Send 
resume,  3-5  clips,  layout  samples,  to 
Box  4997,  Editor  &  Publisher. 


News  desk  copy  editor  for  growing 
Southwestern  daily  looking  for  news 
judgment,  language  skills,  experienced 
and  ability  to  plan  special  sections. 
Please  send  examples  of  work,  resume 
and  a  list  of  references,  along  with  cover 
letter  to  Box  5017,  Editor  &  Publisher. 


OPENING:  EDITOR 

•  THE  NEW  CATHOLIC  MISCELLANY, 
statewide  Catholic  newspaper,  week¬ 
ly,  circulation  23,000. 

•Media  experience,  managerial  skills, 
professional  education,  knowledge  of 
Catholism. 

•Salary  negotiable,  good  benefits. 

•Send  cover  letter,  resume,  articles  to: 
Paul  (^le  Beach,  Director  of  Informa¬ 
tion,  Diocese  of  Charleston,  119 
Beach  Street,  Charleston,  SC  29401. 


OPPORTUNITY 

To  manage  motivated  news  staff  of  a 
7,000  circulation  PM  daily.  We  are 
looking  for  someone  with  writing,  edit¬ 
ing  and  layout  skills.  This  newspaper 
has  gone  through  a  two  year  period  of 
tremendous  improvements  and  needs  a 
managing  editor  to  guide  it  to  the  next 
level  of  excellence.  Enthusiasm  a  must. 
Advancement  opportunities  within 
other  company-owned  daily  newspaper. 
Send  cover  letter,  resume,  clips  and 
salary  history  to: 

Russ  Webster  ^ 

General  Manager 
The  Malone  Telegram 
387  E.  Main  Street 
Malone,  NY  12953 


ASSISTANT  EDITOR 

Major  airline  in  Zone  6  needs  a  person  to  assist  in 
the  writing,  layout,  and  production  of  a  full  tabloid 
newspaper  read  by  100,000  employees  and  reti¬ 
rees  and  their  families.  Experience  needed  as  a 
reporter,  writer,  and  editor  with  daily  or  weekly. 
Familiarity  with  electronic  publishing  systems  a 
plus.  Ability  to  interpret  corporate  policies  and 
philosophies  in  written  articles  critical.  Journal¬ 
ism  degree  preferred.  Please  submit  your  resume 
to:  3110  Webb  Avenue,  Suite  200,  Dallas,  TX 
72505.  Attn:  Mr.  Perkins. 

An  Equal  Opportunity  Employer. 
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HELP  WANTED 


OUTDOORS  EDITOR 
One  of  the  nation's  largest  publishers  of 
outdoors  magazines  is  seeking  a  jour¬ 
nalist  with  strong  knowledge  of  hunting 
and  fishing  in  Wisconsin,  Michigan  and 
Minnesota.  We  need  a  talented  editor 
for  three  of  our  monthly  magazines  who 
has  excellent  word  skills  and  the  ability 
to  develop  story  ideas.  Outstanding 
opportunity  to  enter  the  magazine  field 
and  work  in  an  attractive  Atlanta  subur¬ 
ban  community.  Serious  applicants 
may  call  or  send  resumes  and  work 
samples  to  Ken  Dunwoo^,  Game  & 
Fish  Publications,  PO  Box  741,  Mariet¬ 
ta,  GA  30061;  (404)  953-9222. 


REPORTER  -  Aggressive  reporter,  entry 
level  to  two  years  experience  needed  at 
mid-sized  Zone  2  daily  as  night  reporter 
to  cover  police  news,  obituaries, 
features,  breaking  news.  Resume  and 
clips  to  Box  5008,  Editor  &  Publisher. 


REPORTER  -  General  assignment 
reporter  with  five  years  experience 
ne^ed  at  mid-sized  Zone  2  daily.  Must 
be  able  to  write  about  trends  and  issues 
by  focusing  on  people,  not  institutions 
and  government.  Resume  and  clips  to 
Box  5009,  Editor  &  Publisher. 


Reporters  sought  by  chain  of  rapidly 
growing  Central  Ohio  community  news- 
weeklies.  Minimum  1-year  professional 
daily/weekly  experience  a  must.  Send 
resume,  3-5  clips  to  Box  4996,  Editor 
&  Publisher. 


Reporter  for  social  justice  investigative 
project  at  nonprofit  news  agency.  Need 
organizational  ability  and  understand¬ 
ing  of  minority  communities. 
$25-30,000  FTE.  Resumes  to  Center 
for  Investigative  Reporting,  530 
Howard  St.,  San  Francisco,  CA  94105, 
(415)  543-1200. 


Small,  solid  afternoon  daily  in  the  scen¬ 
ic  Finger  Lake  Region  of  western  New- 
York  is  looking  for  a  strong  writer  who 
understands  the  importance  of 
community  journalism  and  is  looking  to 
settle  down.  If  you’d  like  to  have  a  big 
impact  on  a  14,000  Monday-Friday 
daily  and  aren’t  planning  to  take  the 
first  bus  to  a  large  metro,  send  resume, 
clips  and  references  to  Robert  Mason, 
M.E.,  The  Daily  Messenger,  73  Buffalo 
St.,  (^nandaigua,  NY  14424. 


SPECIAL  SECTIONS  WRITER/EDITOR. 
Features  department  of  East  Coast  Flor¬ 
ida  daily  seeks  an  enthusiastic,  organ¬ 
ized,  creative  person  to  produce  special 
sections.  Experience  required  in  report¬ 
ing  and  copy  editing.  Lamut  and  pagi¬ 
nation  experience  preferred.  Would 
involve  working  amicably  with  advertis¬ 
ing,  production  and  promotion  depart¬ 
ments.  Write  Steve  Pappas,  News- Jour¬ 
nal,  Box  2831,  Daytona  Beach,  FL 
32120-2831. 


HELP  WANTED 


EDHORIAL 


SPORTS  COPY  DESK 

Are  you  looking  for  a  challenge?  If  you 
have  a  flair  for  page  design  and  copy 
editing,  we’re  looking  for  you.  Major 
metro  daily  seeking  person  for  its  sports 
copy  desk.  Must  have  good  grasp  of 
copy  editing  techniques  and  be  able  to 
design  attractive  pages  with  good  use  of 
photos  and  graphics.  Experience 
preferred.  Send  resume  with  salary 
requirements  and  examples  of  your 
work  to:  Glen  Kemery,  Executive  Sports 
Editor,  The  Indianapolis  Star,  PO  Box 
145,  Indianapolis,  IN  46206-0145. 
No  phone  calls,  please. 


SPORTS  POSITION  on  award-winning, 
18,000  6-day  PM.  Need  quality  writer 
with  desk  skills  who  is  prepared  to  learn 
pagination  on  Mac-based  system.  Writ¬ 
ing  ranges  from  preps  to  pros.  Contact 
John  Plevka,  editor,  Freeport  (IL) 
Journal-Standard,  27  S.  State  Ave., 
Freeport,  IL  61032. 


Sports  journalist  for  three-person  sports 
department  in  growing  Southwestern 
daily.  Writing  and  desk  skills  required. 
Please  send  cover  letter  with  resume, 
clips  and  a  list  of  references  to  Box 
5016,  Editor  &  Publisher. 


The  Evening  News,  a  small  daily  is  look¬ 
ing  for  an  experienced  copy  editor/page 
designer  to  join  our  news  desk.  Must  be 
proficient  at  spelling,  editing  &  page 
design.  Send  resume,  materials  to 
Joseph  Belsito,  Managing  Editor,  Even¬ 
ing  News,  PO  Box  871,  Newburgh,  NY 
12550. 


SPORTS  REPORTER 

The  York  Daily  Record,  a  growing 
42,000-circulation  morning  newspap¬ 
er,  is  looking  for  a  reporter  to  cover  the 
American  Hockey  League  Hershey 
Bears  and  general  assignment  work. 
Immediate  opening.  Salary  range 
$20,000-127,000.  Send  resume  to: 
Steve  Ziants,  Sports  Editor,  York  Daily 
Record,  1750  Industrial  Highway,  York, 
PA  17402. 


Writer/Researcher  Nationally- 
recognized  civil  rights  organization 
seeks  talented  writer  for  immediate 
opening.  Research  and  write  articles  for 
publications;  desktop  layout;  press 
contact;  database  research.  Writing  and 
editing  experience  required;  desktop 
publishing  helpful.  Journalistic  back¬ 
ground  a  plus.  Competitive  salary.  Full 
benefits.  Send  resume  and  two  writing 
samples  to:  Writer  Search,  PO  Box  548, 
Montgomery,  AL  36101-0548. 

WANTED:  A  top-notch  performing  arts 
writer  to  cover  a  major  regional  arts 
center  for  87,000  Zone  4  daily.  Empha¬ 
sis  will  be  on  music.  Salary  commensu¬ 
rate  with  experience  and  qualifications. 
Reply  to  Box  4973,  Editor  &  Publisher. 


The  Newspaper  Guild  at  the  New  York  Daily  News  is  on  strike 
against  the  paper  and  we  are  taking  applications  for  permanent 
replacements  in  the  following  positions 

□  Reporters  a  Copy  Editors 
□  News  Editors  □  Graphic  Artists 

Applicants  should  have  three  to  five  years  experience  working 
at  a  medium  to  large  size  daily  newspaper. 

Please  send  resume  and  clips  to: 


Sabrina  Y.  White 
Deputy  Managing  Editor 
Staff  Development 
220  East  42nd  Street 
New  York,  NY  10017 


DAILYeNEWS 

'Tbc  Daily  Newt  it  aa  Eqaal 
Oppartaaity  Emptoycr  aad  Eacaaraget 
Miaarity  aad  Fault  AppUcaati 


HELP  WANTED 


EDTTORIAL 


WRITER/ANALYST 

The  Ackerman  Group,  the  country’s 
premier  risk-analysis  service,  seeks  a 
seasoned  pro  for  its  writing  staff.  Appl¬ 
icants  should  have  broad  knowledge  of 
world  affairs,  preferably  experience  as  a 
foreign  correspondent.  Writing  and 
analytical  skills  a  must,  Latin  American 
experience  (and  Spanish  language)  a 
major  plus.  The  right  candidate  can 
start  at  $50K.  Excellent  benefits. 
Resume  and  writing  samples  to:  The 
Ackerman  Group,  1666  Kennedy 
Causeway,  Suite  700,  Miami  Beach,  FL 
33141.  No  phone  inquiries. 


FREELANCE 


EARN  $500.  REPORTERS/EDITORS 
can  earn  $500  for  each  article  of 
750-900  words  published  by  FineLine, 
the  Newsletter  on  Journalism  Ethics.  If 
you’ve  faced  a  difficult  ethical  dilemma 
in  your  career,  send  it  to  FineLine.  For 
information,  call  (800)  736-0897. 


MARKETING 


DIRECTOR  - 

MARKETI NG/PROMOTION 

We  are  seeking  an  individual  to  direct 
the  Marketing  and  Promotion  activities 
of  our  Mid-western  Metro  paper. 

This  individual  will  be  responsible  for 
developing  a  market  plan  which  will 
assist  our  Advertising,  News  and  Circu¬ 
lation  departments  in  achieving  their 
goals  of  meeting  the  needs  and  desires 
of  advertisers  and  readers  and  to  attract 
those  non-advertisers  and  non-readers 
to  the  products.  Responsibilities 
include  community  service  and  P.R. 
functions  as  well. 

The  individual  we  seek  will  be  degreed 
and  have  a  proven  record  of  success  in 
directing  similiar  activities.  This  person 
will  have  outstanding  communication 
skills;  will  be  innovative,  able  to  juggle 
priorities  and  effective  in  directing  a 
staff  of  18. 

We  offer  a  challenge  to  make  a  differ¬ 
ence.  Additionally,  the  compensation 
package  will  be  attractive  and  the  qual¬ 
ity  of  life  far  better  than  average. 

Send  your  resume  and  salaiy  require¬ 
ments  to  Box  4986,  Editor  &  Publisher, 

We  are  an  equal  opportunity  employer. 


SALES 


MANAGEMENT 

SALES  MANAGEMENT  NOW! 

Potpourri  Shoppers,  Inc.,  a  932, (X)0 
circulation,  advertising  publication  is 
seeking  a  high-energy,  positive-minded 
individual  with  4-5  years  management 
experience  to  manage  a  Team  of 
Outside  Sales  Representatives. 

Your  proven  experience  in  forecasting 
and  exceeding  revenue  and  account 
goals  plus  your  creativity  in  motivating 
your  Team  will  result  in  our  mutual 
Success! 

We  are  a  Fortune  1(X)0  company  offer¬ 
ing  a  full  benefits  package  including 
medicai/dental,  401K  Tax-Deferred 
Investment  Plan  and  free  Retirement 
Program  and  Life  Insurance  coverage. 

Your  compensation  will  include  a  base 
salary,  auto  allowance,  plus  bonus 
potential  for  meeting  and  exceeding 
sales  goals. 

If  you’re  the  ONE,  submit  resume  and 
salary  history  TODAY  to: 

Linda  Clark 

1350  East  Duane  Avenue 
Santa  Clara,  CA  95054 


HELP  WANTED 


AD  SALES,  Fast  growing  east  coast 
marxet.  Draw/20%  commission.  Retire¬ 
ment  age  welcome.  Monthly  Specialty 
Publication.  Reply  Box  5015,  Editor  & 
Publisher. 


ADVERTISING  SALESPERSON  needed 
‘mmediately  by  Indiana  Display  Adver¬ 
tising  Service.  Experience  in  newspaper 
ad  sales  a  must;  knowledge  of  IBM 
computer  helpful.  Do  not  delay;  send 
resume  and  salary  history  to  the  Hoosier 
State  Press  Association,  115  N. 
Pennsylvania  St.,  Suite  300,  Indiana¬ 
polis,  IN  46204. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


NEWSPAPER  EXECUTIVE 
Experienced  and  energetic  publisher  of 
highly  successful  daily  newspaper  seeks 
change  and  challenge.  Give  me  3  to  5 
years,  and  I’ll  have  your  daily  newspap¬ 
er  or  group  hitting  on  all  cylinders.  Box 
4994,  Editor  &  Publisher. 


Due  to  his  daily  sold  to  a  competitor, 
the  Publisher  who  increased  its  value  by 
50%,  is  available.  Previous  experience 
as  an  Advertising  Director  for  a  50,0()0 
daily.  Has  experience  in  a  competitive 
environment.  He  takes  losers  and 
makes  them  winners!  BA  degree. 

This  individual  is  available  for  place¬ 
ment  at  NO  cost.  The  fee  has  been  paid 
by  his  present  empimer.  If  interested  in 
obtaining  more  information,  please 
contact 

GOOD  NEWS 
Suite  245  North 
Alpine  Center 
Bettendorf,  lA  52722 
(319)  359-4877  FAX  (319)  359-8539 


ADVERTISING 


Advertising  Manager. 
Classified/dispTay  experience. 
Account  builder!  Motivator! 

Team  builder!  Employed  NYC! 
Looking  for  major  challenge! 

Major  cities/areas  only! 

Box  4983,  Editor  &  Publisher. 

Challenging  management  opportunity 
needed  East  Coast.  Strong  classified, 
sales  training,  background.  Good  moti¬ 
vator,  15  plus  years  experience  daily 
metro.  Box  5011,  Editor  &  Publisher. 

_ CIRCULATION _ 

14  years  experience.  All  phases  of 
circulation,  from  carrier,  motor  routes 
and  distributors  in  competitive  N.Y. 
market.  Hardworking,  looking  to  relo¬ 
cate  in  Zone  4,  8,  9. 

Box  4989,  Editor  &  Publisher. 

CIRCULATION  SALES  MANAGER 
College  degree,  graduate  work,  15  years 
experience  and  under  40.  Experience  in 
Carrier,  Crew,  Field,  Single  (^py,  and 
Telemarketing  Sales.  Interested  in 
medium  or  large  publications  only.  If 
you  can  offer  a  position  with  a  future  for 
the  right  person.  Box  4978,  Editor  & 
Publisher. 

Circulation  manager,  seeks  job.  25 
years  experience  with  small,  8,000 
daily  at  Williston,  North  Dakota. 

Will  relocate  at  my  own  expense. 

Gene  Springer  (701)  572-3119. 
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A  SPECIAL  OFFER 

for 

1990-1991 

JOURNALISM  SCHOOL  GRADUATES 

Editor  &  Publisher  extends  to  you,  as  a  “graduation 
gift”,  a  FREE  insertion  in  the  “Positions  Wanted” 
section  of  its  December  29th  and  its  January  5th 
issues.  In  addition,  if  you  run  your  ad  1  more  time, 
you  will  be  charged  the  3-time  rate  of  $2.75  per  line 
for  the  third  insertion.  If  you  run  your  ad  2  more 
times,  you  will  be  charged  the  4-time  rate  of  $2.55 
per  line  for  each  of  the  two  times.  Whether  or  not 
you  take  advantage  of  the  multiple  rate  discount, 
your  ad  in  our  December  29,  1990  and  January  5, 
1991  issues  is  FREE! 

-GUIDELINES- 

•  Ads  must  not  exceed  7  lines  (approxi¬ 
mately  34  characters  per  line).  We 
reserve  the  right  to  edit  copy  to  fit 
space  requirements. 

•  Use  of  E&P  box  numbers  will  be 
accepted  free  of  charge. 

•  Journalism  school  and  graduation 
date  must  be  specified  to  E&P  (but 
not  necessarily  in  ad  copy). 

•  All  ads  must  be  MAILED  to  E&P  with 
prepayment  enclosed  for  additional 
insertions.  No  ads  by  phone,  please. 

•  Deadline  for  receipt  of  ads: 

December  17th,  1990. 

Editor  &  Publisher  would  like  to  welcome  you 
into  the  wonderful  world  of  journalism! 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company 
Address  _ 


Classification  _ 

Authorized  Signature 


No.  of  Insertions: 


Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1990 
LINE  ADS  POSITIONS  WANTED 

1  week  —  $6.70  per  line  1  week  —  $3.95  per  line 

2  weeks  —  $5.85  per  line,  per  issue.  2  weeks  —  $3.25  per  line,  per  issue. 

3  weeks  —  $5.10  per  line,  per  issue.  3  weeks  —  $2.75  per  line,  per  issue. 

4  weeks  —  $4.35  per  line,  per  issue.  4  weeks  —  $2.55  per  line,  per  issue. 

Add  $6.50  per  insertion  lor  box  service.  Add  $4.25  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy. 


Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spiaces  per  line. 

3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday’s  Issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  iesertioH:  1  time,  $85;  2  to 
5  times,  $80;  6  to  1 2  times,  $75;  13  to  25  times  $70;  26  to  51  times  $65; 
52  times,  $60. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Idlt«r  tk  Pwlilbliw 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


POSITIONS  WANTED 


EDITORIAL 


50,000  Midwest  daily  reporter  wants 
daily  editing  job.  Five  years  experience. 
Will  tackle  layout.  Box  4976,  Editor  & 
Publisher. 


18-year  veteran  seeks  move  to  next 
level.  Slot,  sports  editor  and  editorial 
page  experience.  Small-to-mid-size 
editor  job  wanted.  Zones  3,  4,  6,  8. 

Box  4990,  Editor  &  Publisher. 


Invest  In  Your  Future. 
Subscribe  to  E&P  Todayl 
Call  (212)  675-4380 


Award-winning  photographer  seeks 
position  with  larger  daily  and/or  maga¬ 
zine.  Two  pius  years  at  a  six  day  daily. 
Young,  creative  and  willing  to  learn. 
Zones  1-5.  Call  Jim  at  (513) 
652-1715. 


CAREER-BUILDING  JOURNALIST 
seeks  assistant  managing/section  editor 
job  on  25,000+  daily.  Experience 
covering  education,  business  &  politics 
in  Zones  3  &  5.  Call  (317)  926-9728. 


COLUMBIA  JOURNALISM  GRAD 
Lawyer  with  minimal  experience  but 
lots  of  energy,  creativity  and  enthu¬ 
siasm  seeks  entry-level  position  as 
reporter/writer  in  Northwest.  Box  5019, 
Editor  &  Publisher. 


COPY  EDITOR,  skilled  at  headlines,  AP 
style,  grammar,  news  judgment.  Major- 
metro  experience,  reliable,  versatile, 
good  people  skills.  Zone  9,8,7.  (206) 
236-9641  message. 


Decorated  reporter  with  expertise  in 
political  and  environmental  arenas, 
seeks  position  on  West  Coast  or  South¬ 
west  daily.  Box  5003,  Editor  & 
Publisher. 

COPY  EDITOR 

Experienced  copy  editor  available  now. 
Writes  sharp  heads,  smooth  cutlines. 
Edits  carefully.  Has  wire  desk  and  city 
desk  background.  Prefers  West,  South¬ 
west  or  New  England;  open  to  attractive 
possibilities  elsewhere.  Solid 
references. 

Call  (702)  877-4769. 


Currently-employed  award-winning 
feature  writer  with  daily  and  Sunday 
magazine  experience  seeks  similar  posi¬ 
tion  at  large  metro  daily  or  magazine. 

Box  4985,  Editor  &  Publisher. 

Journalist  with  more  than  8  years  of 
experience  in  every  phase  of  editorial 
work,  have  worked  br  daily,  weekly, 
trade  magazine,  seeks  position  as  repor¬ 
ter,  reporter/editor,  or  assistant  editor. 
Prefer  Greater  N.Y.  or  elsewhere  in 
Northeast.  Call  (718)  376-6502. 


POSITIONS  WANTED 


Rare  opportunity;  Two  metro  veterans 
who  can  write,  edit  and  manage  a  news¬ 
room  seek  take-charge  roles  with 
community-oriented  paper.  Size  unim¬ 
portant.  Commitment  to  excellence  is. 
Hire  a  couple  that  will  take  your  paper 
to  the  next  level.  Reply  to  Box  4992, 
Editor  &  Publisher. 


REPORTER  with  several  years  U.S.  and 
international  experience  &  Missouri  J- 
school  master's  degree  seeks  reporting 
position.  Peter  (203)  227-0654. 


Sports  Professional:  APSE  award 
winner.  Voter  AP  FB  &  BKB  poll.  10 
years  experience  covering  colleges, 
NHL,  baseball.  Needs  new  challenge. 
All  inquiries  to  Box  4995,  Editor  & 
Publisher. 


SOON-TO-BE  IVY  LEAGUE  GRAD 

(12/90)  looking  for  entry-level  reporting 
position  with  Zone  9  daily,  preferably 
north  of  Yosemite.  I’ve  had  4  intern¬ 
ships,  3  with  Zone  1  dailies  and  1  with 
UPl.  Nifty  clips  and  extremely  enthu¬ 
siastic  references.  Experience  both  as 
news  reporter  and  feature  writer.  (^11 
J.  Birger,  (401)  863-6032. 


SPORTSWRITER  -  dedicated  veteran 
Boston  area  journalist  seeks  position. 
Seasoned  professional  in  prep  and  pro. 
Loyal  to  the  profession.  Willing  to  work 
hard.  Box  4955,  Editor  &  Publisher. 


Writer/editor  with  three  years  experi¬ 
ence  with  magazines  and  newsletters 
seeks  entry-level  reporting  position. 

I  Peter  (312)  878-3724. 

Yes,  I  know  I  am  "over-qualified."  But 
at  53  I  am  not  ‘‘over-the-hill!’’  Victim  of 
daily’s  death.  Veteran,  versatile  award¬ 
winning  editor/columnist  seeks  oppor¬ 
tunity  on  small-city  daily.  You  can  have 
30  years  experience  at  entry-level  wage. 
Why?  My  only  love  is  newspaper  work. 
Box  4988,  Editor  &  Publisher. 

Versatile  reporter,  3  years  experience, 
will  cover  anything  for  Zone  1  or  2  daily. 
Call  (413)  586-8583. 

_ FREELANCE _ 

VERSATILE  FREELANCE  WRITER  with 
solid  newspaper/magazine  staff  experi¬ 
ence  seeks  challenging,  fun  assign¬ 
ments.  Elizabeth  V.  Mooney,  100-10 
Ascan  Avenue,  Forest  Hills,  NY  11375; 
(718)  261-6385. 


PRODUCVONITECH 


Newspaper  and  commercial  25  years, 
as  V.P.  Operations,  Project  Manager, 
Production  Director,  Union,  Non-Union 
-  25  to  400  Personnel.  Box  5907, 
Hudson,  FL  34667. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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SHOP  TALK  AT  THIRTY -  -  - 

One  man’s  view  of  the  New  York  newspaper  strike 


By  John  Polich 

The  rules  of  engagement  in  the  New 
York  City  newspaper  war  have 
reverted  to  an  earlier  era,  and  the  city 
and  its  newspapers  are  diminished  by 
it. 

Newspaper  circulation  drivers  in 
the  early  1900s,  like  the  city’s  volun¬ 
teer  firefighters  of  the  1800s,  battled 
rival  companies  in  the  streets. 

The  losers  were  citizens  denied 
choice  in  selection  of  a  newspaper, 
and  an  occasional  building  burned  to 
the  ground  while  the  fire  laddies 
fought. 

The  creation  of  paid  professional 
departments  put  an  end  to  the  violent 
fire  department  rivalries  but,  for 
newspapers  in  the  strike  of  1990,  the 
violence  remains. 

Today  the  drivers  union  has  pub¬ 
licly  asked  New  Yorkers  to  decide  not 
to  read  or  advertise  in  the  New  York 
Daily  News  for  three  reasons: 

(1)  The  newspaper  is  owned  by 
outlanders  from  Chicago; 

(2)  Management’s  strident  drive  to 
gain  significantly  greater  control  of 
manning,  hiring,  firing,  and  work 
rules  threatens  the  existence  of  the 
unions  and  the  livelihood  of  their 
members; 

(3)  The  quality  and  unique  local 
character  of  the  Daily  News  have 
been  destroyed  by  the  departure  of 
union  members. 

Here  is  a  look  at  each  reason: 

Outlanders 

The  drivers’  first  point,  distant 
ownership,  applies  in  hundreds  of 
American  cities  where  local  newspa¬ 
pers  are  owned  by  groups  such  as 
Gannett  or  Knight-Ridder. 

Chain  ownership  has  often  resulted 
in  local  investment  in  people  and 
plant  that  has  more  than  offset  the 
profits  demanded  by  publicly  held 
companies.  This  record  will  be  sorely 
tested  during  the  current  recession,  as 
pressure  mounts  to  satisfy  Wall  Street 
analysts. 

In  New  York,  Newsday  and  New 
York  Newsday  are  owned  by  Los 
Angeles-based  Times  Mirror.  The 
Post  is  owned  by  New  York  real 
estate  magnate  Peter  S.  Kalikow. 

Newsday  is  universally  recognized 
as  one  of  the  best  newspapers  in  the 


(Polich  teaches  media  management 
at  the  Fordham  University  Graduate 
School  of  Business  at  Lincoln  Center. 
He  is  also  president  of  Market  Opinion 
Research/New  York.) 


country;  the  Post  is  not. 

The  Times  is  owned  by  the  New 
York  Times  Company,  whose  many 
profitable  non-New  York  newspapers 
are  helping  it  through  the  troubled 
economy.  The  Daily  News  is  owned 
by  the  Chicago-based  Tribune  Com¬ 
pany. 

Management  stridency 

The  Daily  News,  said  to  be  losing 
$1  million  a  week  before  the  strike, 
had  little  to  lose  by  pressing  its  claims 
of  featherbedding.  The  success  of  a 
few  hundred  executives  and  strike¬ 
breakers  —  rather  than  the  usual 
2,000-plus  workers  —  in  sustaining 
production  of  as  many  as  a  million 
newspapers  a  day  for  more  than  a 
week  lends  credence  to  the  manage¬ 
ment  position. 

The  unions  underestimated  how 
forcefully  the  Daily  News  would 
respond  to  continuing  losses  and 
increasing  competitive  pressures. 
The  drivers  played  into  management 
hands  by  permitting  a  minor  dispute 


typical  of  the  workplace  to  escalate  to 
a  wildcat  strike/lockout. 

It  should  surprise  no  one  that  the 
Tribune  Company  is  taking  full 
advantage  of  the  situation,  just  as  the 
newspaper  unions  took  advantage  of 
their  relative  strength  in  the  negotia¬ 
tions  of  prior  decades. 

Union  prevailed  15  and  20  years 
ago  because  management  then  was 
ignorant  of  the  setbacks  metropolitan 
newspapers  faced  as  a  result  of  the 
growth  of  suburbs,  changing  demo¬ 
graphics,  new  competitors,  retail  con¬ 
solidations. 

Quality  and  character 

The  strikebound  Daily  News  ran  80 
pages  on  Tuesday,  Oct.  30,  compared 
with  %  pages  in  the  edition  of  Tues¬ 
day,  Sept.  18,  which  carried  at  the  top 
of  Page  One  “Union  Vote  Keeps  Post 
Alive.”  The  pre-strike  Daily  News 
carried  about  46  pages  of  ROP  and 
classified  ads. 

The  post-strike  paper  had  about  10 
fewer  pages  of  ads  and  more  pages  of 
news  and  features.  Most  columnists 
remained;  many  familiar  bylines  were 
missing. 

On  this  final  union  point  of  quality 


and  character,  it  is  for  the  reader  to 
decide  whether  the  news  and  adver¬ 
tising  produced  by  a  smaller  and 
largely  different  staff  is  compelling. 

Ironically,  most  New  Yorkers  are 
denied  the  opportunity  to  make  this 
decision  because  of  intimidation  and 
violence  against  the  newsdealers. 
They  cannot  read  the  Daily  News.  It 
has  disappeared  from  most  newsstands, 
stores,  and  home-delivery  routes. 

The  weakest  link 

Many  have  taken  sides  in  the  Daily 
News  dispute,  but  few  have  stepped 
forward  to  defend  forcefully  the 
newspaper  dealers,  many  of  them 
immigrants,  historically  sought  as 
readers  by  the  Daily  News  and  ex¬ 
cluded  as  members  by  the  unions. 

Free  speech  is  not  subordinate  to 
the  legal  rights  and  moral  footing  of 
either  the  Daily  News  or  its  unions. 

In  some  cases  where  free  speech 
has  been  threatened  at  the  point  of 
sale,  many  in  the  media  industries 
have  avoided  taking  a  position.  Con¬ 


sider  the  less-than-total  support  for  2 
Live  Crew  by  music  stores  and  record 
companies  and  for  Salman  Rushdie 
by  booksellers  and  publishing  houses. 

If  intimidation  can  deny  the  public 
Rushdie,  2  Live  Crew,  and  the  Daily 
News,  it  can  also  suppress  comic 
books,  political  quarterlies,  newspa¬ 
pers  anywhere. 

By  barring  distribution  of  the  Daily 
News,  its  unions  have  denied  the 
public  not  only  choice  but  a  free 
press.  They  have  recast  what  ought  to 
be  a  discussion  of  practical  economic 
possibilities  for  the  newspaper  and  its 
employees  as  a  fundamental  constitu¬ 
tional  question. 

It  is  a  question  New  Yorkers,  as 
well  as  the  American  newspaper 
industry,  employees  and  executives 
alike,  may  want  to  consider  in  this 
variation  on  Jefferson: 

The  basis  of  our  government  being 
the  opinion  of  the  people,  the  very 
first  object  should  be  to  keep  that 
right,  and,  were  it  left  to  me  to  decide 
whether  we  should  have  unions  with¬ 
out  newspapers  or  newspapers  with¬ 
out  unions,  I.  should  not  hesitate  a 
moment  to  prefer  the  latter. 


Newspaper  circulation  drivers  in  the  early  1900s, 
like  the  city’s  volunteer  firefighters  of  the  1800s, 
battled  rival  companies  in  the  streets. 
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MULTI-CELL  STACKER 


FE  RAG 

THE  DAWN  OF  TOMORROW'S  MAILROOM 
IS  TODAY.  ONE  COMPANY  NOT  ONLY  HAS 
,  THE  VISION  BUT  ALSO  THE  SAVVY 
TO  REALIZE  THE  POSSIBILITIES. 
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■  .T 


1 


FERAG 

FERAG.  Inc  Conveying  and  Processing  Systems 
Keystone  Industnal  Park.  190  Rittenhouse  Circle.  Bristol.  PA  19007 
Telephone  12151  788-0892.  Telex  83  47  gj. -Fax  1215)788  7597 


Scripps  Howard 
Foundation 
Natiaial  Award 

ForOJ]^ 

Cartooiists 


ters  are  children,  beagles 
or  birds,  Charles  Schulz 
touches  the  heart.  He  epito- 
mizes  the  best  cartoonists’ 

HHi  enlighten  us,  to  lower  our 
defenses  and  raise  our  consciousness. 

In  honor  of  the  creator  of  Charlie 
Brown,  Snoopy  and  Woodstock,  the  Scripps 
Howard  Foundation  will  recognize  1990 ’s 
most  promising  college  cartoonist  with  the 
Charles  M.  Schulz  Award. 

Students  whose  work  has  appeared 
in  a  college  newspaper  or  magazine  this  year 
are  eligible.  The  winner  will  receive  a  cash 
award  of  $2,000. 

Judges  are  Schulz;  Roy  Paul  Nelson, 


professor  of  journalism.  University  of  Ore¬ 
gon;  and  Marty  Claus,  managing  editor- 
features/business,  Detroit  Free  Press. 

For  entry  forms  and  information, 
write  to  Scripps  Howard  Foundation, 

1100  Central  Trust  Tower,  Cincinnati, 

Ohio,  45202.  The  deadline  for  entries  is 
January?,  1991. 

AWARDS  AND  DEADLINES: 

TheCharlesM.  Schulz  Award  forCollege  Cartoonists:  Jan.  7, 1991 

The  Jack  R.  Howard  Awards  for  Broadcast/Cable  Journalism:  Jan.  18, 1991 

The  Ernie  Pyle  Award  for  Writing:  Jan.  21, 1991 

The  Walker  Stone  Award  for  Editorial  Writing:  Jan.  28 , 1991 

The  Edward  J.  Meeman  Awards  for  Environmental  Journalism:  Feb.  4, 1991 

The  Roy  W.  Howard  Newspaper  Awards  for  Public  Service:  Feb.  1 1 , 1991 

The  Edward  Willis  Scripps  Award  for  Service  to  the  First  Amendment:  Feb.  1 1 , 1991 

The  Charles  E.  Scripps  Awards  for  Service  in  Support  of  Literacy:  Feb.  18, 1991 


gJl  SCRIPPS  HOWARD 
ill  FOUNDATION 


